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Volume  and  percentage  of  total  adver¬ 
tising  linage  in  each  Chicago  newspoper. 
First  6  months,  1 955 


23.1%  more— than  the  combined  volmne  of 
any  two  other  Chicago  newspapers. 

Here  is  fresh  evidence  that  the  Tribune  de¬ 
livers  the  market-wide  circulation  that  gets 
maximum  results  for  advertisers. 

A  Tribune  representative  will  be  glad  to  help 
you  set  up  a  program  that  will  use  Tribune 
sales  power  most  effectively.  Call  him  today. 


DURING  the  first  six  months  of  this  year, 
total  advertising  in  the  Tribune  rose  to 
25,488,874  lines— a  new  all-time  peak  in  total 
advertising  volume  for  any  similar  period  on 
record. 

*  The  Tribune’s  total  advertising  volume  was 
more  than  twice  that  of  any  other  Chicago 
newspaper.  It  was  4,779,265  more  lines— 
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The  BtTTMAt^JN-AfCMIVC 


When  the  New  York  World  installed  this  crude 
casting  box  and  plate  shaver  it  was  the  fore- 
runner  of  today’s  mechanical  casting  equipment 
and  opened  new  stereotyping  production  horizons- 

Busy  newspaper  plants  keep  pace  with  increasing  plate  casting  requirements  by 
installing  the  NEW  Heavy-Duty  Pony  Autoplatc  developed  by  WOOD  to  meet 
the  needs  of  big  city  dailies  and  smaller  city  newspapers.  This  ultra  modern  plate 
casting  machine  produces  BETTER  plates,  FASTER,  because  it  combines  SIX 
separate  features: 

1  — ELECTRO-PNEUMATIC  PUMP:  Automatic  push  button  controlled  pour¬ 
ing  of  metal  into  casting  box. 

* — WATER-COOLED  CORE  &  CASTING  BOX:  Controls  desired  tempera¬ 
ture  of  core  and  casting  box. 

3 — MOTIVE  POWER:  Two  shaving  knives,  tail  cutter  and  beveling  tool  pow¬ 
ered  by  5  HP  motor,  V-belt  drive. 

^ — WATER-COOLED  SHAVING  ARCH:  Integral  casting  with  frame  for 
massive,  rigid  construction. 

3— PUSH-BUTTON  PLATE  LIFTER:  Newly-cut  plate  lifted  automatically 
into  postion  in  shaving  arch. 

B — AUTOMATIC  PLATE  COOLING:  Water  cools  plate;  air  removes  excess’ 
moisture,  dries  plate. 

Literature  available. 


THE  NEW  HEAVY 
DUTY  PONY  AUTO- 
PLATE  MACHINE. 


PLAINFIELD,  NEW  JERSEY 

EXECUTIVE  AND  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  17,  N.  T. 
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they  Buy  More  because  they  Have  More 


►  It’s  Big  .  .  .  over  600,000  population 

►  It’s  Steady  .  .  .  unsurpassed  for  diversification  and 
balance  of  industry  and  agriculture 

►  It’s  Easily  Reached  . . .  you  get  saturation  coverage  of 
the  metropolitan  area,  plus  an  effective  bonus  coverage  of 
the  44  surrounding  counties  in  The  Indianapolis  Star  and 
The  Indianapolis  News.  Write  for  market  data  today. 


•  Even  the  "small  fry’’  have  more  for  movies,  baseballs, 
dolls,  toys,  or  smoothing  the  path  with  teacher!  That’s 
because  the  average  income  per  family  in  this  great  market 
is  $6,593 — 25.7%  above  the  national  average — and  7th 
among  cities  of  600,000  and  over!* 

Whatever  you’re  selling,  you’ll  find  a  far  better  market 
in  Indianapolis,  responsive  and  ready  to  buy.  In  addi¬ 
tion,  you  get  these  other  important  advantages,  as  well: 


KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 


Consumer  Income  Supplement,  1954,  Standard  Rate  &  Data  Service. 


The  Indianapolis  Star 


the  INDIANAPOLIS  NEWS 
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be  Sure  to 

SELL  SYRAXUSE 


^AMERICA’S  BEST  TEST  MARKET 


*Sale8  ManagemevVa  audited  survey^  June,  1955 


$112  MILLION  was  spent  over  retail  food 
counters  last  year  in  metropolitan  Syracuse 
alone  ....  but,  in  the  15-county  circulation 
area  of  the  Syracuse  Newspapers,  food 
sales  totaled  over  $374  MILLION! 

There’s  just  one  sure  and  economical  way 
to  sell  all  that  big  Central  New  York  mar¬ 
ket  of  1.3  million  population.  The  Syracuse 
Newspapers  give  you  100%  saturation 
coverage  of  metropolitan  Syracuse,  and  ef¬ 
fective  circulation  in  each  of  the  14  sur¬ 
rounding  counties.  No  other  combination 
of  media  can  do  a  comparable  job  at  a 
comparable  cost. 


The  HEAKTLAND 
of 

NEW  YORK  STATE 


CIRCUUTION:  Combined  Daily  223,103 
Sunday  Herald-American  221,954 
Sunday  Post-Standard  101,254 


the  SYRACUSE  NEWSPAPERS 

HERALD  JOURNAl  A  HERAID-AHERKAN 

Evening  Sundiy 

THE  POST-STANDARD 

Horning  &  Sundiy 


Represented  ^  by  MOLONEY.  REGAN  &  SCHMITT 
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The  Grad  Grab 

To  THE  Editor:  Bravo  on  the 
Dwight  Bentel  article  (July  9) 
“Newspapers  Lose  Many  Bright 
Grads  to  PR.” 

After  journalism  school  at  Il¬ 
linois  and  six  years  as  a  re¬ 
porter,  I  was  earning  less  than 
$100  a  week  and  spent  60  to 
80  hours  a  week  doing  that. 

Only  thing  bolstering  the  fine 
traditions  of  the  American 
press  is  the  veterans  who  would 
rather  write  a  by-lined  story 
than  sleep  and  who  love  print¬ 
er’s  ink  more  than  comfort  and 
security. 

William  W.  Allen 
Public  Relations  Dept. 

Illinois  Bell  Telephone  Co. 
Chicago,  Ill. 

A  Librarian  Speaks 

To  THE  Editor:  I  read  with 
interest  the  story  about  “Don- 
di”  and  his  creators,  (Aug. 
20). 

Sometime,  I  hope,  Dondi  will 
discover  the  joys  and  benefits 
of  his  local  public  library  and 
that  when  his  two  god-fathers 
introduce  him  to  a  librarian  she 
will  be  young,  attractive,  and 
sympathetic;  not  an  old  grouch 
with  a  face  creased  in  per¬ 
petual  disapproval.  She  will  not 
wear  her  hair  in  a  knot  on  the 
top  of  her  head  nor  will  she 
affect  a  boned  net  dickey  or 
high-buttoned  shoes  but  will  be 
dressed  as  any  other  attractive, 
intelligent  young  woman  dress¬ 
es. 


changes.* ♦♦All  the.se  changes 
and  innovations  produced  the 
remarkable  feat  of  stopping  the 
downward  trend  in  advertisinf 
and  then  initiating  a  climb  ad. 
vertising-wise  which  had  never 
in  the  magazine’s  history  be«  ; 
approached.” 

The  actual  earnings  figures  of 
the  American  Weekly  over  a 
long  period  of  years,  includin? 
1950  and  1951,  were  far  fron; 
“financial  failure”.  Instead, 
American  Weekly,  Inc.,  whidi 
published  the  American  Weekly 
and  the  Comic  Weekly,  was  for 
many  years  the  biggest  money 
maker  in  Hearst  Consolidated. 
In  1927  the  net  profit  was  $465, • 
233.40.  In  1937  the  net  profc 
was  $2,863,768.41.  In  1949  the 
net  profit  was  $1,508,506. 

The  American  Weekly  adver¬ 
tising  linage  figures,  as  pulh  I 
lished  in  Printer’s  Ink,  in  the ' 
years  1947,  1948  and  1949  were  [ 
861,222;  862,694  and  818,482, r^ 
spectively,  whereas  the  figures  i 
{Continued  on  page  58) 


Classified:  i 

Girl  for  grocery  store  work.  1 
Must  be  conscious  and  willing ! 
to  work. — Laa  Cmeee  (N.  M.)  , 
Sun-News.  { 


It  seems  only  fair  that  a 
“lovable,  spunky  little  foreign- 
born  lad”  named  “Dondi” 
should  eventually  make  the 
acquaintance  of  a  real  librarian 
somewhere  in  the  course  of  his 
adventures. 

Mildred  Bruder 
Director  of  Public  Relations, 
Chicago  Public  Library 

The  American  Weekly 

To  THE  Editor:  In  your  story 
on  the  American  Weekly’s 
“comeback”  (Aug.  20)  a  para¬ 
graph  read  as  follows: 

“To  change  the  course  of  the 
American  Weekly  from  financial 
failure  to  moneymaking  publish¬ 
ing  requii’ed  several  personnel 


Widow'  would  like  work  of  i 
any  kind,  with  boy  eight  ye»n 
old. — Klamath  Falls  (Ore.)  ; 
Herald  &  News. 

• 

Tax  and  Bookpeeping  Servict 
— New  Orleans  (La.)  Tivur 
Picayune. 

• 

Conceptionary.  Start  « 
$105  monthly.  — Baton 
(La.)  Morning  Advocate. 

• 

Haircuts  while  you  wait- 
Springfield  (Ohio)  Newt-Set 


Women,  married  part  time.- 
Camden  (N.  J.)  Courier-Pt^ 
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remembers  the  last  best  because  they 
were  the  most  particular  about  what  re¬ 
porters  should  wear.  But  Doc  passed 
muster,  turned  out  in  a  pair  of  glasses 
and  a  wrist  watch,  plus  only  a  two-days’ 
beard  to  veil  his  blushes. 

Added  assignments  have  been  some  of 
the  celebrated  trials  of  recent  times:  the 
first  one  of  Alger  Hiss  (Doc  passed  up 
a  junket  to  Paris  for  the  chance  to  cover 
it),  the  Lonely  Hearts,  the  Dr.  Sander 
and  Dr.  Sheppard  murder  trials,  the  trial 
of  the  1 1  Communists,  the  Willie  Sutton 
trial.  Interspersed  were  other  stories  less  grim,  such  as  how  it  feels 
to  set  a  world’s  record  for  kissing  Cleo  Moore  (Time:  5  min., 
21  sec.),  the  escapades  of  a  stray  tropical  bird  in  Wall  Street,  the 
renaissance  of  the  cherry  phosphate  at  soda  fountains. 

Glancing  back  over  his  19  years  with  the  United  Press,  it  can  be 
said  that  few  newsmen  have  covered  so  many  different  kinds  of 
news  in  so  many  different  places  as  Doc  Quigg  has.  Which  brings 
us  to  one  of  Doc’s  views.  He  holds  that  if  a  reporter  is  to  call  him¬ 
self  a  reporter,  he  should  be  able  to  report  anything,  whether  it’s 
the  delil^rations  of  a  fact-finding  panel  in  a  lalrar  dispute  or  an  in¬ 
terview  with  Mr.  Muggs,  the  TV  chimp.  Whether  this  principle 
inspired  him  to  the  variety  of  stories  he’s  written,  or  their  variety 
led  to  the  conclusion,  is  anybody’s  guess,  like  the  answer  to  the 
hen-or-egg-hrst  riddle.  But  this  is  certainly  so:  by  his  own  severe 
standards  or  anybody  else’s,  Doc  Quigg  is  a  reporter. 

Editors  know  it.  When  they  see  a  story  by  H.D.  Quigg  come  to 
their  desks,  they  brighten  up.  It  may  be  big  news,  a  fast,  sharp, 
hard-hitting  account  of  a  dramatic  courtroom  crisis,  or  a  word- 
picture  of  a  great  religious  festival,  or  a  report  on  research  into 
why  people  clam  up  the  moment  they  step  into  elevators.  It  doesn’t 
much  matter.  Whatever  it’s  about,  a  Quigg  story  is  bound  to  be*  a 
good  story. 

Back  in  Boonville  years  ago  people  always  felt  better  when  the 
real  Doc  Quigg  pulled  up  in  front  of  the  house  and  reached  for  his 
black  satchel.  They  knew  everything  was  under  control.  Editors 
today  get  something  of  the  same  kind  of  lift  when  that  Quigg  by¬ 
line  shows  up.  A  chip  off  the  old  Doc. 


expression  behind  them;  attentive,  but  ' 

detached,  almost  severe.  You’d  say  1 

his  initials  ought  to  have  been  M.D. 

Actually,  though.  Doc’s  looks  didn’t  Kissing  Cleo 

get  him  the  name.  It  was  pinned  on 

him  when  he  was  a  kid  in  Boonville,  Missouri.  His  father  was 
a  doctor  there— had  been  for  so  long  that  nobody  could  think 
of  the  name  Quigg  without  tacking  a  Doc  onto  the  front  of  it. 

To  go  by  what  he’s  done  for  U.P.,  Doc  very  likely  takes  after 
his  father  in  more  ways  than  just  the  name.  In  traits  of  char¬ 
acter,  for  instance,  and  views. 

Such  as  putting  his  work  first.  During  the  war  against  Japan 
Doc  was  a  front-line  correspondent  for  two  years,  starting  at 
Makin  and  ending  up  with  MacArthur  at  Manila.  Along  the 
way  he  made  nine  amphibious  landings.  He  admits  they  scared 
him.  “You  never  knew  whether  the  next  second  you  were  going 
to  be  dead  or  not.”  He  was  glad  when  the  whole  business  was 
over,  and  he  could  come  home. 

But  when  the  trouble  in  Korea  came  around,  there  was  Doc 
again.  This  time  he  did  a  personalized  column  about  the  GI’s. 
He  did  a  job  on  it,  too.  Ernie  Pyle  himself  would  have  liked  to 
read  those  pieces  Doc  wrote.  At  any  rate,  millions  of  people  did. 
But  they  took  some  getting:  a  lot  of  crawling  through  mud  and 
snow  and  wire  and  squatting  in  foxholes  and  wondering  whether 
that  next  shell  would  be  the  one  with  your  name  on  it. 

Between  wars  and  since  Doc  has  covered  about  every  other 
kind  of  story.  In  1947  he  went  to  the  South  Pole  with  Admiral 
Byrd’s  expedition.  It  was  cold  down  there,  he  said;  if  you  left 
water  more  than  five  feet  from  the  stove  in  your  tent,  it  froze; 
and  the  killer-whales  had  halitosis.  Otherwise  he  had  no  com¬ 
plaints  to  speak  of.  Then  in  1952  came  some  conventions, 
those  of  the  Republicans,  the  Democrats  and  the  Nudists.  He 
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May  FEVER  sufferers  are  provided  by  the  Buffalo  Evet^f, 
News  with  a  daily  ragweed  pollen  count  made  by  a  loci 
biologist-bacteriologist.  .  .  .  C.  A.  Paul,  news  editor,  fUj 
(N.  C.)  Tribune,  whose  column  appears  in  that  and  three otle 
papers,  now  also  writes  a  column  for  the  bi-weekly  magacK 
The  State,  published  in  Raleigh.  .  .  .  Garland  Fanner  Sr.,  pm, 
Usher,  Henderson  (Tex.)  Times,  has  written  and  publL4 
another  book,  “A  Million  Dollars  Worth  of  Advice”— fr,,; 
prominent  people.  .  .  .  Charles  A.  Cenatiempo,  a  St.  Louis  Glcl?. 
Democrat  classified  ad  salesman,  is  author  of  “They  Know  I 
Not”  (Dorrance  &  Co.,  Philadelphia),  an  average  America 
answer  to  foreign  criticisms  of  America.  .  .  .  Alexander  Samod 
ex-New  York  Times  staffer-turned  playwright,  is  the  author  ( 
“The  Cloudsweepers,”  scheduled  for  London  production  i 
October.  .  .  .  Sloan  Wilson,  ex-Providence  J ournal-Buh 


THREE  TELEPHONE  PIONEERS  from  different  sections  of  the 
country  are  shown  here.  They  arc  Robert  C.  Price  of 
Williamsport,  Pa.;  Mrs.  Marguerite  T.  Burns  of  .Minneapolis, 
Minn.;  and  Melvin  F.  Held  of  St.  Louis,  Mo.  Shown  also 
are  emblems  of  the  two  Pioneer  associations. 


Experience  and  fellowship  of  long-term  telephone  men  and 
women  ore  important  factors  in  good  telephone  service 


Robert  C.  Price,  Mrs.  Mar¬ 
guerite  T.  Bums,  and  Melvin  F. 
1  leld,  shown  together  here,  are 
Telephone  Pioneers. 

They  are  representative  of  the 
180,000  men  and  women  who 
belong  to  two  big  and  imixtrtant 
organizations  in  the  telephone 
business.  I  hese  are  the  Tele- 
]dione  Pioneers  of  America  and 
the  Independent  l  elephone  Pio¬ 
neer  /\ssociation. 

1  bese  two  organizations  are 
composed  of  employees  who  have 
spent  many  years  in  the  business, 
their  a\erage  service  being  well 
o\er  21  years.  Alxjut  one  out  of 
e\’er\  four  telephone  people  in 
the  Bell  System  and  independent 
telephone  companies  in  the 


United  States  and  Canada  is  a 
Pioneer. 

Each  day  the  active,  working 
Telephone  Pioneers  bring  over 
3%  million  years  of  “know-how” 
and  experience  to  the  job. 
Equally  important  is  their  spirit 
of  service  that  is  so  im|X)rtant  a 
part  of  the  telephone  business. 

By  sustaining  and  nourishing 
this  spirit,  they  help  to  insure  its 
continuance  and  pro\'idc  a  solid 
foundation  for  greater  progress 
to  come. 

The  fast,  courteous,  low-cost 
telephone  ser\'ice  you  enjoy  today 
is  due  in  no  small  measure  to  the 
men  and  women  v\ho  wear  the 
proud  emblems  of  the  Telephone 
Pioneers. 


London  Times — The  cautions  interpretation  of  most  diplomatic  ciida 
indicated  .  .  . 

Le  Figaro — A  cabinet  crisis  appeared  certain  .  .  . 

Pravda — As  Marx  foresaw  ... 

Walter  Lippniann — ft  seems  to  me  that  this  is  a  time  for  *1 
appraisal  ... 

Max  Lerner — Once  again  the  Republican  Administration  was  caap 
napping  .  .  . 

The  .Alsops — As  we  have  been  warning  ... 

Music  critic — Gabriel’s  high  E  flat  was  perhaps  not  what  one  wou 
hope  for,  but  considering  the  circumstances  .  .  . 

Drew  Pearson — I  predict  ...  , 

Ridgewood  (N.  J.)  Times-Herald — The  meeting  of  the  Woman’s 
at  the  home  of  Mrs.  Thornton  Olgilvy  will  not  be  held  this  eveaiil 
because  ... 

W  ashington  Star — A  Senate  sub-committee  will  certainly  investigate  .’ 

Time — Long  troubled  by  an  increasing  variety  of  internal  malate 
it  had  somehow  managed  to  plod  its  determined  course  around 
orb  we  call  the  sun.  It  seemed,  somehow,  that  it  might  peaceW 
coexist  with  itself  indefinitely,  no  matter  how  great  the  conflicts  » 
confronted  it.  But  this  week,  as  the  green  foliage  of  Summer 
the  joy  of  life  to  a  blue  sky,  its  mighty  core  suddenly  cracked.  It 
world  4,975,260,519  expired. 
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the  spot  news  paper  of  the  newspaper  and  advertising  fields 

IFree  1-Sheet  Winsted  Citizen 
Boosts  Morale  in  Fk 

I  Tom  Haggerty,  81,  on  the  Job 
Reporting  Emergency  Activities 

Winsted,  Conn. 

I  The  Winsted  Citizen,  probably  the  worst  damaged  daily  in 
the  Great  Flood  of  Aug.  19,  was  being  published  this  week  as 
i  one-page  and  two-page  information  sheet,  reminiscent  of 


River  during  the  flood.  “We’ve 
got  the  most  loyal  bunch  of 
folks  you  have  ever  seen,”  he 
said  proudly. 


‘Back  to  Normal* 

Torrington,  Conn. 

The  Torrington  Register  was 
back  to  normal  this  week  after 
having  suspended  publication 
for  six  issues  because  of  power 
disruption  caused  by  the  flood. 

While  this  city  of  28,000  was 
virtually  isolated  for  two  days 
because  of  torn  roads,  the  peo¬ 
ple  were  given  emergency  and 
flood  information  on  a  one-page 
fact  sheet  edited  by  Walter  Gis- 
selbrecht,  editor  of  the  Register. 

The  flier  was  widtten  and  ed¬ 
ited  in  the  City  Hall.  Much  of 
the  information  came  from 
Mayor  William  T.  Carroll,  Civil 
Defense,  and  other  emeigency 
authorities.  The  issues  were 
printed  by  the  North  End  Print¬ 
ing  Co.  and  distributed  by  Boy 
Scouts. 

Temporary  power  was  re¬ 
stored  Aug.  25,  but  it  was  not 
(Continued  on  page  8) 


7  damage,  the  4,000  copies  pub-  aged  extensively, 
ished  daily  in  the  newspaper’s  As  repairs  were  being  made 
job  printing  shop  were  distri-  this  week  to  the  Citizen’s  eight- 
Duted  free  to  the  people  of  flood-  page  Goss  rotary  press,  Mr. 
»m  Winsted  (population  Haggerty  received  quick  coop- 
9,000).  eration  from  suppliers  of  press 

“We  are  giving  something  to  parts.  The  Waterbury  Repub- 
-ead  to  help  build  up  the  mo-  lican  and  American,  which  had 
rale  of  the  people,”  said  Thomas  three  editions  published  at  the 
K.  Haggerty,  81-year-old  editor.  Bridgeport  Post  and  Telegram, 


'oit  and 
accotnt 
s.  Thow 


Art  Sarno  and  Jim  Winchester, 
N.  Y.  Mirror's  Mercy  Airlift  team. 


N.  Y.  Mirror  Operates 
Mercy  Airlift  5  Days 


For  five  days  after  the  great  York  was  Selig  Adler,  Mirror 
Free  Circulation  Northeast  floods,  the  New  York  assistant  managing  editor. 

Next  day  the  newspaper’s  Mirror  airlifted  relief  supplies  while,  in  the  field.  Mirror  re¬ 
linecasting  machine  was  operat-  into  the  stricken  areas  of  Con-  porters  Justin  Gilbert  and  Joe 
ing  again  when  bottled  gas  was  necticut.  Famm  and  photographers  Art 

supplied.  By  Monday,  the  Citi-  “Mercy  flights”  were  organ-  Sarno  and  Stanley  Hall  worked 
zen’s  job  printing  cylinder  press  ized  in  cooperation  with  Ameri-  around  the  clock, 
was  working  and  a  one-sheet  can  Airlines  and  20  tons  of  At  the  New  York  end,  re¬ 
edition  of  4,000  was  run  off.  On  emergency  material  were  flown  porters  and  de^k  men  James 
the  following  day,  the  issue  was  from  LaGuardia  Airport  to  O’Connor,  Norman  Miller,  Ed 
increased  to  four  pages,  but  no  Bradley  Field,  near  Hartford.  Cioffi,  Mike  Adler  and  Joseph 
advertisements  were  included.  Deliveries  were  made  to  Win-  Carter  handled  the  tremendous 
“We  will  continue  to  give  sted,  Putnam,  Waterbury,  Tor-  detail  involved  in  collecting  ma- 


E.  Lansing  Ray  Dies 
On  His  71st  Birthday 


E.  Lansing  Ray,  who  devoted 
his  life  since  boyhood  to  mak¬ 
ing  the  St.  Louis  (Mo.)  Globe 
Democrat  an  important  and 
vital  newspaper,  died  Aug.  30 
while  opening  gifts  presented 
to  him  by  his  family  on  his  71st 
birth  anniversary. 

Mr.  Ray’s  health  began  to 
fail  several  weeks  ago  and  he 
had  gone  to  his  summer  home 
at  Rye  Beach,  N.  H.,  but  he 
maintained  daily  contact  with 
the  newspaper.  He  continued  to 
serve  as  publisher  and  editor 
under  the  ownership  of  Samuel 
I.  Newhouse,  who  acquired  the 
full  stock  control  last  March  in 
a  $6,000,000  transaction. 

Mr.  Newhouse  was  in  Europe 
this  week  when  he  was  informed 
of  Mr.  Ray’s  death.  His  ap¬ 
pointment  of  a  new  publisher  of 
the  Globe  Democrat  will  be 
made  in  the  near  future,  E  &  P 
was  advised. 

One  of  the  conditions  of  the 
sale  was  that  Mr.  Ray  would 
remain  as  the  guiding  head  of 
the  newspaper  and  his  longtime 
editorial  policy  of  always  being 
charitable  to  people  in  the  news 
would  be  obseiwed. 

Lansing  Ray  at  the  age  of  18 
went  to  work  in  the  business 
office  of  the  Globe-Democrat. 
There  has  been  no  break  in  his 
continuous  service  with  the 
Globe-Democrat,  of  which  he  be¬ 
came  controlling  owner  in  1925. 

Shortly  after  he  became  presi¬ 
dent  of  the  company  and  edi¬ 
tor,  it  acquired,  in  December, 
1919,  the  only  other  St.  Louis 
English  language  morning  news¬ 
paper,  the  St.  Louis  Republic, 
which  was  consolidated  with  the 
Globe-Democrat. 
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Mr.  Ray’s  father,  Simeon 
Ray,  was  also  for  many  years 
connected  with  the  Globe-Demo¬ 
crat,  serving  as  business  man¬ 
ager,  secretary,  and  one  of  the 
directors  of  the  publishing  com¬ 
pany.  He  died  in  1891. 

Lansing  was  born  at  St. 
Louis,  Aug.  30,  1884.  He  at¬ 
tended  the  Lodkwood  School  and 
graduated  from  Smith  Acade¬ 
my,  passed  the  entrance  exami¬ 
nations  to  Princeton  University, 
but  never  matriculated.  In 
January,  1903,  he  became  an 
employe  of  the  Globe  Printing 
Company.  He  was  made  cashier 
in  1904,  advertising  manager  in 
1905,  and  a  member  of  the  board 
of  directors;  he  became  secre¬ 
tary  of  the  company  in  1910, 
vicepresident  and  general  man¬ 
ager  in  December,  1916,  and 
president,  editor  and  general 
manager  in  1918. 

Mr.  Ray  was  a  director  for 
27  years  and  member  of  the 
executive  committee  of  the  As¬ 
sociated  Press;  president  of  the 
St.  Louis  Newspaper  Publishers 
.Association;  first  chairman  of 
the  special  Newspaper  Commit¬ 
tee  of  the  Audit  Bureau  of  Cir¬ 
culations,  and  vicepresident  of 
the  Missouri  Press  Association. 
Washington  University  of  St. 
Louis  gave  him  the  honorary 
degree  of  Doctor  of  Laws  and 
the  University  of  Missouri 
awarded  him  its  medal  for  Dis¬ 
tinguished  Service  in  Journal¬ 
ism. 

Mr.  Ray  found  time  to  par¬ 
ticipate  in  many  organizations 
expressing  the  broader  commer¬ 
cial  and  cultural  life  of  his 
home  city.  He  was  one  of  the 
group  of  eight  St.  Louisians  who 
financed  Charles  A.  Lindberg’s 
first  flight  to  Paris,  in  1927.  He 
has  served  on  various  commit¬ 
tees  of  the  American  Newspa¬ 
per  Publishers  Association. 

Mr.  Ray  married  on  Jan.  25, 
1910,  Miss  Mary  Hayes  Burk- 
ham,  daughter  of  Elzey  G.  Burk- 
ham.  She  died  in  1946  and  their 
only  son,  Lt.  Col.  E.  Lansing 
Jr.,  a  member  of  the  class  of 
1932  at  Princeton  University, 
died  the  same  year.  He  was 
then  assistant  publisher. 

Mr.  Ray’s  immediate  survi¬ 
vors  are  a  daughter-in-law, 
Mrs.  George  Lloyd-Roberts  of 
London,  Eng.;  three  grandsons, 
David  Tarlton  and  Lansing  III ; 
two  nephews,  James  C.  and 
Elzey  Burkham  Jr.;  and  a 
niece,  Mrs.  William  C.  Tupper, 
of  St.  Louis. 


E.  Lansinq  Ray 


Morale  Booster 

(Continued  from  page  7) 


sufficient  for  the  press.  How¬ 
ever,  on  the  next  day  a  14-page 
edition  was  published  with  com¬ 
prehensive  coverage  of  the  di¬ 
saster  and  efforts  at  recovery. 

Naugatuck,  Conn. 

The  Xaugatuck  Daily  News 
was  being  published  for  the  sec¬ 
ond  week  by  the  Southington 
News  a  weekly. 

Meanwhile,  repairs  and  i-e- 
placements  were  being  made  to 
the  News’  fatbed  press  and  ma¬ 
chinery.  Publisher  Rudolph  M. 
Hennick  s^id  he  hoped  to  re¬ 
sume  limited  operations  on  Sept. 
6. 

The  Litchfield  Engnirer,  a 
weekly  owned  by  Mr.  Hennick, 
is  being  published  by  a  compet¬ 
ing  weekly,  the  New  Milford 
Times.  Publisher  John  Nash 
offered  the  facilities  of  his  plant 
to  Daniel  North,  editor  of  the 
Litchfield  paper. 

Souvenir  Editions 

The  Springfield  (Mas  s.) 
Newspapers  ran  off  an  extra 
30,00()  copies  of  their  tabloid- 
size  flood  picture  report  Aug. 
29.  The  first  100,000  lasted  only 
two  days.  The  special  number 
was  not  a  supplement,  but  was 
sold  at  5c  a  copy  or  10c  mailed 
anywhere  in  the  country. 

*  *  * 

The  Hartford  (Conn.)  Times 
published  a  16-page  souvenir 
section  featuring  photos  of  the 
flood,  with  its  Aug.  26  editions. 
*  *  * 

A  pictorial  booklet  of  the 
flood  will  be  published  soon  by 
the  Waterbury  (Conn.)  Repub¬ 
lican  and  American.  Cornelius 
Maloney,  Sunday  Republican 
editor  said  the  book  will  con¬ 
tain  a  selection  of  hundreds  of 
staff  photos. 


George  Kuser, 
Tom  Wright 
Buy  O.  Daily 

Troy,  Ohio 

Two  young  New  Jersey  news- 
papermen  became  the  owners  of 
the  Troy  Daily  News  here  Sent 

1. 

R.  George  Kuser  Jr.,  a  Princ*. 
ton  graduate  and  grandson  of 
the  late  James  Kerney,  pub. 
lisher  of  the  Trenton  (N.  J.) 
Times,  and  Thomas  R.  Wright 
a  University  of  Maryland  grad¬ 
uate  and  former  Baltimore 
(Md.)  Sun  staffer,  purchased 
the  Miami  Union  Publishing 
Co.  assets  at  a  price  reported  in 
the  neighborhood  of  $500,000. 

Allen  Kander  of  New  York 
was  the  broker  in  the  transac¬ 
tion. 

The  new  owners  are  in  their 
late  20’s. 

The  sellers  were  A.  C.  Mc- 
Clung,  who,  at  the  age  of  74, 
said  he  will  retire  from  busi¬ 
ness;  and  Mrs.  Susan  Pauly, 
widow  of  Harold  Pauly,  who, 
with  Mr.  McClung,  bought  the 
News  in  1914  from  its  founder, 
Charles  H.  Dale.  The  paper  has 
a  circulation  of  7,500  evening. 
• 

Brothers  Willed 
Delaplaine  Stock 

Frederick,  Mi 

Large  sums  from  the  estate 
of  Robert  E.  Delaplaine,  pub¬ 
lisher  and  banker,  who  died 
Aug.  15,  are  bequeathed  to 
charitable  in.stitutions  in  his 
will. 

Members  of  his  family  and 
employees  of  Great  Southern 
Printing  and  Manufacturing 
Company,  publisher  of  the 
Frederick  News  and  Post, 
which  he  headed  since  1909, 
also  receive  gifts. 

Thirty-four  employees  will 
receive  bequests.  He  makes  tne 
suggestion  that  the  employes 
may  wish  to  use  a  portion  of 
the  monies  received  to  pur¬ 
chase  watches  as  a  form  of 
remembrance. 

The  will  directs  that  Mrs. 
Delaplaine  receive  outright  50% 
of  the  value  of  his  adjusted 
gross  estate  as  finally  <k- 
termined  by  tax  authorities. 

All  of  Mr.  Delaplaine’s  shares 
of  capital  stock  in  the  Great 
Southern  Printing  and  Manufac¬ 
turing  Company  were  bfr 
queathed  to  his  brothers,  George 
B.,  William  T.  and  Edward  S. 
Delaplaine  to  be  held  by  them 
under  trust  agreements  set  up 


by  the  family  in  1939. 
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Teachers  and  Employers 
Exchange  Critical  Views 


I  tiiat  cci  taiii  ux  xiic  vtiicx  uao* 

lof  Boulder,  Colo.  cipHnes,  notably  psychology  and 

Teachers  and  the  press  looked  critically  at  each  other  in  s^iology,  have  done  of 

leaiiicis  ai  p  j  digging  in  our  field.” 

speeches  and  panel  sessions  at  the  convention  of  journalism  ..j  feeling,”  he  said, 

fducators  at  the  University  of  Colorado  here  last  week.  And  ..fjjat  certain  areas  of  the  in- 
^  they  spoke  their  pieces,  as  the  novelists  have  it,  with  mixed  dustry  itself  are  ahead  of  us 
motions.  in  research,  and  that  perhaps 

hij.  Bruce  Westley  of  the  Univer-  i  i  even  fully  aware 

‘d  in  shy  Wisconsin  deplored  a  X  Cultural  Lag  pf  professional  workers 

)0  ■marriage  of  the  newspaper  “W'e  are  suffering  from  what  have  done  in  the  areas  in  which 
yjfi  ndustry,  to  a  hopelessly  out-  might  be  called  a  ‘cultural  they  lead.” 

noded  technology.”  lag,’”  he  said.  “Relatively  few  Research  Unused 

So  far,  he  said,  “the  industry  of  the  concrete  findings  have 
their  Isas  reacted  to  a  steady  decline  been  put  to  use  for  the  im-  Curtis  D.  MacDougall  of 
of  profits  by  sucb  short-sighted  provement  of  mass  media.  Oc-  Northwestern  University  plead- 

jIj.  txpedients  as  Teletypesetters  casionally  we  can  get  the  ear  ed  “guilty  as  charged”  to  an 

f  74  ind  mat  shrinkage.  These  may  for  a  moment  of  a  publishers’  assertion  by  Irving  Dilliard, 
huji  keep  it  afloat  for  a  time  .  .  .  convention  or  we  can  present  St.  Louis  Post  Dispatch  edi- 

I  but  in  the  long  haul  I’m  not  them  with  brief  research  re-  torial  page  chief,  at  last  year’s 

yyho  betting  heavily  on  Mr.  Guten-  ports  in  Editor  &  Publisher  convention,  that  journalism 

t  the  Mcrgenthaler  in  or  other  trade  journals.  A  few  teachers  are  shirking  their 

nder  *  match  with  modern  elec-  of  the  more  deviant  editors,  responsibility  for  research  and 
,  ’  ironies.”  publishers  and  reporters  may  authorship. 

\  ,  ,.  even  read  such  publications  as  But,  he  believed,  Mr.  Dilliard 

nng.  ^  Ln  ea  y  Con  i  ions  Journalism  Quarterly.  But  in  overlooked  some  of  journalism 

“There  is  something  un-  the  main  there  is  and  will  be  education’s  research  accom- 
1  healthy”  he  insisted,  “about  an  for  a  long  time  only  a  trickle  plishments,  including  analyses 
U  industry  that  can  do  nothing  of  research  information  flow-  of  journalistic  performance  in 
in  the  face  of  a  serious  prob-  ing  to  newspaper  staffs.”  handling  particular  news 

except  curtail,  shore  up  biggest  jobs  the  events.  He  pointed  out,  how- 

Ml  outmoded  machines,  ^ueeze  its  journalism  schools  can  do,  he  ever,  “an  understandable  timid- 
esUte  idvertisers  into  a  little  nar-  suggested,  “is  to  provide  our  ity  regarding  this  kind  of  re- 
column  and  a  little  more  present  students,  who  will  be  search  activity.” 

tn  r*!  1  everyone  reporters,  editors  and  publish-  “Let’s  be  Frank,”  he  said, 

n  Wo  convention  ability  and  desire  “there  are  matters  which  al¬ 
ii.  i  ^  to  use  research  findings  for  the  most  nobody  wants  to  have 

„  and  out  there  and  sell,  improvement  of  media.”  investigated  in  similar  fashion, 

y  ana  The  industry’s  apparent  in- 

uthern  difference  to  research  as  a  r  !!■  — .  .  _  ^  ^  ; 

luring 
f  the 


tool  for  improvement  came  in 
for  criticism  by  Mr.  Westley 
'Md  several  other  speakers. 

“This  is  the  industry,’ 


“This  is  the  industry,”  Mr. 
Westley  charged,  “that  has 
nothing  to  speak  of  to  spend 
OB  research.  It  spends,  I  am 
told,  a  smaller  proportion  of 
its  income  on  research  than 
does  any  other  American  in- 
dostry.  Its  research  expenditure 
is  dwarfed  by  that  of  its  young- 


industry  Views 

Industry  representatives  ad¬ 
dressing  themselves  to  the  sub¬ 
ject  of  journalism  education 
diluted  their  expressions  of  ap¬ 
proval  with  some  pointed  quali¬ 
fications.  Paul  Friggens,  west¬ 
ern  editor  of  the  Farm  Journal, 
balanced  a  few  outspokenly 
favorable  statements  from  a 
survey  of  editor  thinking  about 
journalism  schools  with  a  num¬ 
ber  of  others  considerably  less 
complimentary.  A  concern  that 
(Continued  on  page  .’5.3) 
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NEWSWORTHY  FIGURES  in  United  Press  this  week  included  Charles 
E.  Campbell,  at  left,  who  is  retiring  as  secretary  after  32  years  of 
service;  and  Alexander  P.  Bock,  at  right,  named  acting  general 
accountant 
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Standards  for  Pressmen 
Training  Are  Approved 


Chicago 

Agreement  on  a  joint  train¬ 
ing  program  for  newspaper 
pressmen  has  been  reached  by 
the  American  Newspaper  Pub¬ 
lishers  Association  and  the  In¬ 
ternational  Printing  Pressmen’s 
Union. 

The  new  program  of  ANPA 
papers  provides  standards  for 
training  pressmen  in  each  com¬ 
munity.  These  standards  are  to 
be  used  as  a  guide  by  local 
joint  apprenticeship  committees 
in  establishing  and  operating 
their  apprenticeship  in  such  a 
manner  as  will  provide  .appren¬ 
tices  with  opportunities  to  at¬ 
tain  efficiency  and  versatility  as 
newspaper  pressmen. 

Complements  INO  Plan 

Earlier  this  year,  IPPU  and 
the  ANPA  Special  Standing 
Committee  on  Labor  relations 
set  about  to  draft  such  a  pro¬ 
gram  for  recommended  use  by 
ANPA  papers  and  local  unions. 
President  Thomas  E.  Dunwody 
of  the  union  and  ANPA  Chair¬ 
man  George  N.  Dale  view  this 
apprenticeship  training  pro¬ 
gram  as  a  complement  to  the 
arbitration  agreement  covering 
all  daily  newspaper  disputes. 

Meanwhile,  the  Institute  of 
Newspaper  Operations  has  been 
working  on  a  pressmen’s  train¬ 
ing  program.  INO  recently 
completed  a  press  training  man¬ 
ual,  which  can  be  used  for 
either  management-type  teach¬ 
ing,  or  as  the  basis  for  train¬ 
ing  pressmen.  (E&P,  Aug.  20, 
page  48). 

Cyrus  L.  MacKinnon,  INO 
managing  director,  said  the 
ANPA-IPPU  agreement  on  ap¬ 
prentice  training  standards  will 
serve  to  complement  the  INO 
program.  “The  ANPA-IPPU 
agreement  sets  up  suggested 
standards  to  be  followed  by 
publishers  and  the  local  unions,” 
he  said,  “but  the  INO  can  sup¬ 
ply  actual  training  materials.” 

At  Local  Level 

The  general  purpose  of 
the  ANPA-IPPU  apprenticeship 
standards,  as  defined  in  the 
joint  agreement,  “is  to  develop 
newspaper  pressman  appren¬ 
tices;  to  encourage  more  care¬ 
ful  selection  of  such  appren¬ 
tices;  to  provide  the  all-around 
training  necessary  to  equip 
them  for  craftsmanship  and 
citizenship;  to  assure  the  em¬ 
ployer  of  proficient  workmen 
and  the  public  with  the  highest 
quality  products.” 


Under  such  a  program,  to  be 
conducted  at  the  local  level  un¬ 
der  agreement  reached  by  the 
publisher  and  union,  a  local 
joint  apprenticeship  committee 
is  suggested.  Such  a  committee 
shall  include  three  members 
representing  the  employer  and 
three  members  representing  the 
union,  plus  one  alternate  mem¬ 
ber  from  each  group  to  act  in 
the  absence  of  a  regular  mem¬ 
ber. 

The  term  “standards”  is  de¬ 
fined  to  mean  the  apprentice¬ 
ship  training  system  which  will 
be  administered  by  the  joint  ap¬ 
prenticeship  committee,  which 
shall  establish  its  own  rules  and 
regulations. 

Suggested  Duties 

Suggested  duties  of  the  com¬ 
mittee  are : 

“1.  To  '  determine  the  shop 
facilities  available  for  acquiring 
the  necessary  experience  on  the 
job. 

“2.  To  establish  minimum 
standards  required  for  shop  ex¬ 
perience  and  related  instruction 
for  apprentices. 

“3.  To  determine  the  quality 
and  quantity  of  shop  experience 
which  the  apprentice  must 
have. 

“4.  To  establish  standards 
for  tests  to  determine  the  ap¬ 
prentice’s  progress. 

“5.  To  establish  standards 
for  examination  of  apprentices, 
and  upon  passing  such  examina¬ 
tion,  to  recommend  to  the  Reg¬ 
istration  Agency  that  Certifi¬ 
cates  of  Completion  of  Appren¬ 
ticeship  be  awarded. 

“6.  To  maintain  a  record¬ 
keeping  system  showing  the 
progress  of  each  apprentice  at 
his  work  on  the  job  and  in  his 
related  school  instruction,  and 
any  other  records  that  the 
Committee  shall  decide  to  keep. 

“7.  In  general,  to  be  respon¬ 
sible  for  the  successful  opera¬ 
tion  of  pressman  apprenticeship 
under  these  Standards,  by  per¬ 
forming  the  duties  listed  above, 
by  cooperating  with  public  and 
private  agencies  which  can  be 
of  assistance,  by  obtaining  pub¬ 
licity  in  order  to  develop  the 
support  and  interest  of  the 
public  in  apprenticeship  and  by 
keeping  in  touch  with  all  par¬ 
ties  concerned. 

“8.  To  hold  meetings  quar¬ 
terly  or  more  frequently  if 
found  necessary.” 

The  term  of  apprenticeship, 
number  of  apprentices  and  their 
wages,  are  determined  by  nego¬ 


tiation  between  the  publisher 
and  the  local  pressmen’s  union 
subscribing  to  the  ANPA-IPPU 
standards.  Apprentices  are  sub¬ 
ject  to  a  probationary  period 
not  exceeding  six  months  of 
employment. 


Provisions 

The  standards  provide  that 
each  apprentice  shall  be  given 
such  instruction  and  experience, 
during  his  apprenticeship,  in 
all  branches  of  the  trade,  in¬ 
cluding  preparation  of  material 
and  operation  of  equipment. 
Each  apprentice  shall  complete 
the  proper  course  in  newspaper 
presswork  provided  through  the 
Technical  Trade  School  of  the 
International  Printing  Pressmen 
and  Assistants’  Union  before 
he  is  granted  a  certificate  of 
completion  of  his  apprentice¬ 
ship,  as  a  journeyman. 

The  foreman  is  to  be  respon¬ 


sible  for  the  training  of  . 
apprentices  in  the  plant  iyi 
standards  as  drawn  up  ontli' 
the  type  of  work  expcrierj 
and  instruction  to  be  covered! 

In  the  operation  of  the  ar 
prentice  system,  it  is  pointf| 
out  that  nothing  in  the  appT 
cation  of  the  standards  “sh 
be  considered  operative  if  ■ 
conflict  with  the  terms  of  an 
collective  bargaining  agreeme’ 
executive  by  the  local  parties. 


Assi 


Family  Weekly  Has 
100th  Newspaper 

The  Canton  (Ohio)  Rep«, 
tory  became  the  100th  newspa 
per  to  distribute  Family  Wjk, 
ly,  colorgravure  supplement,  ii 
was  announced  this  week 
Leonard  S.  Davidow,  publish?' 
of  Family  Week  Magazine,  Inc. 
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Hearst  Boosts  Plant 
Fund  to  $34,000,000 
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Los  Angeles 

Continued  plant  rehabilitation 
was  granted  priority  over  a 
dividend  by  directors  of  Hearst 
Consolidated  Publications,  Inc., 
in  sessions  here  last  weekend. 

The  directors  voted  an  ad¬ 
ditional  $1,700,000  expenditure 
for  the  modernization  of  print¬ 
ing  facilities.  Simultaneously 
they  decided  to  pass  the  divi¬ 
dend  due  Sept.  15  on  Class  A 
stock. 

This  newest  addition  brought 
the  newspaper  plant  rehabilita¬ 
tion  fund  established  less  than 
a  decade  ago  to  a  total  of  $34,- 
092,000. 

Previous  commitments  to¬ 
talled  $32,392,000.  The  fund  was 
set  up  Dec.  31,  1946,  with  a 
$12,994,000  allocation.  The  di¬ 
rectors  then  announced  that 
“additional  contractual  commit¬ 
ments  to  meet  our  extensive  re¬ 
habilitation  program  will  be  en¬ 
tered  into  from  time  to  time  as 
financial  ability  and  other  con¬ 
ditions  warrant.” 

The  new  allocations  include 
funds  for  presses  and  a  new 
production  building  for  the 
San  Antonio  (Tex.)  Light. 

Improved  Earnings 

Directors  of  this  subsidiary 
of  Hearst  Corporation  made 
this  announcement: 

“The  recent  improvement  in 
our  earnings  has  enabled  us  to 
authorize  the  expenditure  of  an 
additional  $1,700,(>00  for  the 


a  new  production  building  f 
the  San  Antonio  Light. 

“In  view  of  these  and  othti| 
like  commitments  for  vital: 
needed  improvements  it 
voted  to  omit  the  payment  o 
the  dividend  due  Sept.  15  on  tli(| 
Class  X  stock. 
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Dual  Hope  Told 
“We  hope  that  the  improvetf 
earnings  trend  will  continue  sJ 


that  we  can  complete  0:%  ^ 


Ui 
bates 
the  per 
given  1 
editor  c 
Mirror 
three  e 
Heroes 
With 


ters  of 
Squae 
Mass., 
hit  citie 
chusetti 


modernization  of  our  plants  an, 
printing  facilities  and  pay  mor^ 
dividends.” 

The  San  Antonio  project  wi 
be  the  fourth  production  utl. 
erected  under  the  Hearst  “Coif 
rehabilitation  program.  T!^ 
others,  now  completed  and  esc! 
with  new  presses,  were  forth: 
Los  Angeles  Examiner, 
burgh  Sun-Telegraph  and  d 
cago  American. 

New  plants  were  construes 
for  the  Seattle  (Wash.)  ft- 
Intelligencer,  and  for  the 
gional  folor  printing  facilittd 
of  the  American  Weekly  a:' 
the  Comic  Weekly-Puck,  atb’ 
Chicago  and  San  Francisco. 

New  presses  have  been  i' 
stalled  for  the  Detroit  ft- 
and  San  Francisco  Exam:'- 
The  Examiner  project  inckl^ 
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press  room.  The  Oakland  P"; 
Enquirer  presses  were  re.-  • 
and  installed  at  the  San  Fn  > 
cisco  Call-Bulletin.  Paper  pr  , 
duction  facilities  were  incr^^  ’ 
and  a  5^^%  preferred  stotf  -^ 


modernization  of  our  printing  sue  of  the  Androscoggin 
facilities,  including  presses  and  Power  Co.  was  paid. 
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' A8sifi;nment:  World 

Sunday  Magazine  Man 


listed  man  in  World  War  2,” 
serving  in  France,  North  Africa 
and  the  islands  of  the  Pacific. 

Danger  often  has  been  a 
traveling  companion  of  the 
roving  reporter. 


ipp  ^  A  •  Dangers  Strike 

Covers  o/  Countries  *^£4  fi  i 

By  Ray  Erwin  Iceland.  He  was  aboard  | 

‘mr  j  J  ^  tanker  plane  trying  to  re-  W/F  * 

Marco  Polo  was  a  stay-at-  boat  with  outboard  motor  to  fuel  a  B-47  by  radar  at  night  ,, 

'  ),onie _ if  you  compare  his  roam-  save  70  people.  at  sea  when  an  engine  conked  . 

ings  to  the  tangled  travel  tracks  Mr.  Winchester  himself  has  out  at  21,000  feet.  Efforts  to  ’’k  f 

trod  by  James  H.  Winchester,  been  flooded  since  the  series  ap-  jetison  the  100,000-pounds  of  f  ^  j 

King  Features-ilfirror  Magazine,  peared — with  gifts  of  money  fuel  proved  fruitless  when  ^ 

iiC',  Within  the  last  30  days,  the  for  the  hitherto  unsung  heroes  valves  jammed.  The  plane  rapid-  \  4. 

veteran  Hearst  feature  writer  and  their  families.  ly  lost  altitude,  the  ditch  signal  Jamei  Winchester 

w»(*.  worked  in  five  countries.  When  Cops  Cooperate  was  given  and  personnel  donned 

If ««■  1  he  finally  stopped  by  his  Pleas-  “The  cops  gave  us  wonderful  Wests.  The  pilot  warned  they  had  the  world’s  highest 

mt,  if  «ntville,  N.Y.,  home  his  3-year-  cooperation  in  the  flood  area,”  overloaded  tanker  paid  pilot  when  they  flew  daily 

ek  by  old  son,  Kenneth,  plaintively  in-  winchester.  “If  trans-  aink  like  a  rock  in  the  with  Arthur  Godfrey  in  his  pri- 

quircd:  “Gonna  stay  all  night,  nortation  was  not  available  Id-foot  waves.  However,  the  vate  plane  from  Pensacola,  Fla., 

.  ?he“oW  „r4  pi  in  S  ca';  plana  manned  to  limp  to  Ber.  to  the  bane  where  Godfrey  waa 

__  I  His  beat  is  the  world.  His  as-  ^led  us  in  their  squad  cars.  It  three  enj^nes  and  made  taking  jet  training, 

signments  are  global.  His  really  good  to  work  with  ®  perilous  landing  with  its  Bloodline  to  Korea 

■swindle  sheet”  records  a  trav-  and  for  those  flood-stricken  peo-  highly  inflammable  assignment  that  year 

elogue  covering  hundreds  of  »»  load.  iNext  assignment  tnat  year 

•.housand.s  of  miles.  His  story  i  month  ago  Mr  Winchester  .sweated  out  that  was  “Bloodline  to  Korea”  series, 

i  locales  are  in  87  countries  of  flew  to^aSma  and  tLn  to  landing,”  remembered  Mr.  Win-  blowing  blood  donated  in  New 

nearly  all  continents.  His  terri-  Lj^a  Peru-  Santiago  Chile  Chester  with  a  rueful  grin.  York  to  the  front  lines,  where 

tory,  up-and-down,  ranges  from  and  Buenos'  Aires  Argentina’  t^’’®®  photographer  Enc  Hed- 

,^,'38,000  feet  in  the  air  to  the  RetuiS  he  had  a  week  at  t^®  *'®'^"‘®  were  under  fire  in  a  heli- 

ocean’s  bottomless  deep  by  sub.  home  base  and  flew  to  San  Fran-  the  A’ei.  Forfc  Neics  and 

•J,.  un..«p  Flomi  H„„e,  emep  to  do  a  =t«ry  on  China-  "-'SS  nliS^oSI 

Latest  assignment  filled  by  town  changes.  Then  he  sped  to  Pulitzer  Prize  and  won  an 


Unsung  Flood  Heroes 
Latest  assignment  filled  by 


town  changes.  Then  he  sped  to 


- :  - " . . . . —  ''J  iUp  flood  very  iiexi  year  ne  aim  due  - -  - -  — 

.'H  the  peripatetic  feature  writer,  Costa,  Sunday  Mirror  Maga-  honorable  mention  from  the 

ol  irivan  kin,  Vatr  T0/.1,  Communist  influence  in  South  ,  .  •'  .  .  ri,-.  c;i, 


fiven  him  by  Jack  Thompson, 


zine  photographer,  went  to  New-  Society  of  the  Silurians,  organi- 


ditoroftheNew  YorkSu^IaV  Arnerica  was  subject  of  an  over-  zation^f  veteran  Ne;v  W 

Mirror  Magazine,  was  to  write  the^bo«le/^He Portugal,  Italy,  Switzerland  and  City  newsmen,  for  that  series, 

three  articles  on  “Unsung  south  of  the  border.  He  was  at  p  ^  ^  ^  one-half  The  flight  to  Tokyo  was  made 

Heroes  of  the  Flood.”  neT  s^let'^  monrs.  ^hey  Xafne"  ^  with  only  fuel  stops  in  San 

J  With  Art  SaiTio,  photogra-  ^nnnmmrpd  thTt  color  photos  of  the  Vatican  and  Francisco,  Honolulu  and  Wake, 

nher.  hp  was  Anwri  hv  iipiiV/\rk_  Leon  Bouche,  unnounc6cl  th&t  _  .  _  _  »  Mi*  wavkf 


pher,  he  was  flown  by  helicop-  .  covered  the  Swiss  Anny  in  the  1952,  Mr.  Winchester  went 

ters  of  the  46th  Air  Rescue  ^**®  Cat  c  p  p  ,  , ,  .  ^  Alps.  At  the  end,  they  were  re-  to  the  Panama  Canal  for  stories. 

Squadron,  Westover  Field,  ®  quired  to  cover  the  Fall  fa.^hion  flew  with  hurricane  hunters  into 

-Mass.,  into  most  of  the  flood-  lowed  to  resurne.  He  cabled  the  ^  hurricane,  visited 

kit  cities  of  Connecticut,  Massa-  ®tory  to  INS.  One  of  his  stories  Bermuda,  was  the  first  reporter 

in  mT  '''“®®‘ts  and  Pennsylvania.  He  ^®^1^  ^th  the  Peruvian  offshore  Paris  Fashions  to  fly  in  a  F-94  jet  38,000  feet 

talked  to  the  residents  of  the  dispute  and  an-  was  the  up,  seeing  how  New  York  City 

ravaged  river  towns,  hunting  other  with  s  iing  in  C  i  e.  roughest  assignment  I  was  ever  is  guarded,  made  eight  dives  in 

unsung  heroes.  He  found  them.  Cold  to  Hot  wryly  remarked  Mr.  Win-  a  submarine  off  New  London, 


t  "Con  lo  the  residents  of  the  Ashing  and  an  “Paris  fashions  was  the  up,  seeing*  how  New  York  City 

i.  Tb  river  towns,  hunting  other  with  s  iing  in  C  i  e.  roughest  assignment  I  was  ever  is  guarded,  made  eight  dives  in 

nd  e»c:  -  heroes.  He  found  them.  Cold  to  Hot  wryly  remarked  Mr.  Win-  a  submarine  off  New  London, 

fortr  For  instance,  there  was  John  The  thermometer  was  down  Chester.  “I  never  worked  so  Conn.,  visited  Greenland  and 
Pifti  27,  who  drove  his  old  to  28  when  he  left  B.  A.  and  it  hard  or  knew  so  little  about  Portugal, 

iid  fb  truck  into  the  rapid  cur-  was  up  to  97  when  he  landed  in  what  I  was  writing.”  He  was  in  Puerto  Rico  in 

rent  six  or  seven  times  to  res-  N.  Y.,  20  hours  later.  The  Pan-  The  next  year,  1949,  he  went  January  of  this  year,  in  Havana 

-tr- i  victims  from  upper  agra  plane  pilot  told  him  when  to  Bermuda  to  cover  a  typical  in  April,  in  California  in  May 

)  Pcji  windows  at  Winsted,  Conn.,  and  they  were  flying  29,400  feet  over  honeymoon  trip  there,  to  New-  and  to  Florida  a  couple  times, 

the  Tfi  ““kinued  until  he  was  drowned,  the  Andes  that  it  was  the  high-  foundland  to  cover  a  U.  S.  air-  Works 

a  young,  penniless  est  altitude  attained  by  a  com-  port-hospital  base,  to  Iceland,  ^  ♦»  *u  . 

k/w  children,  the  mercial  airliner.  One  day  he  where  he  and  Joe  Costa  were  That  s  the  way  a  Sunday 

at  be'  ***^®*k  8.  was  interviewing  the  U.  S.  Am-  trapped  all  night  in  a  snow-  supplement  guy  work.'-,  he  ex- 

Ijgjo.  There  was  the  salesman  who  bassador  in  Buenos  Aires  and  storm  and  kept  awake  to  avoid  “®  never  gets  bored 

Tcen  1  ^  crewman  on  a  res-  one  week  later  he  was  inter-  freezing  until  a  rescue  team  ar-  ^**•0  well,  hardly 

t  pii*-  '''*  helicopter,  climbed  down  130  viewing  an  oldtime  Chinatown  rived.  ever.  It  s  alway.s  a  changing 

I  feet  on  a  rope  with  a  fire  axe,  cop  in  San  Francisco.  In  1950,  he  and  photographer  scene  and  subject, 

inclul'  'hopped  a  hole  in  a  roof,  fell  Travel  is  nothing  new  or  novel  Eric  Hedlund  spent  three  weeks  The  Texas-born  Winchester 

of  ’j  trough  a  ceiling  and  finally  for  Jim  Winchester.  During  covering  Hawaii.  Later,  he  went  was  reared  principally  in  Cali- 

jyj  p,i  "i»naged  to  boost  six  persons  World  War  2,  he  was  a  roving  with  Joe  Costa  to  the  Korean  fornia.  Finishing  high  school  in 

!  rebi  to  the  roof,  tie  them  correspondent  for  the  U.  S.  Air  War,  Japan,  Alaska,  the  Aleu-  1933,  he  began  news  work  on 

in  Ff^  !*  ko  be  hoisted  to  the  Corps  and  visited  87  countries,  tians.  Navy  maneuvers  off  Puer-  the  Stockton  (Calif.)  Record. 
per  pr  “Pker  and  saved  them  and  him-  He  was  the  only  Armed  Forces  to  Rico.  Nine  magazine  stories  bearing 

ncrea^'  ^  correspondent  to  get  into  Rus-  The  travel  year  of  1951  found  the  by-line  Jame.s  H.  Winchester 

stock  There  was  22-year-old  Ronold  sia  during  the  war.  He  flew  reporter  Winche.ster  covering  hit  the  newsstands  this  month, 

in  W»b*  of  East  Stroudsburg,  from  Moscow  to  Fairbanks  the  tourist  season  in  Jamaica  showing  not  all  his  time  is  spent 

P».,  who  made  30  trips  at  night  across  Siberia  and  was  officially  and  other  Carribbean  isles.  With  in  travel  or  writing  newspaper 

into  swirling  currents  in  a  frail  termed  “the  most  traveled  en-  photographer  Emil  Herman,  stories. 


•'Editor  sc 
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^Round  Their  Beats 


In  other  articles  she  reported 
“hoppings”  (fights)  between 
girl  gangs,  lightly  touched  on  a 
sex  angle,  the  role  of  the  Youth 
Board,  the  influence  of  narcotics 
and  told  E&P  how  respectful 
the  boys  were. 

“None  of  them  ever  made  a 
pass  at  me,”  she  said.  “I’d  walk 
that  neighborhood  sometimes 
until  three  in  the  morning  and 
it  was  nothing  like  some  of  the 
whistles  you  hear  on  Fifth 
Avenue.” 

Only  after  learning  that  she 
was  not  engaged  did  one  youth 
say,  “Blondie,  you  damn  fine 
lookeeng  woman.”  Another  un¬ 
der  the  Hanson  spell  said,  “I’ve 
got  a  beeg  problem.  I’m  in  love 
weeth  a  women  old  enough  to 
be  my  mother.” 

More  teen  gang  wars  or  a 
relaxation  of  youth  crime  may 
bring  Reporter  Hanson  back  to 
the  jungle.  And  if  she  does  re¬ 
turn  she’ll  be  welcome. 

Said  one  Youth  Board  official; 

“The  kids  are  very  high  on 
Miss  Hanson.  They  always  ask 
for  Blondie  and  when  she’s  com¬ 
ing  back.  She  certainly  is  a 
good  adult.  They  respect  so  few, 
you  know.” 

Obit  Up-dating  Leads 
To  Front  Page  Story 

Victor  Lawn,  a  New  York 
Timee  staffer  assigned  to  up¬ 
date  the  John  D.  Rockefeller  Jersey  in  1909.  What  would  it 
Jr.  obituary,  went  in  search  of  amount  to  today?”  A  SO  execu- 
revised  figures  on  the  total  tive  had  the  figure  given  to  Mr. 
amount  of  money  put  into  Lawn  who  took  the  compilation 
philanthropies  by  the  Rockefel-  to  Joe  Alduino,  Times  auditor, 
ler  family.  and  asked  him  to  project  the 

His  efforts  brought  him  a  1^0  shares  to  72,569  shares, 
front-page  exclusive.  The  result  showed  that  the 

Interested  in  the  benefactions  "ow  nuinl^red  10,171,- 

since  he  was  a  reporter  for  the  original  $50  mil- 

old  New  York  Evening  World 

some  30  years  ago,  Mr.  Lawn  untouched,  to  $743,130,- 

told  a  contact  that  the  figure 

in  question  was  for  advance  obit  His  Sniffer  Leads 

Vn^meHy  Lafoo. 

stead  of  the  general  opinion  of  Most  newspaper  reporters 
•SI  billion  cover  most  stories  using  only 


Gal  Reporter  Lives 
Teen  Gang  Violence 


By  S.  Richard  Brooks 

For  six  weeks  Kitty  Han.son  led  to  hostilities  and  razzing, 
lived  in  a  jungle — a  jungle  Those  kids  just  love  to  dream 
where  teen-age  gangs  dwell  and  up  long  tales  of  gang  activities 
still  live  by  one  code — an  eye  and  pour  it  on  to  newspaper- 
for  an  eye,  a  life  for  a  life.  men,”  she  said. 

A  Daily  News  reporter  and  With  her  identity  concealed 
New  Yorker  for  a  year  and-a-  (until  the  latter  part  of  her 
half,  Kitty  Hanson  went  into  mission)  Reporter  Hanson  was 

unable  to  take  notes.  She  had 
to  listen  harder  and  remember 
harder  and  see  harder.  At  night 
sh®  hurried  home  to  put  on  pa- 
per  all  that  happened  the  pre- 
yjQug  j2  to  16  hours. 
i|B  In  her  first  report,  Kitty  Han- 
Mb  son  told  News  readers  of  one 
“  harrowing  experience  of  near- 

Bi:  death  when  members  of  a  rival 

V  group  sauntered  up  to  her  and 

^ .  ■  the  gang,  flashing  a  gun. 

j .  ®  A  Near  Miss 

V  “Everyone  scrambled  into  the 

'  '  7  nearby  hallway,”  she  wrote.  “I 

^  ^  was  pretty  slow.  Slow  enough 

'fj,  to  hear  the  click  of  a  gun  that 
wouldn’t  fire.”  She  didn’t  get 
the  full  impact  of  the  experi- 


Gloria  Swanson 

Gloria  Stcanson  Does 
Column  for  UP 

Gloria  Swanson,  movie  act¬ 
ress  and  traveler,  began  a  two- 
a-week  column  for  United  Press 
this  week.  The  service  reported 
she  will  comment  on  people  she 
meets,  places  she  sees  and  the 
international  scene  in  general. 
“In  fact,”  said  Harry  Ferguson, 
UP  executive  editor,  “shell 
write  pi-etty  much  what  she 
wants  to  write.”  Miss  Swanson, 
he  added,  “is  an  interesting 
lady  and  an  interesting  writer.” 
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Guild  Loses  Its  Plea 
For  INS  Payroll  Data 


Washington 
The  National  Labor  Relations 
Board  divided,  3  to  2,  this  week 
in  ruling  that  two  Hearst  serv¬ 
ices  are  not  required  to  furnish 
specific  payroll  information  to 
the  American  Newspaper  Guild. 

The  dissenters,  Abe  Murdock 
ind  Ivar  H.  Peterson,  said  the 
decision  amounted  to  a  reversal 
Df  Board  policy  that  it  is  the 
obligation  of  an  employer  to 
jive  such  data  to  the  union  to 
aiake  collective  bargaining  ef¬ 
fective. 

:  A  case  questioning  that  policy 
1  iwaits  the  attention  of  the  Su- 
i  jreme  Court  of  the  United 
States  in  the  Fall,  on  an  appeal 
sought  by  the  New  Orleans 
I  (La.)  Item. 

I  However,  the  majority  view 
I  of  the  NLRB  as  stated  by  the 
I  outgoing  chairman,  Guy  Farm¬ 
er.  and  Member  Philip  Ray 
Rodgers,  was  that  the  guild  ne¬ 
gotiators  of  the  contract  with 
International  News  Seiwice  and 
International  News  Photos  had 
waived  their  right  to  specific 
Payroll  information,  such  as 
merit  increases,  at  the  bargain¬ 
ing  table. 

Secondary  Demand 
|n  past  agreements,  it  was 
pointed  out,  the  union  accepted 
provision  that  merit  raises 
*boye  minimum  rates  would  be 
'jjbject  to  negotiation  between 
™  employer  and  the  individual. 

I^e  guild  sought  to  obtain  the 

editor  sc  publisher 


right  to  bargain  on  merit  in¬ 
creases  and  to  require  the  com¬ 
pany  to  keep  it  informed  of  such 
raises. 

When  a  mediator  came  into 
the  picture,  the  guild  spokes¬ 
men  listed  the  socalled  “infor¬ 
mation  clause”  as  secondary  to 
other  issues  for  settlement,  ac¬ 
cording  to  the  Board’s  record. 
And  the  new  contract,  effective 
from  April,  1953,  until  April, 
1955,  included  the  old  provision 
for  individual-employer  negoti¬ 
ation. 

There  was  “a  clear  and  un¬ 
mistakable  showing”  that  the 
union  had  waived  its  rights,  ac¬ 
cording  to  Messrs.  Farmer  and 
Rodgers.  The  third  member  of 
the  majority,  Mr.  Leedom,  fa¬ 
vored  dismissal  of  the  complaint 
but  did  not  believe  it  necessary 
to  reach  the  problem  of  waiver. 

Would  Disturb  Pact’s  Terms 

The  majority  opinion  of  the 
Board  said: 

“We  believe  it  would  be  an 
abuse  of  the  Board’s  mandate 
to  throw  the  weight  of  Govern¬ 
ment  sanction  behind  the  un¬ 
ion’s  attempt,  some  three 
months  later,  to  disturb  the 
terms  of  the  bargain  the  parties 
themselves  achieved.  The  give 
and  take  of  the  bargaining  table 
is  undoubtedly  a  better  place 
than  the  Board’s  office  for  re¬ 
solving  disputes  as  to  the  type 
and  amount  of  informational 
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data  parties  to  collective  bar¬ 
gaining  contracts  must  give  to 
each  other.” 

The  dissenters  asked:  “Why 
were  the  employers  in  other 
cases  ordered  to  furnish  the  re¬ 
quested  information  if  the  bar¬ 
gaining  table  was  the  better 
place  to  resolve  those  dis¬ 
putes?” 

In  other  .3-2  rulings  this  week, 
the  NLRB  held  it  unlawful  for 
an  employer  to  insist  on  a  con¬ 
tract  clause  that  would  require 
a  secret  ballot  on  strike  ap¬ 
proval,  and  a  union  cannot  be 
requii’ed  to  bargain  with  an¬ 
other  union  representing  its  of¬ 
fice  employes  because  it  is  a 
nonprofit  organization. 

• 

$105  Minimum 

Houston,  Tex. 

A  new  guild  contract  cover¬ 
ing  editorial,  business,  circula¬ 
tion,  classified  advertising  and 
fuel-light-and-power  depart- 
ments,  also  PBX  operators  and 
collectors,  has  been  signed  with 
the  Houston  Press.  It  runs 
until  Oct.  20,  1956  and  provides 
a  sixth-year  minimum  of  $105.- 
75  for  editorial  employes. 

• 

Hogg  on  SNPA  Staff 

Chattanooga,  Tenn. 

John  A.  Hogg,  former  man¬ 
ager  of  the  Mi.«souri  Press  As¬ 
sociation,  has  joined  the  staff 
of  the  I..abor  Department, 
Southern  Newspaper  Publishers 
Association,  replacing  Ray  B. 
Crow,  who  resigned  to  become 
associated  with  an  SNPA  new.s- 
paper. 


Morning  Paper 
Is  Discontinued 

Williamsport,  Pa. 

The  Gazette  and  Bulletin, 
morning  publication  of  the  Sun- 
Gazette  Company,  will  be  dis¬ 
continued  Sept.  10.  Thereafter 
there  will  be  one  afternoon 
newspaper,  the  Williamsport 
Sun-Gazette. 

Management’s  announcement 
said  about  20  employes,  mostly 
in  the  mechanical  department, 
out  of  a  total  of  140  employes, 
will  he  affected.  The  Gazette 
and  Bulletin  was  purchased  by 
the  Sun  in  1926. 

“Despite  all  kinds  of  efforts 
it  has  been  unable  to  provide  its 
proper  share  of  income  to  meet 
expenses,”  management’s  an¬ 
nouncement  said.  “The  publica¬ 
tion  has  been  conducted  for 
nearly  30  years  as  a  sei-vice  to 
the  community.  Costs  have  risen 
to  such  a  point  that  it  is  unwise 
to  continue  the  Gazette  and 
Bulletin  as  a  separate  newspa¬ 
per.” 

Gold  Bar  Divided 

A  gold  bar  valued  at  $25,- 
340.12  will  be  divided  evenly 
between  the  United  Nations 
Correspondents  Association  in 
New  York  and  the  Organization 
of  Correspondents  at  UN  offices 
in  Geneva.  The  funds  with 
which  it  was  bought  nine  years 
ago  came  from  14  governments, 
members  of  the  old  League  of 
Nations,  as  a  contribution  to¬ 
ward  a  social  center  for  the  in¬ 
ternational  press  corps. 


EN  GARDE! 

Williams,  Detroit  Free  Press 


CHIPS  OFF  THE  OLD  BLOCK 

Whitman,  Stockton  (Calif.)  Record 


BACK  TO  THE  GRINDSTONE 

Rosen,  Albany  (N.  Y.)  Times-Union 


‘Ideal’  Rate  Schedule 
Devised  for  Classified 


“The  other  advantage  of  our 
cutdown  plan  is  more  than  just 
economic,”  Mr.  Wright  declares. 
“It  insures  better  results  for 
advertisers  because'  these  cut- 


San  Jose,  Calif. 

An  “ideal  rate  card”  for  a 
classified  advertising  depart¬ 
ment  was  presented  at  the  an¬ 
nual  meeting  of  the  Western 
Classified  Advertising  Associa¬ 
tion  here  last  week. 

The  ideal,  as  dreamed  up  by 
Worth  Wright,  San  Diego 
(Calif.)  Union  Tribune,  was 
suggested  for  use  by  the  Jack- 
son  (Miss.)  State  Times.  His 
view  is  that  a  fresh  start  on  a 
new  paper  offers  ideal  condi¬ 
tions  for  testing  out  the  ideal 
card. 

The  schedule  was  drawn  with 
the  view  that  in  all  future 
changes,  classified  departments 
everywhere  should  continue  to 
consider  the  little'  person  and 
keep  the  tariff  as  low  as  pos¬ 
sible.  “Big  fellows,”  he  observed, 
have  climbed  willingly  on  the 
band  wagon  of  classified’s  in¬ 
tense  readership  and  should  pay 
full  fare  for  their  profitable 
ride. 


The  Proposed  Card 
Here  is  the  card  Mr.  Wright 
offers  for  the  30,000  circula¬ 
tion  paper: 


No. 

times 


Tran¬ 

sient 


Commer¬ 

cial 


1 

3 

4  to  6 
7 

30 


24  cents 
16  cents 
14  cents 
12  cents 
10  cents 


18  cents. 
16  cents. 

. (*) 

. (*) 

10  cents. 


(*) — No  rate  offering. 


In  explanation,  Mr.  Wright 
observes  that  the  most  import¬ 
ant  goals  of  a  rate  plan  are 
to  create  maximum  selection, 
volume  and  revenue.  On  estab¬ 
lished  dailies,  he  says,  certain 
undesirable  price  differentials 
have  developed  through  the 
years. 

“But  we  like  to  think  that 
basically  our  rate  card  produces 
a  net  revenue  per  inch  which  is 
away  and  above  either  retail 
and  general  and,  even  more  im¬ 
portant,  maintains  a  high  per¬ 
centage  of  weekday  advertis¬ 
ing,”  he  adds. 

Basic  Features 

Here  are  the  basics,  nut- 
shelled,  in  his  suggested  “ideal” 
rate  card: 

1 — The  trend  seems  to  be 
toward  the  daily  linage  multi¬ 
ple  contract  with  some  incen¬ 
tive  to  contract  advertisers  to 
use  multiple  insertions  of  every 
ad.  The  three-day  rate  offered 
can  futurely  become  the  four- 
day  rate  when  there  is  need  for 
more  revenue. 


Attached  to  this,  Mr.  Wright 
suggests,  should  be  a  “cutdown” 
allowance.  This  enables  users  to 
reduce  linage  while  taking  ad¬ 
vantage  of  repeat  copy  rates. 
This  is  graduated  for  each  line 
and  extended  into  inches.  Here, 
with  most  graduations  omitted, 
is  his  schedule: 


Size 

of  ad 

Cost  at 
1-time  rate 

With  3-day 
cutdown  of 

Total 
for  4 

3 

lines 

.54 

2 

lines 

.90 

4 

lines 

.72 

2 

lines 

1.00 

5 

lines 

.90 

2 

lines 

1.10 

8 

*  lines 

1.44 

3 

lines 

1.70 

10 

lines 

1.80 

3 

lines  (♦) 

1.90 

12 

lines 

2.16 

4 

lines 

2.40 

16 

lines 

2.88 

5 

lines 

3.10 

19 

lines 

3.42 

6 

lines 

3.70 

23 

lines 

4.14 

7 

lines 

4.00 

27 

lines 

4.86 

8 

lines 

6.10 

31 

lines 

5.58 

9 

lines 

5.80 

34 

lines 

6.12 

10 

lines 

6.40 

38 

* 

lines 

« 

6.84 

11 

lines 

7.10 

49 

lines 

8.82 

one 

inch 

8.70 

Dailies  Give 
Dance  Class 

down  ads  are  usually  a  conden-  u  I 

sation  of  the  larcre  ad.”  o 


2 — The  “cutdown”  feature  is 
a  modification  of  that  now  used 
by  Los  Angeles  newspapers. 
Their  advertisers  are  permitted 
to  cut  a  large  Sunday  ad  to  as 
little  as  two  lines  for  the  three 
additional  three  days  and  still 
earn  their  minimum  rate.  Under 
this  modified  cutdown  plan,  the 
advertiser  must  not  reduce  his 
ad  to  a  place  where  the  total 
cost  of  the  order  is  less  than 
the  cost  of  the  large  ad  at  the 
one-time  rateholder  rate'. 

“If  you  ran  a  20-line  ad  for 
one  day  under  our  plan,  at  18 
cents  a  line  the  cost  would  be 
$3.60.  You  would  then  have  the 
privilege  of  running  a  six-line 
ad  for  the  other  three  days  at 
a  total  cost  of  $3.80,”  he  ex¬ 
plains. 


sation  of  the  large  ad. 

This  advantage  is  usually 

nullified  when  cutdowns  to  two  smash  hit  that  scored 

lines  are  permitted,  Mr.  Wright  resulted  from  newspaper 

points  out.  If  five  or  more  lines  sponsorship  of  a  dance  course 
are  required  on  the  cutdown,  youngsters. 


the  advertiser  gets  a  real  value 
for  his  money,  he  adds. 

Builds  Volume 

The  rateholder  plan  will  build 
very  satisfactory  volume  in  in¬ 
dividual  ads  and  in  total  clas¬ 
sified,  Mr.  Wright  believes.  In 
Los  Angeles,  he  reports,  the 
largest  w’eekday  issue  is  Mon¬ 
day.  Saturday  is  the  runnerup. 
Yet  volume  continues  good 
throughout  the  week  because  of 
the  four-day  requirement. 

Mr.  Wright  believes  that 
similar  results  can  be  obtained 
anywhere  the  rateholder  plan  is 
used,  “thus  making  every  edi¬ 
tion  of  the  newspaper  a  com¬ 
plete,  satisfactory  classified  ad¬ 
vertising  service.” 

Bulk  Contracts  Hit 

Annual  bulk  space  contracts, 
he  believes,  are  obsolete.  Under 
these  the  advertiser  “earns  a 
fat  rebate,  which  the  newspa¬ 
per  alw^ays  pays.”  Also,  the 
bulk  space  contracts  always 
seem  to  create  “special  days,” 
he  adds.  At  San  Diego,  Sunday 
is  the  big  real  estate  day. 
Thursday  is  the  big  used  car 
day.  Volume  sags  on  other  days, 
he  reports. 

“Shortcomings  (such  as  found 
in  San  Diego’s  existing  rate 
card)  prove  conclusively  that 
rate  strategy  should  be  plan¬ 
ned — not  a  month,  not  a  year, 
but  decades  ahead,”  Mr.  Wright 
stressed. 

“The  Jackson  State  Times 
has  the  opportunity  of  doing 
just  that.  If  they  do,  there’s 
an  opportunity  to  build  classi¬ 
fied  and  its  priceless  heritage 
of  readership.  If  they  don’t, 
they  will  remain  a  second  news¬ 
paper — and  maybe  no  newspa¬ 
per  at  all,”  he  warned. 


176  on  Rockies  Tour 

Buffalo,  N.Y. 
176  Buffalo  Evening  News 
readers  left  here  Aug.  27  for  a 
two-week  tour  through  the 


James  Turk,  promotion  man¬ 
ager  of  Eureka  Newspaper, 
Inc.,  reports  the  smash  came 
when  650  teenagers  responded 
to  an  offering  planned  for  a 
maximum  of  150  registrants. 
The  double  score  was  found  in 
the  appreciation  from  both  pa¬ 
rents  and  offspring. 

Promotion  space  in  the  morn¬ 
ing  Humboldt  Times  and  the 
evening  Humboldt  Standard  was 
used  in  extending  the  invita¬ 
tions.  Registration  cards  re¬ 
ceived  by  completing  a  news¬ 
paper  coupon  were  necessary 
for  enrollment. 

Jim  Turk  expected  100  im¬ 
plies.  Today  he  admits  the  re¬ 
sults  were  on  the  overwhelming 
side.  But  he  hastily  adds  that 
the  event  was  so  successful 
that  the  newspapers  plan  a  re¬ 
peat  course  next  Summer. 

Larger  Hall  Needed 
The  newspaper  organization 
had  to  rustle  up  a  larger  hall 
than  originally  planned.  The 
dance  studio  had  to  hire  addi¬ 
tional  instructors.  The  organiza¬ 
tion  which  had  agreed  to  sup¬ 
ply  the  refreshments  had  to  de¬ 
liver  3,000  bottles  of  soft  drinks 
after  every  lesson. 

The  cour  se  was  completed  by 
the  550  who  registered  for  the 
six  afternoon  sessions  held 
semi-weekly  for  three  weeks. 

“The  promotion  proved  to 
everyone’s  satisfaction  that 
teenagers  certainly  do  read 
their  hometown  newspaper.  For 
an  opportunity  to  learn  new 
dance  steps  they  will  gladly  clip 
coupons  from  a  newspaper,” 
Mr.  Turk  reports. 

From  40  Miles  Away 
The  registrants  came  into 
this  northwestern  city  from 
points  as  far  as  40  miles  away. 
Included  was  a  delegation  from  i 
a  small  community  where  I 
mothers  organized  a  car  pod 
to  transport  the  children. 

Co-sponsorship  of  the  dances 
grew,  too.  A  jeweler  awarded  ^ 
cups  to  the  couples  showing  the 
greatest  improvement  in  each 
category  of  dance  —  samba, 
mambo,  rhumba  and  swing. 
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We  plan  to  make  it  an  an-  § 
nual  affair,”  Mr.  Turk  advises.  |  a 
American  and  Canadian  Rock-  “From  our  standpoint  the  event  |  a< 
ies.  David  E.  Peugeot,  News  was  strictly  a  public  service  a^ 
promotion  editor,  and  Mrs.  Peu-  tivity,”  he  adds.  “There  was  i» 
geot  were  tour  escorts.  advertising  involved. 
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Advertiser  •  I^ewspaper 

The  action,  coupled  with  the  EFFECTIVE  SALES  PROGRAM  of  Texas  Daily  Newspaper  Association 

,  ...  1  ,  o  receives  the  endorsement  of  Harold  S.  Barnes,  at  right,  director  of 

remarks  of  Harold  S.  Barnes,  Bureau  of  Advertising.  Explaining  new  research  effort  to  him  is 

director  of  the  Bureau  of  Ad-  Pat  Taggart,  TDNA  president,  at  meeting  in  Houston. 

vertising,  provided  the  high-  - 

lights  of  the  association’s  34th  doing  exactly  the  kind  of  sell-  the  “m 
summer  conference  here.  ing  job  that  you  are  doing.  You  ed”: 

Mr.  Barnes  told  TDNA  mem-  supplying  a  link  in  the  “1. 

hers  that  their  organization  was  newspaper  selling  chain  that  all  foremo 

doing  a ‘Tioneer  job-one  that  ,  2. 

,  .  -11  i_  r  1  The  widespread  adoption  of  papers 

I  hope  wi  1,  before  long,  serve  .,3 

as  a  pattern  for  other  state  could  mean  literally  millions  of  vantag 
newspaper  associations.  Your  added  lines  for  newspapers,”  tion  in 
plan  is  unique  because,  to  my  Mr.  Barnes  said.  “4. 

knowledge,  no  other  newspaper  He  listed  five  reasons  why  tailore 
association  or  organization  is  he  thought  the  TDNA  plan  was  advert: 


doing  exactly  the  kind  of  sell¬ 
ing  job  that  you  are  doing.  You 
are  supplying  a  link  in  the 
newspaper  selling  chain  that  all 
too  often  is  missing.” 

“The  widespread  adoption  of 
your  formula  in  other  states 
could  mean  literally  millions  of 
added  lines  for  newspapers,” 
Mr.  Barnes  said. 

He  listed  five  reasons  why 
he  thought  the  TDNA  plan  was 


the  “most  effective  yet  develop¬ 
ed”: 

“1.  You’re  selling,  first  and 
foremost,  your  market; 

“2.  You’re  selling  all  news¬ 
papers; 

“3.  You  have  the  terrific  ad¬ 
vantage  of  publisher  participa¬ 
tion  in  your  sales  meetings; 

“4.  You’re  making  a  custom- 
tailored  presentation  to  each 
advertiser; 


Section  Edited 

By  Robert  B.  McIntyre 

I  “5.  You’re  taking  a  positive 
approach,  selling  the  solid 
virtues  and  advantages  of  the 
newspaper  medium.” 

TDNA  President  Pat  Tag- 
*  gait,  assistant  to  the  publisher 
fe  of  Newspapers,  Inc.,  Waco,  re¬ 
ported  that  five  major  sales 
meetings  with  advertisers  had 
||  been  held  thus  far  and  that  in 
■;  every  case  good  results,  either 

iin  causing  an  advertiser  to 
make  Texas  newspapers  his 
major  advertising  medium,  or 
the  creation  of  good  will  had 
been  obtained.  He  said  the  as- 
sociation  had  found  advertisers 
not  only  willing  but  eager  to 
*  hear  the  newspaper  story  and 
on  regarded  the  meetings  as  a 
®  service  to  them. 

It 

The  research  plan,  submitted 
by  TDNA  Executive  Director 
P"  John  H.  Murphy  and  Dick 
Johnson,  research  director,  calls 
™  for  the  first  state-wide  survey 
of  Texas  newspaper  audiences 
and  markets  ever  attempted.^  It 
(j.  will  be  planned  and  directed  by 
la-  an  independent  research  organ¬ 
ization,  working  with  the 
m-  TDNA  and  its  member-papers 
ch  who  would  share  the  cost  on  a 
cooperative  basis. 
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‘Newspaper  Ad  Is  Time-Saver  For  Shopper’ 


When  Goldring’s,  Inc.,  opens  its  million- 
dollar  fashion  center  in  New  Orleans,  La.,  on 
Sept.  14,  newspaper  advertising  will  spear¬ 
head  the  promotion,  according  to  Mrs.  Sara 
Gissen,  advertising  manager  of  the  6(>-year 
old  national  women’s  fashion  organization. 

The  pending  opening  serves  to  focus  at¬ 
tention  on  Goldring’s  as  a  major  newspaper 
advertiser  in  31  cities  in  18  states.  Its  annual 
advertising  budget  runs  close  to  $700,000  with 
90%  of  it  going  into  newspaper  space. 

However,  the  name  Goldring’s  seldom  ap¬ 
pears  as  the  signature  on  this  annual  linage. 
The  firm’s  anonymity  is  based  on  its  unique 
type  of  operation.  It  leases  and  runs  fashion 
departments  in  existing  specialty  and  depart¬ 
ment  stores.  Accordingly,  Goldring’s  advertis¬ 
ing  runs  over  the  name  of  the  store  in  which 
Goldring’s  operates.  Even  its  advertising  con¬ 
tracts  are  under  the  names  of  other  stores. 

Behind  this  anonymity,  however,  Goldring’s 
has  full  responsibility  for  buying,  merchandis¬ 
ing,  advertising,  promotion  and  staffing. 

Sara  Gissen,  a  native  of  Atlanta,  Ga.,  and 
a  graduate  of  Emory  University,  heads  up 
advertising  operations  in  Goldring’s  New  York 
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Sara  Gissen 
Goldring's,  Ine. 


head(iuartei  s.  Layout.s  and  type  are  produced 
in  her  office  and  either  mats  or  finished  art 
work  are  sent  directly  to  the  newspapers. 

Sara,  who  joined  the  organization  seven 
years  ago  as  a  copywriter  after  getting  her 
degree  in  economics  at  New  York  University, 
finds  that  “Newspaper  advertising  is  a  hand¬ 
book,  a  guide  and  a  time-saver  for  the  shop¬ 
per. 

“It  has  a  definite  obligation  to  the  public. 
It  has  to  select  for  presentation  to  the 
public  that  which  is  new  and  appealing  with¬ 
out  regard  to  a  price  tag.” 

She  adds  that  as  far  as  she  is  concerned, 
“newspaper  advertising  fulfills  these  obliga¬ 
tions  most  effectively.” 

Goldring’s  New  Orleans  center  will  mark 
a  change  in  its  usual  modus  operendi.  For 
the  first  time  it  will  be  run  under  the  name 
“Goldring’s”  and  will  be  dubbed  “the  flag¬ 
ship  of  Goldiing’s  fashion  fleet.” 

Sara  declines  to  reveal  the  media  schedule 
that  will  carry  opening  announcement  copy 
on  the  New  Orleans  store. 

“We  want  our  competition  to  sit  up  and 
take  notice  day  by  day,  rather  than  be 
startled  all  at  once,”  she  explains. — R.  B.  McI. 
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$15  Billion 
Outlay  for  Ads 
Seen  By  ’65 

Advertising  expenditures  are 
expected  to  double  within  the 
next  decade,  it  was  predicted 
this  week. 

Cash  outlay  for  advertising 
in  all  media  should  reach  the 
$15  billion  mark  by  1965,  com¬ 
pared  to  the  $8,164,000,000  spent 
in  1954,  according  to  Elwood 
Whitney,  executive  vicepresi¬ 
dent  of  Foote,  Cone  &  fielding 
advertising  agency. 

“Most  businessmen  recognize 
that  we  are  in  an  era  in  which 
prosperity  is  keyed  not  to  pro¬ 
duction  but  to  consumption,” 
he  said,  “so  they’ll  continue  to 
expand  their  investment  in  the 
stimulation  of  demand  at  an 
ever-increasing  pace.” 

With  the  population  growing 
at  the  rate  of  220,000  per 
month,  Mr.  Whitney  empha¬ 
sized,  businessmen  must  step  up 
their  ad  expenditures  to  reach 
bigger  markets.  He  warned, 
however,  that  the  greater  in¬ 
vestment  carries  with  it  an  ob¬ 
ligation  on  the  part  of  the  ad¬ 
vertising  to  eliminate  wasteful 
and  inefficient  methods. 

“If  advertising  is  to  continue 
to  make  consumer  price  reduc¬ 
tions  possible,  there  can  be  no 
room  for  advertising  concepts 
that  are  static  misfits  in  today’s 
dynamic  economy,”  he  declared, 
“nor  for  research  techniques 
that  spend  millions  to  find  facts 
but  only  produce  mirages.” 

Although  future  ad  expendi¬ 
tures  will  be  greater,  Mr.  Whit¬ 
ney  said,  advertising  will  in  the 
long  run  be  cheaper  and  more 
effective  when  both  agencies 
and  clients  understand  its  role. 
• 

Parade  Merchandises 
Ads  at  Local  Level 

A  full-page  ad  in  Parade  mag¬ 
azine  for  Sept.  4  will  carry 
the  imprint  of  the  local  paper 
to  remind  company  salesmen  of 
the  important  extra  local  ad¬ 
vertising  being  run  for  their 
benefit. 

Headlined,  “The  sweetest 
music  this  side  of  a  cash  regis¬ 
ter,”  copy  will  point  out  the  im¬ 
portance  of  timing,  retail  adver¬ 
tising,  displays  and  selling. 

According  to  Lionel  Moses, 
Parade’s  vicepresident  in  charge 
of  merchandising,  the  ad  will 
represent  the  first  time  such 
a  step  has  been  taken  to  help 
merchandise  advertising  at  the 
local  level  to  salesmen  and  re¬ 
tailers. 


Miami  News  Offers 
Vertical  Half  Pages 

The  Miami  (Fla.)  Daily  News 
is  making  available  to  adver¬ 
tisers  Monday  through  Friday, 
vertical  half-pages  in  four  colors 
on  the  daily  comics  pages. 

A  color  premium  of  $250  over 
and  above  the  black  and  white 
rate  is  offered  advertisers  who 
give  a  leeway  of  dates  weekly, 
Monday  through  Friday,  with 
their  insertion  orders. 

This  lowered  color  premium 
is  made  possible  by  the  News 
sharing  the  increased  cost  with 
the  advertiser  by  coordinating 
advertising  on  the  days  that 
editorial  color  is  planned. 

Advertisers  who  specify  a 
particular  day  of  the  week,  will 
be  chaiged  a  $350  color  pre¬ 
mium  over  and  above  the  black 
and  white  rate.  This  w’ill  com¬ 
pensate  The  News  in  some  mea¬ 
sure  for  the  increased  produc¬ 
tion  costs  incurred  when  four 
color  advertisements  are  or¬ 
dered  on  days  when  there  is 
no  planned  color  editorial  ma¬ 
terial. 

Westinghouse  Ends 
‘Fair  Trade’  Prices 

“Fair  Trade”  list  prices  of 
Westinghouse  electric  house- 
wares  and  automatic  bed  cover¬ 
ings  were  discontinued  Sept.  1. 
Westinghouse  will  continue  to 
have  suggested  retail  prices  and 
suggested  dealer  prices. 

John  J.  Anderson,  manager 
of  portable  appliances,  said: 
“Actually,  we  believe  in  Fair 
Trade,  but  under  present  con¬ 
ditions  do  not  believe  it  work¬ 
able.” 


Form  fit  Leads 
In  Retail  Ads 

Chicago 

Formfit  Company,  Chicago, 
led  all  other  foundationwear 
manufacturers  in  total  retail 
store  newspaper  advertising  lin¬ 
age  for  the  first  six  months  of 
1955,  according  to  Advertising 
Checking  fiureau. 

The  fiureau  announced  that  a 
new  foundation  garment  indus¬ 
try  record  of  20,484,477  lines  of 
retail  store  newspaper  adver¬ 
tising  was  set  in  the  six-month 
period.  Of  this  total,  Formfit 
received  3,325,024  lines,  while 
its  nearest  competitor  had 
2,961,252  lines. 


Austrian  Food  Execs 
Study  Paper’s  Research 

St.  Paul,  Minn. 

Fourteen  food  industry  ex¬ 
ecutives  from  Austria  spent  a 
day  here  studying  the  St.  Paul 
Dispatch-Pioneer  Press  “Con¬ 
sumer  Analysis”  research  pro¬ 
ject.  It  was  their  only  visit  to 
a  newspaper  plant  during  a  five 
week  tour  of  the  U.S. 

Principal  purpose  of  the  tour 
was  to  observe  American  mar¬ 
keting  and  distribution  methods 
and  techniques. 

The  Dispatch-Pioneer  Press 
brand  preference  and  shopping 
habit  study  may  be  copied  and 
used  to  obtain  similar  consumer 
data  in  Austria. 


Treasury  Has  New  Promotion 


The  U.  S.  Savings  fionds  Divi¬ 
sion  of  the  'Treasury  will  issue 
this  month  a  new  promotional 
package  using  the  community 
theme  to  sell  more  series  E  and 
H  savings  bonds. 

Called  “Dollars  for  Your  Com¬ 
munity,”  the  promotional  pack¬ 
age  is  designed  primarily  for 
weeklies  and  small  dailies.  It 
contains  materials  for  both  the 
advertising  and  editorial  col¬ 
umns. 

Free  mats  are  offered  of  six 
different  ads,  each  in  two  sizes 
ranging  from  1,000  lines  down 
to  200  lines.  Two  are  special 
farm  ads,  one  for  banks,  one  for 
small  business,  another  aimed 
at  school  children,  and  the 
other  appealing  to  women. 

In  addition,  mats  are  offered 
in  various  sizes  for  six  differ¬ 
ent  “drop-ins”  that  include  illus¬ 
tration  and  copy.  The  current 
income  H  bond  is  promoted  in 


four  suggested  two-column  ads 
for  public  service  sponsorship. 

On  the  editorial  side,  the 
packet  contains  three  suggested 
editorials  on  the  savings  bond 
program,  a  group  of  newspa¬ 
per  “fillers,”  a  series  of  two- 
column  “Tom  and  Jerry”  car¬ 
toons,  as  well  as  testimonials 
by  “Mrs.  America”  and  several 
outstanding  figures  in  the  fields 
of  banking,  education,  and  agri¬ 
culture. 

The  kit  contains  a  one-page 
fact  sheet,  highlighting  the  sav¬ 
ings  bonds  program,  and  a  list 
of  the  state  and  regional  offices 
of  the  Savings  fionds  Division. 
Wilson  W.  Condict,  advertising 
manager  of  the  St.  Louis  (Mo.) 
Globe-Democrat  and  president 
of  the  Newspaper  Advertising 
Executives  Association,  has  en¬ 
dorsed  use  of  the  promotional 
materials  in  a  letter  to  local 
publishers. 


Hurricane 
Issue  Blows 
In  Linage 

To  disprove  the  theory  that 
“everybody  talks  about  tht 
weather,  but  nobody  does  any. 
thing  about  it,”  the  Aftomi 
(Fla.)  Daily  News’  magazine, 
Florida  Living  for  Sunday, 
Aug.  21,  was  devoted  to  hurri¬ 
canes. 

The  52-page  issue  was  filled 
with  hurricane  information,  his¬ 
tory  and  forecasts.  Advertising 
was  for  products  used  to  pi^ 
pare  for  hurricanes  —  and  to 
clean  up  following  one. 

Chi.  Papers  Puhligh 
^Powerama’  Sectiom 

Chicago 

Opening  of  General  Motors’ 
spectacular  “Powerama”  on  the 
lakefront  here  this  week  re¬ 
sulted  in  four  Chicago  news¬ 
papers  publishing  special  sec¬ 
tions,  dramatizing  GM’s  import¬ 
ant  milestone' — the  production 
of  100  Million  Diesel  Horsfr 
power. 

The  Sunday  Tribune  pub¬ 
lished  a  20-page  section,  con¬ 
taining  35,290  lines  of  advertis¬ 
ing  from  various  GM  divisions 
and  suppliers;  the  Stinday 
Times  featured  a  32-page  tab¬ 
loid  section  with  21,800  lines  of 
ads.  On  Tuesday — opening  day 
of  Powerama — the  Daily  Nevt 
published  a  22-page  section  with 
40,200  lines  of  advertising  and 
the  American  had  a  22-page  sec 
tion  with  34,700  lines  of  ads. 

Centennial  Edition  iVef* 
3,756  Inches  for  Weekly 

The  Walden  (N.Y.)  Citizn 
Herald,  a  weekly,  published  i 
special  edition  in  conjunction 
with  the  centennial  anniversa- 
ry  of  incorporation  of  the  vil-  | 
lage  of  Walden. 

It  was  the  largest  edition 
ever  published  in  the  history 
of  the  paper.  There  were  three 
standard  size  sections  totaling 
24  pages  and  two  tabloid  sec¬ 
tions  totaling  32  pages.  The  is¬ 
sue,  according  to  Raymond  J. 
Dulye,  editor,  carried  a  record 
total  of  3,756  inches  of  adver¬ 
tising,  including  205  classified 
ads.  Ninety  two  pictures  were 
used. 

Other  Sections  .  . . 

•  The  Utica  (N.Y.)  Oheen- 
er-Dispatch  opened  its  fall  lin¬ 
age  campaign  with  a  ll-psge 
fiack-To-School  section  on  Sun¬ 
day,  Aug.  28.  The  same  section 
was  carried  the  following  d»F 
by  the  Utica  Daily  Press. 


EDITOR  &  PUBLISHER  for  September  3, 


1955 


16 


that 

the 

any- 

tani 

ant, 

idaj, 

urn- 

filled 
,  his- 
isin* 
Pre- 
j  to 


in 
m 
:cAco 
>tors' 
1  the 
:  re- 
lews- 
sec- 
port- 
ction 
orse- 

pub- 

con- 

ertia- 

sions 


FOSTORIA 


CAREY 


MARION 


MT.  VERNON 


.  .  -  -  ^  ^  SALEM 

WOOSTER  MASSILLON \  BARBERTON  ^SEBRING 
\  \  \  ALLIANCE 

MILLERSBURG  \  NEW  PHILADELPHIA 
DOVER 


Sin- 
tab¬ 
es  of 
:  day 
IVeiM 
with 
'  and 
e  sec- 
ads. 

ieli 
ekh 
itim 
led  a 
iction 
rersa- 
e  vil- 


dition 
istory 
three 
talin; 
1  sec- 
he  is- 
nd  J. 
•ecord 
idver- 
isified 
were 


!»aerT- 
11  lin- 
1-pnP 
Sun- 
action 
?  day 


Only  the  Cleveland  Plain  Dealer  radiates  results 

in  a  2-fer-l  market  of  over  *5  Billlenl 


If  you’re  on  the  lookout  for  a  smart  space  buy, 
you’re  right  on  the  target  when  you  choose  the 
Plain  Dealer.  Only  this  newspaper  gives  you  two 
markets  for  the  price  of  one.  Greater  Cleveland 
PLUS  the  26  adjacent  counties!  Here’s  an  area 
strategic  to  any  advertiser ...  an  area  with  an 
effective  buying  income  of  over  5  billion  dollars. 
You  aim  high  at  low  cost  when  you  cover  Cleve¬ 
land  and  Northern  Ohio  with  the  Plain  Dealer. 


iCJtveland)  26  Adjactnt 

Cuyahoga  Cy.  County  A  rta  * 

Total  Retail  Sales  .  .  $1,976,290,000  $1,625,161,000 

Food  Sales .  522,053,000  403,545,000 

Gen.  Merchandise  Sales  279,064,000  128,040,000 

Drug  Sales .  63,158,000  38,554,000 

Furn.,H$ld., Radio  Sales  100,473,000  73,949,000 

Eff.  Buying  Income  .  2,998,757,000  2,333,759,000 

*  Akron,  Canton,  Youngstown  not  included. 

Figures— Salts  Management  Survey,  May,  1954 


CLEVELAND 

PLAIN  DEALER 

Cleveland’s  Home  Newspaper 

Cresmer  &  Woodward.  Inc., 
New  York,  Chicago,  Detroit,  San  Francisco,  Los  Angeles,  Atlanta 
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AD  AGENCIES 


Greater  Use 


Of  Motivation 


Data  Urged 


Madison,  Wis. 

A  greater  reliance  on  market 
research  in  advertising  was 
urged  at  the  annual  meeting  of 
the  Affiliated  Advertising  Agen¬ 
cies  Network  (AAAN)  here. 

Dietrich  Leonard,  director  of 
market  research  for  Tidy  House 
Products  Co.,  Shenandoah,  Iowa, 
told  representatives  of  40  agen¬ 
cies  that  advertisers  must  make 
more  use  of  the  findings  of  soci¬ 
ologists  and  psychologists. 


Market  research  is  primarily 
concerned  with  motivation,  he 
said. 

“We  try  to  find  out  if  the 
consumer  sees  advertisements  in 
the  same  light  as  our  creative 
specialists  see  them.  Advertising 
must  not  only  attract  atten¬ 
tion;  it  must  also  motivate  the 
audience  to  act. 

“The  number  of  impressions 
we  make  does  not  rank  higher 
than  the  quality  of  the  mes¬ 
sage,”  he  said.  The  advertiser 
must  know  the  languagfe  of  the 
consumer  if  he  is  to  communi¬ 
cate  effectively.” 


Abbott  Kimball  Staff 
In  McCarty  Company 

Chicago 

The  McCarty  Company,  na¬ 
tional  advertising  agency,  has 


Frozen  lemonade  sale^  are  concentrated... in  Iowa! 


It’s  amazing  .  .  .  the  boom  in  frozen  concentrated  lemonade 
in  the  state  of  Iowa  in  just  one  short  year.  In  1953,  percent 
use  in  Iowa  homes — city,  town,  village  and  farm — was  only 
8.2%*.  But  in  1954,  use  jumped  to  24.2%  ...  a  whopping 
increase  of  195.1%!!! 


Not  so  amazing  . . .  when  you  remember  that  farm-rich,  big- 
income  Iowa  is  always  eager  for  newer,  better  products  and 
ideas  . . .  actually  out-spends  cities  like  Philadelphia,  Boston 
and  San  Francisco. 


Get  your  sales  share  ...  in  this  responsive,  state-wide  mar¬ 
ket,  through  the  one  newspaper  that  covers  the  entire  state 
of  Iowa . . .  the  better-than-  500,000-circulation  DES  MOINES 
REGISTER  and  TRIBUNE. 


*What  do  you  sell?  Foods,  drug  products,  cars,  appliances?  In 
Iowa  they’re  all  booming,  and  you  can  see  how,  in  the  latest 
BRAND  INVENTORY  IN  THE  HOMES  OF  IOWA  SUBSCRIBERS 
to  The  Des  Moines  Sunday  Register.  Write  us  on  your  company 
letterhead.  We’ll  mail  your  copy  right  away. 


The  Des  Moines  Register  and  Tribune 


An  "A”  schedule  nnwspapnr  in  an  "A-t”  nmrkatl 
Gardner  Cowles,  President 

REPRESENTED  BY 

Scelaro,  Masker  &  Scott — New  York,  Chicago,  Detroit,  Philadelphia; 
Doyle  &  Hawley — Lot  Angeles  and  San  Francitca 


announced  the  expansion  of  its  Monsanto  formulated  farm 
Chicago  office  operation.  Facili-  chemicals  to  be  introduced  nett 
ties  and  personnel  of  Abbott  year  by  Monsanto  Chemical 
Kimball  Company  of  Chicago  Company, 
have  been  acquired  and  the  new  Gardner  has  handled  Mon¬ 
organization  will  operate  as  the  santo  advertising  since  1938. 
McCarty  Company  of  Chicago.  Michael  P.  Ryan  will  be  ac- 
George  Enzinger,  former  count  executive  for  the  new 
manager  of  the  Abbott  Kimball  farm  chemicals.  This  will  be 
Chicago  office,  will  join  the  ex-  the  first  time  Monsanto  has  sold 
ecutive  staff  of  The  McCarty  herbicides  and  insecticides  for 
Company.  He  is  well-known  for  farm  use  under  its  own  label 
his  many  years  of  service  as  ,  Century  Brewery  Corp.  of 
advertising  counsel  to  some  of  Norfolk,  Va.,  brewers  of  Re- 
America’s  leading  national  ad-  gent  beer,  and  Metropolis 
vertisers.  He  previously  headed  Brewery,  Inc.,  of  New  York 
his  own  agency,  Olson  &  En-  3,^^  ^ew  Jersey,  brewers  of 
Zinger,  in  Milwaukee  and  served  champale,  a  malt  beverage,  an- 
as  western  manager  for  Bucha-  n^un^e  the  appointment  of 
nan  &  Company  of  New  York  &  Johnstone 


for  more  than  a  decade. 


Light  and  Geise  Join 
With  Hood  in  Agency 
Harrisburg,  Pa. 


Inc.,  of  New  York,  and  John 
C.  Dowd,  Inc.,  of  Boston,  as 
their  advertising  agencies. 


Appointments  .  .  , 


John  R.  Hood,  director  of  .  *  Kenyon  &  Eckhardt,  Inc., 
T—  has  named  George  Cadenas  to 


Associated  Advertisers,  Inc., 


one  of  the  Harrisburg  area’s  promotion  department  for 
olHPsf  ^he  sole  purpose  of  promoting 


oldest  advertising  and  public 
I  ..  .  ^  ^  the  aeency.  For  the  past  nine 

relations  agencies,  has  an-  \  ^  j-  4.  ^  t  ui* 

nounced  the  agency’s  reorgani-  was  director  of  public 

zation  as  Hood,  Light  and  relations,  publicity  and  promi. 


Geise,  Inc. 

The  move  brings  into  the 


tion  for  Ellington  &  Company. 
•  John  D.  Burke  has  joined 


agency  as  principals  Robert  B.  Lennen  &  Newell,  Inc.,  as  a  vice- 
(Ben)  Light,  Associated  Ad-  president  in  the  copy  depart- 


vertisers’  copy  chief  for  more  ment,  after  nine  years  at  Er- 
than  seven  years,  and  George  win,  Wasey  &  Co.,  where  he 
H.  Geise,  advertising  produc-  was  vicepresident  and  copy 
tion  man.  chief. 

Mr.  Hood,  former  state  man-  • 

ager  of  the  Associated  Press  •  Appointment  of  John  H. 
and  general  manager  of  the  Morris  as  a  vicepresident  and 
Harrisburg  Telegraph  for  six  account  supervisor  of  Benton 
years,  established  Associated  &  Bowles,  Inc.,  was  announced 
Advertisers  in  1935.  this  week.  He  formerly  was  a 

Mr.  Light  was  formerly  on  vicepresident  of  Kelly-Nason. 
the  staff  of  the  Harrisburg  • 


Telegraph. 


R&R  Elects  Ben  Banks 
To  Board  of  Directors 


New  Agency  Name 

Dayton,  Ohio 
Hutzler  Advertising  Agency, 
Inc.,  founded  in  1941,  will 


Ben  Banks,  a  vicepresident  of  change  its  name  to  Hutzler  4 
Ruthrauff  &  Ryan,  Inc.,  has  Long,  Inc. 
been  elected  a  member  of  the  W.  H.  Long,  executive  vi(»- 
board  of  directors.  He  is  ac-  president,  became  an  officer  and 
count  supervisor  for  Kentile,  director  of  the  agency  last 
Inc.,  and  for  General  Electric  September  after  selling  the 
Co.,  Air  Conditioning  Division,  agency  in  York,  Pa.  formerly 
His  career  with  R&R  follows  bearing  his  name, 
the  “office-boy-makes-good”  pat-  • 

tern.  His  first  job  after  leav-  ^  ^ 

ing  college  was  in  the  agency’s  CHICAGO 

checking  department,  clipping  „  .  ,  i„ 

newspaper  items  mentioning  additions  to  the  ^ 

R&R  its  Plipnfs  staff  of  Reynolds-Fitzgcrsld, 


itxv  aiiu  11.0  i;iiciito. 

Inc.,  newspaper  representatives. 

Accounts  .  .  .  was  announced  here  by  J.  E. 

.  XT  iir  A  to  T  Rohde,  president.  They  are  For- 
•  N.  W.  Ayer  &  Son,  Inc.,  ji^Kay,  formerly  in  the 


^  rr  r  ®  general  advertising  department 

of  the  Atlanta  (Ga.)  Jounuil 


1.  BpO  has  had  the  account  Constitution,  to  manage 


for  the  past  47  years. 


R-F’s  Atlanta  office,  succeeding 


•  Gardner  Advertising  Com-  the  late  Hugh  R.  Wood,  an<J 
pany  has  been  appointed  to  Malcolm  D.  Stewart  on  the  Chi- 
handle  advertising  for  the  new  cago  sales  staff. 
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would  you  call  this 
a  lead... or  a 
run-away? 


WASHINGTON,  D.  C.  DEPARTMENT  STORES: 

Linage  Distribution  first  7  months  1955— Media  Records 

If  you  were  looking  for  an  acid  test  of  a  news¬ 
paper’s  pulling  power,  you  could  hardly 
find  a  better  one  than  department  store  ad¬ 
vertising.  It  provides  a  positive  check  of 
results  within  a  day  or  two.  It  leaves  no 
room  for  alibis.  In  Washington,  D.  C.  there 
is  not  the  slightest  question  about  which 
newspaper  consistently  produces  the  most 
business  the  year  ’round.  It  is  evident  in  the 
figures.  For  the  first  seven  months  of  the 
year,  54.1%  of  all  department  store  adver¬ 
tising  in  Washington  was  placed  in  The 
Star.  The  Post-Times  Herald  trailed  far 
behind  with  29.6',-  Virtually  the  same 
story  repeats  itself  in  men’s  and  women’s 
specialty  store  advertising.  As  we  are  con¬ 
stantly  pointing  out,  it  is  a  family  habit  in 
Washington  to  shop  the  ads  at  home  in  the 
evening  in  The  Star. 


The  Washington  Star 

EVENING  .AND  SUNDAY  WASHINGTON,  D.C. 

fftpresenfed  nofi'onof/y  by;  O'Mara  ond  OrmtbM,  Inc.,  420  Lnxington  Avn.,  NYC  17;  Chicogo  —  Detroit  —  l#s  Angeles  —  Son  Froncisco 
Speciof  ftorida  repreg^ntativ^:  The  Leonard  Co.,  311  Lincoln  Rood,  Miomi  Beoch,  Florido 


The  Washington  Star 

5,509,255  LINES  OR 

54.1% 


The  Post-Times  Herald 

3,012,602  LINES  OR 

29.6% 


Washington  Daily  News 

1,660,991  LINES  OR 

16.3% 
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PR  ROUNDUP 

GE's  Plant-Community 
Ads  Become  A  Model 


A  complete  plant-community 
advertising  program  developed 
by  General  Electric  Co.  and 
used  by  GE  with  outstanding 
success  in  more  than  100  of  its 
own  plant  cities  during  the  past 
year,  is  being  offered  as  a  model 
to  manufacturers  throughout 
the  country,  through  member 
newspapers  of  the  Bureau  of 
Advertising,  ANPA. 

By  special  arrangement  with 
GE,  the  Bureau  is  making  avail¬ 
able  to  its  members  both  a 
booklet,  “The  Use  of  Newspa¬ 
per  Advertising  in  Plant  Com¬ 
munity  Relations,”  published  by 
GE,  and  a  20-minute  full-color 
stripfilm,  “Beyond  Our  Walls,” 
adapted  from  the  film  used  by 
GE  in  promoting  the  program 
to  its  own  plant  managers  in 
108  plant  cities. 

‘Insistent  Demand’ 

In  a  letter  to  members,  the 
Bureau  notes  that  there  has 


been  an  “insistent  demand” 
from  both  newspapers  and 
manufacturers  for  help  in  de¬ 
veloping  such  advertising  pro¬ 
grams  in  their  plant  communi¬ 
ties.  In  announcing  the  project 
to  the  press,  the  Bureau  added 
that  “apparently  many  manu¬ 
facturers  are  recognizing  the 
urgent  need  that  prompted  GE 
to  undertake  its  own  program.” 
GE  states  the  problem  thus  in  a 
foreword  to  the  booklet: 

“General  Electric  Company 
has  always  believed  in  practic¬ 
ing  good  citizenship.  But  prac¬ 
ticing  good  citizenship  alone 
is  not  enough.  We  must  tell 
everyone  about  how  we  run 
our  business  so  that  our 
neighbors  beyond  our  plant 
walls  will  give  us  the  under¬ 
standing  we  deserve.  .  .  .  Un¬ 
less  we  tell  folks  about  our¬ 
selves  and  how  we  conduct  our 
business,  misimpressions  gen¬ 
erally  occur.” 


2,000th  Member 
Joins  PRSA 

The  election  of  a  Wilmette, 
Ill.,  woman  public  relations 
executive  as  the  Public  Re¬ 
lations  Society  of  America’s 
2,000th  member  was  hailed 
this  week  by  Robert  L.  Bliss, 
executive  vicepresident,  as  a 
“significant  milestone”  in  the 
Society’s  growth  and  the 
professional  development  of 
public  relations. 

The  2,000th  member  is 
Betty  Barton  Greco,  director 
of  public  relations,  advertis¬ 
ing  and  sales  promotion  for 
the  Irvin  A.  Blietz  Organiza¬ 
tion  of  Wilmette.  The  elec¬ 
tion  of  other  new  members 
as  of  Sept.  1  brings  the'  total 
on  PRSA’s  rolls  to  2,011  in 
44  states  and  11  foreign 
countries. 


This  condition  was  made 
“painfully  clear”  to  GE,  said 
the  Bureau,  in  surveys  con¬ 
ducted  in  several  communities. 
GE  found,  for  instance,  in  one 
community,  that  its  pension 
plan,  in  existence  since  1912, 
was  known  to  only  25%  of  the 
people.  Only  39%  knew  of  its 
35-year-old  group  life  insurance 
program.  Only  18%  were  aware 
of  the  company’s  contributions 
to  civic  projects. 

On  the  other  hand,  the  book¬ 
let  points  out,  “results  were 
quite  different  in  a  community 
where  a  comprehensive  com¬ 
munity  relations  program  in¬ 
cluded  new'spaper  advertising. 
A  survey  revealed  that  90% 
of  the  people  knew  that  GE 
had  a  pension  plan,  85% 
believed  that  GE  provided 
hospitalization  insurance  and 
86%  knew  of  GE  suggestion 
awards  (cash  awards  for  sug¬ 
gestions  on  better  manufactur¬ 
ing  methods,  more  efficient  op¬ 
eration,  etc.),” 

Local  Planning  Stressed 

Prominent  in  the  program  is 
the  stress  on  completely  local¬ 
ized  planning.  “There  are  no 
hard  and  fast  niles  for  newspa¬ 
per  advertising  which  can  be 
applied  to  every  situation  in  all 
plant  locations,”  says  the  book¬ 
let.  “Your  advertising  serves 
you  best  when  it  reflects  the 
atmosphere  and  personality  of 
your  particular  plant  in  your 
community.” 

Numerous  GE  ads  are  re¬ 
produced  in  the  booklet  to  illus¬ 
trate  both  the  local  approach 
and  the  many  themes  covered  in 
GE’s  campaigns. 

Copies  of  the  booklet  have 
been  sent  by  the  Bureau  to  all 
of  its  1,000-plus  members,  with 
additional  copies  available  on 


order  for  staff  distribution  to 
local  manufacturers.  They  aw 
also  being  urged  to  arrange 
meetings  of  local  plant  man- 
agers  for  showings  of  the  strip, 
film  presentation,  which  has 
been  made  available  to  member 
newspapers  at  $5.  Also  offered, 
at  $5  additional,  is  a  12-inch, 
long-play  record  of  the  narra¬ 
tive  accompaniment  to  the  strip- 
film  for  those  who  prefer  this 
method  to  “live”  presentation 
from  the  script. 

• 

Smalley  Made  Member 
Of  4-A  Newspaper  Unit 

Charles  Levitt,  vicepreside'nt 
and  general  manager  of  Smal¬ 
ley,  Levitt  &  Smith,  Inc.,  Los 
Angeles,  was  recently  appointed 
a  member  of  the  Committee  on 
Newspapers  of  the  American 
Association  of  Advertising 
Agencies. 

The  committee,  operating  on 
a  national  level,  is  currently 
working  with  the  Newspaper 
Advertising  Executives  Associa¬ 
tion  toward  the  advancement  of 
newspaper  advertising.  Included 
among  the  subjects  under  dis¬ 
cussion  are  Reporting  of  Circu¬ 
lation  by  Metropolitan  Areas, 
Standard  Form  of  Newspaper 
Invoices,  ROP  Color  Advertis¬ 
ing,  Standards  of  Procedure  for 
the  Efficient  Handling  of  News¬ 
paper  Orders  and  Material,  and 
the  Continuing  Problem  of  Ex¬ 
cessive  Vertical  and  Horizontal 
Mat  Shrinkage. 

• 

Media  Promotions 

Compton  Advertising,  Inc.  has 
announced  appointments  of  Miss 
Julia  Brown  and  Maurice  Scul- 
fort  as  associate  media  direc¬ 
tors.  Miss  Brown  was  formerly 
in  charge  of  media  research, 
and  Mr.  Sculfort  was  head 
space  buyer.  Appointment  of 
Emil  Tacovsky  as  head  space 
buyer  in  charge  of  the  printed 
word  division  also  was  announ¬ 
ced  by  Compton.  Mr.  Tacovsky 
is  a  former  space  buyer. 


Quik  in  Full  Color 

An  intensive  merchandising 
campaign  by  the  Nestle  Com¬ 
pany,  Inc.,  for  its  instant  choco- 
flavor,  Quik,  includes  full  color 
advertisements  in  This  Week, 
Parade  and  the  New  York  Sun¬ 
day  News,  featuring  home-made 
ice  cream  sodas. 

• 

Spraker  Appointed 

J.  Robert  Spraker  has  been 
appointed  manager  of  the  Syra¬ 
cuse,  N.Y,,  office  of  Julius 
Mathews  Special  Agency. 


IT  TAKES  146 
MOTOR  FREIGHT  LINES 

to  move  merthaadise 
IN"  and  "OUr  of  Peoria... 


When  it  Comes  to  COVERAGE 
ONE  does  it  in  PEORIA 


s> 


The  Peoria  Journal  Star  effectively  pene¬ 
trates  the  rich  13-county  PEORIArea  . 
Metro.  Peoria  daily  circulation  ratio-to- 
homes  .  .  .  98.3%. 


r 


EORiA  Journal  Star 

net  fiaid  f 00, 000  filud. 

Rcpret«nted  Nolionolly  by  WARD-GRIFFITH  CO.,  Inc. 


p£0/HA  .  .  /"tRSr  Jn  Illinois  /-'J 
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SOLID  EDITING 
MAKES  SOLID 
CIRCULATION 
IN  LONG  BEACH 


(Call'R) 


MARCH  ABC 


LONG  BEACH  INDEPENDENT-PRESS-TELEGRAM 
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In  this  same  period,  1950  —  1955, 
PARADE'S  total  circulation  has  increased 
from  4,742,893  to  6,361,307  and  the  number  of 
major  markets  covered  from  29  to  47. 


Represented  Nationally  by  R I  d  d  e  r- Jo  h  n  s,  Inc. 
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ANNOUNCING:  The  2nd  National  Contest  open  to  Editors  and  Writers 


*1,000®-* 

in  U.S.  BONDS 

for  articles  or  editorials  on 
a  subject  of  great  importance  to  Americans 

What  should  the  U.S.  do  now 
to  further  the  cause  of 
World  Peace? 

For  the  second  consecutive  year,  New  York  business 
man  Lawrence  S.  Mayers  is  offering  awards  for  the 
most  original  published  articles  or  editorials  that  will 
help  America  pursue  an  active  and  aggressive  policy 
in  the  search  for  world  peace.  The  first  contest  dealt 
with  the  question,  "What  Can  an  Individual  Do  to 
Further  the  Cause  of  World  Peace?"  The  second 
continues  the  search  for  ideas. 

It  is  the  purpose  in  offering  these  awards  to  evoke 
creative  and  imaginative  thinking  on  the  subjects  pro¬ 
posed.  It  is  the  intention  to  choose  the  very  soundest 
ideas  from  those  advanced — and  to  circulate  them  as 
widely  as  possible.  Ideas  are  weapons  in  attaining  the 
goal  of  world  peace,  and  every  entry  will  be  given 
the  most  thorough  consideration. 

FIRST  PRIZE  $500  U.S.  Savings  Bond 

and  inscribed  medallion 

SECOND  PRIZE  $200  U.S.  Savings  Bond 

and  inscribed  medallion 

THIRD  PRIZE  $100  U.S.  Savings  Bond 

and  inscribed  medallion 

FOURTH  PRIZE  $100  U.S.  Savings  Bond 

and  inscribed  medallion 

FIFTH  PRIZE  .  $100  U.S.  Savings  Bond 

and  inscribed  medallion 

Rules  of  Contest: 

Entries  must  be  postmarked  not  later  than  December  31,  1955, 
and  sent  to:  Contest  Editor,  BOX  77,  General  Post  Office,  New 
York  1,  N.  Y.  Please  include  a  tear  sheet  of  your  article,  date 
of  publication  and  the  name  of  the  author. 


LOUIS  LOCHNER 

President.  Orerseas  Press 
Club.  Former  AP  Bureau 
cliief,  Berlin 


JUDGES 

ROSCOE  ELLARD 

Professor,  Pulitzer  School 
of  Journalism  Columbia 
University,  New  York 


EARL  D.  OSBORN 
President.  Institute  for 
International  Order,  New 
York  City 


No  credits  of  any  kind  or  mentions  of  the  award  are  desired  in 
the  story.  Prime  consideration  will  be  given  to  your  ideas,  but 
lucid  and  effective  writing  will  be  rated  an  important  factor. 

(Advertisement) 


Dairy  Linage  Supplement 
ss™,  ___  Linage  Gains 

National  dairy  linage  in  15  f^Qll^krl  lVfonQr*fv 
metropolitan  areas,  covered  by  v^ldllt/Ll  IVldlclCG 
40  newspapers,  increased  11.3%  Florida  newspaper  advertis- 
in  June,  1955,  oyer  June,  1954,  ing  executives  are  giving  wide- 
the  American  Dairy  Association  spread  distribution  to  a  resolu- 
bas  revealed  after  making  a  tion  which  decries  the  growth 
special  study  of  the  markets,  of  linage  in  Sunday  supple- 
In  these  40  newspapers,  a  tnents. 
total  of  364,672  lines  of  dairy  declaration  was  proposed 

advertising  was  placed  by  brand  by  the  retail  advertising  group 
distributors,  as  compared  with  of  Florida  Newspaper  Adver- 
327,535  lines  in  1954.  These  tising  Executives  and  was 
figures  cover  only  dairy  prod-  adopted  by  the  FNAE’s  general 
ucts.  assembly  in  May. 

The  increase  in  linage  is  at-  Entitled  “Menace  of  Magazine 
tributed  mainly  to  the  much  Sunday  Supplements  to  News- 
greater  activity  in  June  Dairy  papers,”  the  resolution  states: 
Month  this  year.  Newspapers  “That  Sunday  Magazine  Sup- 

of  all  sizes  throughout  the  coun-  plements  are  utilizing  the  vast 
try  developed  special  dairy  sec-  circulation  coverage  of  news- 
tions.  Even  in  those  newspapers  papers  and  taking  advantage  of 
which  did  not  have  special  sec-  the  lack  of  standardization  of 
tions,  dairy  advertising  was  rnechanical  processes  to  build 
stepped  up  because  of  nation-  for  themselves  a  fast  growing 
wide  participation  in  the  cam-  business. 

paign  by  distributors  of  dairy  “That’  far  too  much  adver- 

tising  linage  is  being  diverted 
The  15  markets  studied  were  fj-om  newspapers  to  their  own 
Chicago,  Philadelphia,  Detroit,  enterprise  and  that  the  money 
Cleveland,  Baltimore,  Boston,  jost  thereby  cannot  begin  to  be 
St.  Louis,  Washington,  Minne-  replaced  by  local  tie-in  ads; 
apolis,  St.  Paul,  Seattle,  Ta-  “And  that  this  situation  is 

coma,  Dallas,  Denver  and  New  threatening  newspapers  with  the 
York.  loss  of  identity  in  the  general 

•  advertising  field  and  is  more 

Retail  Mat  Service  ^ 

Set  by  Volk  Studio  a  j  c 

.  ^  .  INewspaper  Ads  Seen 

A  new  newspaper  advertising  . 

mat  service  has  been  announced  Helping  Illinois  Wives 
hv  Harry  Volk  Jr.  Art  Studio,  The  10th  annual  Illinois  Con- 
Pleasantville,  N.  J.  The  new  sumer  Analysis  of  the  Illinois 
service,  to  be  known  a.s  tbe  Daily  Newspaper  Markets  and 
Art  Directors’  Campaigns,  will  prepared  by  Illinois  Research 
be  available  on  an  exclusive  and  Survey  reveals  that  60.1% 
basis  to  one  newspaper  in  each  of  housewives  prefer  food  prod- 
city.  uct  advertising  in  their  news- 

Sub.scribers  will  receive  paper.  In  buying  general  mer- 
monthly  issues  of  the  service  chandise,  50.3%  said  they  found 
which  will  include  four  adver-  newspaper  advertising  the  most 
tising  campaigns  of  six  ads  helpful.  More  than  6,000  house- 
each.  The  campaigns  are  ver-  wives  were  interviewed, 
sati’e,  it  being  possible  to  adapt  Friday  continued  to  be  the 
each  series  to  several  different  day  preferred  for  the  purchase 
types  of  retail  business  or  serv-  of  groceries,  52.3%  stated  they 
ice.  Layouts  will  be  furnished  did  most  of  their  grocery  shop- 
with  copy  to  be  written  and  set  ping  on  this  day,  plus  the  fact 
at  the  local  level.  Copy  leads  that  64%  were  now  purchasing 
and  suggested  slants  will  be  most  of  their  groceries  at  a 

furni.shed.  chain  grocery  .store  as  compared 

•  to  58.4%  in  1954. 

Hard  Coal  Copv  * 

New  York  State'  Fuel  Mer-  Million  Households 
chants  Association  will  be  hon-  Washington 

ored  by  hard-coal  dealers  The  Bureau  of  the  Census 
throughout  the  state  on  the  reports  that  a  sample  survey 
occasion  this  month  '■f  the  shows  the  number  of  households 
group’s  fiftieth  anniversary,  in  the  United  States  has  in- 
linked  to  Anthracite  Week,  creased  from  43,554,000  in 
Local  newspapers  and  ladio  March,  1950,  to  47,788,000  in 
advertising  will  be  used  for  the  April  1955.  The  number  in 
event.  1947  was  39,107,000. 
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if  you 
want 
action 


pick 

Hie  Liquirer ! 


What  makes  THE  INQUIRER  First  every  day  of 
the  week  in  retail  electric  appliance  advertising? 
ACTION,  and  action  onlv!  Action  that  gives  THE 
INQUIRER  a  3-to-l  lead  over  the  second  paper. 
Without  doubt,  THE  INQUIRER  is  FIRST  FOR 
ACTION  in  E^laware  Valley,  U.S.A. ...  a  market 
that  ^rows  bigger  every  day.  Yes,  FIRST  in  National, 
Retail,  Classined  and  Total  Advertising. 


Business  is  Good — and  Stores  Expand  m 
DELAWARE  VALLEY,  U.S.A. 

\  19  branch0s  of  Philadelphia  department 

.  \  stores  now  operatina,  or  nearins  com* 

I  pletion,  throughout  booming  Delaware 

f  Valley— where  nearly  S.OOO.OOO  people 

S'  hare  a  buying  income  of  over  $8  bil- 

lion  annuallyl 

Cxchthf  AdYfUting  ffeprewnlotrvei; 

NEW  YORK  CHICAGO  DETROIT 

ROBERT  T.  DEVLIN,  JR.  EDWARD  J.  LYNCH  GEORGE  S.  DIX 

342  Madison  Av«.  20  N.  Wocker  Drive  PanobKOl  Bldg- 

Murray  Hill  2-S838  Andover  3-6270  Woodward  S-7260 
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(Eb  (niabelp&ia  inquirer 

Constructively  Serving  Delaware  Valley,  U.S.A, 


WxMf  Cooit  Repreientoltves; 

SAN  FRANOSCO 
FITZPATRICK  ASSOCUTES 
155  Montgomery  St. 
Garfield  1-7946 


lOS  ANGELES 
FITZPATRICK  ASSOCIATES 
3460  Wilihire  Boulevard 
Dunkirli  5-3557 


GIVES  YOU 
COMPLETE 
COVERAGE 
IN  AKRON'S 
BILLION  DOLLAR 
PLUS  MARKET 

CIRCULATION 

Evening,  155,154 
Sunday,  162,175 

POPULATION 

Metro.  Area,  446,100 
Ret.  Tr.  Area,  578,300 

ONE  LOW  RATE 

Evening  or  Sunday 

Akron’s  One  Billion  Forty 
Million  Dollar  Market  is 
served  by  only  ONE  power¬ 
ful  newspaper — the  Akron 
Beacon  Journal.  You  get 
complete  coverage  of  this 
fertile  market  at  one  low 
cost  either  Evening  or  Sun¬ 
day.  R-O-P  color  available 
in  all  issues. 

Sfory,  Brooks  &  Finley 

Reprascntalives 

AKRON 

BEACON 

JOURNAL 

EVENING  AND  SUNDAY 

John  S.  Knight,  Publisher 


AD  CAMPAIGNS 


Whirlpool  to  Break 
Sunday  Insertion  Push 


St.  Joseph,  Mich. 

Whirlpool  home  laundry  ap¬ 
pliances  will  be  featured  in  a 
four-color,  full-page  newspaper 
ad,  plus  five  black  and  white 
ads,  ranging  from  1,500  lines 
to  a  double-spread,  scheduled 
for  Sunday  insertions  in  86 
major  markets,  starting  Sept. 
11. 

The  ne'wspaper  campaign  (via 
Kenyon  &  Eckhardt)  “exclusive 
of  cooperative  advertising,”  is 
the  largest  and  most  concen¬ 
trated  in  the  company’s  history, 
according  to  Roy  Howard,  mer¬ 
chandising  manager  for  IVhirl- 
pool  Corporation. 

“Whirlpool  advertising  expen¬ 
ditures  for  the  remaining  four 
months  of  1965  will  average 
better  than  a  million  dollar 
monthly,”  said  Mr.  Howard.  The 
program  will  include  consumer 
magazines,  business  papers  in 
the  appliance  field  and  a  net¬ 
work  TV  program  over  NBC. 

250  Papers  Help  Firm 
To  Change  Its  Name 

When  a  company  has  a  big 
undertaking,  like  changing  its 
name,  one  of  the  most  effective 
j  ways  to  accomplish  the  job  is 
through  newspaper  advertising. 

!  At  least  that  is  the  thinking 
behind  a  four- week  name-change 
advertising  campaign  (via 
Mumm.  Mullay  and  Nichols, 
Inc.)  budgeted  at  some  $600,- 
000  which  Farm  Bureau  Insur¬ 
ance,  Columbus,  Ohio,  broke  late 
this  week  to  announce  it  has 
changed  its  name  to  “Nation¬ 
wide  Insurance.”  Media  sche¬ 
dule  includes  250  newspapers 


WRITE  TODAY  for  free 
proofs  of  America's 
finest  religious  feature. 
Beautiful  art-work  and 
illustrations  of  human- 
interest  subjects.  Brief, 
compelling:  copy — by  top- 
notch  editors.  Now  serv¬ 
ing:  over  900  newspapers. 


---.lUitr  II' 

KEISTER  ADVERTISING  SERVICE 
Strasburg,  Virginia 


plus  radio-TV,  billboards  and 
insurance  and  business  papers. 

Early  this  week,  the  New 
York  Times  published  a  16- 
page  magazine  section  devoted 
to  explaining  the  name  change. 
The  company  elected,  via  the 
supplement,  to  let  its  philosophy 
speak  for  itself,  rather  than 
directly  sell  its  policies  and 
services. 

The  supplement,  copies  of 
which  have  been  sent  to  Farm 
Bureau’s  regional  and  district 
sales  offices,  differed  from  the 
usual  special-occasion  supple¬ 
ment  in  that  it  carried  not  a 
line  of  congratulatory  tie-in  ad¬ 
vertising  and  only  two  product¬ 
selling  ads. 

Other  Camjmigns  .  .  . 

•  Full-page  color  ads  in  Sun¬ 
day  supplements  and  selected 
newspapers  (via  BBDO)  are 
being  used  by  Lever  Brothers 
as  part  of  a  campaign  to  an¬ 
nounce  a  $38,000  “Giveaway” 
prize  drawing  for  Surf  deter¬ 
gent. 

•  DuPont  will  use  300  news¬ 
papers,  beginning  Oct.  17,  and 
continuing  seven  weeks,  to  push 
sales  of  Zerone  and  Zerex  anti¬ 
freeze  products. 

•  Sylvania  Electric  Products, 
Inc.  will  introduce  Softlight  in¬ 
candescent  light  this  month 
with  newspaper  ads  in  49  major 
markets. 

•  Raytheon  Manufacturing 
Co.  is  distributing  newspaper  ad 
material  to  dealers  to  promote 
its  Micronaire  Electrostatic  Air 
Cleaner  as  a  relief  for  sufferers 
of  hay  fever  and  a.sthma. 

• 

El  Mundo  Perfumes 
Soap  Ad,  Sales  Up 

Havana,  Cuba 

An  El  Mundo  advertisement 
created  quite  a  sales  stir  re¬ 
cently  when  the  newspaper  per¬ 
fumed  its  full-page  Dial  Soap 
ad  thus  causing  Armour  and 
Company  to  set  up  a  new.spaper 
advertising  budget — never  be¬ 
fore  done  by  a  soap  manufac¬ 
turer  in  Cuba. 

The  newspaper  also  claimed 
to  be  the  first  in  Cuba  to  print 
a  16-column  photo  using  a 
camera  costing  less  than  $25. 
A  new  engraving  process  was 
used,  the  paper  said. 


Lewyt  Practices 
What  It  Preaches 

A  few  weeks  ago,  Walter  J. 
Daily,  vicepresident  of  the 
Lewyt  Corporation,  manufac¬ 
turer  of  vacuum  cleaners  told  a 
group  of  distributors  that  na¬ 
tional  advertising  will  be  of  no 
value  unless  it  is  backed  up 
by  heavy  local  newspaper  ad¬ 
vertising  (E&P,  Aug.  13,  page 
22). 

Now  comes  word  that  Lewyt 
is  backing  that  statement  with 
its  new  promotion  book  for  dis¬ 
tributors  and  dealers,  just  of! 
the  press. 

No  less  than  53  newspaper 
ads,  from  100  to  1,000  lines, 
are  carried  in  the  book,  which 
has  40  pages  12''xl8''.  Described 
as  one  of  the  most  complete 
promotions  in  the  appliance 
business,  the  book  tells  the 
dealer  how  to  start  and  follow 
through  on  a  particular  pro¬ 
motion,  backing  it  with  news¬ 
paper  ads. 

The  book  was  prepared  un¬ 
der  the  direction  of  James  Vee- 
der,  Lewyt’s  advertising-promo¬ 
tion  director.  Hicks  and  Greist 
is  the  agency. 

Andrews  New  Ad  Chief 
For  Dr.  Pepper  Co. 

Leonard  E.  B.  Andrews  has 
been  appointed  advertising  man¬ 
ager  of  Dr.  Pepper  Company. 
He  succeeds  A.  H.  Caperton, 
who  resigned  to  enter  private 
business,  following  17  years 
with  the  Dallas  soft  drink  con¬ 
cern.  The  new  manager’s  re¬ 
sponsibilities  include  planning 
and  coordination  of  Dr.  Pepper 
bottler  programs  and  the  com¬ 
pany’s  national  ad  campaign. 

A  native  of  Nacogdoches, 
Tex.,  Mr.  Andrews  joined  Dr. 
Pepper  after  three  years  as  as¬ 
sistant  vicepresident,  public  re¬ 
lations,  and  advertising  direc¬ 
tor  of  the  Texas  Bank  &  Trust 
Company,  Dallas. 

• 

Samsonite  Queen 

Samsonite  Ultralite  luggage 
will  feature  as  its  star  sale^ 
man  on  college  campuses  this 
Fall  the  winner  of  the  National 
College  Queen  contest  in  a  wide, 
local  drive  to  capture  a  larger 
share  of  the  college  market 
Plans  for  the  tie-in  call  for 
newspaper  ads.  (Grey  Advertis¬ 
ing  Agency,  New  York.) 

• 

Chi.  Tribune  Appoints 

The  Chicago  (Ill.)  Tribune 
this  week  announced  the  ap¬ 
pointment  of  Thomas  J.  Elrod 
to  its  Detroit  advertising  office. 
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LINOTYPE'S  HYDRAQUADDER 
OPERATES  ALL  g  WAYS! 


by  Electric 
Push-buttons 


by  Tape 
Automatically 


by  Simple 
Knob  Control 


First  to  introduce  push-button  quad- 
ding,  Linotype  now  offers  the  simplest 
electric  push-button  system.  It  elimi¬ 
nates  operation  by  the  mechanical 
knob,  and  features  an  advanced  printed 
circuit  unrivalled  for  permanence.  With 
it,  the  operator  merely  pushes  a  button 
—the  Hydraquadder  does  the  rest. 


Quadders  for  tape  operation  also  are  an 
original  Linotype  development.  The 
Hydraquadder’s  electric  system  is  just 
plugged  into  a  tape  operating  unit  and 
the  Hydraquadder  responds  to  coded 
signals  at  speeds  up  to  12  lines  a  minute. 


A  knob  enables  the  operator  to  mech¬ 
anically  direct  all  quadding  functions. 
He  merely  turns  the  knob  to  any  of  the 
four  indicated  positions— center,  quad 
left,  quad  right,  or  regular— and  the 
Hydraquadder  responds  automatically. 


Whether  operated  by  knob,  push-buttons,  or  tape, 
the  Hydraquadder  gives  you  perfect  accuracy  of 
centering  and  margin.  There  is  no  mechanical  link¬ 
age,  and  it  needs  no  adjustments  or  maintenance 
other  than  normal  lubrication. 

This  first  truly  hydraulic  quadder  cuts  costs  and 
increases  production  wherever  composition  re¬ 
quirements  call  for  white  space  with  lines  set  flush 
left,  centered,  or  flush  right.  With  the  Hydraquad¬ 
der,  operators  set  quadded  and  centered  matter  at 
speeds  faster  than  the  simplest  straight  matter. 

Hydraquadders  can  be  installed  on  new  ma¬ 
chines  at  the  factory  or  applied  to  Linotypes  now  in 
your  plant.  Write  your  Linotype  Agency  today  for 
a  brochure  giving  full  details. 


Only  the  Hydraquadder  gives  you 
all  these  advanced  features: 

Automatic  change  from  push-button  to  tape  oper¬ 
ation-signals  in  the  tape  cancel  any  signals  in  the 
selector  box. 

Ultra-modern  printed  circuit  in  memory  control 
box  assures  permanence  and  indestructability. 

Quadding  can  be  repeated  automatically  —  In  tape 
operation,  a  quadding  position  can  be  repeated 
continuously  without  a  tape  signal. 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y. 

Set  In  Linotype  Time*  Roman  and  membert  of  the  Spartan  family 


Agencies;  Atlanta,  Bastan,  Chicago,  Cleveland,  Dallas,  Los  Angeles,  New  York,  San  Francisco.  In  Canada;  Canadian  Linotype,  Limited,  Toronto,  Ontario 
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Let  those  who  benefit  tell  you  about  Blue  Cross 


WO  hospital  trips 
within  5  weeks, 


but  the  bills  were 


no  problem  thanks 


“First  my  wife  went  in  for  an  operation,  then  my  son  had 
an  emergency  appendectomy.  Those  few  short  weeks  could 
have  cost  me  over  $900  just  in  hospital  expenses.  But  Blue 
Cross  saw  me  through.  It  certainly  brings  a  real  service  to 
people  in  my  community!” 


Sioux  City,  Iowa 


For  further  information  on  the  function  and  aims 
of  Blue  Cross,  send  for  the  Blue  Cross  Press  Kit.  Write 
Blue  Cross  Commission,  Dept.  EP-904,  425  North  Mich¬ 
igan,  Chicago  11,  Illinois. 


There  is  a  basic  reason  why  Blue  Cross  memhers  feel 
as  they  do  about  this  protection— why  48,000,000  people 
belong  today.  The  pioneer  in  prepayment  of  hospital 
care,  Blue  Cross  oilers  a  special  kind  of  service. 

Blue  Cross  acts  as  a  friend,  standing  by  to  help  in 
time  of  need.  It  has  one  chief  aim— to  bring  people 
care  actually  needed,  and  not  just  “so  much  a  day!”  A 
member  simply  presents  his  Blue  Cross  card  at  the 
hospital.  Blue  Cross  settles  the  hill  directly  with  the 
hospital.  There  are  not  even  any  claims  to  file. 

This  realistic  protection  is  made  possible  by  the 
unique  relationship  between  Blue  Cross  Plans  and  the 
hospitals  through  the  American  Hospital  Association. 
It’s  a  “partnership”  in  which  the  hospitals  provide  the 
care  and  Blue  Cross  the  means  to  obtain  it.  Extending 
its  service  across  the  nation.  Blue  Cross  is  helping  com¬ 
munities  throughout  America  to  better  health  for  all. 


NATIONWIDE  ...  THE  ONLY 
ORGANIZATION  FOR  PREPAYMENT 
OF  HOSPITAL  CARE  OFFICIALLY 
APPROVED  BY  THE 
AMERICAN  HOSPITAL  ASSOCIATION. 

Blitp  Croitt  and  symboi  registerpti  by  the  American  Hospital  .4ssociation 

25TH  anniversary  YEARI 
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And  here’s  how  folks  feel  about  Blue  Shield 


surgery  bills  would 

have  been  a  terrible 
burden . . .  but  we 


“We  had  a  team  of  four  physicians  on  my  wife’s  case  when 
she  had  her  operation  last  year.  Credit  for  saving  her  life 
sure  belongs  to  them.  Naturally,  the  expense  ran  pretty  high. 

But  having  Blue  Shield  certainly  took  the  worry  out  of  those 
bills  for  us!” 

Says  ROBERT  0.  BRUCE, 

Winter  Haven,  Florida 


Countless  experiences  like  Mr.  Bruce’s  prove  over  and 
over  avain  how  successfully  Blue  Shield  is  meeting  the 
individual’s  need  in  easing  the  expenses  of  family  sur¬ 
gical,  medical  and  maternity  care.  In  fact,  each  work¬ 
ing  day  12,000  new  members  join  Blue  Shield  for  its 
valuable  protection.  Over  33,000,000  now  belong! 

This  phenomenal  rate  of  growth  points  to  the  sig¬ 
nificance  of  Blue  Shield  not  only  as  a  service  to  the 
individual  hut  to  the  nation  as  a  whole.  Through  Blue 
Shield,  Americans  are  showing  their  inherent  ability 
to  solve  a  common  problem  without  government  help. 

Like  the  medical  profession  which  sponsors  it.  Blue 
Shield  seeks  to  do  more  than  serve  continually  growing 
mimhers  of  people.  There  is  a  constant  effort  to  expand 
in  benefits  as  well  toward  a  final  goal  of  bringing  all 
needed  physician  services  within  easy  reach  of  every 
American  family. 

^  editor  8C  publisher  for  September  3,  1955 


To  better  acquaint  people  with  Blue  Shield’s  purpose 
and  operation,  a  special  Press  Kit  has  been  prepared. 
To  get  it,  write  Blue  Shield  Commission,  Dept.  EP‘904, 
425  North  Michigan,  Chicago  11,  III. 


SPONSORED  BY  THE  MEDICAL 
PROFESSION  .  .  .  THIS  FAMOUS 
ORGANIZATION  HELPS  PEOPLE  MEET 
SURGICAL-MEOICAL-MATERNITY  COSTS. 


®  -Smticr  marks  rrgistrr^  by 


Blur  ShirU  Medical  Care  Plans, 
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Walters  Urges  Thought 
About  ’56  Objectivity 


White  Sulphur  Springs,  W.  Va. 

“You  can’t  measure  objectivi¬ 
ty  by  column  inches,”  declared 
Basil  L.  Walters,  executive  edi¬ 
tor  of  the  Knight  Newspapers, 
in  a  talk  to  Mid-Atlantic  As¬ 
sociated  Press  editors  here  Aug. 
25. 

He  made  a  fervent  plea  that 
between  now  and  the  next 
presidential  campaign  editors 
debate  out  the  possibilities  of 
making  significant  news  of  the 
election  so  interesting  that  peo¬ 
ple  will  read  it. 

With  a  flashback  to  1952,  Mr. 
Walters  related: 

“If  you  counted  as  Demo¬ 
cratic  space  the  columns  de¬ 
voted  to  the  then  President, 
Democrat  Harry  Truman,  the 
column  inch  count  nationwide 
during  the  active  campaign 
would  have  gone  to  the  Demo¬ 
crats. 

“But  if  you  counted  the  news 
about  investigation  of  the  then 
so-called  mess  in  Washington 


from  January  through  Novem¬ 
ber  as  Republican  space,  the 
inch  count  would  have  gone  to 
the  Republicans.  Beyond  doubt 
the  news  about  revelations  of 
scandals  in  government  played 
a  most  important  part  in  the 
final  vote. 

“I  wonder  what  the  advo¬ 
cates  of  equal  inches  would 
recommend  under  these  circum¬ 
stances.  At  just  what  date 
would  the  inch  count  start? 

“I  can’t  believe  the  American 
people  cast  their  votes  solely 
on  the  party  propaganda  in  the 
final  weeks  of  a  campaign.” 

Cites  ’52  Experience 

The  press  associations  were 
so  anxious  to  be  objective  in 
the  last  campaigns  that  they 
were  sometimes  foolish,  Mr. 
Walters  charged. 

“Perhaps  you  recall  the  in¬ 
stance  of  the  press  association 
stories  telling  of  the  “survey” 
of  26  newspapers  by  94  au¬ 
thors,”  he  said. 


“The  associations  reported  in 
deadpan  fashion  that  the  94 
authors,  headed  by  Herman 
Wouk,  charged  that  partisan¬ 
ship  had  been  allowed  to  soak 
through  from  its  legitimate 
place  on  the  editorial  pages  and 
signed  columns. 

“Managing  Editor  Everett 
Norlander,  of  the  Chicago  Daily 
News,  wired  each  of  the  au¬ 
thors  whose  names  were  listed. 
Red  faced,  practically  all  of 
them  confessed  they  had  agreed 
by  telephone  to  the  use  of  their 
names  without  questioning  who 
made  the  survey  or  how.  Staff 
reporters  on  visiting  the  ring 
leaders  learned  that  the  so- 
called  survey  had  consisted  of 
looking  over  a  few  newspapers 
picked  up  at  an  out  of  town 
newsstand  in  New  York. 

“To  my  way  of  thinking  the 
kind  of  checking  Norlander  did 
should  have  been  done  before 
the  handout  had  been  given 
wire  space.  I  wonder  how  the 
folks  who  believe  that  objectivi¬ 
ty  can  be  measured  by  inches 
would  have  listed  the  original 
fake  handout  and  the  exposure 
of  the  fakery?” 

Free  Advertising 

Mr.  Walters  noted  that  the 
two  big  political  parties  are 
going  to  spend  millions  again 
on  radio  and  television  in  1956. 
The  press  associations  will 
carry  this  campaign  advertising 
fully  and  for  free,  and  quite 
properly  so,  he  added. 

“It  will  be  up  to  the  editors 
to  select  from  this  television 
and  radio  political  advertising 
material  the  portions  they  think 
german  to  the  great  debate,” 
he  said. 

“But  if  partisans  want  to  dic¬ 
tate  which  of  the  material  they 
pay  for  on  radio  and  television 
as  political  advertising  is  to  be 
used  in  newspapers,  then  they 
should  buy  the  space  for  it  the 
same  as  they  do  on  television. 

“Otherwise  the  editors  will 
have  to  select  on  the  basis  of 
importance  and  news  interest 
to  readers. 

“I  have  the  feeling  that  in 
our  efforts  to  be  objective,  we 
have  permitted  ourselves  at 
j  times  to  become  non-objective 
and  worse  than  that,  to  become 
so  dull  that  we  sicken  readers 
instead  of  informing  them. 

“We  all  know  that  many  of 
our  readers  pass  up  practically 
all  campaign  news  with  the 
comment  ‘That’s  just  campaign 
talk.’ 

“I  don’t  know  that  agencies 
such  as  the  AP  can  change 
much.  They  must  continue  to 
send  us  the  raw  material  in 
volume  so  that  editors  can  se¬ 
lect  from  it  that  which  meets 
their  individual  needs.” 


Sunday  Issue 
Planned  for 
Gary  Paper 

Gary,  Ini 

The  Gary  Post-Tribune  will 
start  publishing  a  Sunday  news¬ 
paper,  effective  Oct.  2,  the  46th 
anniversary  of  the  founding  of 
the  Gary  Post,  it  was  announ¬ 
ced  here  by  H.  B.  Snyder,  presi¬ 
dent. 

The  Post-Tribune  will  con¬ 
tinue  to  publish  an  evening  pa¬ 
per  six  days  a  week.  Home  de¬ 
livery  price  will  be  raised  from 
35  to  45  cents  a  week,  includ¬ 
ing  the  Sunday  paper.  Single 
copy  price  on  Sunday  will  be  15 
cents. 

“Plans  for  the  Sunday  paper 
have  been  in  development  for 
some  months,”  said  Mr.  Snyder, 

“in  recognition  that  news  of  the 
area’s  activities  cannot  any 
longer  be  properly  and  fully 
covered  by  a  six-day  paper.  The 
Sunday  editions  will  meet,  also, 
the  expressed  needs  of  Gary’s 
business  community.  Monday 
has  become  a  major  shopping 
day  here,  as  elsewhere.  Over 
the  nation,  Sunday  newspapers 
have  become  the  favorite  media 
used  by  merchants  for  reaching 
the  public.  The  Post-Tribune’s 
new  editions  will  fill  a  serious 
lack  from  the  standpoint  of 
Gary’s  retailers.” 

The  Sunday  Post-Tribune  will 
include  a  locally-edited  maga¬ 
zine  section  (tabloid  format)  to 
meet  the  area’s  interests,  and  a 
full-.size,  four-color  comic  sec¬ 
tion.  There  will  be  intensive 
coverage  of  weekend  sports 
events,  locally  and  nationally, 
plus  many  expanded  depart¬ 
mental  features. 

Oliver  Starr  Jr.,  special 
features  writer  on  the  Post- 
Tribune,  has  beeti  named  Sun¬ 
day  feature  editor,  it  was  an¬ 
nounced  by  Dale  E.  Belles,  man¬ 
aging  editor.  Mr.  Starr’s  pri¬ 
mary  interest  will  be  the  de¬ 
velopment  of  the  locally-edited 
magazine  section. 

• 

Circus  Ducats  Cut 

The  allotment  of  “press 
courtesy”  passes  to  the  Ringling 
Bros,  and  Barnum  &  Bailey 
circus  at  Madison  Square  Gar¬ 
den  last  Spring  was  slashed 
from  12,000  to  4,000,  according 
to  a  story  by  Frederick  Wolt- 
man  in  the  New  York  World- 
Telegram  &  Sun.  In  protest,  f 
Mr.  Woltman  related,  William 


for  these  advertisers 
in  the  Armed  Forces 
Consumer  Market: 

•  Ketvinator:  Refrigerators 

•  General  Electric  Interna¬ 
tional:  Small  Appliances 

•  Hamilton  Beach  Mixers 

•  Motorola 

•  RCA;  Radios  &  Phonographs 

•  Sunbeam 

•  Toastmaster 

•  Westinghouse  International 

•  Zenith  Radio 


The  top-circulation  TIMES  Service  Weeklies  can  sell  a  lot 
of  YOUR  product,  too.  Write  for  sample  copies,  rates, 
how-to-sell  data. 


MMV  UMIS  PUBLISHINO  COMPANY,  3132  M  St.,  N.W., 
Worfiington  7,  D.  C.,  U.  S.  OmCIS:  Boston,  Chicago,  Detroit, 
Lot  Angelet,  New  York,  Philadelphia,  Son  Francisco. 

YORUON  OrriCISi  Frankfurt,  London,  Paris,  Rome,  Tokyo. 


Army  Times  *  Air  Force  Times  ★  Navy  Times 
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Fields  resigned  as  the  New 
York  press  agent  for  the  show. 


JAC  LeGOFF,  Well-known  television  newscaster, 
WJBK-TV,  Detroit 


FREDDIE  M.  GARTER, 
Standard  Oil  Plant  Cashier, 
Grand  Rapids,  Michigan; 

“That’s  a  hard  question  to  answer,  but  if 
I  have  to  select  one  outside  activity  as  the 
most  important,  I  think  it  would  have  to 
be  my  church  work.  I  have  been  president 
of  our  Sunday  School  and  now  am  serving 
as  church  treasurer.  It  has  been  a  person¬ 
ally  rewarding  experience  to  be  helpful  in 
both  a  material  and  spiritual  way.  But 
there  are  two  other  outside  activities  in 
which  I  am  very  much  interested —  Scout¬ 
ing  and  PTA.  I  am  the  Scoutmaster  of 
Troop  272  and  am  treasurer  of  the  Godfrey 
School  PTA.” 


MYRON  E.  JOLIDON, 
Standard  Oil  Division  Industrial  Relations 

Manager,.  Milwaukee,  Wisconsin:  f 

“Traffic  safety  has  been  a  pet  project  of  f 
mine  for  a  long  time.  Safety  should  be 
everyone’s  business,  and  I  realized  this 
more  than  ever  when  I  had  the  privilege  of  \ 
servingas  president  of  the  Wisconsin  Coun¬ 
cil  of  Safety  and  as  chairman  of  the  Fore- 
men’s  Safety  School  of  the  Milwaukee 
Association  of  Commerce.  I’ve  spent  30 
years  in  safety  promotional  work  as  a  ca-  W 
reer,  so  my  outside  activity  in  behalf  of 
traffic  safety  has  been  a  little  like  a  post¬ 
man’s  holiday.” 


^  DEAN  H.  HULL,  LEE  WILSON,  Elactrician, 

Standard  Oil  dealer,  Springfield,  Calorada:  Standard  Oil  Refinery,  Sugar  Creek,  Misteuri: 

“As  a  business  man  in  a  small  community,  f  “I’m  sold  on  Scouting,  and  for  the  past 

I  feel  a  special  responsibility  about  good  eleven  years  I  have  devoted  most  of  my 

government  in  our  town.  There  are  a  lot  of  BE&t  spare  time  to  Boy  Scout  work.  I  am  Scout- 

privileges  that  go  with  citizenship,  but  for  V**'’  '  master  of  Troop  204,  Independence,  Mis- 

each  one  there  is  a  balancing  duty.  Right  I  i  JB  souri,  and  it’s  really  rewarding  to  me  to 

now  I  am  chairman  of  our  City  Council  i  .Wf  work  with  a  boy  who  is  making  the  hard 

and  in  charge  of  the  Streets  Department  climb  up  what  we  call,  ‘the  Eagle  Trail.’ 

’  jV  and  Electrical  Department.  I  am  also  a  ^  ^  You’ve  heard  that  good  Scouts  become 

member  of  the  City  Board  on  housing  V  good  citizens,  and  I  know  it’s  true.  There’s 

Y  projects.  Another  important  activity  is  the  a  special  reward  for  Scoutmasters  in  watch- 

Student-Business  Exchange  Program,  ing  their  boys  grow  up  and  have  a  head 

which  helps  local  high  school  students  get  start  toward  happy  and  successful  adult 

acquainted  with  business  problems.”  lives.  I  am  proud  to  be  a  part  of  this  or¬ 

ganization  and  to  have  two  sons  who  are 
Boy  Scouts.” 

Good  citizenship  on  the  part  of  a  man  or  a  company  does  not  occur  accidentally.  It  grows  out  of 
the  constant  practice  of  "The  Golden  Rule".  Standard  Oil  is  proud  that  many  thousands  of  its 
employees  and  dealers  find  time  to  do  just  as  good  a  job  for  their  communities  as  they  do  for  us. 


STANDARD  OIL  COMPANY 
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Women’s  Pages  Stress 
Service,  Says  Editor 


Chicago 

Women’s  pa^es  today  are 
“good”  for  circulation,  Mary 
Martensen,  Chicago  American 
home  economics  editor,  told  the 
recent  Mid-America  Periodical 
Distributors’  convention. 

Women’s  departments  are 
staffed  with  specialists,  whose 
work  is  not  exclusively  edi¬ 
torial,  but  branches  out  into  the 
realm  of  service  to  housewives, 
she  pointed  out.  Such  services 
are  available  through  letters 
addressed  to  the  women’s  de¬ 
partment,  by  telephone  calls  and 
through  television  programs. 
The  latter  is  used  by  the  Ameri¬ 
can  to  promote  its  food  pages. 

Housewives  Are  Sharp 

“Housewives  today  are 
sharper  than  tacks,”  said  Miss 
Martensen.  “They  are  all  wised 
up  and  they  just  don’t  believe 
something  merely  because  it  is 
printed  in  the  paper.  That’s  why 
every  recipe  we  publish  in  our 
columns  is  first  pre-tested  to 
make  sure  it  will  work.  In  fact, 
we  sell  service  to  our  readers 
through  the  two  test  kitchens 
operated  by  the  home  economics 
staff.” 


YOUNG  IDEAS!  Young  people  dit 

cuti  their  pet  ideas  and  interview 
celebrities  on  local,  national,  and 
world  affairs  over  Station  WBZ-TV 

YOUNG  IDEAS  is  just  one  more  of 

the  Globe's  famous  projects  for 
youth  .  .  .  just  one  more  example  of 
the  Globe's  famed  "youthful  touch.' 


T  H  t 

BOSTON  GLOBE 

Morning  •  Evening  *  Sunday 


A  food  editor’s  mail,  she  said, 
is  constant  and  very  interesting. 
“We  get  brick  bats  and  bou¬ 
quets,”  she  explained.  One  ex¬ 
ample  cited  was  that  of  a  letter 
from  a  young  housewife  who 
had  tried  to  make  butter  cookies 
from  a  recipe  printed  in  the 
paper.  The  cookies  were  a  flop, 
said  the  housewife,  who  be¬ 
moaned  the  fact  that  she  had 
wasted  a  lot  of  butter. 

“We  knew  the  recipe  would 
work,  for  we  had  already  pre¬ 
tested  it  in  our  kitchen,”  said 
Miss  Martensen.  “Instead  of 
writing  her  a  letter,  we  sent 
her  a  batch  of  the  butter  cookies 
we  had  made  from  the  recipe. 
We  made  a  friend  of  that  in¬ 
dignant  little  lady,  as  a  result.” 

Food  Is  ‘Big  Stuff’ 

Food  is  “big  stuff”  in  news¬ 
papers  today,  she  pointed  out. 
The  American  prints  24  col¬ 
umns  of  food  news  every  week, 
she  said.  The.se  sections  are  cir¬ 
culation  builders  because  the 
food  news  and  ads  are  read  and 
appreciated  by  housewives,  said 
Miss  Martensen.  Special  food 
sections,  at  holidays  and  on 
other  occasions,  often  boost  cir¬ 
culation  by  as  much  as  50,000, 
she  added. 

The  weekly  Wednesday  morn¬ 
ing  TV  food  program  is  a  serv¬ 
ice  feature  that  actually  helps 
to  promote  the  Thursday  food 
section.  While  Miss  Martensen 
bakes  a  cake  or  makes  peach 
jam  before  the  TV  cameras,  she 
mentions  the  ingredients  used. 
She  doesn’t  have  time  to  give 
the  recipe  slowly,  but  reminds 
her  audience  that  for  the  sake 
of  convenience  and  correctness, 
the  recipe  being  used  will  be 
published  in  Thursday’s  paper. 

An  innovation  on  the'  TV  food 


Everything 

Baltimore' 

revolves  4 

f  {  €irrkiin/1 


MmiNG'SUNDAY 


show  is  the  interviewing  of  some 
other  member  of  the  American 
staff,  so  as  to  acquaint  viewers 
with  other  departments  of  the 
paper.  These  five-minute  inter¬ 
views  include  well-known  byline 
reporters,  members  of  the  so¬ 
ciety  news  department,  photog¬ 
raphers  and  recently  an  Amer¬ 
ican  carrier  boy  who  had  re¬ 
turned  from  a  trip  to  Europe, 
won  in  connection  with  the 
American  Weekly  promotion 
contest. 

The  women’s  department  as 
a  whole  outpulls  all  other  de¬ 
partments  of  the  paper  mail- 
wise,  she  said,  receiving  up¬ 
wards  of  50,000  unsolicited  in¬ 
quiries  annually. 

• 

Fringe  Cost 
Survey  Made 

Chicago 

A  survey  to  determine  the 
cost  of  fringe  benefits  paid  by 
newspapers  is  being  conducted 
by  the  Special  Standing  Com¬ 
mittee  of  the  American  News¬ 
paper  Publishers  Association. 

AN  PA  members  have  been 
furnished  with  a  questionnaire 
designed  to  enable  a  publisher 
to  assess  the  cost  of  fringe  bene¬ 
fits  and  to  make  appropriate 
comparisons  with  other  papers. 

George  N.  Dale,  chairman  of 
the  ANPA  Special  Standing 
Committee,  said  the  survey 
should  produce  authoritative 
data  of  value  in  connection  with 
labor  negotiations. 

A  deadline  of  Sept.  5  has  been 
set  on  replies  to  the  question¬ 
naire.  General  results  of  the 
survey  will  be  reported  on  a 
collective  basis  with  regional 
and  circulation  breakdowns. 

• 

Knoxville  Daily  Names 
Director  of  Events 

Knoxville,  Tenn. 

Gene  De  Mont,  for  the  past 
15  years  with  the  Tennessee 
Valley  Authority  accounting  de¬ 
partment,  has  been  named  pub¬ 
lic  service  director  of  the  Knox¬ 
ville  New:^-Sentinel. 

He  has  been  matchmaker  and 
co-di  ector  of  the  News-Sentinel 
Go'den  Gloves  Tournament  for 
many  years  and  he  has  been 
active  in  youth  work. 

• 

Free  Tour  of  Japan 

Editors  who  attend  the  Asian 
Conference  sponsored  by  the 
International  Press  Institute 
next  March  in  Tokyo  can  enjoy 
a  six-day  tour  of  Japan  at  the 
expense  of  the  Japan  Newspa¬ 
per  Publishers  &  Editors  Asso¬ 
ciation. 

EDITOR  Be  PUB 


Press  Aided 
On  Turnpike 
Accidents 

The  Pennsylvania  Turnpike 
Commission  reports  success 
with  a  procedure  that  permits 
faster  and  more  complete  news¬ 
paper  coverage  of  accidents. 

The  plan  of  piess-police  co¬ 
operation  includes : 

1 —  The  Turnpike  public  re¬ 
lations  office,  which  receives 
spot  radio  reports  of  accidents, 
tips  off  wire  services  in  Harris¬ 
burg  to  major  accidents  involv¬ 
ing  one  or  more  fatalities,  stat¬ 
ing  the  milepost  of  the  acci¬ 
dent  and  whatever  facts  are 
immediately  available. 

2 —  When  reporters  are  sent 
to  the  accident  scene,  the  of¬ 
ficer-collectors  at  the  toll  plazas 
will  direct  them  to  the  location 
of  the  accident.  Officer-collec¬ 
tors,  however,  are  not  permit¬ 
ted  to  comment  further,  it  be¬ 
ing  agreed  that  the  investigat- 
ing  police  are  best  qualified  to  i 
disseminate  such  information. 

3 —  In  order  that  there  will  ’ 
be  a  minimum  of  delay  for  a  f 
repoi'ter  to  leave  the  Turnpike  I 
and  file  his  story.  Turnpike  R 
police  can  properly  supervise  I 
his  U-turn  on  the  highway  | 
(never  permitted  under  ordin-  | 
ary  circumstances)  and  indi¬ 
cate  on  the  reporter’s  transit 
ticket  the  milepost  location  of  ( 
the  turn.  This  avoids  complica¬ 
tions  and  delays  at  the  toll  « 
plaza  at  the  time  of  departure. 

• 

Arizona  Daily  Prints 
Large  Growth  Edition  L 

Mesa,  Ariz.  I 

Commemorating  the  77th  an-  | 
niversary  of  the  founding  of  P 
Mesa,  Ariz.,  and  specifically  1 
pinpointing  the  growth  and  f 
progress  of  the  community  dur-  L 
ing  the  past  five  years,  the  I 
Mesa  Tribune  recently  pub-  f 
lished  its  largest  edition,  a  58-  [ 

page  Progress  Edition  in  which  t 
more  than  100  local  pictures  t 
were  used.  - 

Through  good  advance  plan-  L 
ning  in  both  the  advertising  and 
editorial  departments,  the  Trib-  f 
une  was  able  to  produce  and  ' 
print  this  special  edition  by 
adding  to  its  normal  staff  only 
one  part-time  advertising  sales-  i 
man.  The  edition  was  printed  on  t 
the  Tribune’s  eight-page  Goss 
Cox-O-Type  press. 

This  edition,  is  the  last  to 
be  printed  by  the  Tribune  on 
the  Cox-O-Type,  as  a  Goss  16- 
page  Dek-A-Tube  is  to  be 
erected  about  Nov.  1.  ^ 
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Regulated  Competition  Has  Produeed 

THE  FINEST  TRANSPORTATION  SYSTEM 

IN  THE  WORLD  I 


Railroads  Are  Currently  Enjoying  The  Greatest 
Prosperity  In  Their  History  Despite  Inroads  By 
Passenger  Cars,  Buses  And  Planes  On  Their 
Passenger  TrafRc. 


Motor  Transport  Has  Expanded  Its  Service  To 
Agriculture,  Commerce,  Industry  And  Consumers 
Steadily  Year  After  Year. 


Business  On  The  Waterways  Is  Booming.  In  The 
Past  10  Years,  Waterways  Have  Increased  Their 
Share  Of  The  Nation's  Total  Freight  Load. 


Pipelines  Have  Been  Increasing  Their  Facilities 
As  A  Result  Of  A  Steady  Growth  In  Patronage 
Over  The  Years.  They  Are  Enjoying  Good  Busi¬ 
ness. 


Healthful,  vigorous  competition  in  the  tradi¬ 
tional  American  manner  —  subject  to  certain 
wise  restraints  imposed  by  Congress  to  foster 
services  and  curb  abuses  —  has  produced,  for  the 
benefit  of  all  our  people,  the  finest  transportation 
system  in  the  world. 

This  system  has  developed  to  its  present  peak 
not  despite  regulation  but  largely  because  of  it. 

This  regulation  is  not  obsolete,  archaic  regu¬ 
lation  developed  for  a  bygone  monopolistic  era. 
Year  after  year  the  Congress  has  brought  it  up 
to  date  —  kept  it  dynamic  —  to  meet  changing 
competitive  conditions  in  transportation. 

Proof.’  Since  its  original  enactment,  this  regu¬ 
lation  has  undergone  more  than  150  Congres¬ 
sional  alterations  and  2  complete  overhauls. 

So,  you  see  —  present  regulation  of  our  trans¬ 
portation  agencies  is  of  the  most  pertinent  up- 
to-date  kind,  keyed  to  present-day  conditions  and 
dedicated  to  serve  the  best  interests  of  shippers 
and  you  alike! 


Air  Carriers  Are  Flying  More  Passengers  And 
More  Freight  Than  In  Any  Previous  Year  And 
The  Future  Continues  To  Look  Most  Promising. 


Despite  Widespread  Use  Of  Passenger  Cars, 
Buses  Are  A  Dominant  Form  Of  Personal  Trans¬ 
portation,  Offering  Essential  Service  To  Millions 
Of  People  Annually. 


I 

I 


AMERICAN  TRUCKING  ASSOCIATIONS,  INC., 
WASHINGTON  6,  D.  C. 

If  YouWe  Got  It  •••  A  Truck  Brought  It! 
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The  addition  of  its  100th  market 

marks  an  important  milestone  in  FAMILY  WEEKLY'S  dedicated  program 

of  providing  a  single,  powerful  harness  for 

the  tremendous  buying  power  in 

America's  hometown  cities.  In  wrapping  together 

100  individual  markets  into  a 

unified,  accessible  buying  force  that  is  greater  than  Chicago  and 
Philadelphia  combined,  FAMILY  WEEKLY  is  opening  the  doors 
of  2,500,440  active,  able-to-buy  families.  They  live  and 
do  their  shopping  in  markets  unduplicated  by  any  other 
Sunday  magazine.  Thus,  alone  or  in  combination,  FAMILY  WEEKLY 
provides  a  vital  selling  force  heretofore  unavailable 
with  one  order,  one  billing  —  and  in  color.  That  is  why 
FAMILY  WEEKLY  produced  the  greatest  gain 

in  advertising  revenue,  percentagewise,  of  all  magazines  —  a  gain 

of  over  90  pages  for  the  first  6  months  of  this  year 

over  the  same  period  a  year  ago.  It  is  why  you  should  have 

the  full  story  of  what  FAMILY  WEEKLY'S  on  the  go  Hometown  markets 

can  mean  to  your  sales  picture. 

Write,  phone  or  wire  today. 


FAMILY  WEEKLY  MAGAZINE 

Leonard  S.  Dovidow,  FubUsh^r 

153  N.  MICHIGAN  AVENUE  •  CHICAGO  ILLINOIS 

NfW  YOtK  17.  17  lost  45th  5tr««t  •  OITIOIT  3*.  424  iroek  ivilding 

lOS  ANCIIES  35,  1415  Ceindtn  Avtiiu*  *  OlINDA,  CAIIE.,  12  loCtMsto  iood 
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ROAST  BEEF — RARE 

THE  well-roasted  British  Press  is  turning 

on  a  spit  of  its  own  making. 

All  because  of  Princess  Margaret’s 
barbecue-birthday  party,  which  never  took 
place. 

Criticized  recently  by  leading  Ameri¬ 
can  newspapers  for  triviality,  Fleet  Street 
has  given  up  trying  to  swallow  a  250- 
pound  cattle  which,  with  varying  degrees 
of  flourish,  turned  on  the  lawn  of  Bal¬ 
moral  Castle  last  week — but  only  in  print. 

Even  the  august  Times,  though  it 
cooked  the  beef  in  ovens,  reported  that 
the  Royal  Family  dined  on  roasts  from 
Balmoral’s  herd  of  cattle,  followed  by  a 
ball. 

The  Daily  Mirror  espied  the  Royal 
Family  dancing  an  informal  jig  on  the 
lawn  by  torchlight  beside  kilted  dancers. 

The  Daily  Herald  watched  the  Birthday 
Princess  cut  the  first  piece  from  the  juicy 
beef  while  the  Royal  children,  Charles 
and  Anne,  looked  from  their  bedroom 
windows. 

The  Daily  Sketch,  noting  that  the  Duke 
of  Edinburgh  chose  the  unlucky  Aberdeen 
Angus  cattle  himself,  saw  “so  many  lights 
that  the  windows  could  be  seen  for  miles.” 
The  Daily  Mail’s  “big  baron  of  beef”  was 
roasted  “over  a  stick  (sic).” 

Only  the  Daily  Telegraph,  pedestrian 
and  lonely,  reported  that  the  Royal  Family 
spent  a  “quiet  evening”  after  a  quiet 
dinner — indoors. 

The  morning  after  came  the  same  day 
when  a  press  officer  at  Buckingham 
Palace  telephoned  the  newspapers  with 
the  appalling  news:  no  barbecue,  no  bon¬ 
fire,  no  Highland  dancers,  no  ball,  no 
party.  No  celebrations  had  even  been 
planned,  the  Palace  said. 

The  Mirror  apologized  in  bold  face. 

The  Sketch  said  “this  nonsense  would 
never  have  occurred”  if  someone  had  gone 
along  to  Scotland  to  see  that  newspapers 
were  given  accurate  information.  There 
was  so  much  secrecy  about  the  birthday 
arrangements,  the  tabloid  said,  that  re¬ 
porters  almost  needed  periscopes  to  see 
what  was  going  on. 

The  Manchester  Guardian  said  the 
various  newspaper  accounts  “are  worth 
studying  as  exercises  in  the  art  of  jour¬ 
nalism — modern  style.” 

Despite  international  interest  in  Prin¬ 
cess  Margaret’s  25th  birthday — and  her 
romance — there  were  no  press  facilities 
at  Balmoral  at  all.  The  Royal  Family 
considered  it  a  “purely  private”  occasion 
and  this  made  even  the  Telegraph’s  cor¬ 
rect  report  an  invasion  of  that  privacy. 

Criticism  across  the  Atlantic  can  be 
helpful,  we’ll  concede,  but  let  the  Royal 
Family’s  ideas  of  privacy  stay  over 
there.  We  still  like  to  fish  and  golf  in  the 
open  with  our  President.  It’s  reassuring 
in  a  republic  to  know  that  he  pan-fries 
brook  trout  in  sizzling  butter  and  bacon 
grease. 


Whatsoever  things  are  true  ,  .  ,  honest 


.  .  .  just  .  .  .  pure  .  .  .  think  on  these 
things. 

— Philippians,  IV ;  8. 


DO  QUOTE  ME! 

FEDERAL  agencies  have  found  a  new 

use  for  news,  using  it  to  soft-soap 
Congressmen  by  keeping  copy  from  press 
and  other  media  until  after  the  lawmakers 
have  wrung  the  last  drop  of  political 
value  from  it. 

Most  recent,  but  typical,  instance  was 
the  Navy  Department’s  “leak”  to  Capitol 
Hill  that  it  is  launching  a  6  billion-dollar 
shipbuilding  and  renovation  program. 
Members  of  Congress  were  given  a  24- 
hour  “beat”  over  the  press,  by  Pentagon 
public  relations  brass.  This  practice  per¬ 
mits  Senators  and  Representatives  to  link 
their  own  names  to  the  announcement, 
giving  to  a  story  of  new  jobs  for  their  dis¬ 
tricts  the  coloration  of  an  achievement 
brought  about  by  the  announcing  Con¬ 
gressman  through  the  Navy.  Press  re¬ 
leases  flood  the  scooped  Washington  Cor¬ 
respondents  revealing  that  “Acting  on  the 
plea  of  Rep.  Blank,  the  Navy  Department 
has  awarded  job-creating  contracts,  etc. 
etc.” 

The  Commerce  Department  used  the 
same  approach  to  release  information  on 
selection  of  scores  of  communities  for 
airport  construction  with  federal  money. 
A  correspondent  who  learned  of  the  plan 
telephoned  the  Department  and  was  told 
the  news  must  be  cleared  through  the 
affected  Congress  members,  that  if  the 
Congressman  supplied  a  list  of  air  field 
jobs  for  his  district,  the  Department 
would  check  and  clear  it. 

The  practice  of  using  Congressmen  as 
news  outlets  has  increased  noticeably 
since  a  movement  began  on  Capitol  Hill 
to  cut  down  personnel  and  costs  in  agency 
public  relations  bureaus.  Washington 
newsmen  have  observed  that  the  law¬ 
makers  have  been  less  insistent  on  this 
economy  since  they  were  taken  into  the 
information  setup. 

This  isn’t  exactly  a  case  of  news  sup¬ 
pression  but  it  has  an  odor  of  news  con¬ 
trol  that  should  excite  the  inquisitive 
nostrils  of  the  congressional  subcommittee 
looking  into  secrecy  in  government.  The 
investigation  might  at  least  bring  about 
some  fumigation. 


KNOWLEDGE  OR 
KNOW-HOW? 

IT  would  help  if  newspaper  employen 

could  make  up  their  minds  about  what 
they  expect  from  the  journalism  schools. 

A  graduate  steeped  in  the  liberal  arts 
who  will  learn  newspaper  practices  from 
the  ground  up  ?  Or  one  who  can  walk  onto 
his  first  job,  roll  up  his  sleeves,  and  go 
to  work? 

They  talk  liberal  arts,  do  most  news- 
paper  employers.  But  they  hire  technical 
proficiency. 

And  their  evaluation  of  the  joumaliaa 
training  the  recruit  brings  with  him 
depends  upon  his  demonstration  of  begin¬ 
ning  vocational  competency. 

The  employers  are  as  inconsistent  u 
spit-ball  pitchers.  For  years  they  hav* 
sung  the  theme,  with  all  possible  varia¬ 
tions  and  embellishments:  “The  journal¬ 
ism  schools  should  not  interfere  with  the 
liberal  arts.  Techniques  can  be  learned 
on  the  job.” 

But  who  ever  heard  of  a  prospective 
employer  asking  a  journalism  grad,  “What 
liberal  arts  courses  have  you  had?” 

First  he  wants  to  know,  “Have  you  had 
any  experience?”  After  that,  his  interest 
is  chiefly  in  how  well  the  recruit’s  jour¬ 
nalism  training  has  prepared  him  to  start 
effective  production. 

When  he  meets  up  with  the  journalism 
school  director  he  may  beam  happily  upon 
the  modest  educator  and  proclaim:  “That 
boy  you  sent  me  .  .  .  he’s  a  peach.  Rt 
light  in.  We  didn’t  have  to  show  him  i 
thing.” 

Yet  he  probably  answered  the  last 
school  questionnaire  with  a  ringing  “Give 
’em  liberal  arts.  We  ^1  teach  ’em  jow- 
nalism!” 

Journalism  education  is  big  enough  and 
old  enough — and  presumably,  important 
enough — to  merit  more  consistent  think¬ 
ing  from  the  industry  it  serves.  After 
half  a  century  there  ought  to  be  some 
recognized  objectives  and  outcomes  that 
apply  both  when  publishers  are  address¬ 
ing  journalism  teachers  about  journalism 
education,  and  when  they  are  hiring  jour¬ 
nalism  grads  for  their  own  staffs. 

Journalism  schools  try  to  steer  a  com¬ 
promise  course  that  gives  the  student  s 
solid  grounding  in  the  arts  and  humanities 
plus  some  integrated  instruction  in  jour¬ 
nalistic  principles  and  practices.  They  feel 
they’re  doing  pretty  well.  But  they  fini 
it  discouraging  to  be  told  that  journalism 
training  at  some  schools  turns  out  gradu¬ 
ates  ready  for  the  job;  at  other  schools 
it’s  a  waste  of  time. 

A  sound  discussion  of  the  problem  took 
place  at  the  convention  of  the  Associs- 
tion  for  Education  in  Journalism  1m1 
week.  The  educators’  views  deserve  » 
careful  consideration  to  the  end  thst 
the  schools  will  arrive  confidently  at  de¬ 
cisions  on  the  balance  of  techniques 
courses  and  broad  general  education. 
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12  years  on  the  staff  of  the  i  i  in 

Philadelphia  Inquirer— to  join  In  the  Editorial  Rooms 
the  Philadelphia  office,  general 
advertising  department  of 
Scripps-Howard  Newspapers. 


Executive  Spotlight 

MAL'RY  CHOTINER,  formerly  classified  ad- 
manager  of  the  PitUburgh  Sun-Tele- 


Marjorie  Anne  Clarke  — 
1955  journalism  graduate  of 
Syracuse  University — joined  the 
Reg  Jones — formerly  a  mem-  women’s  news  desk  of  the  Utiea 
her  of  the  display  advertising  (N.Y.)  Observer-Dispatch,  re¬ 
department — appointed  national  placing  Patricia  Kahler  Me¬ 
ad  vertising 
manager  of  the 
Pasadena 
(Calif.)  Star- 
News  succeed- 
i  n  g  William 
Lines,  who  re- 
assistant  cently  joined 
the  sales  pro¬ 
motion  staff  of 
Erwin,  Wasey 
&  Co.,  Los  An¬ 
geles.  Before 

joining  the  Star-News,  Mr. 

Jones  was  ad  manager  for  a 

Pasadena  department  store.  .  .. . 

^  Mrs.  Paula  Richardson 

Bernstein — formerly  a  reporter 
for  the  Memphis  (Tenn.)  Com¬ 
mercial-Appeal  —  joined  the 
staff  of  Pacific  Stars  &  Strips, 
as  a  reporter. 


graph,  has  been  appointed  advertising  director 
of  the  Gory  (Ind.)  Post-Tribune.  Mr.  Chotiner, 
in  the  newspaper  advertising  field  since  19.34, 
was  in  the  ailvertising  department  of  the  Pitts- 
borgh  Post-Gazette  for  11  years  and  with  the 
Son-Telegraph  for  10  years.  P.  H.  BLUE,  for- 
mer  advertising  director  of  the  Post-Tribune,  JHB 

continues  on  the  staff  in  the  capacity  of  ad- 
Tcrtising  counselor. 

*  ♦  •  Chotiner 

ALBERT  P.  MAYER,  the  past  year 
to  the  editor  of  the  Springfield  (ill.)  State 
■  'vl  Journal,  has  been  appointed  managing  editor 

succeeding  JOHN  FERGUSON  who  resigned  to 
take  less  arduous  duties  on  the  paper.  Mr. 
Mayer,  S3,  began  his  career  as  sports  editor  of 
JM  the  Fond  du  Lac  (Wis.)  Commonwealth-Re- 
porter,  later  became  manager  of  the  United 
Press  Bureau  in  Springfield,  and  before  coming 
Jia  to  the  State  Journal  last  year,  was  state  editor 
^■/T  of  the  East  St,  Louis  (111.)  Journal. 


Charles  Lazarus  —  for  two 
years  a  Newark  (N.J.)  Star- 
Ledger  editorial  writer — return¬ 
ing  to  his  native  Montreal,  Can¬ 
ada,  for  an  editorship  with  Bri¬ 
tish  United  Press. 


^nt  u 
have 
varia- 
urnal- 
th  the 
!amed 


Joe  Carswell  Jr.  —  named 
sports  editor  of  the  Lenoir  (N. 
C.)  News-Topic. 


Jones 


William  F.  Davis — South 
Buffalo  district  circulation  man¬ 
ager  for  the  Buffalo  (N.Y.) 
Evening  News — honored  by  fel¬ 
low  workers  at  a  retirement 
luncheon  after  26  years’  serv¬ 
ice. 


WHITEY  (WALTER  B.)  KELLEY,  sports 
writer  for  the  Miami  Herald  since  1941,  has 
been  appointed  executive  sports  editor  of  the 
Charlotte  (N.  C.)  Observer,  in  the  Knight 
group.  In  the  newly-created  post,  Mr.  Kelley 
directs  the  administration  of  the  Observer  sports 
department  permitting  Sports  Editor  W’lLTON 
GARRISON  to  devote  more  time  to  his  column 
and  sports  coverage. 


•ective 

’What 


Charles  R.  Hornick — veter¬ 
an  editor  in  Louisville  AP  bu¬ 
reau — transferred  to  Cleveland 
AP. 


H  George  Stewart  —  promoted 
from  auditing  to  credit  man¬ 
ager  of  New  York  Times. 

Kelley  v  *  * 

A.  T.  (Tom)  Harper — with 
ANDREW  BANKS  Jr.,  for  more  than  a  ‘^e  Chico  (Calif.)  Enterprise- 
quarter  century  city  editor  of  the  Baltimore  three  years  named  as- 

(Md.)  News-Post,  has  been  promoted  to  manag-  sistant  advertising  manager  to 
ing  editor.  He  succeeds  HARRY  CLARK,  who  assist  ROBERT  Carlile  in  oper- 
has  been  transferred  to  Sunday  editor  to  fill  ating  local  display  department, 
a  vacancy  created  by  the  recent  death  of  ♦  *  • 

ANDREW  KIRKPATRICK.  Succeeding  Mr.  B.  R.  Backvold  —  classified 
Banks  as  city  editor  is  EDWARD  BALLARD  advertising  manager  for  the  porter  on  the  Utica  (N, 
Jr.,  who  has  been  an  assistant  city  editor  for  a  Danville  (Ill.)  Commercial-  Observer-Dispatch. 
number  of  years.  News — resigned.  (Continued  on  page  36) 


Ja.mes  M.  Halbe  —  formerly 
with  the  State  Department  in 
Japan  and  Korea — to  be  editor 
of  a  new  weekly,  the  Fort 
Pierce  (Fla.)  Press. 


and 
>ortant 
think- 
After 
!  somt 
‘s  that 
ddress- 
'nalisn 
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Who  is  the  mystery  woman?  She’ll  beguile 
your  readers  in  the  newest  adventure  of 


Prof.  Scott  Cutlip — of  the 
University  of  Wisconsin  School 
of  Journalism — to  spend  the 
coming  academic  year  in  Ithaca, 
N.Y.,  where  he  will  be  a  visiting 
professor  in  the  School  of  In¬ 
dustrial  and  Labor  Relations  at 
Cornell  University. 


\  Correction 

E  &  P  is  advised  that  Hubert 
Hendrix  continues  as  associate 
editor  of  the  Spartanburg 
(S.C.)  Herald-Joumal  and  is 
not  executive  editor,  as  reported 
Aug.  27,  page  35.  'The  news  de¬ 
partments  of  the  Herald  and 

Journal  are  separate.  ,  „  .  „  .  . 

Irish  Donnelly  —  AP  state 

editor  in  Louisville  for  last 
three  years  —  transferred  to 
New  York  as  an  administrative 
assistant  to  Oliv'ER  Gramling, 

^  „  .  ,  AP  assistant  general  manager. 

Cakroll  Parcher — editor-pub- 

luher  of  the  Glendale  (Calif.) 

■Vewi-Pre**  —  taken  over  part 
9f  Alden  C.  Waite’s  duties  as 
president  of  the  Southern  Cali¬ 
fornia  Associated  Newspapers. 


NICK  HALIDAY 


By  Keats  Petree 

A  beautiful  Latin-American  mystery  wo¬ 
man  .  .  .  intrigue  .  .  .  fast  action  afloat 
and  ashore  in  the  Caribbean — these  are 
absorbing  ingredients  of  the  newest  Nick 
Haliday  saga,  starting  Oct.  3.  Send  for 
daily  strip  and  Sunday  color  proofs  NOW 
— join  the  nation’s  leading  family  news¬ 
papers  in  pleasing  and  holding  readers 
with  this  great  adventure  picture  story! 


PERSONAL 

MENTION 


A.  Reed  Sarratt  Jr. — direc¬ 
tor  of  the  editorial  board  of  the 
Winston-Salem  (N.C.)  Journal 
and  Sentinel — named  president 
of  the  Winston-Salem  Sympho¬ 
ny  Association. 


;m  tool 
(ssoci*- 
im  luf 
serve  » 
d  that 
at  (k- 
hniqW 
ion. 


CHICAGO  SUN-TIMES 


Aothur  Ballantine  Jr.  — 
publisher  of  Durango  (Colo.)  il  n  • 

ff*roW-New8-elected  president  “le  Bui«ine88  Side 

of  San  Juan  Basin  Press  Asso-  - 

Armin  J.  Richter — the 

editor  Si  PUBLISHER  for  Seotember  3.  1955 


211  W.  Wocker  Drive,  Chicago  6  Horry  B.  Bokar,  Gen  Mgr. 


Personal 

(Continued  from  page  35) 

Jim  Ross  —  formerly  a  mem¬ 
ber  of  the  ne'ws  staff  of  the 
Savannah  (Ga.)  Morning  News 
— a  Greensboro  (N,  C.)  Daily 
News  reporter. 

*  *  * 

Dick  Hatch  —  United  Press 
staffer  in  Atlanta  (Ga.)  — 
transferred  to  UP’s  Raleigh 
(N.  C.)  Bureau  replacing  Lyn 
Overman,  who  recently  joined 
the  news  staff  of  the  Raleigh 
Times. 
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E.  B.  Garnett  —  Sunday 
editor  of  the  Kansas  City  Star, 
and  Mrs.  Garnett — arrived  in 
New  York  from  Le  Harve  Aug. 
25. 

u  *  o 

Fern  Marja  —  reporter  for 
the  New  York  Post — sailed  for 
Southampton  on  the  Holland- 
America  liner  Ryndam. 

*  *  * 

Henry  A.  Simons — formerly 
a  reporter  for  the'  Binghamton 
(N.  Y.)  Press  and  the  White 
Plains  (N.  Y.)  Reporter-Dis¬ 
patch  —  joined  the  staff  of 
Pacific  Stars  &  Stripes  as  re¬ 
porter-photographer. 

*  *  * 

Seymour  Katz — staff  writer 
for  the  New  London  (Conn.) 
Evening  Day,  and  Eleanor 
Goldberg  —  wed  in  Hartford, 
Conn. 

*  *  A 

Patsy  Moore  —  the  past  two 
years  at  the  University  of 
Notre  Dame — now  with  the 
Concord  (N.  C.)  Tribune. 

*  *  ♦ 

Bob  Dale  —  staff  artist-car¬ 
toonist  of  the  San  Antonio 
(Tex.)  Express  and  News,  and 
Mrs.  Dale — parents  of  a  son 
born  recently. 

♦  *  ♦ 

Allan  Gilbert  Jr.  —  sports 
editor  of  the  Northeast  (Ark.) 
Times — resigned  to  become  as¬ 
sistant  to  the  managing  editor 
of  the  Fort  Lauderdale  (Fla.) 
Daily  News. 

♦  *  * 

John  Merritt,  assistant  tele¬ 
graph  editor  of  the  Greensboro 
(N.  C.)  Daily  News,  and  Louise 
Marlow'e — wed  recently. 

*  *  ♦ 

Jesse  Poindexter  —  news 
director  of  the  Concord  (N.  C.) 
Tribune — resigned  to  join  the 
Winston-Salem  (N.  C.)  Journal 
as  a  reporter  and  William  J. 
WOESTENDIEK  resigned  from  the 
Journal  to  join  the  Garden  City 
(L.  I.)  Newsday. 

*  A  A 

Chuck  Marty  —  joined  the 
news  staff  of  the  Springfield 
(Ohio)  Daily  News. 

AAA 

Joe  Knox  —  from  Newton, 
N.  C.,  where  he  had  sold  short 
stories  and  a  novel — to  Greens¬ 
boro  (N.  C.)  Daily  News. 

AAA 

Gerald  McFarland  —  from 
Nampa  Idaho  Free  Press  —  to 
copy  desk  of  Salem  (Ore.) 
Capital  Journal  to  succeed 
George  Putnam,  who,  at  82, 
after  55  years  of  editing  copy, 
is  going  to  write  a  daily  column 
and  occasional  editorial. 

AAA 

Ed  Easterly  III  —  recent 


THE  FOURTH  ESTATE 


By  Tran 


"We're  doing  a  page  on  'How  they  spent  Labor  Day'." 


journalism  graduate  of  Ohio 
University — now  sports  editor 
and  general  reporter  for  the 
Glasgow  (Ky.)  Times. 

AAA 

Bill  Doyle — Oakland  (Calif.) 
Tribune  —  newly-named  presi¬ 
dent  of  the  Contra  Costa  Press 
Club  of  Martinez,  Calif. 

AAA 

Carl  Winterrose  Jr. — for¬ 
mer  staff  member  of  the  Spring- 
field  (Ill.)  State  Journal — re¬ 
signed  his  position  with  the 
Illinois  Division  of  Reports  to 
become  editor  of  the  weekly 
Hinsdale  (Ill.)  Doings. 

* 

Douglas  Weigan  —  in  the 
Glendale  (Calif.)  News-Press 
display  department,  and  Lottie 
Baumgarten,  in  the  News- 
Press’  business  office — wed  Aug. 
13. 

AAA 

Guy  Munger — a  Nieman  Fel¬ 
low  at  Harvard  University  — 
named  assistant  city  editor  of 
the  Greensboro  (N.  C.)  Daily 
News. 

AAA 

Lee  Olson — assistant  Rocky 
Mountain  Empire  editor — pro¬ 
moted  to  Empire  editor  of  the 
Denver  Post  and  will  have 
charge  of  correspondents  in  13 
states.  With  the  Post  for  eight 
years,  Mr.  Olson  succeeds 
James  E.  Kelley,  resigned. 

AAA 

Robert  A.  Debo  —  former 
Cincinnati  Post  city  editor,  who 
resigned  to  become  news  editor 
of  a  Jefferson  City  (Mo.)  radio 
and  TV  station — now  on  the 
Indianapolis  Times’  copy  desk. 

AAA 

Philippe  Neuray — 25,  Brus- 
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sels,  Belgium,  artist-journalist 
— joined  the  Hartford  (Conn.! 
Courant  for  two  months  under 
a  State  Department  exchange 
program. 


Where  They  Are  Now 


John  L.  Hulteng  —  chief 
editorial  writer  of  the  Provi-  1 
dence  (R.  1.)  Journal-Bulletis- 
resigned  to  become  assistant 
professor  of  journalism  at  the 
University  of  Oregon  at  Eu¬ 
gene.  Mr.  Hulteng  joined  the 
Journal-Bulletin  as  an  editorial 
writer  in  1947. 


Julian  Wise  —  reporter- 
photographer  with  the  Grtnti 
(N.  M.)  Beacon — given  a  leave 
of  absence  to  enter  the  School 
of  Journalism  at  the  University 
of  New  Mexico. 


Harold  L.  Myers — former  r^ 
porter  on  the  Manhattan  (Kas.) 
Mercury  Chronicle  and 
Tribune — named  assistant  agri¬ 
cultural  editor  at  the  Univer¬ 
sity  of  Connecticut. 

AAA 

George  Armstrong — for  more 
than  six  years  editor  of  the 
semi-weekly  Oak  Hill  (W.  Va.) 
Fayette  Tribune — resigned  to 
join  Electro  Metallurgical  Co 
as  associate  editor  of  EMCO 
News,  plant  publication. 

AAA 

Ainslie  Kerr — Ottawa  Jof- 
nal  staffer — joined  the  Canadian 
National  Railways’  public  re 
lations  department  in  Montreal 
(Continued  on  page  37) 
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^an  Hicgo  Union 

AND 

Evening  Tribune 


cofSMAN  Shore — city  editor  tant  publisher  of  the  Denver  Andrpw  Carmiral 

Winston-Salem  (N.  C.)  (©OttUanf  "."r  TV  Greensboro.  N.  C. 

Sentinel  the  past  10  years— re-  Z}  the  late  Frederick  R.  Bonfils,  co-  Andrew  L  Carmical  51  news 

signed  to  take  over  a  post  with  Abraham  V.  Ripps,  61,  editor  founder  of  the  paper,  Aug.  24.  circulation  promotion  man- 

the  U.  S.  Information  Agency  of  the  Bayonne  (N.  J.)  Times  *  *  *  r  A7o«.« 

in  Colombo,  Ceylon.  from  1914  to  1948  Aug.  24.  Theodore  H.  Wenzel,  49,  d^ed  Lg.  27  Be! 

*  *  *  „  r,  ,  •  ^"‘^"^^tion  manager  for  the  ^953 

John  N.  DEBoiCE-a  report-  Hamy  Bowman,  47,  classi-  Trenton  (N.  J.)  Times,  Aug.  Pensacola  (Fla.)  News. 

„  ioT  the  Decatur  (Ill.)  Re-  fied  advertising  manager  of  the  29. 

„>«,_now  communications  rep-  Cincinnati  Times-Star  and  with  ^  ^  several  Hearst  newspapers  and 

resentetive  of  the  Caterpillar  that  paper  since  1933,  Aug.  20.  Rai^h  C.  Mulligan,  67,  for-  promotion 

Trsctor  Co.  in  Decatur.  *  *  mer  Washington  correspondent  Philadelphia 

Mrs.  Edith  E.  Kibbe,  con-  for  the  Boston  Post,  and  col-  /  p  ^  inauirer 
ductor  of  the  Deborah  Column  umnist  for  the  Worcester  '  •  7 

in  the  Hartford  (Conn.)  Cour-  (Mass.)  Telegram,  Aug.  25.  * 

ant  for  nearly  45  years,  Aug.  ♦  *  ♦  Barton  Myers  Dies 

21.  Charles  D.  Stevens,  66,  Tulsa,  Okla. 

*  *  *  former  state  editor  for  the  Port-  Barton  A.  Myers,  retired  oil 

Tom  W.  Collins,  25,  editor  land  (Me.)  Evening  Express,  company  executive  and  consult- 

of  the  Llano  (Tex.)  News,  and  Aug.  25.  ant,  died  here  Aug.  28.  He  was 

son  of  News  Publisher  Will  ♦  *  ♦  ij2  years  old  and  had  undergone 

Collins,  recently.  James  F.  Kaveny,  52,  a  copy  brain  surgery  last  May.  His 

*  *  *  editor  for  the  Philadelphia  wife,  Mrs.  Maud  Lorton  Myers, 

Charles  A.  Bonfils,  assis-  Daily  News,  Aug.  28.  is  publisher  of  the  Tulsa  World. 


Lakby  Kettlehake — resigned 
from  the  Springfield  (Ohio) 
Sun  news  staff  to  enter  Hamma 
Divinity  School  at  Lutheran 
Wittenberg  Ckillege. 


William  T.  Walsh — former 
San  Francisco  Call-Bulletin  re¬ 
porter — now  staff  supervisor, 
public  relations,  for  the  Pacific 
Telephone  &  Telegraph  Co.  in 
the  San  Francisco  area. 


Baaron  B.  Pittenger  — 
sports  writer  for  the  Hartford 
(Conn.)  Times — resigned  to  be¬ 
come  director  of  sports  infor¬ 
mation  at  Brow'n  University. 


Dick  Beach — on  the  news 
staff  of  the  Springfield  (Ohio) 
Daily  News — left  to  join  the 
publicity  department  of  Uni¬ 
versity  of  Dayton. 


Rollie  Hochstein  —  for  the 
last  two  and  one-half  years 
fashion  editor  for  Metro  News¬ 
paper  Service  and  formerly 
with  the  New  York  Post — re¬ 
tired  Aug.  31  to  engage  in 
free-lance  writing  and  publicity. 
*  *  * 

Frank  Jacobs  —  former 
Pacific  Stars  &  Stripes  general 
assignment  reporter  now  work¬ 
ing  with  a  New  York  public 
relations  firm — the  co-author 
of  a  new  musical  revue,  “Cover 
to  Cover,”  currently  playing  at 
the  Barn  Playhouse,  New  Lon¬ 
don,  N.  H. 

*  *  * 

Louis  Sheaffer  —  formerly 
drama  critic  for  the  suspended 
Brooklyn  (N.  Y.)  Eagle  — now 
publicity  manager  for  the'  Berk¬ 
shire  Playhouse,  Stockbridge, 
Mass. 


Columbus,  Ohio . $21,11 8,000 

Atlanta,  Georgia .  19,645,000 

Fort  Worth,  Texas .  1 8,926,000 

Rochester,  New  York .  18,601,000 

Portiand,  Oregon .  1 6,208,000 

SAN  DIEGO,  Calil.rnia  $25,704,000 

San  Diego  is  a  mighty  market -twenty-third  in  the  nation  — worth 
over  a  billion  dollars  — and  reached  best  (at  lowest  cost  per  sale)  by 
the  mighty  coverage  of  the  San  Diego  Union  and  Evening  Tribune. 


mver- 


Fitzhugh  Turner  —  co-pub¬ 
lisher  of  weekly  newspapers  and 
other  publications  at  Warrenton 
>nd  Leesburg,  'Va.  —  joined 
the  Board  of  Editors  of  U.  S. 
News  &  World  Report  at  Wash¬ 
ington.  Mr.  Turner  continues  as 
*  director  of  Virginia  Publish¬ 
ing,  Inc. 

editor  &  PUBLISHER 
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Electronic  oven  that  roasts  meats  in  minutes  is  being 
developed  in  our  appliance  and  electronics  lalwra- 
tories.  Executive  Vice  President  Roy  W.  Johnson 
points  out  features  of  experimental  model  to  a  hou^- 
wife.  For  the  booklet,  “Wonder  Home  of  1%4,”  write 
General  Electric,  Dept.  G2-lly,  Schenectady,  N.  Y 


General  Electric 
research  and 
engineering  are 

changing  the  way 

you  will  live 

New  ideas  for  electrical  living  are 
being  perfected  in  38  laboratories 

Your  home  today  and  in  the  future  can  have 
comforts  and  conveniences  you  wouldn’t  have 
thought  possible  a  few  years  ago.  Here  are  just 
a  few  examples : 

Now  you  can  have  a  refrigerator,  in  white  or 
in  color,  that  is  mounted  on  the  wall  like  a 
kitchen  cabinet.  (See  left.)  The  Weathertron, 
G.  E.’s  all-electric  heat  pump,  can  warm  your 
home  in  winter,  then  reverse  itself,  and  cool 
the  house  in  summer. 

There  can  be  luminous  ceilings  in  your  living 
room,  and  lighting  in  all  living  areas  that  you 
can  change  to  suit  your  mood. 

It  will  not  be  too  long  before  TV  cameras 
will  check  the  front  door  or  a  child’s  bedroom 
and  “report”  back  to  you  on  a  living-room 
monitor.  And  in  the  future  you  may  have  a 
large-screen  television  set  so  flat  it  will  hang  on 
the  wall  like  a  picture. 

Many  more  ideas  like  these— not  only  for 
homes,  but  for  farms,  industries  and  defense  as 
well— are  on  the  way  from  General  Electric 
scientists  and  engineers.  Our  postwar  invest¬ 
ment  in  new  research  and  development  facili¬ 
ties,  when  completed,  will  reach  155  million 
dollars.  And  we  will  continue  to  invest  in  the 
future,  because,  as  we  see  it,  progress  in  “elec¬ 
trical  living”  has  only  just  begun. 


Progress  Is  Our  Most  Important  Product 


GENERAL 


ELECTRIC 


Mailers  Hear 
Knight’s  Plea 
On  Mutual  Aid 

Akron,  Ohio 

Joint  action  on  the  part  of 
management  and  labor  is  the 
answer  to  many  problems  which 
arise  in  the  newspaper  business, 
John  S.  Knight,  president  and 
editor  of  the  Beacon  Journal 
here  and  publisher  of  Knight 
Newspapers,  told  the  Interna¬ 
tional  Mailers  Union  convention 
last  week. 

"I’m  tired  of  the  old  propa¬ 
ganda  that  labor  and  manage¬ 
ment  are  mortal  enemies  who 
must  approach  each  other  in 
the  spirit  of  vengefulness,”  Mr. 
Knight  said.  “I  firmly  believe  a 
study  of  the  facta  can  bring 
labor  and  management  into  a 
better  understanding  of  the 
other’s  problems  and  lead  to  a 
more  mutually  productive  re¬ 
lationship. 

“The  employers  and  the  em¬ 
ploye  do  have  a  mutual  in¬ 
terest  in  the  success  of  a  news¬ 
paper.  And  both  can  profit  most 
through  an  honest  effort  to 
compose  their  differences  in  the 
spirit  of  justness  and  fairness 
to  all.” 

Some  Management  at  Fault 

Mr.  Knight  said  he  did  not 
wish  to  imply  that  restrictive 
labor  contracts  and  poor  pro¬ 
duction  standards  can  be 
charged  exclusively  against  the 
unions. 

“In  too  many  instances,  the 
fault  lies  with  the  newspaper’s 
lack  of  good  business  manage¬ 
ment,”  he  said.  “A  newspaper’s 
success,  particularly  in  competi¬ 
tive  cities,  depends  upon  the 
truthfulness  and  accuracy  with 
which  it  presents  the  news,  a 
fair  editorial  policy  and  the 
aldll  of  editors  in  turning  out 
an  interesting  product  with  uni¬ 
versal  appeal. 

“But — and  this  is  a  big  ‘but’ 
— it  needs  top  flight  business 
management.” 

He  assured  the’  IMU  dele¬ 
gates  that  “television  won’t  take 
the  place  of  newspapers,”  but  it 
is  going  to  require  action  by 
both  publishers  and  unions  to 
solve  some  of  the  crushing  cost 
problems  of  production. 

Mr.  Knight  said  it  is  not  the 
wage  rates  alone  that  bring 
headaches  to  newspaper  man¬ 
agement.  The  difficulty  lies  in 
situations  where  the  spiralling 
costs  are  caused  through  artifi¬ 
cial  restrictions  upon  produc¬ 
tion,  he  said. 

“I  have  always  contended,” 
editor  &  PUBLISHER 


he  explained,  “that  wage  rates 
are  in  direct  relation  to  efficient 
production.  If  there  is  waste  in 
paper  handling,  excessive  man¬ 
ning  on  the  presses,  costly  com¬ 
position  or  too  liberal  a  per¬ 
centage  of  returns  in  the  cir¬ 
culation  department,  even  low 
wages  could  not  compensate  for 
this  inefficiency.” 

Union  Action 

The  independent  Mailers  un¬ 
ion’s  150  delegates  voted  unani¬ 
mously  to  bar  Communists,  sub¬ 
versives  and  other  undesirables 
from  membership. 

“It’s  important  to  point  out 
that  the  action  went  through 
in  a  unanimous  manner  be¬ 
cause  the  union  is  clean  of  such 
elements  now  and  the  members 
want  to  keep  it  that  way,” 
Harold  Hosies  of  Denver,  IMU 
president,  said. 

The  delegates  also  — 

Approved  union  law  changes 
which  give  executive  officers 
broader  power  to  operate  be¬ 
tween  conventions.  They  will  be 
able  to  descipline  a  local  union 
or  its  officers  and  tell  a  local 
what  mandatory  proposals  must 
be  made  in  contract  demands. 

Turned  down  a  proposal  that 
the  union  affiliate  with  the  CIO. 
It  was  reported  the  union  might 
later  join  the  AFL  Teamsters. 

Approved  cutting  the  appren¬ 
ticeship  period  from  six  to  four 
years. 

Boosted  salaries  of  the  presi¬ 
dent  and  secretary-treasurer 
from  $6,500  to  $7,500  a  year. 

Adopted  a  resolution  setting 
June  10,  the  union’s  anniver¬ 
sary,  as  “defense  and  security 
day,”  with  each  member  giving 
that  day’s  pay  to  the  union. 

• 

Hearst  Estate  Pays 
$618,000  to  State 

Los  Angeles 

The  estate  of  the  late  William 
Randolph  Hearst  has  paid 
$618,930.07  in  California  state 
inheritance  taxes,  it  was  dis¬ 
closed  this  week  in  probate 
court. 

The  market  value  of  Mr. 
Hearst’s  estate  at  the  time  of 
his  death  in  1951  was  set  at 
$56,703,045  by  Bernard  G.  Hiss, 
inheritance  tax  appraiser. 

The  federal  estate  tax  was 
previously  figured  at  $1,078,- 
812.72. 

• 

More  Business  News 

Washington 

The  Washington  Post  and 
Times-Herald  has  expanded  its 
coverage  of  the  N.Y.  Stock 
Martcet  and  enlarged  its  finan¬ 
cial  section.  Harold  B.  Dorsey, 
business  and  finance  research 
analyst,  has  been  added  to  the 
staff. 
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Guild’s  Drive 
Set  Back  in 
4  Elections 

The  American  New-spaper 
Guild  has  had  four  setbacks  in 
its  organizing  program  since  the 
annual  convention  in  June. 

All  four  cases  involving  elec¬ 
tions  to  determine  a  collective 
bargaining  agent  were  unsettled 
at  the  time  the  organizing  com¬ 
mittee  prepared  its  report. 

The  latest  of  the  reversals 
came  last  week  when  the  On¬ 
tario  Labor  Relations  Board  an¬ 
nounced  that  the  employes  of 
the  news  and  circulation  de¬ 
partments  of  the  Ottawa  Jour¬ 
nal  had,  by  majority  vote,  re¬ 
jected  the  guild’s  Local  205  as 
bargaining  agent.  (E.&P,  Aug. 
13,  page  14.) 

The  Guild  had  represented 
employes  in  the  two  depart- 
mehts  for  more  than  two  years. 
Last  Spring  the  employes  ap¬ 
plied  to  the  Labor  Board  for 
decertification  of  the  Guild  on 
the  ground  that  it  no  longer  re¬ 
presented  the  majority. 

The  Board  called  for  a  vote 
on  July  19  and  then  announced. 


Aug.  10,  that  the  Guild  no 
longer  represented  the  Journal 
employes.  There  were  62  elig- 
ibles  in  the  unit. 

Earlier,  the  editorial  depart¬ 
ment  of  the  Beaumont  (Tex.) 
Enterprise  and  Journal  voted, 
30  to  24,  to  discontinue  guild 
representation. 

Wichita  (Kas.)  Eagle  edi¬ 
torial  employes  decided  against 
the  guild  as  bargaining  agent 
in  a  43-31  vote. 

Also  in  July,  the  editorial  em¬ 
ployes  of  the'  Newport  News 
(Va.)  Press  and  Times  Herald 
expressed  preference  for  an  in¬ 
dependent  association.  Although 
the  election  resulted  from  a 
guild  petition  to  the  National 
Labor  Relations  Board,  the 
Guild  withdrew  from  competi¬ 
tion  10  days  before  the  voting 
took  place.  The  Guild  won  an 
election,  30-7,  in  1953. 

ANG  claimed  its  first  organ¬ 
izing  success  in  Vermont  with 
a  29-to-19  vote  in  its  favor  by 
the  editorial  and  business  em¬ 
ployes  of  the  Rutland  (Vt.) 
Herald. 

Editorial  employes  of  the 
Philadelphia  (Pa.)  Daily  News 
chose  the  guild,  59  to  3,  after 
management  made  known  its 
readiness  to  recognize  the  union. 


^jrATTENTION  EDITORS! 

GET  THIS  ''HOT'  EXCLUSIVE  FEATURE-FREE 


A  five  part  serialization  (7,500 
words)  of  the  best  selling  AUDIE 
MURPHY  autobiography  "TO  HELL 
AND  BACK"  is  available  FREE  to 
your  newspaper,  if  you  act  now. 

The  motion  picture  "TO  HELL  AND 
BACK"  made  from  this  story  is 
breaking  box  office  records  in 
its  pre-release  engagements. 

Stills  for  illustrative  purposes 
will  be  furnished  and  mats  of 
these  and  the  serialization 
where  desired. 

First  come,  first  served  -  no 
orders  tedten  after  September  18. 

Wire,  write  or  phone: 

Exploitation  Department 
Universal  Pictures  Company,  Inc. 
445  Park  Avenue  New  York  22,  N.  Y. 
PLaza  9-8000 


(Advertisement) 
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Golden  Bantam,  Shoe-Peg, 
Country  Gentleman,  Golden 

_ Cross — and  a  dozen  other 

varieties — picked  and  packed  at  the 
precise  moment  of  perfection  to  lock 
in  hearty  flavor,  protect  rich  food 
value,  add  variety  and  zest  to  our 
meals  year  round. 

It’s  grown  in  every  state  in  the 
Union.  It’s  our  oldest  and  largest  crop. 
In  fact,  more  land  is  planted  to  com 
than  to  any  other  seed.  And  botanists 
say  it  grew  in  America  as  many  as 
60,000  years  ago. 

Com.  And  do  you  know  how  most 
of  it  gets  to  your  dinner  table?  About 
80  percent  of  all  sweet  com  har¬ 
vested  is  brought  to  you  in  one  way. 

That  is  in  tin  cans. 

Advantages  of  tin  cans 
There  are  many  reasons  why  about 
50  percent  of  our  food  supply  is  pre¬ 
served  in  tin  cans.  Actually,  a  can  is 


99  percent  steel,  coated  with  tin  to 
make  it  resistant  to  corrosion. 

Tin  cans  are  easy  to  carry.  You  can 
drop  them  and  they  don’t  break  or 
shatter.  They’re  easy  to  store,  a 
sotu-ce  of  a  complete  meal.  They  make 
available  a  wide  choice  of  delicious 
foods  at  any  time  of  the  year. 

What’s  more,  tin  cans  are  sanitary. 
They’re  used  only  once.  They’re  eco¬ 
nomical,  both  for  the  canner  and  con¬ 
sumer.  And  so  many  things — such  as 
food,  paint,  oil,  beverages — come  to 
you  in  tin-coated  steel. 

National’s  Role 

The  ever-increasing  list  of  items  made 
available  to  you  in  cans  is  the  result 
of  constant  cooperation  between  the 
steel  mill  and  can  maker  in  the  devel¬ 


opment  of  new  and  improved  types  of 
tin  plate  needed  to  meet  widely  vary¬ 
ing  product  requirements. 

National  Steel  is  a  leading  supplier 
of  both  electrol5d;ic  and  hot-dipped 
tin  plate.  Its  Weirton  Steel  Company 
is  one  of  the  largest  producers  of  this 
product  needed  for  the  more  than  35 
billion  cans  made  each  year. 

Tin  plate  is,  of  course,  just  one  of 
many  steels  made  by  National  Steel. 
Our  research  and  production  men 
work  closely  with  customers  in  many 
fields  to  provide  better  steels  for 
better  products. 

For,  at  National  Steel,  it  is  our  con- 
stemt  goal  to  produce  steel — America’s 
great  bargain  metal — of  the  quality 
and  in  the  quantity  wanted,  at  the 
lowest  possible  cost  to  our  customers. 


NATIONAL  STEEL 


GRANT  BUILDING 


CORPORATION 


PITTSBURGH,  PA. 


At  cannerien,  ears  of  corn  are  husked,  cleaned  and  care¬ 
fully  ins|iected  for  freshness  and  ripeness,  so  that 
only  the  finest  of  the  crop  is  packed  in  sanitary  cans. 


America’s  bountiful  corn  crop  is  harvested  in  every 
state  in  the  Union.  Picked  at  the  peak  of  perfection, 
it  is  rushed  to  nearby  canneries  for  quick  packing. 


SEVKN  GREAT  DIVISIONS 
WELDED  INTO  ONE  COMPLETE 
STEEL-MAKING  STRUCTURE 


NATIONAL 
V  STEEL  > 


<areat  Lake*  Steel  <Aorporation  •  Weirton  Steel 
t',om|»any  •  Stran-Steel  t'^rporation  •  The  Hanna 
Furnace  t^rp.  •  National  Steel  Product*  • 

Hanna  Iron  Ore  C'^o*  •  National  Mine*  Corp. 


Isually  within  hours  after  harvesting,  corn  is  packed 
in  hermetically  sealed,  tin-coated  cans  of  steel 
which  lock  in  the  rich  flavor  and  vitamins  for  you. 


CIRCULATION 


Combination  H-D  Service 
Termed  Saving  to  Papers 


By  (ieorjie  A.  Brandenburg 


Combination  distribution,  a 
system  of  home  delivery  of 
newspapers  by  independent  dis¬ 
tributors  which  has  become 
widespread  in  the  Chicago  met¬ 
ropolitan  and  suburban  areas, 
was  given  top  billing  at  the 
recent  Mid-America  Periodical 
Distributors’  convention  in  Chi¬ 
cago. 

One  session  was  devoted  to  a 
current  look  at  combination  dis¬ 
tribution,  thus  giving  distribu¬ 
tors  an  opportunity  to  evaluate 
such  a  system  in  terms  of  their 
own  operation  and  that  of  news¬ 
papers  seeking  greater  home 
delivery  coverage.  (Combination 
distribution  is  delivery  of  sever¬ 
al  different  newspapers  by  one 
independent  distributor) . 

Describes  Mission 

Leo  Porett,  of  Porett  Bros., 
Waukegan,  Ill.,  led  a  discussion 
in  which  he  stressed  the  real 
mission  of  combination  distri¬ 
bution.  “The  mission,”  he  said, 
“is  to  make  available  to  pub¬ 
lishers  a  means  of  distribution 
which  is  highly  efficient,  ex¬ 
tremely  economical  and  com¬ 
pletely  capable  of  meeting  the 
highest  standards  of  satisfac¬ 
tory  service  to  their  readers.” 

Such  a  system,  he  added, 
guarantees  to  each  publisher 
the  “freedom  of  action  and 
flexibility  of  operation  he  re¬ 
quires  to  function  effectively 
within  the  framework  of  com¬ 
bination  distribution  principles, 
and  still  avoid  the  pitfalls  and 
liabilities  attendant  to  a  pub¬ 
lisher-owned  operation.” 

Referring  to  increased  pub¬ 
lishing  costs  and  competition  of 
other  media  for  readers’  time, 
Mr.  Porett  said: 


“In  light  of  these  conditions, 
combination  distribution  be¬ 
comes  a  vital  factor  to  Mr.  Pub¬ 
lisher  because  it  gives  him  a 
powerful  weapon  with  which  to 
stem  the  tide  of  competitive 
media.  It  gives  him  another  way 
to  eliminate  unnecessary,  waste¬ 
ful,  duplicated  costs.” 

Outlines  Chicago  Plan 
Joe  Epstein,  president  of  the 
Newspaper  Distributors  Asso¬ 
ciation,  comprising  independent 
distributors  who  handle  the 
home  delivery  of  Chicago  daily 


The  scholarship  program  has  Discussion  among  the  lj| 
glamorized  the  job  of  newspa-  members  of  Midwest  Indepenj. 
per  delivery,  he  pointed  out.  ent  Distributors  Association  ij 
Winners  are  determined  through  attendance  at  the  Mid-Amerio 
competitive  examinations  ad-  convention  revealed  that  toda: 
ministered  by  Science  Research  there  is  greater  emphasis  on  4 
Associates.  Since  1948,  the  dis-  importance  of  home  delivery.! 
tributors  have'  awarded  191  few  years  ago,  these  agenda 
scholarships,  the  plan  costing  were  selling  a  majority  of  the 
over  $150,000.  papers  through  newsstands  u: 

“This  extensive  and  expensive  store  outlets.  Today  they  fitj 
plan  which  is  financed  entirely  that  a  major  portion  of  the- 
by  members  of  the  association  papers  are  being  delivered  t 
could  never  got  the  results  it  the  homes.  The  Delrose  agent- 
does  if  we  did  not  get  the  full  in  Joliet,  for  instance,  has  2ji 
support  of  all  publishers,”  said 
Mr.  Epstein.  “Every  publisher 
in  our  combination  setup  knows 
that  we  do  not  play  favorites, 
but  treat  all  alike.” 


carrier  boys  handling  Chiap 
paper  routes. 


Stresses  Home  Delivery 
Arrie  Delrose,  19-year-old  son 
of  Jerry  Delrose,  Joliet,  Ill.,  dis¬ 
tributor  of  newspapers  and 


and  Sunday  papers,  told  of  the  magazines,  discussed  new  and 


growth  of  that  unique  system  in 
the  Chicago  area  over  the  past 
40  years. 

Each  distributor  owns  his 
own  home  delivery  routes,  buy¬ 
ing  his '  papers  at  wholesale 
from  the  newspapers,  explained 
Mr.  Epstein.  Carrier  boys  are 
employed  to  deliver  the  papers, 
but  they  do  not  make  collec¬ 
tions.  The  boys  are  recognized 
by  the  distributors  as  employes 
and  handle  enough  papers  to 
earn  from  $50  to  $100  a  month, 
he  said. 

Commenting  upon  the  intro¬ 
duction  of  the  college  scholar¬ 
ship  plan,  through  which  the 
distributors  give  25  yearly  $500 
scholarships  to  high  school 
graduates  who  have  been  with 
them  a  year  or  more  previous 
to  graduation,  Mr.  Epstein  said: 

Attracts  Older  Boys 

“As  the  newspapers  grew 
larger  and  the  boys  seemed  to 
come  smaller,  we  reached  a 
dangerous  point  in  home  de¬ 
livery.  World  War  II  put  the 
larger  boys  into  better  paying 
jobs.  When  the  war  ended,  these 
boys  did  not  return  to  us.” 


IS  FOR  GROWTH 


Helping  newspapers  achieve  steady,  consistant 
growth  with  each  passing  year  has  been  our 
business  for  more  than  two  score  years. 


WHITLOCK  AND  COMPANY,  Inc. 

333  NORTH  MICHIGAN  AVENUE 
CHICAGO  1,  ILLINOIS 


We  can  prove  the  above  statement  to  your 
cornplete  satisfaction. 


efficient  ways  to  operate  a  com¬ 
bination  agency,  stressing  the 
importance  of  automation  both 
in  handling  publications  and  in 
the  building  department. 

On  the  newspaper  side,  the 
agency  has  purchased  a  port¬ 
able  conveyor  that  is  operated 
electrically.  It  can  be  rolled  to 
the  end  of  a  truck  and  used 
whenever  needed.  The  conveyor 
belt  moves  in  either  direction 
for  loading  or  unloading. 

Mr.  Delrose  emphasized  the 
importance  of  home  delivery  of 
newspapers,  declaring  the  future  cago.  Sept.  18-20. 
growth  of  combination  agencies 
depends  largely  on  the  expan-  • 

Sion  of  home  delivery  dei)art-  Cancer  Research  Aided 
ments.  “Due  to  the  publishers’  i  .•  • 

accelerated  programs  in  this  By  Circulation  Drives 


Kansas  Short  Courw 
The  third  annual 
Circulation  School  will  be  hd; 
at  the  University  of  Kansas 
Oct.  21-22.  Working  with  Dec 
Burton  Mai-vin  of  the  Willii* 
Allen  White  School  of  Journi- 
ism  at  KU  in  planning  the  pro¬ 
gram  are  Claude  Stutzrnat. 
Kansas  City  Kansan,  Dale  Kel¬ 
ly  and  Harold  C.  Hult  of  th 
Topeka  Daily  Capital  and  h 
peka  State  Journal. 

‘Consumers  Are  Cuter 
Vera  Green,  lady  sales  mu- 
ager  of  Botwinik  Brothen, 
Massachusetts  manufacturer 
machine  tools,  will  address  tho 
Central  States  circulators 
luncheon  session  on  the  intri¬ 
guing  subject:  “Consumers  Art 
Cuter”  at  fall  meeting  in  Cb 


programs 
field,”  he  said,  “we  were  com¬ 
pelled  to  make  many  chang^es  in 
order  to  accommodate  such  re¬ 
quirements.  We  have  had  to  ex¬ 
tend  our  home  delivery  facilities 
by  the  addition  of  a  second 
floor.  This  floor  was  designed 


Los  AN(XUt 
In  a  drive  for  circulation  tin 
Mirror-Daily  News  has  a  tk-t: 
with  the  City  of  Hope,  lool 
cancer  hospital  and  researc; 
center.  For  each  new  three- 
month  subscription  the  ncwsp^ 
specifically  to  expedite  our  per  makes  a  contribution  to  tin 


home  delivery  and  for  the  check¬ 
ing  in  of  our  route  boys  on 
Saturday  morning.” 


HOHOR  BOXisj 
C  ROUTE  TUBES 
DISPIAT  RACKO 


City  of  Hope  Cancer  ik 
Leukemia  Research  Fund. 

The  Herald-Express  »■ 
nounced  a  $10,000  gift  to  the 
Damon  Runyon  Memorial  Fuit 
for  Cancer  Research  and  an  of¬ 
fer  to  make  a  further  contribo- 
tion  for  each  new  two-year  sub¬ 
scription  to  the  newspaper.  Th  I 
Herald  -  Express  contributiom  I 
are  to  be  turned  over  to  can«!  | 
research  projects  at  the  Un^  p 
versity  of  Southern  Califomii  _■ 
and  UCLA  medical  schools.  I 


WHITE  FOR  CATALOG  AND  PRICES 

A  DIVISION  OF 

STIH  CITY  MANUFACTURING  CO. 
YOUNGSTOWN,  OHIO 


EDITOR 


Sunday  Price  Raised 

CHICASf 

The  out-of-town  price  of  th 
Chicago  Sunday  Tribune  nti 
advanced  Aug.  21  from  15c  # 
20c,  matching  the  increase  pu"- 
into  effect  last  February  in 
'  city  and  suburbs. 
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movjement 

ESSEHTIAL  TO  IHDUSTRY 


The  nature  of  an  industrial  project  deter¬ 
mines  its  requirements  but  '‘movement” 
is  always  a  big  factor. 

There’s  the  movement  of  materials  and 
equipment  necessary  for  plant  operation 
. . .  the  movement  of  unfinished  products 
and  of  finished  goods  to  markets  . . .  even 
the  movement  of  executives  on  business 
and  vacation  trips. 

So,  in  many  ways,  movement  translated  in 
terms  of  transportation,  is  very  important 


when  selecting  an  industrial  site. 

That’s  one  reason  why  so  many  concerns 
have  established  plants  in  the  “Union 
Pacific  West”  where  the  finest  of  rail  serv¬ 
ice  is  conveniently  available. 

For  complete  and  confidential  informa¬ 
tion  about  available  sites,  see  your  nearest 
U.P.  representative  or  contact  Mr.  W. 
H.  Hulsizer,  General  Manager  of  Proper¬ 
ties,  Dept.  368,  Union  Pacific  Railroad, 
Omaha  2,  Nebraska 


Map  at  left  shows 
states  served  by 
Union  Pacific  Railroad 


UNION  PACIFIC  RAILROAD 
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NEA’s  Don  Hardy: 


With  the  Hardys,  It’s 
Like  Father,  Like  Son 


dailies  are  often  overlooked,  or 
overshadowed  by  their  big  city 
brethren,  when  it  comes  to  com¬ 
munity  service.  He  contends 
that  smaller  papers  are  continu¬ 
ally  improving  their  many  ser\’- 
ices  in  their  respective  com¬ 
munities. 


Any  similarity  between  Don 
Hardy,  sturdy  publisher  of  the 
Canon  City  (Colo.)  Daily  Rec- 
o  r  d  ,  recently- 
elected  p  r  e  s  1  - 
dent  of  the  Na¬ 
tional  Editorial 
Association  — 


Hardy 


and  his  father — 
the  late  Con¬ 
gressman  Guy 
U.  Hardy,  is 
anything  but 
accidental. 

The  present 
Mr.  Hardy  fol- 
1 o  w  s  in  the 
footsteps  of  his  father,  who  was 
NEA  president  in  1918.  They 
are  the  first  father-and-son 
team  to  hold  NEA’s  top  office. 
The  two  also  served  as  presi¬ 
dent  of  the  Colorado  Press  As¬ 
sociation,  the  elder  Mr.  Hardy 
in  1913  and  Don  Hardy  in  1942. 


Same  Problems  Today 
Don  Hardy  had  occasion  this 
Summer  to  read  his  father’s 


NEA  file  and  somewhat  to  the 
son’s  surprise  he  found  that  his 
father  was  faced  with  many  of 
the  same  problems  that  are 
paramount  today  in  NEA’s  ex¬ 
pansion  program. 

“As  it  is  now,  NEA  in  those 
days  needed  more  money  from 
more  members  to  carry  on  more 
services,”  Don  Hardy  told  E&P. 
Today,  however,  NEA  is  a  much 
larger  and  stronger  organiza¬ 
tion,  serving  weekly  and  smaller 
daily  newspapers  across  the 
country.  Twenty-five  key  com¬ 
mittees  conduct  NEA’s  broad- 
gauge  program  in  behalf  of 
the  “grass  roots”  press  of  the 
nation. 

President  Hardy  has  nothing 
new  in  mind  as  far  as  expand¬ 
ing  NEA-  services,  other  than 
to  see  to  it  that  the  associa¬ 
tion’s  program  continues  at  the 
same  pace  that  has  been  es¬ 
tablished  by  his  predecessors. 


Hettta/JttMU. 

ROCKFORD 

at  the  TOP  in  Illinois 


Attract  More  Youngsters 
“There  is  a  growing  need, 
however,  for  a  recruitment  pro¬ 
gram  that  will  attract  more 
young  people  into  our  field  in 
all  departments  of  the  news¬ 
paper,”  Mr.  Hardy  asserted. 

He  expressed  the  hope  that 
NEA  might  be  able  to  aid  pub¬ 
lishers  in  developing  a  person¬ 
nel  program  that  will  appeal  to 
youngsters  and  interest  them 
in  the  weekly  and  small  daily 
field.  “Such  a  program  must  be¬ 
gin  at  the  high  school  level,” 
he  said,  “in  order  to  attract 
young  people  into  our  business, 
aiding  them  to  get  the  neces¬ 
sary  training  both  on-the-job 
and  in  college.” 

Mr.  Haidy  feels  that  coun¬ 
try  weeklies  and  small-town 


105#438  City  Population 
131/123  City  Zone 


NEW  (MCLEANS  STATES 


441/222 

Retail  Trading  Area 

$809/333/010 

Retail  Trade — 
13  County  Area 


A.B.C.  Publisher’s  Statement 
1st  qtr.  1955— 


284,582  daily 
286,447  Sunday 


Clinton  Loomis 
Note  tvith  NEA 


Dual  Respons'bility 

“Improvement  in  profits  has 
made  publishers  better  able  to 
do  a  better  job  in  their  com¬ 
munities,”  he  said,  “By  the 
same  token,  we  must  have  a 
prosperous  press  if  we  are  go¬ 
ing  to  conduct  vigorous  com¬ 
munity  -  betterment  programs. 
That’s  where  NEA’s  cost  and 
revenue  studies  can  help  a 
publisher  meet  the  dual  re¬ 
sponsibility  of  putting  out  a 
better  newspaper  in  the  face  of 
increased  publishing  costs.  It’s 
not  easy,  but  it  can  be  done. 

“A  newspaper  can  be  apa¬ 
thetic  in  its  support  of  worth¬ 
while  projects,”  he  continued, 
“or  it  can  back  them  actively 
and  wholeheartedly.  We  believe 
in  the  latter  approach  at  Canon 
City.” 

Mr.  Hardy  hastened  to  add 
that  he  was  not  a  “crusading 
editor”  in  the  sense  of  being  a 
“hell  raiser”  back  home.  Last 
year,  the  Record  was  100% 
behind  a  new  hospital  drive  in 
Canon  City,  he  said.  This  year, 
the  paper  is  equally  active  in 
support  of  a  new  sewage  dis¬ 
posal  system  for  the  commun¬ 
ity. 

Guided  by  Public  Interest 

“The  degree  of  intensity  that 
we  put  into  a  community  serv¬ 
ice  programs  is  guided  by  the 
community  itself,”  he  explained. 
“We  try  to  lead  public  opinion, 
but  we  don’t  try  to  make  some¬ 
thing  big  out  of  something  that 
is  small.” 

In  his  hometown,  Mr.  Hardy 
is  recognized  as  an  active 
worker  for  civic  betterment.  His 
newspaper  constantly  backs 
worthwhile  community  projects 
and  Mr.  Hardy  personally 
writes  the  editorials  needed  to 
Istimulate  local  action. 

The  Canon  City  Daily  Record 
(circulation:  3,900)  is  primarily 
a  “local”  newspaper  in  that  a 
heavy  proportion  of  its  new’s  is 
strictly  local  in  character,  writ¬ 
ten  for  the  benefit  of  readers 
in  Canon  City  and  vicinity. 


Chicaco 

Clinton  Loomis,  formtrly 
editor  of  the  LaG range  (lU.) 
Citizen  and  son  of  the  Utt 
Will  Loomis,  fomer  pna. 
dent  of  National  Editorul 
Association,  has  joined 
NEA’s  headquarters  staff. 

Mr.  Loomis  will  be  ateiit 
ant  manager  under  Don  Ed, 
NEA  general  manager,  ud 
will  serve  as  editor  of  the 
National  Publisher,  monthly 
magazine  of  NEA.  Under 
the  new  set-up,  Nancy  Miy- 
hood,  who  has  been  editor  of 
the  National  Publisher,  be¬ 
comes  assistant  scretary  of 
NEA. 


Don  Hardy’s  newspapering 
dates  back  to  his  student  days 
at  Stanford  University,  where 
he  was  graduated  in  1933,  hiv. 
ing  served  as  advertising  man¬ 
ager  of  the  Stanford  Daily  in 
his  junior  and  senior  years.  He 
joined  the  San  Franem 
(Calif.)  News  promotion  de- 
partment  and  later  switched  to 
advertising.  In  1937,  he  returned 
to  Canon  City  to  become  asso¬ 
ciated  with  his  father  on  the 
Daily  Record.  Don’s  title  then 
was  advertising  manager,  hit 
he  soon  found  out  it  was  essen¬ 
tial  to  know  all  sides  of  the 
business. 

He  has  worked  in  circulation 
and  has  filled  in  on  the  news 
side,  along  with  gaining  a 
thorough  knowledge  of  the 
business  departments.  He  be¬ 
came  publisher  upon  the  death 
of  his  father  in  1947. 

Today,  Don  Hardy’s  14-year- 
old  son,  David,  is  beginning  to 
follow  in  his  father’s  footsteps. 


ROCKFORD  MORNING  STAR 

Rorkforb  Rrgislrr-Rrpublir 


Rockford,  Illinois 


NEWCffiLEANS  STATES 


Represented  by  Jenn  &  Kelley,  Inc. 


Papers  Better  Read 
Mr.  Hardy  believes  the  more 
“local”  a  small  paper  can  be, 
the  better  read  are  its  columns, 
thereby  making  it  a  more  effec¬ 
tive  advertising  medium.  Read¬ 
ership  studies,  he  said,  seem  to 
indicate  that  the  smaller  the 
paper,  the  more  intensely  it  is 
read.  “This  is  something  our 
national  advertisers  sometimes 
overlook,”  he  added. 


Cool  San  Francisco 
Campaign  Continues 

San  Francisco 

The  San  Francisco  Examititr't 
summer  promotion  stressiwt 
this  city’s  summertime  air  con¬ 
ditioning  is  now  in  its  secooa 
summer. 

“It’s  always  cool  in  S*: 
Francisco”  is  the  slogan  of  this 
promotion  aimed  especially 
the  hot  hinterlands  shielded  by 
hills  from  the  cooling  breeK? 
engendered  by  Bay  and  ocean. 

Half-page  in-paper  advertise¬ 
ments  appearing  on  a  regula: 
schedule  emphasize  San  Frtt- 
cisco’s  shopping  and  enterhain- 
ment  facilities  as  well  as  the 
climate. 

“It  you  want  it,  San  FrU; 
cisco’s  got  it,”  copy  prepay 
by  the  Examiner’s  promotk* 
department  emphasizes. 
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Are  you  sure  your  child  is  ready  for  school? 


Here  they  come  . . .  America’s  youth  . . .  ready  to  start  or 
return  to  school ! 

Never  before  in  our  nation's  history  have  we  had  such  a 
bumper  crop  of  school-age  citizens.  In  fact,  enrollment  this 
year  will  soar  to  more  than  33  million  students,  including 
almost  4  million  who  will  be  off  to  school  for  the  first  time. 

Has  anything  been  overlooked  that  might  interfere  with 
their  physical  and  mental  well-being  ...  or  that  might 
handicap  them  in  their  studies  or  affect  their  attendance? 

Fortunately,  there  is  something  that  all  parents  can  do  to 
make  sure  that  their  children  are  ready  for  school.  They  can 
include  a  medical  check-up  on  the  list  of  ahead-of-school 
preparations. 

A  check-up ...  for  both  youngsters  and  teenagers . . .  may 
be  the  means  of  correcting  unsuspected  defects  of  vision, 
hearing,  posture  or  general  health.  Sometimes  these  defects 
are  at  least  partially  responsible  for  low  grades  or  emotional 
troubles. 

The  physician  who  has  known  your  child  over  the  years  is 
best  qualified  to  give  pre-school  medical  check-ups  because 
he  has  a  complete  picture  of  the  child's  health.  He  will  also 
be  alert  to  troubles  which  parents  might  not  notice,  or  might 
consider  unimportant.  Impairments  that  can  be  corrected 


now  may  avoid  more  serious  trouble  later  on. 

For  the  child  just  starting  school,  it  is  important  that  his 
immunizations  against  communicable  diseases  are  up  to 
date.  In  addition  to  making  your  child  immune  to  smallpox, 
diphtheria,  whooping  cough  and  tetanus,  medical  authori¬ 
ties  now  advise  that  vaccine  lessens  your  child's  chances  of 
getting  polio. 

So,  wouldn't  it  be  wise  to  discuss  a  definite  immunization 
program  with  your  doctor  .  .  .  including  “booster  doses’’ 
to  renew  immunity  .  .  .  well  before  school  opens? 

During  the  teen  years,  when  the  growing-up  process  im¬ 
poses  considerable  mental  and  physical  stresses,  health 
check-ups  are  especially  needed.  Many  problems,  including 
those  associated  with  growth  and  emotional  adjustment, 
often  require  expert  attention.  In  addition,  changes  in  diet 
or  in  habits  of  play,  or  sleep,  or  exercise  may  be  made  for 
the  child's  benefit. 

If  medical  examinations  are  not  a  part  of  your  youngster's 
preparation  for  school,  why  not  start  them  now  .  .  .  and 
continue  them  throughout  the  school  years?  Parents  who 
do  so  will  have  the  satisfaction  of  knowing  that  their  child 
has  been  given  one  of  the  best  safeguards  for  health  and 
happiness  during  this  and  future  years  in  school. 
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This  advertisement  is  one  of  a  continuing  series 
sponsored  by  Metropolitan  in  the  interest  of  our 
national  health  and  welfare.  It  is  appearing  in 
two  colors  in  magazines  with  a  total  circulation 
in  excess  of  31,000.000  including  Collier’s,  Time, 
Newsweek,  Saturday  Evening  Post,  Ladies’  Home 
Journal,  Good  Housekeeping,  McCall's,  Wom¬ 
an’s  Home  Companion,  National  Geographic. 


Metropolitan  Life  Insurance  Company 

(A  ilCTCAL  COMPASY) 

1  ]M.\dison  Avenue,  New  York  10,  N.  Y. 
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MAGAZINE 


WEEKLY 


Matskevich  said  newsmen 
were  so  numerous  that  they 
frequently  separated  the  dele¬ 
gation  from  the  technicians  who 
were  describing  American  farm 
methods.  As  a  result,  he  said, 
“we  had  to  find  out  from  the 
next  day’s  newspapers  what 
made  the  most  impression  on 
us,  what  we  liked  the  most,  and 
what  we  are  going  to  apply  to 
farming  in  the  Soviet  Union.” 

Several  copy-laden  questions 
were  dismissed  with  the  expla¬ 
nation  that  they  concerned 
branches  of  the  government 
other  than  his.  But  he  cheer- 
Vladimir  Matskevich,  Chief  fully  replied  to  an  inquiry  as 
Deputy  Minister  of  Agriculture,  to  who  is  “the  biggest  man  in 
speaking  to  a  National  Press  Russia  today.” 

Club  audience  sidestepped  this  “The  citizen;  he  is  the  boss!” 
question : 

“Do  you  consider  that  our  Sacramento  Bee 
free  press  system  is  preferable  Adds  New  Press 
to  the  system  of  government-  Sacramento,  Calif, 

controlled  media  from  the  t  ^  n  i.-  e  !i 

standpoint  of  (1)  the  press  it-  Installation  of  a  second  press 

self,  (2)  the  Government  (3) 

the  public?”  mento  Bee  with  a  total  of  14 

^  ,  ‘  . ,  units  is  under  way  here.  The 

Matskevich  said:  “I  am  not  boost  production  ca- 

a  specialist  in  this  field.  But  I  ^ity  by  one-third. 

These  and  other  changes  will 

state  they  have  a  free  press  ,  i  -i. 

j  4.  lu  A  •  •  provide  greater  color  capacity 

and  that  the  American  press  is  ,,  ,, 

not  free.  I  do  not  dispute  with  elimination 

them,  because  I  am  not  an  ex'-  night  run^s  for  special  sec- 
jf  tions  and  the  Thursday  food 

The  spokesman  for  the  Red  sertion.  .  . 

delegation  of  12  agricultural  ex-  ^n®  neW  six-unit  Scott  and 
perts  paid  his  country’s  compli-  fodder  are  expected  to  be  in  use 
ments  to  the  Dee  Moines  Reffis-  shortly  after  Jan.  1.  The  pre¬ 
fer  for  initiating  the  idea  of  sent  Scott  will  then  be  re¬ 
exchange  of  farm  know-how,  modeled.  New  Cutler-Hammer 
but  didn’t  hide  his  annoyance  paper  conveyors  are  on  order, 
at  the  persistence  of  newsmen  The  mailroom  is  to  have  a 
covering  the  trip.  second  Signode  Parker  wire  tier. 


Soviet  Farm 
Chief  Nurses 
Press  Peeve 


wards  told  Detroit  newspift 
district  managers  and  agir 
they  can  be  one  of  the  mr 
important  forces  in  the  fp 
against  juvenile  delinquency 
Speaking  before  a  meeting  ' 
Detroit  Times  suburban  ageri 
Mr.  Edwards,  a  former  jni- 
of  the  juvenile  division  of  p:. 
bate  court,  said  in  part: 

“Your  responsibilty  in  thei 
rection  of  these  youths  (ne 
paperboys)  in  their  first  k  . 
ness  venture  can  be  a  decidir.’ 
factor  in  their  future  as  Ame 
cans. 

“In  all  of  my  experience  ij 
working  with  delinquent  youtb, 
I  have  never  seen  a  real  jnvf- 
nile  delinquent  who  has  heUi 
job  for  more  than  six  months 
Take  a  youngster  and  give  his 
Millard  C.  Pintard  and  Harry  a  job  delivering  the  Times  ud 

L.  Leyland,  well-known  in  news-  you  are  giving  him  a  very  vsls- 
paper  circles  on  the  Eastern  sea-  able  experience  toward  building 
board  and  in  the  South  states,  good  citizenship.” 

have  announced  the  formation  He  stressed  the  point  that  ii 
of  the  Pintard-Leyland  Compa-  agent  or  manager  could  eiths 
ny.  The  new  film  will  act  as  have  a  station  where  a  hoy 
sales  agents  and  distributors  of  could  learn  the  elements  rf 
ink,  ink  equipment  and  supplies  sound  adulthood  or  a  plact 
for  newspapers,  and  will  have  where  he  could  learn  the  op- 
offices  in  Hillside,  N.J.  and  posite — gambling,  swearing  and 
Jacksonville,  Fla.  poor  citizenship. 

Pintard-Leyland  will  be  manu-  John  C.  Manning,  Times  edi- 
facturer’s  representative  for  tor,  introduced  Judge  Edward? 
the  newspaper  inks  of  the  J.  Among  others  present  were  WC- 

M.  Huber  Corporation  Ink  Divi-  Ham  E.  Anderman,  Times  pu!" 

sion  in  certain  areas.  Usher;  W.  H.  Mills,  businea 

Mr.  Pintard,  a  native  of  manager;  John  MacLellan, mr. • 
Pennsylvania,  has  been  active  aging  editor;  and  Walter  Aro- 
in  the  sale  of  news  inks  for  noff,  circulation  director. 


MODEL  STAFFER — Rosalia  Peraa, 
University  of  Cincinnati  junior 
who  is  campus  reporter  for  the 
Cincinnati  Post,  becomes  a  full¬ 
time  woman's  page  staffer  in  the 
Summer.  She  creates  copy  by 
modeling  school  clothes. 


It’s  true  that  the  newspapers  in 
Dade,  Orange  and  Hillsborough  Coun¬ 
ties  cover  a  sizeable,  worthwhile  share 
of  the  big  Florida  market.  But  the 
Miami,  Orlando  and  Tampa  newspap¬ 
ers  do  not  cover  the  30  markets  in  the 
40  Florida  counties  reached  by  the 
New  Buy. 

It’s  easy— one  order,  one  billing. 

Sow,  full  color  advertising  is 
available  .  .  .  Produced  by  the 
New  Perry  Process. 

The  new  method  of  printing  direct 
from  original  magnesium  engravings 
results  in  a  quality  of  reproduction 
that  is  cleaner  and  clearer  than  is  pos¬ 
sible  by  the  hot  metal  method. 

We  require  the  same  material  for 
full  color  reproduction  as  that  furn¬ 
ished  to  rotogravure  magazines. 


Herrick  Ink  Cornpany.  For  the  E.  F.  Chase,  Founder 
past  15  years,  Mr.  Leyland  has  „ ,  c  f  TV  re 
served  as  vicepresident  of  the  5.  r.  News,  UlCS 

Herrick  company,  in  charge  of  San  Diego,  Cali! 

Southern  operations.  A  re.sident  Edwin  F.  Chase,  84,  who  w 
of  Jacksonville,  Fla.,  he  has  associated  with  the  late  E.  If 
been  mechanical  superintendent  Scripps  in  the  founding  of  Pa 
of  several  metropolitan  news-  Co^gt  newspapers,  « 

papers.  buried  here  Aug.  22.  He  diet 

•  in  Coronado  Hospital  following 

New  Ink  Plant  Opens  Mr.  Chase  worked  on  the  ole 
The  J.  M.  Huber  Corpora-  San  Diego  Sun,  was  one  of  the 
tion’s  new  ink  plant  at  Huber,  founders  of  the  San  Francis 
Ga.,  has  been  opened  and  will  News  and  helped  establish  the 
handle  a  complete  line  of  Huber  Seattle  (Wash.)  Star,  Spoku*' 
inks  for  customers  in  the  South-  (Wash.)  Press  and 
ea.st.  Huber,  Ga.,  is  the  second  (Wash.)  Press  for  the  Scrippe; 
new  ink  plant  Huber  has  opened  McRae  Newspapers.  He  retiree 
in  the  South  this  yea”.  In  March,  in  1924. 

production  was  started  at  Bay-  A  son,  Richard  Chase,  is  cit? 
town,  Tex.,  to  supplement  the  hall  reporter  for  the  San  FrU- 
Borger,  Tex.,  plant.  cisco  News. 
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It  takes  more  than  a  hurricane  to  hold  these  doughty 
Yankees.  Flooded,  gale-lashed  New  England  made 
the  headlines  all  over  the  nation,  but  what’s  behind 
the  headlines  is  more  important.  Like  their  hardy 
seafaring  forebears,  they’re  wasting  no  time  worry¬ 
ing  about  yesterday’s  storms,  but  going  all  out  for 
a  quick  recovery.  And  you  can  bet  your  oilskins, 
the  determination  that  springs  from  adversity  will 
just  add  impetus  to  NE’s  progress. 

Look  at  last  year  .  .  .  when  the  whole  region  took 
a  multi-billion  dollar  battering  from  “Carol,”  picked 
itself  up — and  right  now,  they’re  still  going  down 
to  the  wire  with  the  record-bustin’est  year  in  its 
economic  history.  Look  how  fast  they  zipped  back 
from  the  big  textile  slump,  went  on  to  diversify  its 
industry,  and  then  pulled  their  mills  back  to  a  solid 
footing  again. 

But  don’t  get  us  wrong!  It’s  a  major  disaster  all 
right,  and  NE  manufacturing  took  a  shellacking  in 
some  places.  But  turn-about  carpetbaggers  won’t 
stand  a  chance  trying  to  lure  industry  away  from 
New  England.  It’s  on  the  way  back  already  .  .  . 
building  and  buying  more  than  ever  .  .  .  holding  its 
front-running  position  in  the  nation’s  prosperity 
parade. 

Front-running?  That’s  right!  New  Englanders  earn 
more,  save  more,  and  spend  more  per  capita  than 
any  other  U.  S.  region.  And  neither  storm  nor  flood 
can  hold  back  the  tide  of  their  progress.  And  that’s 
your  cue  to  display  a  little  confidence  in  this  gallant 
area’s  progress.  They’d  know  you  mean  it  .  .  .  buy 
a  lot  more,  too  .  .  .  when  you  tell  ’em  what  you’re 
selling  in  these  New  England  Newspapers. 


back  plenty  fast  in  New  England 


Sell  New  England  with  Newspapers 


This  campaign  sponsored  by  these  newspaper  leaders: 

CONNECTICUT— Amonia  Sentinel  (E), 


MAINE — Bangor  Daily  Newt  (M). 
VERMONT — Barre  Timet  (E),  Benning¬ 
ton  Banner  (E),  Burlington  Free  Prett 
(M),  Rutland  Herald  (M). 
MASSACHUSETTS— Button  Globe  (M&E). 
Button  Globe  (S),  Brockton  Enterprite  & 
Timet  (E),  Fall  River  Herald  Newt  (E), 
Fitchburg  Sentinel  (E),  Gardner  Newt 
(E),  Haverhill  Gazette  (E),  Lawrence 
Eagle-Tribune  (MIE).  Lynn  Item  (E). 
North  Adamt  Trantcript  (E),  Pitttfield 
Berkthire  Eagle  (E),  Taunton  Gazette 


(E),  Waltham  Newt  Tribune  (E),  Wor- 
cetter  Telegram  and  Evening  Gazette 
(M&E),  Worcetter  Sunday  Telegram  (S). 
NEW  HAMPSHIRE  — Concord  Monitor- 
Patriot  (E),  Manchetter  Union  Luder 
and  New  Hampthire  Sunday  Newt  (M, 
E&S). 

RHODE  ISUND— Wett  Warwick  Paw- 
tuxet  Valley  Daily  Timet  (E),  Providence 
Bulletin  (E),  Providence  Journal  (M), 
Providence  Journal  (S),  Woontocket  Call 
(E). 


Bridgeport  Pott  (S),  Bridgeport  Post- 
Telegram  (M&E).  Brittol  Prett  (E). 
Danbury  Newt-Timet  (E),  Hartford 
Courant  (M),  Hartford  Courant  (S), 
Hartford  Timet  (E),  Meriden  Record- 
Journal  (M&E).  New  Britain  Herald  (E), 
New  Haven  Register  (E&S),  Norwich 
Bulletin  and  Record  (M&E),  Torrington 
Register  (E),  Waterbury  Republican  & 
American  (M&E),  Waterbury  Republican 
(M&S). 
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Carmichael  Spokesman 
For  Spectator  Sports 

By  George  A.  Brandenburg 

house,  for  instance,  and  by  be¬ 
ing  a  good  listener  when  a  fel¬ 
low  like  Casey  Stengel  of  the 
New  York  Yankees  “sounds 
off,”  John  Carmichael  has 
found  he  can  get  a  lot  of  color¬ 
ful  copy,  aside  from  the  game 
itself. 

Avoid  Silly  Questions 
“You  also  have  to  train  your¬ 
self  not  to  ask  silly  questions,” 
he  added.  “You  learn,  too,  the 
value  of  observing  a  confidence, 
or  you  don’t  get  a  second  time 
around  with  sports  people.” 

John  is  the  kind  of  newspa¬ 
perman  who  never  takes  a  note 
when  he  is  interviewing  his 
man.  He  may  later  jot  down  a 
date,  but  he  has  a  “photogra¬ 
phic  memory”  when  it  comes  to 
quoting  people.  He  has  yet  to 
get  anyone  sore  at  him  for 
what  he  has  written.  “I  get 
along  100  per  cent  with  Ted 
Williams,”  he  remarked. 

Television  and  radio  have 
changed  the  tempo  and  per¬ 
spective  in  sports  writing,  he 
observed.  “People  today  know 
the  score  as  soon  as  you  do,” 
he  said,  “so  the  sports  writer 
must  try  to  give  the  reader 
something  he  doesn’t  get  on 
TV  or  radio.  Actually,  TV  and 
radio  have  been  a  blessing  in 
disguise  for  the  sports  pages, 
for  they  (radio-TV)  have  made 
the  public  more  sports  minded.” 

Mr.  Carmichael’s  first  news¬ 
paper  job  was  with  the  Milwau¬ 
kee  (Wis.)  Journal  as  a  night 
police  reporter.  He  later  joined 
the  old  Milwaukee  (Wis.) 
Leader,  published  by  the  late 
Victor  Berger,  then  Socialist 
congressman  from  Wisconsin 
and  looked  upon  as  “left¬ 
winger”  in  his  day. 


CHAS.  T.  MAIN,  INC. 

Consulting  Engineers  Since  1893 

ECfNOMIC  STUBIES, PROCESS  STUDIES,  DESIGN,  SPECIFICATIONS 
miCUREMENT  AND  SUPERVISION  OP  CONSTRUCTION 
FOR 

NEWSPAPER  AND  PRINTING  PLANTS 

so  Federal  St.  Boston,  Mots. 

317  South  Tryon  St.  CharloHe,  N.  C 


Carmichael 


Chicago 

John  P.  Carmichael,  ace 
columnist  and  sports  editor  of 
the  Chicago  Daily  News,  goes 
on  the  theory 
that  mass  read¬ 
ing  of  sports 
sections  comes 
mainly  from 
spectator  sports. 

Granted  that 
sports  pages 
have  widened 
their  appeal  and 
give  consider¬ 
able  space  to 
such  participat¬ 
ing  sports  as  golf  and  bowling, 
Mr.  Carmichael  still  feels  that 
people  generally  are  more  in¬ 
terested  in  reading  about  spec¬ 
tator  sports,  including  baseball, 
football,  basketball  and  hockey. 

World  by  Itself 

“That’s  your  best  writing  me¬ 
dium,”  he  told  E&P  in  discus¬ 
sing  his  nearly  30  years  of 
sports  writing.  He  described 
the  sports  field  as  a  little  world 
by  itself,  in  which  the  sports 
writer  must  adjust  himself  to 
the  people  in  it.  He  prefers  to 
mingle  with  the  players  rather 
than  “master  minding”  them 
from  the  press  box. 

John  is  a  gregarious  guy  who 
operates  by  getting  to  know 
athletes,  coaches  and  managers, 
thus  establishing  himself  as  a 
friend  who  can  gain  the  ear 
of  players  and  managers. 
“There’s  plenty  of  room  for  old- 
fashioned  legwork  in  sports 
writing,”  he  said.  “You’ve  got 
to  like  people  and  have  them 
like  you  if  you  are  to  succeed 
as  a  sportswriter,”  he  declared. 

By  “shooting  the  breeze” 
with  ball  players  in  the  club 


John  says  he  learned  a  lot 
in  those  days  from  City  Editor 
Frank  Haggerty  of  the  Leader. 
He  remembers  Mr.  Berger  as 
a  kindly  man,  wearing  gold- 
rimmed  glasses  and  a  banker’s 
mustache,  “struggling  every 
day  to  make  ends  meet  in  a 
profitless  cause.”  In  those  days 
John  would  often  double  in 
brass  as  news  reporter  and 
drama  critic.  On  one  occasion 
he  reviewed  a  show  at  the 
Palace  Theater,  saying  he  did¬ 
n’t  like  the  vaudeville  show. 
The  next  day  the  Palace  yanked 
its  advertising  from  the  Leader. 
“Young  man,”  said  Mr.  Berger, 
“we  had  trouble  enough  before 
you  got  here.” 

“But  he  was  smiling,”  recalls 
Mr.  Carmichael,  who  added  the 
pleasant  postscript  that  the  ad 
came  back  a  few  days  later.  In 
those  days,  young  Carmichael 
wore  a  racoon  coat  and  spats, 
typical  of  the  ’20’s. 

John  remembers  when  Big 
Jim  Carnahan,  rewrite  man  on 
the  Leader,  wrote  a  burglary 
story  and  added  an  extra  sen¬ 
tence:  ‘A  witness  claims  to 
have  seen  a  man  fleeing  from 
the  scene.  He  put  the  suspect  at 
about  6  feet  2  inches  and  wear¬ 
ing  a  fur  coat  and  spats.” 

“It  took  Desk  Sergeant  Walt 
Hussman  of  the  Milwaukee 
police  department  quite  a  while 
to  explain  to  various  beatmen 
that  I  was  not  the  burglar,” 
says  John,  “even  if  I  looked 
like  him,  or  as  he  put  it,  ‘like 
one.’  ” 


gesting  that  John  write  a  spom 
column.  John  chose  the  naiK 
“The  Barber  Shop”  for  the  vetj 
reason  that  many  of  the  pmi). 
lems  of  the  sports  world  m 
“settled”  by  barber  shop  j«. 
trons.  He  started  his  column  ii 
1934. 

Aside  from  major  assign- 
ments,  such  as  the  Worlc 
Series,  championship  fights  inc 
college  football  contests.  Join 
devotes  about  two-thirds  of  his 
time  to  his  daily  column.  Thost 
who  follow  his  writing  are  con¬ 
vinced  that  he  never  seems  tt 
a  loss  for  something  interesting 
to  write  about.  But  there  was 
such  a  “black  day!” 

When  the  late  Uoyd  Leris 
became  sports  editor  of  the 
Daily  News,  he  and  John  con¬ 
ducted  a  prolonged  feud  on  tte 
relative  merits  of  the  Ameri¬ 
can  League  vs.  National  leagne, 
John  upheld  the  American 
Leaguers,  who  in  period  were 
ably  represented  by  the  rough¬ 
riding  Yankees.  Mr.  Lewis  in 
his  column,  “Voice  of  the 
Grandstand,”  was  equally  elo¬ 
quent  in  behalf  of  the  Na¬ 
tional  League. 

Came  the  All  Star  baseball 
game  in  Cincinnati  that  year 
when  the  National  Leaguers  de¬ 
feated  the  American  All-Stan. 
After  the  game,  John  and  Uoyd 
were  discussing  the  big  “up¬ 
set.”  The  question  arose  as  to 
what  Mr.  C.  would  have  to  say 
about  the  game  in  his  colunm. 

Lewis  Provides  Answer 


Switches  to  Sports 

John  backed  into  sports  writ¬ 
ing  on  a  vacation  in  Chicago. 
His  city  editor  in  Milwaukee 
had  suggested  he  drop  into  the 
old  Chicago  Herald  &  Examiner 
and  say  hello  to  some  of  the 
boys.  While  doing  so,  John 
learned  there  was  a  vacancy  on 
the  sports  staff.  His  friend  in¬ 
troduced  him  to  Howard  Denby, 
then  assisting  Warren  Brown  in 
directing  the  sports  department. 

Mr.  Denby  took  it  for  granted 
that  Mr.  Carmichael  was  a  job 
applicant.  “Can  you  read 
copy?”  he  asked.  John  said, 
“Yes.” 

“Then  read  some,”  said  Mr. 
Denby. 

John  did,  and  to  the  satis¬ 
faction  of  Mr.  Denby,  who  of¬ 
fered  him  a  job.  That  was  in 
1927,  when  Mr.  Carmichael 
switched  from  general  report¬ 
ing  to  sports,  a  happy  decision 
for  all  concerned. 

Starts  ‘Barber  Shop’ 

In  1932,  he  joined  the  Daily 
News  sports  staff  back  in  the 
days  when  the  late  Howard 
Mann  was  sports  editor.  John’s 
ability  to  write  in  a  scintillat¬ 
ing  style  led  to  Mr.  Mann  sug¬ 


Mr.  L.  provided  the  answer 
by  suggesting  that  John  leave 
his  column  blank  the  next  day. 
So  with  the  Barber  Shop  stand¬ 
ing  head  at  the  top  and  with  i 
column  of  white  space,  Join 
wrote  one  sentence  which  ap¬ 
peared  in  agate  type  in  the 
middle  of  the  column:  “Mr 
Carmichael  has  nothing  to  say 
today.” 

Those  who  know  John’s  ver¬ 
satile  ability  to  express  himse? 
about  sports,  either  in  type  or 
as  a  toastmaster,  can  realiie 
that  his  Cincinnati  colunc 
marked  an  all-time  low  in  te 
brilliant  writing  career, 

Today,  Joe  Rein  is  executive 
sport.s  editor  of  the  Daily  News, 
directing  the  paper’s 
staff,  while  John  Camuchae 
digs  diligently  for  top  hea: 
stories  and  Barber  Shop  ma¬ 
terial. 

John  can  hardly  be  called  a 
“fixture”  at  the  Daily  Ne*e- 
for  he’s  seldom  around  the  oi 
fice.  He’s  a  great  traveler  »» 
his  by-line  pops  up  at  all  th 
big  sporting  events  across  the 
country.  The  only  way  we  we" 
able  to  pin  him  down  for  th- 
story  was  to  leave  a  note:  “I'- 
gent — interview.” 
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How  Busy  Can  Bureau 
Mgr.  Be?  Ask  Gaylin 


By  Janies  L.  Ceilings 

George  Gaylin  is  a  busy  man. 
John  Adam  Knight  is  sick  of 
available-light  photography. 

That’s  the  latest  from  the 
printed  page.  The  printed  page 
in  this  case  representing  two 
publications :  Scripps  -  Howard 
News  and  Popular  Photogra¬ 
phy. 

In  the  former,  there  is  a  full- 
length  story  on  Mr.  Gaylin, 
bureau  manager.  United  Press 
Newspictures,  Washington,  D. 
C.,  telling  how  he  tries  to  work 
a  five-day  week  like  the  rest  of 
us,  but  often  ends  up  seven  days 
on  the  job. 

If  you  ever  wanted  to  be  a 
bureau  manager,  maybe  this 
will  change  your  mind. 

On  the  way  in,  Mr.  Gaylin 
reads  the  morning  papers.  In 
the  office  he  studies  an  event 
schedule  issued  at  5  p.m.  by  a 
local  sers’ice  and  revised  the 
next  morning  at  8:30. 

Some  Day 

Thus  fortified,  the  manager 
digs  in.  One  morning,  the  story 
said,  he  faced: 

t  29  shots  at  the  national 
spelling  bee,  at  8:30  a.m. 

•  Three  commercials — 12:30 
at  Agriculture,  2  p.m.  at  the 
Capitol  and  2:50  at  the  Cathe¬ 
dral. 

•  17  possibilities  at  the  Sen¬ 
ate. 

•  20  of  the  same  at  the 
House. 

•  Five  to  start  the  day  at 
the  White  House,  with  more  to 
follow. 

The  spelling  event  was  the 
biggest  sweat,  George  Gaylin 
said. 

“Any  group  of  kids  is  picture 
stuff.  But  those  little  geniuses 
with  their  jawbreakers  keep  us 
on  edge  from  the  moment  they 
start  until  they  break  out  with 
their  dramatic  finish.  They 
don’t  have  to  represent  client 
papers  to  make  us  jittery.” 

Harold  Blumenfeld,  UPN  edi¬ 
tor,  added  to  the  article  this 
praise  appraisal: 

“No  presidential  convention 
is  official  without  Gaylin  on  the 
scene.  His  big  job  at  the  con¬ 
ventions,  in  addition  to  a  lot  of 
other  chores  all  of  us  have  to 
handle,  is  selection  of  the  nega¬ 
tives  for  printing. 


“No  one  has  ever  disputed 
Gaylin’s  selections  except  one 
time  during  the  '52  conventions 
when  we  questioned  George’s 
pick  of  a  feature  shot  of  an  old 
lady  spectator. 

“George  still  doesn’t  think  we 
used  the  better  picture,  but  it’s 
a  concession  we  make  to  his 
great  ability  when  we  admit 
Gaylin  knows  how  to  pick  a 
negative  of  politicians,  beauty 
queens — and  all  old  ladies  ex¬ 
cept  one.” 

In  the  October  issue  of  Popu¬ 
lar  Photography,  Mr.  Knight, 
photography  editor  of  the  New 
York  Post,  says  he’s  tired  of 
the  current  over-emphasis  on 
existing-light  photography. 

“This  intense  concentration 
on  low-light  photography,”  he 
writes,  “is,  of  course,  only  a 
passing  craze,  but  I  wish  it 
would  hurry  and  pass.  We  went 
through  the  same  feverish  phase 
back  in  1936  when  a  35  mm. 
film  with  the  then  miraculous 
speed  of  64  Weston  first  came 
out. 

“I  remember  how  proud  I  felt 
when  I  made  a  recognizable 
picture  of  my  girl  friend  in  the 
middle  of  Times  Square  on  the 
night  when  Franklin  D.  Roose¬ 
velt  was  first  re-elected. 

“But  we  got  over  the  craze 
sooner.  We  were  not  encouraged 
by  the  magazines  and  museums. 
They  very  wisely  said: 

“  ‘Yours  is  a  remarkable 
achievement.  Thanks  to  a  fast 
lens  and  fast  film,  you  have 
created  a  photographic  image 
under  lighting  conditions  that 
would  have  made  such  a  thing 
impossible  a  year  ago. 

“  ‘But  aside  from  its  tech¬ 
nical  triumph,  your  picture  has 
little  to  recommend  it.  It  has 
little  esthetic  or  commercial  va¬ 
lue,  and  we  will  not  buy  or 
print  it.’ 

“If  this  yardstick  were  to  be 
applied  to  the  available-light 
pictures  seen  in  print  in  recent 
years,  how  many  of  them  would 
survive? 

“Most  of  those  I  have  seen 
appeared  to  be  no  more  than 
technical  tours  de  force,  made 
for  the  sake  of  the  handicaps 
to  be  overcome,  and  chosen  for 
publication  because  they  were 
hard  to  make.” 


Suppressed  Desire 
Editor  Compressed 

Miami,  Fla. 

The  Suppressed  Desire  series 
has  ended  in  the  Miami  Her¬ 
ald  after  receipt  of  3,643  letters. 

The  Herald’s  Suppressed  De¬ 
sire  Editor,  Lawrence  Thomp¬ 
son,  unsuppressed  51  separate 
desires,  for  232  persons. 

The  wishes-come-true  in¬ 
cluded  : 

A  young  girl  met  Davy 
Crockett  (Fess  Parker,  movie 
star);  the  mother  of  two  Air 
Force  men  inspected  a  B-36; 
an  arthritis  victim  spent  a  day 
in  a  luxury  hotel  swimming  pool 
and  cabana;  a  boy  and  girl 
took  a  helicopter  ride;  a  house¬ 
wife  and  a  young  man  sang  in 
a  night  club. 

One  hundred  amateur  artists 
entered  their  paintings  in  two 
shows;  a  boy  had  a  birthday 
cake  in  a  boat  in  the  middle  of 
a  lake;  a  woman  and  her  three 
children  rode  a  police  horse. 

• 

INS  Names  Soliroeder 
As  Chicago  Manager 

Promotion  of  Gene  Schroeder 
to  the  post  of  Chicago  bureau 
manager  of  International  News 
Service  was  announced  this 
week  by  Barry  Paris,  INS  edi¬ 
tor-in-chief.  He  will  have  charge 
of  all  news  operations  of  the 
Chicago  bureau  under  the  direc¬ 
tion  of  Gene  Roguski,  INS  Cen¬ 
tral  Division  regional  director. 

Mr.  Schroeder  joined  INS  in 
Seattle  in  1947.  Later,  he  served 
as  manager  of  the  INS  Las 
Vegas,  Nev.,  bureau  and  -was 
transferred  to  the  INS  Chicago 
staff  in  1950. 

• 

Ransom  Bill  Serial 
Members  Reprinted 

St.  Louis,  Mo. 

The  Glohe-Democrat  is  repub¬ 
lishing  the  serial  numbers  of 
the  $10  and  $20  bills  which 
made  up  the  missing  ransom 
money  of  the  Bobby  Greenlease 
kidnap-murder  case. 

The  paper  was  prompted  to 
reprint  the  numbers  after  sepa¬ 
rate  discoveries  of  single  $20 
bills  of  the  missing  money  in 
St.  Louis  and  Minot,  N.D.  It 
is  printing  them  a  page  a  day. 
The  numbers  were  first  print¬ 
ed  by  both  the  Globe  and  the 
Post-Dispatch  in  1953. 

• 

Text  in  9-Point 

Cincinnati 

Starting  Sept.  5  the  Times- 
Star  will  be  printed  in  9-pt. 
Corona  instead  of  its  present 
7*/4-pt  Excelsior. 


Three  Daily 
Sections  for 
Herald  Trib 

The  New  York  Herald  Trib¬ 
une  announced  that  beginning 
Sept.  7  it  will  publish  in  three 
sections  with  substantially  in¬ 
creased  news  coverage. 

Section  1  will  carry  general 
news,  women’s  fashions  and 
features,  editorials,  and  a 
streamlined  page  grouping  the 
paper’s  top  columnists. 

Section  2  will  have  a  local 
and  suburban  first  page,  fol¬ 
lowed  by  greatly  expanded 
coverage  of  business,  financial 
and  commercial  news.  Classified 
advertising  will  continue  to  oc¬ 
cupy  its  regular  position  in 
that  section. 

Section  3,  printed  on  distinct¬ 
ive,  light-green  newsprint,  will 
have  a  sports  front  page.  This 
section,  which  the  reader  can 
identify  easily,  also  will  carry 
amusement  news,  radio-TV. 

Increase  in  news  coverage 
will  be  made  possible  by  a  major 
enlargement  in  the  size  of  the 
paper’s  domestic,  foreign,  finan¬ 
cial  and  sports  staffs,  it  was 
explained.  As  part  of  the  ex¬ 
pansion  program,  additional 
news  bureaus  will  be  opened  in 
Moscow,  Tel-Aviv  and  Latin 
America. 

“The  Herald  Tribune’s  new 
daily  will  publish  more  local, 
national  and  international  news 
— plus  the  most  business  and 
financial  news  in  its  history,” 
the  announcement  stated. 

In  the  realignment  of  foreign 
bureau  staffs,  Joseph  Newman 
goes  from  London  to  Latin 
America,  Don  Cook  from  Paris 
to  London,  William  Humphreys 
from  Washington  to  the  Euro¬ 
pean  Edition  in  Paris,  Margue¬ 
rite  Higgins  to  Moscow  and  it  is 
planned  for  Homer  Bigart  to  go 
to  Tel-Aviv  to  cover  the  Near 
East. 

New  general  assignment  re¬ 
porters  are  Edward  Mowery, 
who  formerly  won  a  Pulitzer 
Prize  while  on  the  staff  of  the 
New  York  World-Telegram  & 
Sun;  Philip  Cook,  formerly  of 
the  Hartford  (Conn.)  Courant; 
and  Richard  Wald,  formerly  the 
paper’s  correspondent  at  Colum¬ 
bia  University,  who  has  been 
abroad  on  a  Fulbright  exchange 
scholarship.  Don  Hogan,  for¬ 
merly  with  the  Boston  (Mass.) 
Globe,  has  been  made  a  rewrite- 
man  and  Tom  Barrett,  formerly 
with  the  Newark  (N.J.)  Even¬ 
ing  News,  has  been  named  New 
Jersey  correspondent. 
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SYNDICATES 


Martini’s  Yule  Fable 
And  a  Puzzle  Contest 

By  James  L.  Collings 


A  man  of  talents  is  back  in  build  circulation.  It  will  run  for 
business.  four  weeks. 

Around  this  time  last  year,  The  puzzler  concentrates  on 
Ben  Martin,  editor  of  the  New  current  news  personalities.  Ed 
York  Herald  Tribune  Syndicate,  Gunder,  staff  artist,  each  day 
had  on  the  market  his  “Heaven-  supplies  thumbnail  sketches  of 
ly  Daze,”  a  four-week  Christ-  the  people  involved,  and  under 
mas  fable.  the  drawings  the  letters  of  the 

The  strip  was  delightful  fan-  men’s  names  are  scrambled, 
tasy  that  paid  off  in  praise  and  There  are  additional  clues  to 
money.  This  season’s  version  of  identifications. 

HD  should  receive  the  same  re-  “The  contestant,”  .says  APN, 
ception.  It  starts  Nov.  21  and  “first  figures  out  the  names  of 

ends  Christmas  eve — five  weeks,  the  three  individuals,  then  from  ,  ,  .  ^  i 

-u  j  1,  r  iu  con  Journal  and  the  New  York 
SIX  strips  a  week.  a  prescribed  number  of  the  ^ 

The  imaginative  artist  has  letters  in  the  three  names  he 
created  the  cast  of  Heavenly  decides  on  a  ‘cue  word’  that  may  Metcalfe  Honored 
Daze,  hero  of  the  comic  product;  be  applied  in  some  way  to  all  j,  Metcalfe,  who  does 

Gnddlebone,  a  flying  dachshund;  three  of  the  personalities.  Where  “Portraits”  for  the  C  ' 

^  contestants  are  most  likely  to  Sun-Times  Syndicate,  has  been 

called  Sizzling  Platter;  and  an  go  astray  is  on  the  cue  word.  honored  by  the  Guild  of  Irish 

angel  who  doesn’t  like  animals.  -  Journalists 

Together  they  provide  readers  Sports  Panel  The  society  conferred  its  Four 

with  a  warm  Christmas  story.  United  Features  Syndicate  Masters  award  for  the  quality 
The  author,  a  graduate  of  the  has  available  for  Sept.  12  re-  of  Mr.  Metcalfe’s  daily  poetic 
University  of  California,  has  lease  a  new  daily  sports  panel,  feature.  “Portraits,”  by  the  way, 
been  news  editor  of  a  Philadel-  “Li’l  Leaguer,”  by  A1  Lieder-  appears  in  the  Dublin  Irish  In- 
phia  TV  station,  assistant  edi-  man,  editorial-sports  cartoonist  dependent. 

tor  of  Judge,  freelancer  and  of  the  Long  Island  (N.Y.)  Press  An  ex-FBI  agent,  the  author 
NEA  feature  writer.  He  has  also  and  the  Long  Island  (N.  Y.)  was  in  on  the  capture  of  Dill- 
written  several  plays  and  three  Star-Journal.  inger  in  Chicago  in  1934. 

books.  The  emphasis  is  on  kids  and  u  rk  • 

Mr.  Martin  joined  the  syndi-  games  and  the  predicaments  t  ootoall  Quiz 

cate  in  May,  1953  as  comics  edi-  kids  get  into  when  they  play  The  Register  and  Tribune  _ ^  ^ 

tor.  He  was  named  editor  on  games,  and  all  sports  are  cov-  Syndicate  reports  it  has  ready  subsequently'^  became*  chirf  ac- 

Jan.  1,  1954.  ered.  for  its  third  go-round  on  the 

„  ^  The  artist  uses  his  wife  as  a  sports  pages  “You  Be  the  Quar- 

IMantes  L>ontest  critic.  “She  goes  through  all  the  terback,”  by  Warren  Gaer,  foot- 

AP  Newsfeatures  will  intro-  roughs,”  he  said.  “I  watch  her  bajj  coach.  As  you’ll  recall,  a 
duce  on  Oct.  17  “Names  in  the  face  for  a  reaction.  If  she  different  quiz  is  presented  each 
News,”  a  conte.st  designed  to  smiles,  it’s  in.”  weekday  during  the  season. 

Kickoff  time:  Sept.  12.  It  runs 
till  Nov.  19. 

Segregation  Issue 

The  Anderson  (S.C.)  Indepen¬ 
dent  has  started  syndication  of 
W.  E.  Debnam’s  “Then  My  Old 
Kentucky  Home,  Good  Night,” 
according  to  Wilton  E.  Hall, 
publisher  of  the  Independent. 

The  book  “gives  a  Southern¬ 
er’s  viewpoint  on  the  highly 
controversial  subject  of  segre¬ 
gation,”  he  said. 

Mr.  Hall  added  that  his  paper 
is  supplying  text  and  illustra¬ 
tions  to  interested  parties. 


Campbell  Retires 

the  Syracuse  (N.Y.)  Evening  A  „  |Tp 

Journal,  the  Akron  (Ohio)  Bea-  UlT  OCCrdar\ 

Charles  E.  Campbell,  secrt 
tary  of  the  United  Press,  L' 
retiring,  effective  Sept.  12,  after 
32  years  service  with  the  new- 
agency.  He  said  he  was  taking 
Chicago  tke  step  on  the  advice  of  hi- 
physician. 

Frank  H.  Bartholomew,  presi¬ 
dent  of  UP,  announced  that 
Alexander  P.  Bock,  an  assistant 
to  Mr.  Campbell,  would  become 
acting  general  accountant.  Mr 
Bock  joined  the  accounting  de¬ 
partment  of  the  UP  in  193: 
and  from  1949  to  1952  he  was 
controller  for  South  Amerio 
with  headquarters  in  Bueno- 
Aires.  Since  1952  he  has  beer 
in  the  New  York  office. 

Mr.  Campbell  joined  the  Ne» 
York  office  of  UP  in  1923.  He 


Star  show 


Devere  Allen,  News 
Service  Editor,  Dies 

Devere  Allen,  65,  a  director 
and  editor  of  the  Worldover 
Press,  New  York,  a  news  serv¬ 
ice  providing  intemationii 
coverage  to  newspapers  anc 
magazines  since  1933,  died  Aug 
27. 

Mr.  Allen  also  edited  the  No 
Frontier  News  Service,  which 
he  originated,  and  was  editor  of 
the  magazine  The  World  to¬ 
morrow.  He  also  served  as  as¬ 
sociate  editor  of  The  Naticn 
He  formerly  syndicated  a  co.- 
umn,  “This  Is  Your  World." 
Mr.  Allen  served  as  corres- 
News  put  coonskin  caps  on  their  pondent  for  several  years  for 
pictured  columnists  and  other  the  North  American  Newspaper 
by-line  writers  during  this  Alliance  and  was  a  member  of 
city’s  recent  Frontier  Festival  the  Overseas  Press  Club,  h 
wedk  which  honored  Davy  1936,  he  was  socialist  candidate 
Crockett.  for  governor  of  Connecticut 


It  takes  all  types  from  Paige  to  Pinza  to  pack 
the  public,  please  all  tastes,  give  glitter  and 
glamour  to  the  marquees  and  the  newspaper’s 
amusement  section  — 


Caught  In  The  Act 


by  Horace  Knight  is  a  new  CT-NYN  art  service . . .  each  week 
presents  three  clever  caricatures  and  captions  of  the  personalities 
most  prominent  in  the  current  news  of  the  stage,  movies,  and 
radio-TV.  Knight  brightens  the  theatrical  pages  of  the  New  York 
Sunday  News  with  his  cartoons  —  and  his  spot  caricatures  will  add 
interest  and  readers  to  your  entertainment  features!  Starts  Oct.  3. 
For  a  preview  showing,  phone,  wire,  or  write  Mollie  Slott,  Manager. 

Chicaffa  Tribune^J^lew  YarkJVeu's 

^  ^  w  .\fu-M  BuUdtnv,  Nfir  Ynrk 

MnCm  Tribune  Tou'erJJ'hlrauu 
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Peter  Piper 
picked  a 
market . . . 


his  E&P  Market 
Guide  made  it  easy! 


Piper  is  a  paper-picker,  an  apt  agency 
media  man.  The  national  advertisers  he 
represents  can  rest  assured  that  his  market 
and  media  selection  are  scientific,  based  on 
all  the  facts — because  Piper,  like  most  smart 
media  buyers,  relies  on  the  Editor  &  Pub¬ 
lisher  Market  Guide. 

Advertisers  use  the  Market  Guide,  too. 
Like  the  agency  exec,  the  man  who  pays 
the  bills  likes  to  know  where  his  money 
goes.  Advertisers  use  the  Guide  to  plan 
new  sales  territories,  new  sites,  new  stores 
— plan  new  ad  campaigns,  based  on  the 
latest  available  information,  the  most  ac¬ 
curate  forecasts. 

Up-to-date  estimates  of  retail  sales,  popu¬ 
lation,  individual  incomes  for  the  current 
and  coming  year,  projected  by  market  re¬ 


search  authority,  Ray  Prescott — plus  auto 
registrations,  utility  installations,  industrial 
and  agricultural  information,  current  maps 
of  all  States,  reliable  forecasts  of  market 
strength,  names  of  newspapers  and  their 
representatives — for  1,500  daily  newspaper 
markets — all  are  at  the  fingertips  of  the 
man  who  plans  national  schedules,  and  buys 
the  space. 

Want  to  tell  the  full  story  of  your  paper 
to  the  space  buyers,  media  men,  advertising 
managers,  who  pick  the  markets — and  the 
papers?  You  can  do  it  with  your  ad  in  the 
1956  E  &  P  Market  Guide.  They’re  sure 
to  see  it  there.  Deadline  for  space  reserva¬ 
tions  is  October  1,  copy  deadline  is  October 
15.  A  page  costs  only  $440;  V2-page,  $250; 
Vs-page,  $185;  i4-page,  $140;  Vs-page,  $95. 


Plan  now  to  advertise  In  the 


Editor  &  Publisher  Market  Guide 
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Truman  Raps 
Pro-Ike  Press 
Partisanship 


Carrier  Hooks 
A  Whopping  Prize 

Anchorage,  Alask* 
Ben  Holeman,  a  14-year-old 
Anchorage  newspaperboy,  has 
found  that  super  salesmanship 
along  his  route  pays  off  in  more 
ways  than  one. 

Besides  enjoying  the  addition¬ 
al  profit  from  a  larger  route 
Ben  was  given  a  vacation  which 
beginning  would  delight  any  other  paper 
boy  in  the  world  after  winning 
a  Times  circulation  contest 
Northern  Consolidated  Air¬ 
lines  flew  Ben  and  his  father 
into  the  Katmai  National  Monu¬ 
ment  for  four  and  one-half  days 
of  fishing  at  Brooks,  Coleville, 
Grosvenor  and  Kulik  Lakes, 
of  the  Steve  Raffling,  Times  busi¬ 
ness  manager,  accompanied 
father  and  son  on  their  adven¬ 
ture. 


Sion  sets  ana  more  convenien-  Ex-President  Harry  S.  Tm- 
ces  than  any  nation  in  the  histo-  have  been  con- 

of  the  world  ever  dreamed  ^  York  Times 

possible  But  in  the  process  of 

an  original  272,000  words 
our  vast  economic  expansion  we  9. 

have  failed  to  remedy  one  of  newspaper  will  publish  in  30 
our  serious  shortages  _  the  installments,  ' 

shortage  of  Democratic  news-  f  25 
papers  I  hope  that  some  day 

soon  this  shortage  will  be  over-  nnd  share  serial- 

ization  rights  in  the  Truman 
“I  am  sure  you  realize  that  book,  “Year  of  Decisions,”  with 
when  I  say  Democratic  news-  the  Times.  The  three  publica- 
papers,  I  don’t  mean  violent,  tions  are  restricted  by  contract 
partisan,  distorted  newspapers,  with  Doubleday  &  Co.  to  use 

like  so  much  of  the  Republican  no  -  '  ‘ 

press.  Democrats  don’t  want  yol 

that  kind  of  a  press,  nor  do  the  j _ 

American  people.  What  we  do  tional  copydesk  and  Assistant 
want  is  what  is  fair — fair  to  Managing  Editor  Ted  Bernstein 
the  people.  We  would  like  the  made  the  condensation  for  the 
newspapers  to  print  the  news  Times.  Memoir  condensation  is 
objectively  and  accurately.  nothing  new  for  Mr.  Bernstein. 

Partisanship  Claimed 

and  handled  the  six-volume 

“You  have  only  to  compare  post-war  Winston  Churchill  The  first  edition  of  the  Cor»- 
the  treatment  now  being  ac-  story.  Mr.  Miller,  now  at  the  ing  Sunday  News,  to  be  editedi 
corded  by  the  vast  majority  of  task,  worked  under  Mr.  Bern-  and  published  entirely  in  the 
our  newspapers  to  the  Republi-  stein’s  supervision  a  while,  then  new  publishing  house  at  10 
can  Administration  with  that  carried  on  with  occasional  col-  Bridge  Street,  came  out  Sun- 
given  to  the  New  Deal  and  the  laboration.  day,  Aug.  14-four  months  after 

Fair  Deal,  to  realize  our  diffi-  Mimeographed  copies  of  the  “getting  ready.”  It  is  the  only 
culty  with  the  press.  original  manuscript  reached  the  Sunday  newspaper  in  Corning 

“But  we  Democrats  have  Times  July  11.  Both  men  gave  and  Steuben  County 
1  j  1  X-  initial  reading,  roughly  The  paper  is  owned  by  a  cor- 

blocking  out  material  that  poration.  The  Corning  News, 
seemed  best  fitted  for  4,000-  Inc.,  formed  last  March  by  a 
word  installments.  They  read  civic  group, 
independently  but  arrived  at  Lance  Nichols,  managing  edi- 
virtually  the  same  decisions.  tor,  comes  to  the  News  from 
Then  Mr.  Miller  took  over  the  Oklahoma  where  he  learned  his 
task  of  cutting  each  installment  profession,  literally,  “from  the 
to  size.  First,  he  worked  out  ground  up.”  A  newspaper  man 
with  editors  of  Life  a  plan  in  the  fourth  generation  of  his 
whereby  the  Times  six  install-  family,  he  started  “sticking” 
ments  a  w'eek  for  five  weeks  type  from  hand  cases  while  a 
will  keep  abreast  of  Life’s  five  boy. 

weekly  installments.  T.  Edward  Johnson  a  former 

Each  installment  was  sent  to  educator  who  owned  and  oper- 
the  composing  room  to  be  set  ated  successful  papers  in  Michi- 
in  type.  Galley  proofs  went  to  gan,  came  East  two  years  ago 
John  Dugan,  assistant  picture  intending  to  retire.  Despite  the 
editor,  for  discussions  on  il-  fact  Mr.  Johnson  is  recovering 
lustrative  material.  from  an  auto  accident,  he  has 

Mr.  Dugan  went  through  resumed  activity  as  a  newspa- 
thousands  of  Truman  pictures  perman  on  the  business  side  at 
in  the  files  of  the  Times,  As-  the  News  office, 
sociated  Press  and  Life  and  Mrs.  Grace  Stenger,  social 
obtained  the  best  shots  of  Tru-  editor,  has  become  a  newspaper 
man  as  a  boy  and  young  man  woman  following  early  poetry 
from  the  St.  Louis  Post-Dis-  writing  efforts, 
patch.  Final  selection  was  of  Kenneth  Yeaples,  working  at 
135  illustrations,  including  pic-  newspaper  circulation  for  more 
tures,  maps, and  photostats.  than  a  year,  is  developing  new 
Headlines,  banks  and  sub-  ideas  for  increasing  the  scope 
heads  were  a  collaborative  of  readership  of  the  News. 
Miller-Bernstein  effort.  Pages  And  Ed.  Corcoran,  who  grew 
were  dummied  and  have  been  up  in  Corning,  has  joined  the 
locked  in  the  forms.  advertising  staff  after  several 

Truman’s  second  volume  is  years  in  a  sales  position  with 
due  for  publication  in  January,  a  retail  company. 
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Educators 

{Continued  from  page  9) 


professional  education  for  jour-  4.  “The  attitude  that  jour-  newspaper.  Without  in  any 
nalism  receives,”  he  declared.  nalism  instruction  should  con-  way  lessening  our  emphasis  on 

Annraarh  centrate  mainly  on  the  news-  preparing  students  for  work  on 

editorial  side.  The  advertis-  newspapers,  we  should  be  mov- 

_  “Too  many  schools  are  still  ing  man  wisely  trained  in  a  ing  swiftly  toward  real  re- 

~  taking  the  too-narrow  ap-  school  of  journalism  will  do  cognition  of  the  place  of  the 

journalism  students  are  n^  re-  proach  to  journalism  instruc-  more  for  the  business  and  for  other  media.” 

ceiving  the  best  possible  liberal  ^ion,”  Dean  Gordon  A.  Sabine,  society,  albeit  indirectly,  than  Election  Problem 

education  constituted  the  prin-  Michigan  State  University  most  of  us  yet  admit.  Since  “Newspapers  despite  the 

who  supervises  i  the  natural  path  to  top  man-  rise  of  radio  and  television,  are 

Mort  Stern,  who  supervises  Mechanically,  he  declared,  agement  is  usually  through  the  p^,,j 


««  fUo  Drri'tjdfr  Pouf  .  -li  j  -i.-  x*  ,  . .  , - .  .  —  .  ..  Still  tne  maior  source  oi  poll- 

newcomers  for  the  Denver  tangible  and  positive  action  business  -  advertising  activity,  information  for  most 

told  the  teachers  i  can  t  neip  be  taken  to  meet  the  wouldn  t  it  be  better  to  see  ™4.^vo  Knf  iVi^ 

feeling  you’re  doing  a  pretty  growing  campus  enrollments,  that  the  business-advertising  ™;ii  Uo  +n 

good  job,"  but  went  on  to  pro-  philosophically,  he  continued,  major  gets  a  little  of  our  reli-  ^  serious  consideration  to 

r  rTceS  -'hVvalt  ■<«  --‘t.ing  ahout  gionf  fhangiTonr  srsSm  oTeUcting 

ter.  Conceding  tnat  ine  \aiue  too-narrow  approach  in  ^  i<rru  •  it  •  i.*  >  *  j 

of  journalism  schools  by  the  iournalism  ‘squatters  rights’  officers  to  secondary  state  and 

profession  has  hinged,  in  the  Y)enn  Sabine  listed  these  other  departments  on  the  cam-  loca  offices  suggested  Dean 

first  analysis,  on  the  ability  of  p^i^ts  as  what  he  called  “our  P"®  v,’"  » 

the  schools  to  turn  out  gradu-  ggy^n  major  problem  areas”  in  «frost  inHi  ato”  "H 

ates  who  are  at  least  not  un-  -gurn^Hsm  education:  sociology  and  political  Test  data  indicate,  he  said, 

familiar  with  the  basic  techni-  ,  ...  .  .  science  and  psychology  and  that  candidates  for  governor, 

of  their  fobs”  he  said:  .  quality  of  the  jour-  economics  and  other  depart-  mayor,  and  president  are  prob- 

^  ,  ’  .V  .  nalism  teacher.”  “Most  of  our  ments  are  teaching  what  jour-  ably  adequately  covered  but 

It  seems  o  me  teachers  are  highly  effective,  nalism  ought  to  be  offering,  it’s  that  secondary  offices  such  as 

jouma  ism  gi  ^  ♦  u  •  even  in  the  accredited  because  they  were  alert  and  councilmen,  county  commis- 

been  over  trainea  in  tecnniques  schools  there  are  teachers  who  aware  and  socially  conscious,  sioners  and  state  legislators  are 
and  on  whom  too  little  time  nas  are  ill-equipped  professionally  And  we  were  not  .  .  .  The  least  given  the  kind  of  coverage 
been  spent  stimulating  tne  and  personally.  They  can’t  do  ^e  ought  to  do  is  see  to  it  which  can  hardly  be  described 
greatest  tool  oi  tne  real  jour-  they  can’t  teach  it,  they  can’t  that  our  students  are  exposed  as  adequate.  In  fact  these  data 
nahst— the  inquinng  intellect  jj^g  ,t.  They  are  teaching  be-  to  this  subject  matter,  even  if  indicate  that  some  of  the  pa- 

cause  some  administrator  has  jt  means  they  have  to  hike  to  pers  with  the  best  reputations 
been  careless,  or  lazy,  or  un-  the  other  end  of  the  campus.”  in  covering  the  news  of  the  na 
wise,  or  too  poorly  financed,  or 

^,,....,0  pressured  into  the  unfortunate  “The  shockingly  low  state 

I.  W.  Cole  of  the  University  j’ourr.'iism“educatoS‘''“v  the 

of  Illinois,  seeretnry  of  the  "treuroTih, 

accrediting  committee  of  the  ^  ^  •  tion,  not  more  than  a  dozen 

American  Council  on  Education  2.  -The  salary  of  the  jour-  institutions 

for  Journalism,  listed  half  a  nahsm  teacher  Although  aver-  produced  communications 

dozen  significant  differences  ^ge  salaries  today  probably  are 

among  journalism  programs  he  double  what  they  were  10  years  ,  charged  “The  lesson  is 
has  inspected,  but  pointed  out  ago  present  pay  is  “in  no  wise  clear  ?f  we\dsh  I  con^ 


—reaches  a  quick  peak  of 
achievement  and  then  comes  to 
rest  on  a  permanent  plateau.” 

Teaching  Counts 


tion  devote  so  little  space  to 
news  of  candidates  to  local  of¬ 
fices  that  the  voters  who  depend 
on  them  for  this  kind  of  news 
are  likely  to  be  practically  unin¬ 
formed. 

“Another  inference  to  be 
drawn  from  the  test  data  is 
that  the  larger  the  circulation 
area  of  the  newspaper  and  the 


that  these  “different  systems  do  healthy  enough  yet,”  Dean  ^^T^sh^reTo  human^nowl^^^^^^^  IS" 

sometimes  in  practice  produce  Sabine  said.  “If  we  are  to  at-  ’  Ifkely  is  the  chance  of  it  pres- 

comparable  results  in  terms  of  tract  to  journalism  teaching  the  g  ,  enting  sufficient  news  about 

the  quality  of  training.  kind  of  men  we  really  want,  we  fUar,  wo  Koor.  secondary  offices  adequately  to 

“Thus  in  the  final  analysis  might  as  well  plan  to  pay  more  There’s  no  other  wnv  to  .ret  the  voters.  In  several 

on  the  first  team. 


it  is  on  the  journalism  faculty  money — lots  more.” 


that  the  burden  of  creating  a 
truly  progressional  program 
rests.  In  short,  it  is  the  teach¬ 
ing  which  counts.” 


even  major  party 
candidates  for  the  federal  con- 
7.  “The’  failure  to  bring  un-  gress  have  been  mentioned  in 
der  a  single  roof  instruction  newspapers  only  two  or  three 
concerning  all  media  of  mass  times  and  then  by  name  and 


More  Pay  for  Top  Men 

Dean  Sabine  said  he  saw  no 
ason  “why  we  should  be 
Norval  Neil  Luxon  of  the  Particularly  happy  with  teach-  communication,  not  merely  the  party  only. 
University  of  North  Carolina,  who— in  relation  to  today’s 
who  was  elevated  to  president-  standard  of  living  are  worth 
elect  of  AEJ,  asserted  that  than  $10,000  a  year.  En- 


“the  progress  of  professional  finely  too  many  positions  in  the 
education  for  journalism  has  journalism  business  pay  this 


been  slowed  and  is  still  being  to  expect  top  men  for 

slowed  by  the  inexcusably  low  loss.’ 


standards  of  certain  institutions 
which  approve  inclusion  in 


3.  “The  broad  cultural  foun¬ 
dation  of  education  to  which 
their  academic  program  of  we  should  be  committed.  The 
courses  without  content  taught  journalism  graduate  of  mid- 


by  individuals  without  expert-  20th  century  should  be  the  most 
ence  or  understanding  of  the  broadly  educated  student  the 


role  of  the  press  in  modern  entire  campus  produces,”  he  de- 


society. 


dared.  Warning  against  "over- 
“This  deplorable  laxity  on  loading  the  student  with  tech- 
the  part  of  American  colleges  nique  courses  lacking  any  real 
and  universities  which  permits  intellectual  content,”  he  added: 
inadequately  prepared  gradu-  “The  plain  and  simple  truth — 
ates  to  go  out  into  communica-  which  we  do  not  say  out  loud 
tions  fields  with  label.s  of  jour-  enough — is  that  education  FOR 
nalism  degrees  or  journalism  journalism  is  tremendously 
majors  unquestionably  is  the  more  important  than  education 
of  much  of  the  criticism  IN  journalism.” 
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Editors  Honor 
Senator  As 
Press  Friend 

Glens  Falls,  N.  Y. 

Accentuating  the  positive, 
the  New  York  State  Society  of 
Newspaper  Editors  this  week 
honored  a  public  official  who 
has  been  helpful  in  keeping 
open  channels  of  information  in 
state  government. 

At  a  banquet  session  where 
Governor  Averell  Harriman  was 
the  principal  speaker,  Dwight 
Marvin,  editor  of  the  Troy 
Record,  presented  the  society’s 
first  John  Peter  Zenger  Award 
for  “A  Friend  of  the  Free 
Press”  to  State  Senator  Walter 
J.  Mahoney  of  Buffalo. 

The  leader  of  the  Republicans 
in  the  upper  house  was  cited 
for  instituting  the  first  system 
of  permanent  recording  of  de¬ 
bate  in  the  State  Legislature. 
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He  promised  to  continue  his  ef¬ 
forts  to  keep  the  system  in 
force  and  said  there  was  some 
possibility  that  the  Assembly 
might  go  along  with  the  idea. 
The  editors’  group  has  been 
campaigning  for  such  a  record 
for  20  years. 

Copy  Available  to  Press 

Oxie  Reichler,  Yonkers  Her¬ 
ald  Statesman,  noted  in  his 
president’s  report  that  a  single 
typewritten  copy  of  notes  taken 
in  the  Senate  is  now  filed  in  the 
Legislative  Library  and  made 
available  to  the  press. 

Goveimor  Harriman  discussed 
problems  in  state  government 
and  asked  the  editors  to  sup¬ 
port  his  demand  for  more  pub¬ 
lic  hearings  by  legislative  com¬ 
mittees  on  important  proposals. 

The  State’s  Attorney  General, 
Jacob  K.  Javits,  pleaded  for  help 
in  obtaining  a  law  to  restrict 
“bait  advertising.”  He  said  his 
bill  was  stymied  in  the  Senate 
last  year  because  there  were 
“clear  indications”  that  some 
elements  of  the  press  “were 
concerned  lest  the  bill  affect 
them.” 

Mr.  Javits  assured  the  editors 
that  the  language  of  the  bill 
itself  “absolutely  excluded”  any 
such  interpretation. 

Sunde  New  President 

T.  R.  Sunde,  features  editor 
of  the  New  York  New.s,  w'as 
moved  up  to  the  presidency  of 
the  society.  Other  officers  are: 
Charles  A.  King,  Utica  Observ¬ 
er-Dispatch  vicepresident;  and 
Thomas  J.  Berrigan,  Niagara 
Falls  Gazette,  secretary-treas¬ 
urer. 

The  editors  requested  towns 
and  vilages  to  make  public — as 
cities  now  do — the  minutes  of 
meetings  and  other  formal  ses¬ 
sions  of  the  local  governing 
bodies. 

There  were  panel  di.scussions 
on  juvenile  delinquency  and 
puzzle  contests. 


II  you  havo  international  butinoat 
interests  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  ectivities  in  Austrelie  end 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  busineu  news¬ 
paper  devoted  to  those  closely  re- 
leted  interests  of  "Down  Under.*’ 
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Raymond  Will 
Study  Secrecy 

The  American  Civil  Liberties 
Union  has  begun  a  study  of  the 
denial  of  access  to  government 
information. 

'The  Union’s  executive  di¬ 
rector,  Patrick  Murphy  Malin, 
said  ACLU  had  authorized  Al¬ 
len  Raymond,  author  and  for¬ 
mer  foreigpi  correspondent,  to 
conduct  the  probe,  spotlighting 
the  areas  of  government  where 
the  press  and  other  mass  media 
have  experienced  difficulty  in 
obtaining  information. 

“We  expect,”  Mr.  Malin  said, 
“that  Mr.  Raymond’s  report 
will  discuss  through  case  ex¬ 
amples  not  only  the  policies 
which  now  guide  the  dissemin¬ 
ation  of  information  by  govern¬ 
ment  agencies,  but  the  way  in 
which  these  policies  are  being 
carried  out.  His  findings  will  be 
made  available  to  members  of 
the  executive  and  legislative 
branches  of  the  government,  as 
well  as  the  public. 

“The  Union  considers  itself 
fortunate  to  have  a  reporter  of 
Mr.  Raymond’s  experience  and 
knowledge  in  charge  of  our 
study.  As  a  journalist  at  home 
and  abroad,  he  has  observed  the 
operations  of  government  agen¬ 
cies  and  their  handling  of  news 
and  is  especially  equipped  to 
survey  the  problem.” 

Mr.  Raymond’s  newspaper 
career  covers  37  years,  includ¬ 
ing  service  as  chief  of  the 
New  York  Times  London 
Bureau,  chief  of  the  New  York 
Herald  Tribune  Rome'  and 
Tokyo  Bureaus  and  World  War 
II  war  correspondent  for  the 
Saturday  Evening  Post. 

a 

Campus  Publishing 
Firm  Liquidated 

Madison,  Wis. 

Following  long  consideration 
of  the  disposition  of  the  Cam¬ 
pus  Printing  Co.,  for  more  than 
30  years  publisher  of  the  Daily 
Cardinal,  University  of  Wiscon¬ 
sin  student  paper,  trustees  of 
the  company  have  decided  to 
liquidate  the  corporation.  The 
assets  estimated  at  nearly 
$1CO,000  will  be  turned  over  to 
the  School  of  Journalism.  The 
daily  will  be  published  in  re¬ 
modeled  quarters  in  Journalism 
Hall. 

Presses  and  other  equipment 
owned  by  the  company  will  be 
sold.  A  new  press  will  be  pur¬ 
chased  for  the  Journalism 
School.  Other  assets  will  be  used 
for  scholarships  and  research 
in  journalism. 


Pope  Predicts! 
Effort  to  Halt! 
Secrecy  Probe 

White  Sulphur  Springs,  W.Vi 
James  S.  Pope,  executive  edi¬ 
tor  of  the  Louisville  (Ky.) 
newspapers,  believes  an  attempt 
will  be  made  to  impede  the  con¬ 
gressional  inquiry  into  Wash¬ 
ington  news  secrecy.  | 

Addressing  the  annual  meet-  i 
ing  of  the  West  Virginia  As-  * 
sociated  Press  Association  here 
last  week,  Mr.  Pope  predicted: 

“There  will  be  frenzied  ef¬ 
forts  in  the  national  capital 
next  year  to  block  any  congres¬ 
sional  investigation  of  the  gov¬ 
ernment’s  flow  of  news. 

“There  will  be  efforts  to  send 
up  smoke  screens  labeled  ‘na¬ 
tional  security’  and  to  white¬ 
wash  the  shabby  performance 
in  many  federal  departments  in 
recent  months.” 

First  place  honors  were 
shared  by  Charleston’s  two  dai¬ 
lies  in  the  1955  News  Writing 
Contest. 

The  Daily  Mail  captured  the 
“Best  of  Show”  award  for  all 
categories,  and  the  Charleston 
Gazette  won  first  place  in  five 
of  the  six  newswriting  divisions. 

The  Herald  Dispatch  of  Hun¬ 
tington  and  the  Raleigh  Regit- 
ter  of  Beckley  shared  second 
and  third  places  honors. 

Chester  Hawes,  Daily  Mail, 
won  top  honors  for  press  pho¬ 
tographers.  His  spot  news  pic¬ 
ture  w'on  first  place  in  the  nevs 
category  and  also  captured  the 
best-of-show. 

C.  J.  McQuade,  managing  edi¬ 
tor  of  Raleigh  Register,  was 
elected  president  of  the  associa¬ 
tion,  succeeding  William  Birke. 
The  first  place  winners; 
General  news:  Terry  Turner, 
Wallace  Knight  and  George 
Lawless  Gazette. 

Features:  James  B.  Dickson, 
Gazette. 

Public  Service  Features:  Ro¬ 
bert  Mellace  and  Jack  Maurice, 
Daily  Mail. 

Editorials:  James  Dent,  Ga¬ 
zette. 

Sports:  A.  L.  Hardman,  Ga¬ 
zette. 

Front  Page  Makeup:  Char- 
le.ston  Gazette,  by  J.  0.  Nelson. 

Winners  in  the'  newsphoto 
contest : 

News:  C.  Hawes,  Daily  Mail- 
Sports  :  Maurice  Kaplan, 
Huntington  Publishing  Co. 

Portraits  and  personalities; 
Jack  Burdette,  Huntington. 

Features:  Earl  Benton,  Daily 
Mail. 
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1955 

1954 

%  of 

E&P 

Linage 

Linage 

1954 

Index 

Total  Advertising 

July  - . — 

212,279,259 

185,771,357 

114.3 

102.2 

June  - . 

243,717,711 

216,569,625 

112.5 

115.7 

Year  to  date  — 

1,593,359,626 

1,450,067,905 

109.9 

— 

Display 

July  - 

151,367,972 

135,578,811 

111.6 

115.0 

June  - 

182,432,090 

164,539,991 

110.9 

114.4 

Year  to  date  . — 

1,189,128,088 

1,099,802,018 

108.1 

— 

Classified 

July  . 

60,911,287 

50,192,546 

121.4 

125.3 

June  - 

61,285,621 

52,029,634 

117.8 

119.9 

Year  to  date  . 

404,231,538 

350,265,887 

115.4 

_ 

Retail 

July  — . 

107,401,528 

96,880,470 

110.9 

114.4 

June  . 

125,409,383 

115,178,614 

108.9 

110.9 

Year  to  date  — 

841,949,849 

784,423,256 

107.3 

Department  Store 

July  . 

37,930,862 

33,801,837 

112.2 

113.8 

June  . . 

45,179,100 

42,222,373 

107.0 

107.2 

Year  to  date  . 

311,865,964 

291,635,747 

106.9 

General 

July  . 

24,967,874 

23,952,076 

104.2 

100.7 

June  . 

34,277,936 

31,312,160 

109.5 

108.6 

Year  to  date  . 

216,131,438 

207,422,691 

104.2 

_ _ 

Automotive 

July  . . 

15,226,270 

11,519,629 

132.2 

153.5 

June  . . 

19,541,388 

15,128,624 

129.2 

159.7 

Year  to  date  . 

106,656,152 

86,211,076 

123.7 

. . 

Financial 

July  . . 

3,772,300 

3,226,636 

116.9 

126.7 

June  . . 

3,203,383 

2,920,593 

109.7 

124.9 

Year  to  date  . 

24,390,649 

21,744,995 

112.2 

— 

on:  1956— 2.ai9.74&  includes  S«l,- 

147  lines  of  part-run  advertis- 
ing. 

1.341.700  includes  779,490  lines 
of  t>art-run  advertisins. 
280.917  includes  172.804  lines 
of  part-run  advertisingr. 

19&4— 2I.2&1.152  includes  527.786  lines 
of  part-run  advertising. 

979.502  includes  569,193  lines 
of  part-run  advertising. 

206,176  includes  121.088  lines 
of  part-run  advertising. 
•Includes  AMERICAN  WEEKLY, 
41,403  lines. 

tincludes  THIS  WEEK.  60,630  lines. 
§Includes  PARADE,  43,496  lines. 


ERIE,  PA. 


1»S5 

1»54 

Dispstch-e  .... 

. ...  6»«,CTS 

760.242 

{Dispatch-S  . . . 

..„  366.2P7 

284.20? 

Times-e  . 

...  1.09e.5«& 

1,077,460 

Times-S  . 

. . .  STO.fiie 

178,388 

Grand  Total  . 

. ..  2.520.061 

2.300,37$ 

{Includes  PARADE.  43,495  lines. 
FORT  WAYNE, 


J  ournal-Gazette-m 
{Journal-Gazette-S 
News-Sentinel-e  . . 

Grand  Total 


909.353 

458,013 

l,387,3ra 


915.739 

366.665 

1,417,700 


CINCINNATI.  OHIO 
1955 


Enquirer-m  . 
•fEnquirer-S 

Post-e  . 

Times-Star-e 


1,617.561 

1,220.489 

1.313,506 

1,173.553 


1954 

1.372.762 

872,026 

1.094,749 

1.113,656 


2,764,738  2.700,004 
{Includes  PARADE,  43,496  lines. 

FORT  WORTH,  TEXAS 
Star-Telegram-m  .  797,060  746,660 


Star-Telegram-e  .  1,580,006 
{Star-Telegram-S  ,  651,982 

Press-e  .  702,223 


Grand  Total  ..  6.325,099  4.463,193 

•Includes  AMERICAN  WEEKLY, 

41,403  lines.  _ 

tincludes  THIS  WEEK,  60,630  lines. 


1,611,062 

479,114 

699,728 


Grand  Total  _  8,731.271  3,536,659 

{Includes  PARADE,  43,495  lines. 


CLEVELAND.  OHIO 
Plain  Dealei^m  ...  1,937,271 
•tPlain  Dealer-S  .  1,666.043 

New»«  .  870,431 

Presfre  .  2,256,571 


Bee-e 

Bee-S 


FRESNO,  CALIF. 

.  1,211.818 

.  447,74i6 


1,092,090 

287,671 


1,615,981 

1,128,584 

579,997 

2,163,524 


Grand  Total  _  6.7.30,316  5.488.086 

•Includes  AMERICAN  WEEKLY, 
41,403  lines. 

tincludes  THIS  WEEK.  60,630  lines. 


COLUMBUS,  OHIO 

Dispatch-e  .  1,668,198 

Dispatch-S  .  944,867 

Citizen-e  .  669,143 

{Citizen-S  .  371,150 

Ohio  State 

Journal-m  .  640.748 

Star-w  .  70,617 


AKRON.  OHIO 

1955  1954 

Beacon  Journal-e  .  2,067,250  2,037,328 
(Beacon  Joumal-S  800,379  549,633 

Grand  Total  .  2,867,629  2,586,956 

(Includes  PARADE,  43,495  lines. 
ALBANY.  N.  Y, 
Knickerbocker- 

News-e  . 986,030  1,005,1.36 

Times  Union-m  ..  84.3,400  789.027 

•Times  Union-S  ..  425.447  331,732 


•Includes  AMERICAN  WEEKLY, 

41,403  lines.  _ 

tincludes  THIS  WEEK.  60,630  lines. 

BAYONNE,  N.  J. 


1,571,352 

664.097 

648.075 

217,585 

574.244 

80,200 


Grand  Total  ....  4,364,623  3.755,553 
{Includes  PARADE,  43,495  lines. 

DALLAS 

News-m 
tNews-S 


Times  Herald-e  . 
•Times  Herald-S 


TEXAS 

1,941,193 

849.463 

2.19.3.504 

792,884 


Grand  ToUl _  1,659,564  1,379,761 

GARY.  IND. 

Post-Tribune-e  ...  1,356,045  1,338.008 
GLF^S  FALLS,  N.  Y. 
Post-Star  (See  note)  624,941  608,396 

Nora:  Post-Star  (m)  sold  in  com¬ 
bination  with  Times  (e). 
Linage  of  one  edition,  Post-Star 
(m)  only  is  given. 

GRAND  RAPIDS.  MICH. 

Press-e  .  1,810,350  1,766,686 

HARRISBURG,  PA. 

Patriot-m  .  1,222,282  1.112,581 

{Patriot-Newa-S  ..  312,780  190,660 

Grand  Total  .  ..  1,5.35,071  1,309,241 

Note:  News  le>  carries  same  amount 
of  advertising  as  Patriot  (m). 
{Includes  PARADE,  43,496  lines. 


1,792,024 

554.401 

2.005.274 

534.048 


Timcs-c  . 

1955 

339,253 

1954 

366,793 

BINGHAMTON.  N. 

Y. 

Press-e  .  . . 

.  1,(K!4,006 

1,008,924 

Press-S  . 

.  288,190 

173,535 

Sun-m  . 

3716,570 

815,853 

Grand  Total  . 

.  1,647,776 

1,498,312 

HARTFORD,  CONN. 

Courant-m  . . .  797,163 

{Courant-S  .  .566,973 

Times-e  .  1,534,324 


Grand  Total 

•Includes  AMERICAN 
41,403  lines, 
tincludes  THIS  WEEK.  60,630  lines. 


5.777.044  4.87.5.747 
WEEKLY, 


Grand  Total  ....  2,898.450 
{Includes  PARADR  43,495 

HOUSTON.  TEXAS 


720.268 

445,518 

1.4n.675 

2.637,461 

lines. 


Grand  Total  _  2,254,877  2,125,895 

Not*:  TIMES-UNION-S 
1955 — 425,447  lines  incltides  14,044 
lines  of  part-run  advertising. 
1954 — 331,732  lines  includes  19, 3M 
lines  of  part-run  advertising. 
•Includes  AMERICAN  WEEKLY. 
41,403  lines. 

ALBUQERQUE.  N.  M. 

Joumal-m  .  1,200.772  1.078,002 

{Jonmal-S  . 388.764  237.942 

Tribune-e  .  1.123.323  1,020,964 


BOSTON,  MASS. 

American-e  .  541.677 

Record-m  . 613,622 

•Advertiser-S  _  281,024 

Globe-e  .  981,822 

Globe-m  .... _  8^,206 

Globe-S  . 911,863 

Herald-m  .  959.594 

tHerald-S  . 872,628 

Traveler-e  . 1,115,967 

Post-m  .  532.7«3 

{Post-S  .  292,743 


567,645 

644..54;6 

209,720 

1,012,225 

905,552 

645,667 

971,316 

601.084 

1,167,017 

602,995 

259,005 


DAYTON.  OHIO 

Journal-m  .  1,666,864 

News-e  . .....1.899,406 

News-S  .  655,995 


Grand  Total 


4.222.265 
DENVER,  COLO. 
Rocky  Mt.  News-m  1,419,964 
{Rocky  Mt.  News-S  29.5.240 

Poet-e  .  1,903.080 

Post-S  .  769,300 


1,45.3.487 

1,713.973 

468,961 


1,196,678 

207,745 

1,692.907 

603.593 


Chronicle-e  _ _ _ 

2,268.887 

2.153.402 

•Chronicle-S  . 

,  1.075,744 

711,747 

Post-m  . 

1,762,044 

1,637,440 

+ Post-S  . 

715,841 

461,610 

Press-e  . 

883,917 

852.826 

Grand  Total  .  .  .  . 

6.70.5.933 

5.817.034 

Note:  2,268,887 

lines  includes  76,726 

2.331.908 

lines. 


829,522 

599,750 

137,316 


Grand  Total  ...-  1,618,481  1.566,,"i88 
ATLANTA.  GA. 

Constitution-m  ...  1,266,922  1,161,722 

Journal-*  .  1,734,472  1,706.211 

Journal  &  Const. -S  782,928  515,221 


Grand  Total  _ 2,712.859 

{Includes  PARADE,  43,495 
ANDERSON.  IND. 

Wlctln-e  .  808.683 

Herald-m  .  618,942 

Herald-S  .  190,856 


Grand  Total  _  7,986,899  7,586,692 

•Includes  AMERICAN  WEEKLY. 
41,403  lines. 

tincludes  THIS  WEEK,  60.6.30  lines. 
{Includes  PARADE,  43,495  lines. 

BUFFALO.  N.  Y. 

Courier  Express-m  934,474  869,475 

•Courier  Express-S  827,435  545,473 

News-e  .  1,966.336  1,862,313 


Grand  Total  _  4.387,584 

{Includes  PARADE  43,495 

DES  MOINES,  IOWA 

Register-m  .  591,457 

Tribune-e  .  8^,488 

tRegister-S  .  487,789 


3,600.923 

lines. 


560.974 

780,715 

864.764 


lines  of  part-run  advertising. 
(Last  Year)  2,153.402  lines  includes 
80,666  lines  of  part-run  advertis¬ 
ing. 

•Includes  AMERICAN  WEEKLY, 
41,403  lines. 

tincludes  THIS  WEEK.  60.630  lines. 


Grand  Total _  8,784,322  3,382,154 

CONSTITUnON-m 

— 1.161,722  lines  includes  9,940 

_ lines  of  part-run  advertising. 

JOURNAL-e 

1954— 1. 705,211  lines  includes  17,177 
lines  of  part-run  advertising. 
ATLANTIC  CITY,  N.  J. 

.  785,980  742,502 

.  208,062 


Grand  Total  _  3.728.245  8.277.261 

•Includes  AMERICAN  WEEKLY, 
41.403  lines. 

CAMDEN.  N,  J. 

Courier-Post-e  ....  1,023,837  905,499 

CHARLOTTE  N.  C. 

News-e  .  1,053,192 

Observer-m  .  1,193,487 

tObserver-S  .  552.642 


Grand  Total _  1,907,734  1.696.458 

tincludes  THIS  WEEK,  60,630  lines. 

DETROIT.  MICH. 

Free  Press-m  _  1,211,229  1,002.774 

{Free  Press-S  _  381,008  255,904 

News-e  . 2.222,781  1,986.489 

tNews-S  .  1,159,424  7135.277 

Times-e  .  1,189,144  1.046.087 

•Times-S  .  425.0.33  287,779 


INDIANAPOLIS.  IND. 

News-e  .  1,655,424 

Star-m  .  1,545.159 

tStar-S  .  899,960 

Times-e  .  1,080,523 

{Times-9  .  395,291 


6.588.619  5.314.310 
WEEKLY. 


Grand  Total _  994.042 

BALTIMORE.  MD. 

•American-S  .  547,951 

News-PosUe  .  1,215,859 

2"“-®  .  1,138.334 

. . .  1,740,608 

.  1,189,883 


145.808 
888,310 

380.444 

1,169.320 

1,103,973 

1,704.719 

810.808 


1.010.778 

1.267,394 

456,6.36 


Grand  Total  ....  2.799.321  2,734,808 

tincludes  THIS  WEEK.  60,630  lines. 


Grand  Total 

•Includes  AMERICAN 
41.403  lines, 
tincludes  THIS  WEEK.  60.630  lines 
{Includes  PARADE  43,495  lines. 


JACKSON.  MISS. 
Clarion  Ledger-m  .  758,688 

{Clarion  L^ger  A 
News-S  (note)  . .  250,569 

Daily  News-e  ....  566,480 

Daily  News-S  (note) . 

State  Times-e  (note)  516.602 
State  Times-S  (note)  214.219 


CHICAGO.  ILU 

Tribune-m  .  2.319,745 

Tribune-S  _  1,341,700 


DULUTH.  MINN. 

Herald-e  . . .  688..567 

News-Tribune-m  ...  549,718 

News-Tribune-S  . .  391,266 


tDaily  News-e 

Ameriean-e  . 

•American-S . 

Sun-Times-d  . 

{Sun-Times-S  . . . . 


1.489.817 

8.54.858 

280.917 

1.170,054 

348,679 


2.281,152 

979,502 

1,427.783 

825,840 

206,175 

1,040.870 

265,290 


5,782^635  5,169.264  Grand  Total 


Grand  Total 

editor  ac  PUBLISHER  for  September  3,  1955 


7,806,770  7,026.621 


690.082 

5.35,072 

293.121 


Grand  Total  _  1,629.541  1,518,275 

EL  PASO,  TEXAS 

Times-m  . 1,173.872  1.037.652 

{Times-S  .  433,791  327,288 

Herald-Post-e  ....  1.213.896  1,087,156 

Grand  Total  _  2.821.058  2,452,096 

{Includes  PARADE.  43.495  lines. 


1,604,378 

1,406,617 

633.157 

li.069,755 

274,641 


Grand  Total  .  5576.357  4,888.548 

tincludes  THIS  WEEK.  60.630  line*. 
{Includes  PARADE,  43,495  lines. 


746,887 

193,214 

704,312 

187,148 


Grand  Total  _  2.305.658  1.831,601 

Not*:  Clarion  Ledger  Sunday  and 
Daily  News  Sunday  Combined 
publication  October  3,  1954. 

State  Times  first  edition  Feb¬ 
ruary  28,  19.55. 

{Includes  PARADE  43.495  lines. 

JACKSONVILLE,  FLA. 

Times  Union-m  ..  1,575,935  1,415.442 
tTimes  Union-S  . .  664,667  434.103 


Grand  Total  _  2.240.602  1.849,545 

tincludes  THIS  WEEK.  60,630  line*. 

(Continued  on  page  56) 
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July  Linage 

{Continued  from  page  55) 


MIAMI,  FLA. 

1955  1954 

Hetald-m  .  2,512.376  2,429,779 

•Herald-S  .  1,155,410  827,815 

Ncws-e  .  1,181,430  1.146,S2f7 

tNews-S  .  464,831  821,715 


JERSEY  CITY,  N.  J. 

1955  1954 

Jersey  Journal-e  . .  830,244  847,538 

Note:  Jersey  Journal-e 

T.  Y.  830,244  lines  includes 
80,834  lines  of  part-run  adver¬ 
tising. 

L.  Y.  847>,538  lines  includes 
91,853  lines  of  part-run  adver¬ 
tising, 

KANSAS  CITY.  MO. 

Star-e  .  1,600,190  1,360,977 

Star-S  .  971,037  699,787 

Times-m  . .  1,602,061  1,464,529 


Grand  Total _  4,073,288  3,525,293 

KNOXVILLE,  TENN. 

Journal-m  .  593,993  565,250 

*Joumal-S  .  325,681  210,328 

News-Sentinel-e  ..  845,048  830,517 

5News-Sentinel-S  .  363,407  267,160 


Grand  Total _  2,128,129  1,882,255 

•Includes  AMERICAN  WEEKLY, 

41,403  lines. 

flncludes  PARADE,  43,495  lines. 
LITTLE  ROCK,  ARK. 
Arkansas  Gazette-m  948,765  957,608 

{Arkansas  Gazette-S  412,502  280,091 


Grand  Total  .  1,361.257  1,237,699 

{Includes  PARADE,  43,495  lines. 

LONG  BEACH,  CALIF. 
Independent-m  ...  1,468,744  1,433,996 

{Indeiiendent  Press- 

Telegram-S  _  771,961  460,782 

Press-Telegram-e  .  1,634,626  1,508,968 


Grand  Total  . 3,775,331  3,403,746 

Note  ; 

Indei)endent  1,468,744  lines  in¬ 
cludes  123,156  lines  part-run 
advertising. 

(Last  Year)  1,4.33,996  lines  in¬ 
cludes  117,728  lines  part-run  ad¬ 
vertising. 

Press-Telegram  1.534,626  lines 
includes  123,156  lines  part-run 
advertising. 

(Last  Year)  L608,968  lines  in¬ 
cludes  117,728  lines  part-run  ad¬ 
vertising. 

{Includes  PARADE,  43,495  lines. 
LONG  ISLAND,  N.  Y. 
Newsday-Suffolk-e  1.426.981,  1,280,646 
Newsday-Nassau-e  1,676,945  1,562,478 

Grand  Total  _  3,100,926  2,833,124 


LOS  ANGELES,  CALIF. 


Examiner>m  . 

.  1,7.20,234 

1,487.010 

♦Examiner-S  .  . . . 

.  1,073,945 

640,558 

Times-m  . 

..  2,850,1.34 

2.418»930 

fTimes-S  . . . 

.  1,986,960 

1,146,613 

Daily  News-m  . . , 

.  1.187,04l' 

833,866 

Herald'Express-e 

1,069,836 

Mirror-e  . . 

. 

827^481 

Mirror  Daily 

. .  .1,274,202 

Grand  Total  . . . 

.10,092,606 

8,424,294 

Note  ;  TIMES-S 

1,986,960  lines  includes  216,788 
lines  part-run  advertising. 

(Last  Year)  1,146,613  lines  in¬ 
cludes  115,088  lines  part-run  ad¬ 
vertising. 

•Includes  AMERICAN  WEEKLY. 

47,0.56  lines. 

flncludes  THIS  WEEK.  62,515  lines. 

LOUISVILLE,  KY. 

Courier  JournnI-m  1,427,56,5  1,. 300, 868 
Courier  Journal-S  779,137  540,391 

Times-e  .  l,463,822i  1,358,674 

Grand  Total  .  3,660,l>24  3,199,933 

MEMPHIS.  TENN. 
Commercial 

Appeal-m  .  1,788,900  1.632.653 

fCommercial 

Appeal-S  .  7.30,741  519, .527 

Press-Scimitar-e  ..  1,124,550  1,032,873 


Grand  Total  _  3.6,5.3.191  3.185,0.5.3 

flncludes  THIS  WEEK.  60.630  lines. 

MERIDEN,  CONN. 

Record  Journal 

(See  note) .  665.372  661.920 

Note:  Record  (m)  and  Journal  (e) 
are  sold  only  in  combination. 
Linage  of  one  edition.  Record 
(m)  only  is  given. 


Grand  Total  .  5,314,055  4,725.636 

Note:  HERALD-S 

1955r— 1,155,410  lines  includes  132.- 
092  lines  of  part-run  ad¬ 
vertising. 

1954 — 827,815  lines  includes  97,187 
lines  of  part-run  adver¬ 
tising. 

•Includes  AMERICAN  WEEKLY, 

41,403  lines 

flncludes  THIS  WEEK,  60,630  lines. 

MILWAUKEE,  WIS. 

Sentinel-m  .  1,061,348  885,462 

•Sentinel-S  .  271,552  191,743 

Joumal-e  . 2.538,017  2,363.101 

f  Journal-S  .  1,361.950  953,906 


Grand  Total  _  5.232,867'  4,394.212 

•Includes  AMERICAN  WEEKLY, 

41,403  lines. 

flncludes  THIS  WEEK,  60,630  lines. 
MINNEAPOLIS.  MINN. 

Tribune-m  .  1,271,257  1,136,573 

Star-e  . 1,875,647  1,697,737 

fTribune-S  .  981,499  662,006 


Grand  Total  _  4,128,4  0  3  3.496.316 

flncludes  THIS  WEEK.  60,630  lines. 

MODESTO,  CALIF. 


Bee-e  . 

777,596 

739,071 

MONTREAL,  CANADA 

JStar-e . . . 

1,787.311 

1.766.082 

Gazette-m  . 

1,051,454 

1,006,601 

La  Presse-e  . . 

1,844,990 

1,946,925 

La  Patrie-e  . 

133,582 

139,782 

La  Patrie-S  . 

192,041 

156,066 

Grand  Total  . 

5,009,378 

5,014,456 

^Includes  Weekend 

Magazine,  53,013 

lines. 

MUNCIE 

IND. 

Press-e  . 

742,868 

785,469 

Star-m  . 

748,814 

792,840 

Star-S  . 

225,079 

173.685 

Grand  Total  .... 

1,716,761 

1,761,994 

NASHVILLE,  TENN 

Banner-c  . 

1,157,713 

1,261,808 

Tennessean-m  . 

1,219,546 

1,278.722 

Tennesscan-S  ... 

584,195 

370,562 

Grand  Total  .... 

2,961,454 

2,911,092 

NEW  HAVEN.  CONN. 

Journal  Courier-m  .  360,208  357,058 

Register-c  .  1,243.254  1,250,312 

Register-S  . 460.604  337,062 


Grand  Total  _  2,064,066  1,944,432 

NEW  LONDON,  CONN. 

Dav-e  .  701,917  737,025 

NEW  ORLEANS,  LA. 
Times-Picayune-m  .  2,076,574  1,905,616 
fTimes-Picayune  & 

8tates-S  .  900,116  663.551 

Item-e  .  874.577  874.7w56 

•Item-S  . 385.690  270,582 

States-e  .  1,101,760  1,018,430 


Grand  Total  _  5.338,717  4,732.935 

•Includes  AMERICAN  WEEKLY, 

41,403  lines. 

flncludes  THIS  WEEK.  60,630  lines. 

NEW  YORK,  N.  Y. 

Times-m  .  1,480,385  1,311,494 

Times-S  .  1,688.911  1.196,142 

Herald-Tribune-m  .  778,180  744,015 

fHerald-Tribune-S  .  556,7.36  465,308 

Mirror-m  .  693,581  682.497 

Mirror-S  .  273,137  214,051 

#News-m  .  1,272.0.38  1,289,731 

#News-S  .  1,137,168  823,465 

Journal-American-e  787,951  784,946 

•Journal-American-S  333.. 504  259,910 

Post-e  . 801,942  791,666 

Post-S  .  9.3,516  66,894 

World-Tel  &  Sun-e  820,139  744,486 

Eagle-e  (note)  .... -  604,045 

Eagle-S  . .  164,624 

Grand  Total  ..  10,717,188  10.143,274 

Note:  Mirror-m 

This  Year  693,581  lines  includes 
131,738  lines  of  part-run  advertis¬ 
ing. 

Last  Year  682.497;  lines  includes 
117,887  lines  of  part-run  advertis¬ 
ing. 

Mirror-S 

This  Year  273,137  lines  includes 
78,432  lines  of  part-run  advertis¬ 
ing. 


Last  Year  214,051  lines  includes 
58,639  lines  of  part-run  advertis¬ 
ing. 

News-m 

This  Year  1,272,038  lines  includes 
570,507  lines  of  part-run  advertis¬ 
ing. 

Last  Year  1,289,731  lines  includes 
599,945  lines  of  part-run  advertis¬ 
ing. 

News-S 

This  Year  1,137,168  lines  includes 
804,478  lines  of  part-run  advertis¬ 
ing. 

Last  Year  823,465  lines  includes 

599,650  lines  of  part-run  advertis¬ 
ing. 

Journal-American-e 

This  Year  787,951  lines  includes 

77,281  lines  of  part-run  advertis¬ 

ing. 

Last  Year  784,946  lines  includes 

66.403  lines  of  part-run  advertis¬ 

ing. 

Journal-American-S 

This  Year  333.504  lines  includes 

47,434  lines  of  part-run  advertis¬ 

ing. 

Last  Year  259,910  lines  includes 

18,635  lines  of  part-run  advertis¬ 

ing. 

Note  :  Brooklyn  Eagle  ceased  publica¬ 
tion,  effective  January  29,  1955. 
•Includes  AMERICAN  WEEKLY. 

41.403  lines. 

flncludes  THIS  WEEK.  79,898  lines. 
#Includes  SPUT-RUN.  169,067  lines 
in  (m)  and  121,171  lines  in  (S). 

NIAGARA  FALLS.  N.  Y. 

1955  1954 


PHILADELPHIA,  PA. 


1955 

Bulletin-e  .  1,636,587 

•fBulletin-S  .  429.082 

Inquirer-m  .  1,390.899 

Inquirer-S  .  1,289,279 

News-e  .  458,258 


1.541.H 

K7,a 


Grand  Total  -  5.204,105  4.541  t-i 

•Includes  AMERICAN  WEElii 

41,403  lines. 

flncludes  THIS  WEEK,  60,630  Ilia. 


PHOENIX,  ARI7.. 

Gazette  (see  note)  .  1,589,055  _ 

fRepublic-S  .  575,385  _ 


Grand  Total  ....  2.164,440  _ 

Notb:  Gazette  is  sold  in  combinatioi 
morning  and  evening ;  linage 
one  edition  only,  evening,  i 
shown. 

flncludes  THIS  WEEK.  62,515  Inm 
PITTSBURGH.  PA. 
Post-Gazette-m  ...,  880,386  7H,Nt 

Press-e  .  1,359,856  1,19410 

fPress-S  .  814.794  SIOJH 

Sun-Telegraph-e.  ..  7  4  8,89  1  698,8: 

•Sun-Telegraph-S  .  4  88,4  7  2  832,(14 


Grand  Total  -  4,292,399  $.542,2M 

•Includes  AMERKJAN  WEEH,I 
41,403  lines. 

flncludes  THIS  WEEK.  60,630  lina 


PORTLAND,  ORE. 

Oregonian-m  .  1,511,553  1,454,581 

•Oregonian-S  . 749,837  577,248 

Journal-e  .  1,120,377  1,127.848 

fJournal-S  .  616.625  248,161 


Gazette-e  .  1,133,743  1,079.022 

NORFOLK,  VA. 
Ledger-Dispatch  & 

Portsmouth  Star-e  1,908,510  1,248,799 
Virginian-Pilot-m  .  1,637,975  1,663,940 
fVirginian-Pilot  & 

Portsmouth  Star-S  831,431  494,623 


Grand  Total  _  3.998,39  2  3.40(^11; 

•Includes  AMERICAN  WEEKLY, 
47,056  lines. 

flncludes  THIS  WEEK,  62,515  liiei 
POUGHKEEPSIE,  N.  Y. 

New  Yorker-e  .  747.269  688,286 

New  Yorker-S  .  229,396  156,712 


Grand  Total  _  4,.377.916  3,407.362 

Note;  LEDGER  -  DISPATCH  & 
PORTSMOUTH  STAR-e 
1955—1,908,510  lines  includes  615,640 
lines  of  part-run  advertising. 
19.54—1,248,799  lines  includes  28,680 
lines  of  part-run  advertising. 

VI RGI NI AN-PI  LOT-m 
1955—1,6.37,975  lines  includes  176,826 
lines  of  part-run  advertising. 
1954—1,663,940  lines  includes  25,616 
lines  of  part-run  advertising. 
VIRGINIAN-PILOT  &  PORTS¬ 
MOUTH  STAR-S 

19.5.5 — 831,431  lines  includes  235,481 
lines  of  part-run  advertising, 
flncludes  THIS  WEEK.  60,630  lines. 

OAKLAND,  CALIF. 

Tribune-e  .  1..5.32,950  1,. 399,144 

{Tribune-S  .  787,165  458,635 

Grand  Total  ..  2.320.115  1,857.779 

{Includes  PARADE,  65,950  lines. 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  .  960,275  95.3.4.58 

Oklahoman-S  .  .509..557  .3.59,807 

Times-e  . .  1,048.830  1.05,5.900 


Grand  Total  _  2,527,662  2.369.165 

Note:  1.048,8.30  lines  includes  86,619 
lines  of  part-run  advertising. 

Last  Year  1,055.900  lines  includes 
85,170  lines  of  part-run  advertis¬ 
ing. 

OMAHA,  NF,BR. 
World-Herald 

(.see  note)  .  1,1.38,402  1,100,509 

World-Herald-S  ....  668.635  473,554 


Grand  Total  _  1,807,0.37  1,574,063 

Note:  World-Herald  sold  in  combi¬ 
nation  morning  and  evening,  lin¬ 
age  of  only  one  edition,  evening, 
is  shown. 

PASADENA,  CALIF. 

Star-News-e  .  87.3,227  8.3.5,802 

{Star-News-S  .  401,995  279,191 

Grand  Total  _  1,275,222  1,114,993 

{Includes  PARADE,  43,495  lines. 

PAWTUCKET.  R.  1. 

Times-c  .  766.225  780,662 

PEORIA,  ILL. 

Journal  (see  note)  .  1,110.339  1,125,547 

{Journal  Star-S  ..  461,589  320,459 

Grand  Total  .  1.571.928  1,446,006 

Note:  Journal  (e)  and  Star  (m)  sold 
in  combination.  Linage  of  only 
one  edition.  Journal  (e)  is  given. 
{Includes  PARADE.  43,495  lines. 


Grand  Total  .  976,665  84J,»i: 

PROVIDENCE,  R.  1. 

Bulletin-e  .  1,367,145  1,424.3M 

Journal-m  .  840,34  3  667,99 

f  Journal-S  . . .  532,087  412,41( 

Grand  Total  _  2,739,575  2.5(M,7!» 

flncludes  THIS  WEEK.  60,630  lintt 
QUINCY,  MASS. 

Patriot  Ledger-e  ..  587,416  67J,I"9 

READING.  PA. 

Elagle  (see  note)  ..  965,245  973,111 

Eagle-S  .  183,660  150.674 


Grand  Total  _  1,148,905  1.124,196 

Note;  Eagle  (e)  and  Times  (ml  aold 
in  combination,  linage  of  one  edi¬ 
tion,  Eagle  (e),  only  is  given. 

RICHMOND,  VA. 

News  Leader-e  .  1,449,592  1,466.117 

Times-Dispatch-m  .  1,214.077  1,149,474 
fTimes-Dispatch-S  .  760,761  529,68 


Grand  Total  . . .  3,424,430  3.146,114 

flncludes  THIS  WEEK.  60,630  line*. 
ROANOKE,  VA. 

Times-m  . 882.011  781,448 

{Times-S  .  290,994  196.146 

World-New»-e  .  841,141  772,656 


Grand  Total  ....  2,014,146  1.752,261 
{Includes  PARADE.  4.3.495  lines. 
ROCHESTER,  N.  Y. 
Democrat  & 

Chronicle-m  .  1,372,354  1,321.166 

fDemocrat  & 

Chronicle-S  .  7  6  7,319  .530,516 

Times  Union-e  ....  1.282.717  1,234,096 

Grand  Total  ....  3.422,390  3,085,597 
flncludes  THIS  WEEK.  60.6.30  lines 
SACRAMENTO,  CALIF. 

Bee-e  .  1,794,109  1,636,747 

Union-m  .  567,117  610.622 

Union-S  . 371.717  182.460 


Grand  Total  _  2,732.943  2.329.829 

ST.  LOUIS,  MO. 

Globe-Democrat-m  .  1,093.S.'9  944,540 

•fGlobe-Democrat-S  535,738  386.1M 

Post-Dispatch-e  ...  1,830.534  1,718.86! 
{Post-Dispatch-S  ..  1,114,040  704.324 


Grand  Total  ....  4,574,171  S,752.*28 
Note:  GliOBE-DBMOCRAT-m 
1955—1,093,859  lines  includes  29,566 
lines  of  part-run  advertising. 
•Includes  AMERICAN  WEEKLY. 

41,403  lines. 

flncludes  THIS  WEEK.  60.630  lines. 
{Includes  PARADE.  42,183  lines. 


EDITOR  SC  PUBLISHER  for  September  3,  1955 


56 


ST.  PAUL.  MINN. 

1*55 


Pionetr  Pi"*''" 
•Pioneer  Pre»s-s> 
Dispe***'"* 


1»54 

1,10«.54)7  1,022.690 
774.065  640.044 

1,432,061  1.250,400 


GrMd  ToUl  ....  3,312.623  2.813,134 
ilMludee  AMERICAN  WEEKLY, 

41,403  linei. 

ST.  PETERSBURG,  FLA. 

.  1,402.492  1,334,076 

[t^».S  .  637.843  450468 

Grand  Total  -  2,040,336  1,784,243 

llncludes  PARADE,  43,496  line^. 

SAN  ANTONIO,  TEXAS 

Ein«M-m  .  1,410,053  1,256,410 

Jf^re^i-S  .  6T6,897  461,547 

IwVe  .  1,512.800  1,412,028 

. .  1,584,506  1.506,357 

iught-S  .  641,863  435,360 


Grand  Total  ....  5,826.11*  5.061,692 
•Includes  AMERICAN  WEEKLY. 

41,403  lines. 

tincludes  THIS  WEEK.  60,630  lines. 
SAN  DIEGO,  CALIF. 

Union-m  .  1,367,648  1,307,322 

lUnion-S .  749,589  500,605 

Tribone-e  .  1,750,317  1,654,413 


Grand  Total  ....  8.867,554  3,462,340 
llncludes  PARADE.  43,495  lines. 

SAN  FRANCISCO,  CAUF. 

Chronicle-m  .  850,751  745.078 

tChronicle-S  .  521,901  349.105 

Exaffliner-m  .  1,531,504  1,305.972 

•Examiner-S  .  896.630  557,706 

Call.Bulletin.e  ....  594,956  586,599 

News.e .  700.794  718,220 


Grand  Total  _  5.096..5.36  4,262,680 

CHRONICLE  (m)  Note:  850.751 
lines  includes  26,463  lines  part-run 
advertising. 

CHRONICLE  (S)  Note:  521,901 
lines  includes  23,175  lines  part-run 
advertisinK. 

(Last  Year)  349,105  lines  includes 
11,016  lines  part-run  advertising. 
•Includes  AMERICAN  WEEKLY. 
47,056  lines. 

tincludes  THIS  WEEK,  62.515  lines. 
SAN  JOSE.  CALIF. 


Mercury-m  . 

Newi-e  . 

Mercury-News-S 


1,276,972  1,120.657 
1,304,484  1.162.235 
514,866  323.286 


3.096.322  2.606,178 


•Includes  AME31ICAN  WEEKLY. 

41,403  lines. 

{Includes  PARADE.  43,495  lines. 


TACOMA.  WASH. 

1955  1954 

News-Tribune-e  ...  1,164,271  1,123,419 
News-Tribune-S  ...  479,676  314,961 


Grand  Total  _  1,643,947  1,438,380 

TAMPA,  FLA. 

. .  1,448,498  - 


Tribune-m  . 

Tribune-S  .  659,365 

Times-e  .  552,905 


Grand  Total  ....  2,660,768  - 

TOLEDO,  OHIO 

Times-m  .  995,307  996,394 

Blade-e  .  1,640,947  1,533,544 

Blade-S  .  833,400  564,524 


Grand  Total  _  3,469,654  3.094,462 

TORONTO,  CANADA 
Globe  ft  Mail-m  ..  1,209.261  1,111,846 
tTelesram-e 


Star-e 

Star-W 


1,898,894  1,779.282 
2.214,402  2,231,978 
76,220  83,442 


Grand  Total  5.398.777  6,206.548 

tincludes  WEEKEND  MAGAZINE. 
53,013  lines. 


TRENTON,  N.  J. 

Evening  Times-e  945.058  942,184 

Times  Advertiser-S .  331,934  209,625 

Trentonian-m  .  709,846  704,625 


Grand  Total  .  .  1,986.838  1.856.334 

TROY.  N.  Y. 

Record  (See  Note).  864,101  825.956 


Note:  Record.m  sold  in  combina¬ 
tion  with  Times-Record-e.  Linage 
of  one  edition,  Record-m  only  is 

given. 

TULSA.  OKLA. 

Tribune-e  ..  .  1.616.310  1.493.849 

World-m  . 1,608.044  1.521,424 

World-S  .  538.684  368.884 


Grand  Total  3,763.038  3.384,157 

UNION  CITY,  N,  J. 


Hudson  Dispatch-m  676.296  646.396 

UTICA,  N.  Y. 

Observer  Dispatch-e  718,472  796.560 

Observer  Dispatch-S  260,450  176,398 

Prcss-m  . .  .  869.622  877.319 


SCHENEfTTADY,  N.  Y. 

Gaiette-nn  .  1.001,478  1,002.143 

Union-Star-e  .  795.1881  782,881 


Grand  Total  ....  1,796.666  1,785,024 
SCRANTON,  PA. 

Times-e  .  916,941  864,472 

SEATTLE,  WASH. 
Poat-Intelligencer-m  1.118,190  1,095,963 
‘Post-lntelliirencer-S  496.976  379,737 

Times-e  .  1„5.58.444  1..572.000 

Times-S .  621,590  412,254 


Grand  Total  1.848,544  1,850.277 

WASHINGTON,  D.  C. 

News-e  .  950,346  977.008 

Post  ft  Times- 

Herald.m  . .  2,028,126  1.874,391 

•{Post  ft  Times- 

Herald-S  _  856.484  540.407 

Star-e  _ 2.636.648  2,458.983 

tStar-S  - 867.791  630.934 


Grand  Total  ....  3.795.200  .3.460.224 
•Includes  AMERICAN  WEEKLY, 
47,056  lines. 

SHREVEPORT.  LA. 

Jonrnal-e  .  910,761  861,302 

Times-m  .  1.046,440  1,034,154 

Tlmes-S  .  413.177  255,384 


Grand  Total  7,239,394  6.481.723 

•Includes  AMERICAN  WEEKLY 

41,403  lines. 

llncludes  PARADE  43,495  lines, 
tincludes  THIS  WEEK  60.630  lines. 
WATERBURY,  CONN. 
Republican-m  .  ...  797,873  874,040 

Republican-S  .  314.722  224.681 

American-e  .  949.059  952,285 


Grand  Total 


Grand  Total  ..  2.370.378  2,150.840 

SIOUX  CITY.  IOWA 
Jonrnal-Tnbune-e  .  721.066  741.623 

Journal-S  .  279,652  509,751 


Grand  Total  -  1.000.718  1,251,374 

SOUTH  BEND.  IND. 

Tribnne-e  .  1,31.5,206  1.214,514 

Tribune-S  .  475.804  351,562 

Grand  Total 


1,791,010  1,566,076 


SPOKANE.  WASH. 
Spokesman-Review-m  8.36.817  777,276 

^pokesman-Review-S  562,724  423.549 

Cbronicle-e  .  1,012.614  971,766 


WESTCHESTER  COUNTY 
GROUP,  N.  Y. 

Mamaroneck 

Times-e  .  403,420 

Mount  Vernon 

Argus-e  .  579,949 

New  Rochelle  Standard 

Star-e  .  _  602,820 

Ossining  Citizen- 

Register.e  .  410.553 

Peekskill  Star-e  .  382,619 

Port  Chester  Item-e  548.295 
Tarrytown  News-e  .  419,622 

Yonkers  Herald 
Statesman-e 
White  Plains  Reporter 
Dispatch-e  ....  722.501 


2,061,654  2.051.006 
MACY 


353.307 

667,712 

607,855 


385.309 

312,683 

637.606 

391,106 


637,299 


608,415 

707.181 


WORCESTER.  MASS. 

1955  1954 

Telegram.S  .  470.979  352,618 

Telegram-m  . 856.929  871,321 

Gazette-e  .  949.579  978,457 


Grand  Total  _  2,277.487  2.202.396 

YAKIMA,  WASH. 

Republic 

(See  Note)  .  .  802,082  - 

Herald-S  .  231.116  - 


Grand  Total  1.033.197  - 

Note:  Republic-e  and  Herald-m  sold 
in  combination ;  linage  of  one 
edition  only,  e.  is  shown. 

YOUNGSTOWN,  OHIO 
Vindicator 

Telegram-e  .  1,306.106  1.112,579 

(Vindicator 

Telegram-S  _  698.416  527,116 


Grand  Total  2,004.622  1.639,695 

{Includes  PARADE  43,495  lines. 

FIGURES  SUPPLIED 
BY  PUBLISHERS 

ABERDEEN,  S.  D. 


Amcrican-News-« 

American-News^S 

305.088 

144.620 

272,622 

112.448 

Grand  Total  . .  . 

449.708 

385,070 

ALTOONA.  PA. 

Mirror-e  . . 

842.737 

805.336 

APPLETON,  WIS. 

Post.Crescent-e 

1.148.896 

1.239.840 

BATTLE  CREEK,  MICH. 

Enquirer  &  News-o. 
Enquirer  &  News^S. 

985.600 

240.418 

918.148 

152,446 

Grand  Total  . 

1.226.018 

1.070.594 

BIRMINGHAM,  ALA, 

News-e  ... 

News-S  ... 
Post-Hera!d-m 

1,8.39.927 

715.371 

1.325.225 

1.65.5.312 

533.304 

1.146.357 

Grand  Total 

3.880.523 

3.334.973 

BURLINGTON.  VT. 

Free  Press-m 

705.732 

720.775 

CANTON 
Repository-*'  .  . 

Repository-S  ... 

.  OHIO 

1..527.904 

.595.294 

1.533.910 

465.402 

Grand  Total  , 

2.123.198 

1.999.312 

CASPER, 

WYO. 

Tribune-Herald-e  . .. 

.397,. 502 
259.378 

461.652 

273,336 

Tribune-Herald  & 
Star*S  ... 

99.092 

89,292 

Grand  Total 

755.972 

824.180 

COLORADO  SPRINGS,  COLO. 

Free  Press-m  .... 
Free  Press-S  . 

4.52,987 

155.813 

396.129 

94.718 

Grand  Total  . 

608.800 

490,847 

DAVENPORT,  IOWA 

Times-e  .... 

Democrat-S  .  ... 

Democrat-m  . .  . 

062.234 

304.878 

726.138 

937.748 

304.542 

650.370 

Grand  Total  .  . 

1,993.250 

1.892.660 

DAYTONA  BEACH.  FLA. 

News-e 

News- Journal-S 
Joumal-m  .  ... 

620.274 

194.8.59 

622,237 

531.787 

140,665 

528,630 

Grand  Total  . 

1.437.370 

1,201,082 

GRAND  FORKS.  N. 

D. 

Herald-meS  .  ... 

531,902 

489,762 

GREEN  BAY,  WIS. 
Press-Gazette.e  ....  1.077.856  1,055.610 

GREENWICH.  CONN. 

Time-e  ....  451.766  415,926 

HUNTINGTON,  W.  VA. 

Advertiser-e  .  .....  956.941  968,438 

Herald  Dispatch-m  .  1,016,995  996,602 

•Herald  Advertiser-S  338.527  272.881 

Grand  Total  .  .  2.312.463  2.2.37.921 

•Includes  AMERICAN  WEEKLY 
41.256  (1955):  24.491  (1954); 

COMIC  WEEKLY  1,959  (1965); 

9,796  (1954). 

HYANNIS,  MASS. 

Cape  Cod  Standard- 

Times-e  .  .  .  481.642  506.814 


JOHNSTOWN,  PA. 

1955  1954 

Tribune-Demoerat-d.  974,001  899,010 

KENNEWICK-PASCO-RICHLAND. 

WASH. 


Tri-City  Herald-e 

539.952 

577  927 

Tri-City  Herald-S  . 

129,409 

70,133 

Grand  Total  .... 

669.361 

648.060 

LINCOLN, 

,  NEB. 

Star-m  . . . 

795.522 

753.438 

Journal-e  .... 

740,320 

700.532 

Joumal-Star-S  ... 

224.196 

138.558 

Grand  Total  . 

1,760.038  1,592,528 

LYNN.  MASS. 

Telegram-N(  ws-c 

374.794 

426.090 

Telesrram-News-S  . . 

179,102 

112.042 

Grand  Total  .... 

553,896 

538,132 

MADISON 

.  WIS. 

Capital  Times-e  . 

870.730 

810.166 

Wis.  State 

Journal-m  .... 

956,543 

8*3,769 

{Wis.  State 

Journal-S  . 

374,738 

260.897 

Grand  Total 

2.202.011 

1.924.832 

{Includes  PARADE  50,666. 

MOLINE-ROCK 

ISLAND. 

ILL 

Dispatch-e  .  ..... 

937.104 

939.638 

Argus-e 

866,232 

903.717 

Grand  Total  . 

1,803.336 

1.843.355 

NEW  BEDFORD,  MASS. 

Standard-Timee-e  . . 

761.292 

816.844 

iStandard-Times-S  . 

253,008 

171,172 

Grand  Total 

1.014.300 

988.016 

{Includi'S  PARADE  43.274 

(1955), 

29,170  (1954)  1 

lines. 

NORRISTOWN,  PA. 

Times- Herald-e 

678,637 

681.694 

OIL  CITY,  PA. 

Derrick-m  *  .  . 

468.193 

522.608 

Blizzard-e 

410.160 

469,575 

Grand  Total 

878,353 

992.183 

ORLANDO.  FLA. 

Sentinel-m  .  . 

974.176 

866.558 

Star.e  .  . 

986.916 

876.582 

Sentinel-Star-S  .  . 

327.292 

258.804 

Grand  Total  . 

2.288.384 

2.001.944 

PASSAIC 

.  N.  J. 

Herald-News-e 

826.121 

844,214 

PENSACOLA,  FLA. 

Journal-m 

776.874 

758.212 

News-Journal-S 

288.022 

197.736 

New»-e  . 

615,426 

568.568 

Grand  Total 

1.680.322 

1,524.516 

PINE  BLUFF,  ARK. 

Commercial-eS 

577.710 

537,656 

POTTSTOWN,  PA. 

Mercury-m  .  , .  ,  . 

766.570 

780.038 

RAPID  CITY.  S.  D. 

Jouma!-e  . ,  . 

486,738 

486.612 

Joumal-S  . .  .... 

164,206 

103.740 

Grand  Tutal 

650.944 

590.352 

ROCKFORD,  ILL. 

Star-m  . .  . 

889.994 

851.802 

Register- Republic-e 

1,242,892 

1,195,950 

Star-S  _ 

411.208 

328.566 

Grand  Total  . 

2,544.094 

2,376.318 

SALISBURY.  N.  C. 

Post-e  . .  . . .  . 

526,232 

533,288 

Post-S  . . 

175,882 

146,930 

Grand  Total 

702.114 

680,218 

SALEM 

,  ORE. 

Capital  Journal-e 

799.488 

770.347 

Oregon  Statesman-m 

836,963 

767.253 

Grand  Total  .  . . 

1,6.36.451 

1.537.600 

SUPERIOR,  WIS. 

Telegram-e  . .  .  . 

490.896 

560,420 

TEXAS 

HARTE-HANKS  PAPERS 


ABILENE 

Reportcr-News-m  .  665,252  635.668 

Reporter-News.e  ..  649.138  618,058 

Reporter-News-S  ..  322.560  259,140 

Grand  Total  .  .  1,636.950  1.612.756 

(Continued  on  page  58) 
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July  Linage 

{Continued  from  page  57) 


BIG  SPRING 

1955  1954 

Herald-e  _  392,686  389,396 

Herald-S  , .  .  189,769  230,250 


Grand  Total 


582,465  619,646 

CORPUS  CHRISTI 

Caller-m  . .  1,383,480  1,419.936 

Times-e  . 1,300,236  1,385.146 

Caller-Times-S  .  374.556  252,840 


Grand  Total  _  3,058,272  3,057,922 

DENNISON 

Hirald-e  .  343,896  313,432 

Herald-S  _  126,056  124,259 


Grand  Total  _  469,952  437,691 

MARSHALL 

News  Messengrer-e  .  362,698  353,682 

News  Messentter.S  .  188,071  137,794 

Grand  Total  550,769  491,476 

PARIS 

News-e  _  314,482  335,314 

News-S  . .  141,105  104.880 


Grand  Total  455,587  440,194 

SAN  ANGELO 

1955  1954 

Standard-m  ....  655,858  683,410 

Standard-e  .  .  611,492  644,504 

Standard-S  _  324,366  233,534 


Grand  Total  _  1,691,716  1,661,448 

GREENVILLE 

Banner-e  .  222.614  177,933 

Banner-S  _  106,967  68,474 


Grand  Total  _  329,681  246,407 

SNYDER 

News-e  _  225,960  256,760 


News-S 


158,214  106,344 


Grand  Total  384,174  363.104 

ADVERTISING 
LINAGE  SERVICE 

AUGUSTA.  GA. 

Chronicle-m  .  767,077  835,379 

Chronicle-S  ...  263,992  185,193 

Herald-e  _  693,202  778,202 


COLUMBIA,  S.  C. 

1955 

1954 

State-m  . .  . 

832,966 

814,349 

State*S  ........... 

434,261 

289,447 

Record-e  ... 

763,046 

720,826 

Grand  Total 

2,030,273 

1,824,622 

FOND  DU  LAC,  WISC. 

Comm.-Rep.-e  . 

596,155 

697,076 

HAMMOND,  IND. 

Times-e  .  . 

1,041.642 

1,102,910 

Times-S  ...... 

350.682 

265,136 

Grand  Total 

1,392,224 

1,368,046 

HAVERHILL,  MASS. 

Gazette-e 

439,116 

472,724 

JAMESTOWN,  N.  Y. 

Post-Journal-e 

854,990 

889.344 

LAWRENCE,  MASS. 

Tribune-e  (See  Note) 

683,055 

680,891 

Note  :  Tribune-e 

sold  in 

combina- 

tion  with  Eagle-m. 

LEVITTOWN.  PA. 

Times-e  .  .  . 

592,618 

- - - 

LOWELL, 

MASS. 

Sun-e  .  .  .  . 

498.123 

557,090 

Sun-S  . 

161,154 

84,550 

Grand  Total 

659.277 

641,640 

LYNN, 

MASS. 

Item-e  .  ... 

458.946 

499.636 

Tel-News-e  .  .  .  . 

346,927 

415,805 

Tel-News-S  . . 

168,324 

109.685 

Grand  Total 

974,197 

1,025,126 

MONROE.  LA. 

W orld-m  ( See  N ote ) 

668,324 

607.227 

World-9  . . 

213,208 

140,502 

Grand  Total 

881.532 

747,729 

Note:  World-m  sold  in  combination 

with  News  Star-e. 

PASADENA,  CALIF. 

Independent-m 

948.654 

907.605 

Independent-S 

300,289 

222,364 

Grand  Total 

1,248,943 

1,129.969 

PATERSON.  N.  J. 

Call-m  .  .  ...... 

731,845 

708.116 

News-e 

888,319 

912,852 

Grand  Total 

1,620,164 

1,620,968 

SCRANTON.  PA. 

Tribune.m 

479,164 

462.959 

Scrantonian-S 

323,733 

269.356 

Grand  Total  . .  .  . 

802,897 

732,315 

Grand  Total  1,724.271  1,798,774 

BLUEFIELD,  W.  VA. 
Telefrraph-m 

(See  Note)  ...  451,431  409,038 

Teleprraph-S  .  . .  167,270  116.802 


WILKES-BARRE.  PA. 

»Rccord-m  .  .  626.137  - 

•Times-Leader-e  . .  849.867  - 

#Independent-S  423,628  - 


Grand  Total  618.701  625.840 

Note;  Tel<'Kraph-m  sold  in  combina¬ 
tion  with  Sunset  News-e. 

CHARLESTON,  W.  VA. 

Gazette-m  .  864.791  842,362 

Gazette-S  .  ..  289.570  217.865 

Mail-e  .  701,694  731,469 

Mail-S  . .  .  286,013  190,612 


Grand  Total 


2,141.068  1.982,308 


•Did  not  publish  in  1954 — On  Strike. 
#Not  available  for  1954. 

Shaggy  Dog  Tale 

A  shaggy  dog  18  feet  high 
carries  a  12-foot  San  Jose  Mer¬ 
cury-News  in  his  mouth  and 
the  label:  “Everybody’s 
Friend.” 


We  handle  negotiations  for  the  sale  or  purchase 
of  daily  newspapers  from  coast  to  coast — three 
offices  conveniently  located.  Contact  the  nearest 
office  for  a  confidential  discussion. 

BLACKBURN-HAMILTON  COMPANY 

Newspaper  -  TV  -  Radio  Brokers 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
ClUfard  Marshall 
Washington  Bide- 
Sterling  3-4341-2 


CHICAGO 
Rajr  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755-3 


SAN  FRANCISCO 
William  T.  Stubblefield 
111  Sutter  St. 
Elxbrook  2-5371-3 


A  Denial 

To  THE  Editor:  In  a  story 
(Aug.  27)  of  the  Unitypo  dU- 
cussion  at  the  ITU  convention, 
a  statement  was  made  by 
Howard  W.  Parish,  president 
of  the  Columbia  Basin  Nevt 
that  I  “get  help  from  a  power¬ 
ful  group  in  the  Pacific  North¬ 
west.”  The  Tri-City  Herald 
wisiies  the  opportunity  to  deny 
it.  The  annual  statement  oit 
ownership  will,  in  itself,  refute 
any  such  claim. 

The  Tri-City  Herald  is  owned 


Readers  Say 

(Continued  from  page  2) 

quoted  in  your  story  were: 

1952  .  387,030 

1953  . _..... .  504,594 

1954  .  455,133 

1st  6  mos. 

1955  . . .  285,022 

An  examination  of  the  record 

shows  that  many,  many  issues 
published  in  previous  years  car¬ 
ried  far  more  advertising  than  ,  .  „  ,  . 

the  two  issue.s  of  May  and  June, 

1955,  referred  to  as  AW’s  big¬ 
gest  issues  in  its  history. 

Another  paragraph  reads: 

“Today,  29  Sunday  newspa¬ 
pers  are  distributing  the  Ameri¬ 
can  Weekly.  Of  these,  only  12 
are  Hearst  newspapers  with 
about  51/2  million  circulation.” 

The  official  ABC  figure  for 
the  Hearst  Sunday  newspapers 
for  the  six  months  ending 
March  31,  1955  is:  5,502,797. 

Finally  the  story  states: 

“One  of  the  first  steps,  recog¬ 
nized  as  essential  to  give  the 
magazine  a  new  appearance, 
was  to  abandon  letterpress 
printing  and  switch  over  to  the 
rotogravure  process.” 

The  best  evidence  that  this  rp, _ . _  ,  , 

thinking  was  not  new  is  that  the  i^"xt  * 

Hearst  Consolidated  Board  at  National  Newspaper 

its  meeting  in  April  1950,  passed 
the  following  resolution: 

“RESOLVED,  that  the  pro¬ 
cess  of  printing  the  American 
Weekly  be  not  changed  from 

letterpress  to  rotogra voire  or  j-  .  ..  ,  ,  ,  > 

any  other  method,  and  that  ev-  syndicate  the  panel,  creatd  by 
ar.r  oflPnrf  ho  r«oL  to  Franklin  Folger,  CineinMti 

(Ohio)  Enquirer  cartoonist. 

The  dispute  arose  when  Rob¬ 
ert  A.  Cooper,  president  of 
Newspaper  Features  Syndicate, 
and  his  two  associates,  William 
M.  Thompson  and  Elizabeth 
Carr,  left  National  Newspaper 
Syndicate  to  form  their  own 
syndicate  with  the  resignation 

appeared  printed  in  letterpress, 
as  well  as  the  first  four  pages  of  from  NNS. 

that  issue  and  the  last  four 

pages  of  that  issue  printed  in  ^  ^  _ 

rotogravure.  The  management 
11  years  ago  also  recognized  as  j  u  ^ 

essential  “the  importance  of  bet-  ^^^er  reversed  by  the  Appellate 

ter  printing  and  reproduction.” 

In  fairness  to  all  concerned 
I  am  sure  that  you  will  want  to 
print  this  letter. 

Mortimer  Berkowitz 
400  Madison  Avenue, 

New  York  City. 


partner,  R.  F.  Philip,  and  by 
our  executive  employes.  We 
are  as  independent  as  the  pro¬ 
verbial  hog  on  ice.  Any  loam 
which  have  ever  been  negotiated 
to  finance  the  operation  and  ei- 
pansion  of  the  Tri-City  Herald 
have  been  listed  and  declared 
according  to  law,  and  have  been 
and  are  being  repaid  with  in¬ 
terest. 

Glenn  C.  Lee 

Publisher,  Tri-City  Herald, 
Kennewick,  Wash. 


Reach  Out-of-Coiirt 
Agreement  on  Panel 

Chica(» 


Syndicate  and  Newspaper  Fea¬ 
tures  Syndicate',  in  connection 
with  the  newspaper  panel, 
“The  Girls,”  has  been  resolved. 

As  a  result,  New’spaper  Fea¬ 
tures  Syndicate  will  continue  to 


ery  effort  be  made  to  improve 
the  present  letterpress  process 
by  continuing  the  experiments 
with  the  steam  heat  process  ex¬ 
plained  to  the  Board  by  Mr. 
Shea  and  by  such  other  im¬ 
provements  that  from  time  to 
time  may  become  available.” 

I  have  a  copy  of  the  American 
Weekly  of  May  7,  1944,  as  it 


Following  a  temporary  in¬ 
junction,  restraining  Newspa- 


Court,  the  two  syndicates 
reached  an  out-of-court  agrcfr 
ment  with  Mr.  Cooper’s  syndi¬ 
cate  continuing  to  syndicate  the 
panel  drawn  by  Mr.  Folger. 


(Editor’s  Note:  Mr.  Berko¬ 
witz  wa.s  general  manager  of 
the  American  Weekly  from  Jan¬ 
uary,  1927,  to  January,  1951. 

The  “comeback”  story  dealt  only 
with  the  Weekly  in  the  period 
since  the  Fall  of  1951.) 

EDITOR  ac  PUBLISHER  for  September  3,  1955 


Amusements  Tab 

Jackson,  Miss. 

The  six-months-old  Stati 
Times  has  added  a  12-pagt 
Saturday  tabloid  section,  “Fan- 
Fare,”  which  contains  ami^ 
ments  news  and  advertising- 
Radio  and  TV  logs  are  gi^ 
for  the  week. 
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Papers  to  Run 
Evelyn  Nesbitt 
Movie  Series 


Sports  Page 

{Continued  from  page  64) 


Leading  newspapers  in  scores 
of  large  and  small  cities  will 
publish  a  specially-written,  six- 
part  series  of  articles  on  the 
celebrated  career  of  Evelyn 
Nesbitt,  subject  of  20th  Cen¬ 
tury-Fox’s  “The  Girl  In  The 
Red  Velvet  Swing”  in  Cinema- 
Scope,  preceding  the  attractions’ 
October  release. 

The  articles,  written  by  the 
noted  Adela  St.  Johns,  are  being 
made  available  free  to  newspa¬ 
pers  by  the  film  company,  and 
acceptances  to  date  indicate 
that  the  .series  will  be  featured 
by  several  hundred  papers  and 
read  by  millions  in  advance  of 
theatre  engagements. 

Among  the  first  newspapers 
scheduling  the  series  are  the 
New  York  J  oumal- American, 
Miami  (Fla.)  Herald,  Spring- 
field  Illinois  State  Register,  San 
Francisco  (Calif.)  Call-Bulletin, 
Son  Antonio  (Tex.)  Express 
Denver  (Colo.)  Rocky  Mountain 
News  and  the  Los  Angeles 
(Calif.)  Herald-Express. 

Also  the  Baltimore  (Md.) 
Sunday  American,  Boston 
(Mass.)  Sunday  Advertiser, 
Boston  Record-American,  Ra¬ 
leigh  (N.C.)  News  and  Ob¬ 
server,  Pontiac  (Mich.)  Press, 
Lexington  (Ky.)  Leader,  Gary 
(Ind.)  Post-Tribune,  and  Rock¬ 
ford  (Ill.)  Advocator. 

The  Hearst  Promotion  Enter¬ 
prises  also  are  making  the 
series  available  to  its  important 
roster  of  newspaper  accounts, 
assuring  blanket  coverage  in 
the  huge  publicity-exploitation 
campaign. 

In  addition  to  the  six  articles, 
each  of  which  runs  approxi¬ 
mately  1,000  words,  20th  Cen¬ 
tury-Fox  is  offering  newspa¬ 
pers  a  series  of  highlight  scene 
photographs  or  mats. 

Publication  of  the  St.  Johns 
stories  will  play  a  major  part 
in  local  level  activities  on  the 
picture,  and  the  film  company’s 
field  exploitation  staff  will  hold 
meetings  with  theatremen  and 
newspaper  promotional  execu¬ 
tives  to  coordinate  campaigns. 


ing  at  circulation  statistics  more 
than  the  pulling-power  of  its 
retail  advertising. 

Our  newspaper  is  aimed  pri¬ 
marily  at  the  maximum  buying 
power  in  this  community — the 
women.  They  are  interested  in 
how  the  Little  League  teams 
are  doing  and  how  Babe  Zahar- 
ias  is  getting  on  with  her  latest 
cancer  operation.  We  doubt  that 
many  of  them  are  gravely  in¬ 
terested,  however,  in  Yogi 
Berra’s  two-game  batting 
slump. 

The  boys  down  at  the  barber 
shop  are  concerned  about  Mr. 
Berra,  but  their  wives  buy  the 
groceries,  the  back-to-school 
clothing  for  the  kiddies  and  in¬ 
fluence  the  Old  Man  in  the  type 
of  car  he  buys.  That’s  why  we 
want  the  women  to  linger  long¬ 
er  over  the  eight  to  16  pages 
of  news,  features  and  advertis¬ 
ing  we  publish  every  day. 

'The  top  news  is  there — inter¬ 
national  events,  politics,  sports, 
farm  developments,  fashions. 

And  after  the  cream  of  the 
day’s  report  is  recorded,  we  find 
our  readers  and  our  advertisers 
love  us  more  for  casting  out 
routine  sports  trivia  and  apply¬ 
ing  chivalry’s  first  rule:  Ladies 
first. 


Women’s  Clubs 
Service  Awards 


Detroit 


Winohell  Sues  ABC 

Walter  W'inchell  is  suing 
American  Broadcasting  Com¬ 
pany  for  $7,000,000,  claiming 
breach  of  his  “lifetime”  $16,000- 
a-week  contract.  The  network 
replied  that  Mr.  Winchell  had 
asked  out  from  his  contract.  He 
bas  since  signed  for  a  radio 


I  senes  on  Mutual. 

[  editor  &  PUBLISHER 


Nine  southeastern  Michigan 
women’s  clubs  received  a  total 
of  $1,200  in  cash  awards  as  win¬ 
ners  in  the  first  annual  Detroit 
News  Women’s  Clubs  Service 
Awards  program.  The  News’ 
managing  editor,  Harvey  Pat¬ 
ton,  presented  the  checks  at  a 
meeting  of  more  than  400 
women's  club  officers  and  press 
chairmen. 

Checks  for  $250,  $100,  and 
$50  were  presented  to  the  nine 
clubs  that  did  the  most  for 
their  communities  during  their 
1954-55  club  year.  In  addition, 
15  clubs  received  certificates  of 
honor  for  their  projects.  The 
social  and  civic  work  of  more 
than  100  organizations  in  the 
three-county  metropolitan  De¬ 
troit  area  was  studied  by  the 
judges. 

The  awards  presentation  high¬ 
lighted  a  meeting  sponsored  by 
the  woman’s  department  of  the 
News,  designed  to  better 
acquaint  club  women  with  the 
most  efective  way  to  bring  pub¬ 
lic  attention  to  their  activities. 
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Slocum  Tells 
Bar  It  Needs 
PR  Effort 

Philapelphia 

Richaid  W.  Slocum,  executive 
vicepresident  of  the  Philadel¬ 
phia  Bulletin,  and  president  of 
the  American  Newspaper  Pub¬ 
lishers’  Association,  told  the 
American  Bar  Association  here 
last  week  he  was  sorry  to  see 
some  leading  members  of  the 
Bar  try  to  curb  publicity  in 
connection  with  criminal  cases 
by  keeping  cameras  out  of  court¬ 
rooms. 

“Their  very  fear  of  pub¬ 
licity  as  a  means  of  better  un¬ 
to  make  them  embrace  pub¬ 
licity  as  a  means  of  better  un¬ 
derstanding  by  the  public  of  the’ 
public’s  business.” 

Mr.  Slocum,  himself  a  lawyer 
of  long  standing,  said  that  the 
Bar  for  the  sake  of  better  un¬ 
derstanding  and  justice  would 
do  well  to  drop  some  of  its  aloof¬ 
ness  toward  the  public. 

“The  American  Newspaper 
Publishers,  Association  is  work¬ 
ing  now  on  a  public  relations 
program  in  the  interests  of  pro¬ 
per  understanding  of  the  whole 
press.  I  can  therefore  with  pro¬ 
priety  recommend  similar  action 
to  this  Association,”  Mr.  Slocum 
said. 

U.  S.  Senator  Margaret  Chase 
Smith  of  Maine  told  an  ABA 
meeting  “that  the  right  of  a  fair 
trial  is  impaired  and  endan¬ 
gered  when  excessively  involun¬ 
tary  restraints  are  imposed  on 
a  free  press.” 

Her  topic  in  a  speech  before 
some  of  the  nation’s  top  judges 
and  lawyers  was  “Pressures  On 
Courts  and  Jurors.” 

“I  believe,”  she  said,  “that 
our  greatest  assurance  that 
newspapers,  radio  and  television 
will  seldom  abuse  the  right  of 
freedom  of  the  press  to  violate 
the  right  of  fair  trial  is  within 


the  press  itself. 

“Responsible  intelligent  and 
forward-looking  segments  of  the 
press  realize  that  freedom  car¬ 
ries  with  it  great  responsibility 
— the  greater  the  freedom,  the 
greater  the  responsibility. 

“The  press  realizes  that  how 
much  that  responsibility  is  met 
will  determine  how  much  free¬ 
dom  is  enjoyed.  The  more  irre¬ 
sponsible  a  press  becomes,  in¬ 
evitably  the  more  its  freedom 
will  be  cut  down  and  the  great¬ 
er  the  restraint  put  on  it  to 
curb  its  irresponsibility.” 

“A  free  press  must  not  be 
hampered  by  the  Government — 
including  the  Courts,”  she  said, 
“It  has  the  positive  freedom 
that  we  call  liberty  to  expose 
and  criticize  a  corrupt  judge. 

“On  the  other  hand,  a  jury 
has  a  negative  freedom  we  call 
immunity  —  the  freedom  from 
editorial  or  news  pressures 
from  a  newspaper.” 

Senator  Smith,  a  newspaper 
editor  herself,  said  “it  has  b^n 
clearly  established  that  it  is 
against  the  law  to  pressure  a 
court  from  an  outside  source, 
but  publicity  prior  to  a  trial  is 
not  pressure  in  violation  of  the 
right  to  a  fair  trial.” 

She  gave  two  reasons  for  her 
belief  on  that  point. 

“First,”  she  said,  “in  the  se¬ 
lection  of  the  jurors  in  the  im¬ 
panelling  of  the  jury,  the  coun¬ 
sel  can  challenge  such  ‘publicity- 
exposed’  jurors  for  cause. 

“Second,  if  it  is  felt  that  the 
publicity  has  reached  too  many 
of  the  potential  jurors,  a  change 
of  venue  or  different  place  for 
the  trial  may  be  granted.” 

• 

News  Piracy  Case 

Toledo,  Ohio 

In  a  $250,000  damage  action, 
the  Toledo  Blade  obtained  a 
court  order  this  week  which  re¬ 
quires  Station  WOHO  to  retain 
records  of  its  newscasts.  The 
Blade  charges  the  station  “reg¬ 
ularly  lifts”  news  from  the 
paper. 


:  Classified  Section : 

LINE  RATES  for  ELACH  Consecutive  Insertion: 

SITUATIONS  WANTED— (Pa7«W«  With  Order) 

A  time*  @  45c  line  each  insertion ;  8  @  50e ;  2  @  66e ;  1  @  (6e 
Add  15c  for  Box  Service 

ALL  OTHER  CLASSinCATIONS : 

4  timei  @  90e  line  each  insertion:  3  @  95e ;  2  @  11.00;  1  @  81.10. 
3  line  minimum;  15c  additional  for  box  service. 

Deadline  Wednesday  2  P.M.  (After  last  mail). 

COUNT  30  units  per  line,  no  akkreviationa  (add  1  line  for  kox  Infor¬ 
mation).  Boxholders’  identities  held  in  strict  confidence.  Replies  mailed 
daily.  Editor  A  Publisher  reserves  the  right  to  edit  all  copy. 

Editor  A  PoklUher  Classified,  1700  Times  Tower, 
ADDRESS:  New  York  80.  New  York.  Phone,  BRysnt  0-80(8. 
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ANNOUNCEMENTS 

Newspaper  Brokers 

NEGOTIATORS  for  good  daily  and 
weekly  newspapers,  confidential.  Ap¬ 
praisals.  Manaprement,  Newspa|)er 
Service  Co.,  601  Georgia  Savings  Bank 

Bldg.,  Atlanta,  Ga.  _ 

SALES-PURCHASES  handled  with 
discretion.  Write  Publishers  Service, 

P.  O.  Box  .'1.132,  Greensboro,  N,  C.  _ _ 

^JOSEPH  ANTHONY  SNYDER 
Western  Newspapers. 

10150  Culver  Blvd.,  Culver  City,  Calif. 

ifif  30  YEARS  on  tbe  Pacific  Coast. 
A.  W.  Stypes  &  Co..  625  Market  St.. 
San  Francisco  5,  California. _ 

CALIFORNIA  -  ARIZONA 
We  specialize  in  tbe  sale  of  Califor¬ 
nia  and  Arizona  newspaper  proper¬ 
ties.  If  you  like  tbis  area,  call  on  us 
to  serve  you. 

J.  R.  GABBERT 

3937  Orange  Riverside,  California 

CONFTDEN’nAL  INFORMA'nON 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California. 

ABC  .  .  .  Approved  By  Comparison ! 
Buy  or  sell  wisely ;  use  the  nationwide 
service  of  the  DIAL  Agency,  640  W. 
Wdlis.  Detroit.  Mich.  TEmple  1-0903. 
SPECIALIZING  in  sound  midwest 
newspapers.  Herman  H.  Koch,  2923 
Virginia  St.,  Sioux  City,  Iowa. 

LEN  FEIGHNER  AGENCY 
A  33  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential  personal¬ 
ized  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 
McmiU  Pleasant.  Michigan. 
MAY^ROTHERS,'  Binghamtolii,  N.  YT 
Established  1914.  Newspai>ers  bought 
and  sold  without  publicity. 

Newspaper  Appraisers 

NEWSPAPER  VALUA'nONS 
Tax  and  all  other  purposes. 
Experienced  court  witness. 
Complete  reports  submitted. 

A.  S.  VAN  BENTTIUYSEN 
446  Ocean  Ave.  Brooklyn,  N.  Y. 

Business  Opportunities 

OPPORTUNITY  for  aggressive  young 
man  to  acquire  up  to  50%  interest 
in  prize-winning  New  England  week¬ 
ly  and  commercial  job  printing  estab¬ 
lishment  in  prosperous  industrial  com¬ 
munity.  One  of  the  finest  opportuni¬ 
ties  in  the  East  for  a  man  who  can 
handle  news  and  advertising  ends  of 
a  growing  business.  Box  3701,  Editor 
&  Publisher. 

Publications  For  Sale 

TABLOID  NEWSPAPER  in  marine 
sports  held  published  every  two  weeks 
since  June  1953.  A  wonderful  opportu¬ 
nity  for  someone  who  can  get  ^hind 
advertising  promotion.  Lots  of  go^- 
will.  Assets  include  about  1.600  sub¬ 
scribers  and  about  30,000  Elliott  ad¬ 
dress  stencils  of  boatowners,  manufac¬ 
turers,  dealers,  and  yacht  clubs.  Special 
price  for  quick  sale.  J.  Webb  L. 
Sheehy,  45  Exchange  St.,  Rochester 
14,  New  York. 

FOR  SALE.  Weekly  newspaper.  South¬ 
west,  Booming  town.  $40,000  cash  or 
terms.  Box  3500,  Editor  &  Publisher, 


ANNOUNCEMENTS  ! 


Publications  For  Sale 


NEW  FREE  Bulletin  of  excellent 
western  newspaper  buys  now  ready. 
Jack  L.  Stoll  &  Associates,  4958  Mel¬ 
rose  Ave.,  Los  Angeles  29,  California. 

FOUR  WEEKUES  published  in  Cen¬ 
tral  plant.  $50,000-$!  5,000  will  handle. 
Good  biz,  excellent  potential.  $25,000 
worth  equipment  including  4  linotypes. 

4  Newspaiier  presses  including  1  model 
5,  1  model  8  and  one  model  19.  00 
Miehle  with  new  Omaha  folder.  Little 
Giant.  Two  pieces  of  real  estate,  etc. 
One  weekly  exclusive  county  seat.  Box 
3611,  Editor  &  Publisher. 
SOUTHWESTERN  da7ly^  exclusive, 
profitable  operation,  excellent  plant, 
growing  community.  Terms.  Reply 
in  detail  as  to  qualifications,  financial 
responsibility.  Broker,  Box  3700,  Edi¬ 
tor  &  Publisher. 

MIDWEST  COUNTY  SEAT  DAILY 
for  $8,000  to  $10,000  down.  Gross  will 
exceed  $32,000  tbis  year.  Good  poten¬ 
tial  for  builder.  Box  3736,  Editor  & 
Publi.sbrr. 

NEBRASKA  EXCLUSIVE  W^KLIY 
$22,000  gross  class,  netting  $9,000, 
superb  plant,  agricultural  town  backed 
by  big  industry.  1250  population  and 
growing.  Only  $20,000  if  taken  soon — 
terms.  Bailey-Krebbiel,  Box  88,  Norton, 
Kansas. 

Publications  Wanted 

WANT  to  buy  wwkly  newspaper  in 
Chart  Area  10,  preferably  in  county 
seat  of  growing  region.  Box  3721, 
Editor  &  Publisher. 

National  Advertising  Space 

Test  SANDERS  ABC  3 
Avon  Herald  News — Nunda  News 
Livingston  County  I.eader 
Geneseo,  N.  Y. 

NEWSPAPER  SERVICES 
Consultants 

GOT  NEWSPAPER  PROBLEMS? 

We  have  solved  them  for  others. 
Speedy,  Personalized,  confidential.  In¬ 
quiries  solicited.  J.  J.  Harrington  As¬ 
sociates,  441  Lexington  Ave.,  N.Y.C. 

Cartoons  Wanted 

CARTOONS  WANTED 

Trucking  cartoons  with  or  without  cap¬ 
tions  wanted  immediately  for  new 
trucking  magazine.  Submit  in  rough. 
Looking  for  both  unconnected  cartoons 
and  series  of  continuing  cartoons. 
Around  one  or  two  characters.  Associ¬ 
ate  Editor  TRUCKERS'  MAINTE- 
NANCE  DIGEST.  431  Howard  Street. 
Detroit  31.  Michigan. 

Syndicates  -  Features 

"INSIDE  HOLLYWOOD”  —  MOVIE 
gossip  column — Daily  or  Weekly — Sent 
Air  Mail — by  Experienced  Movieland 
reporter — Very  low  rates.  Box  3746, 

Editor  &  Publisher. _ 

NEW!!  Joke-a-day  series:  quick 
popularity :  Striking  cut ;  fits  any 
page:  "SMALL  FRY  DIARY”  1083 
W.  37th  Norfolk,  Va. 


NEWSPAPER  SERVICES 


MACHINERY  and  SUPPLIES 


Press  Engineers 

UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS. 
DISMANTLED  -  MOVED  -  ERECTED 

Universal 

Printinq  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave., 
Lyndhurst,  N.  J. 

Dearborn  Machinery  Movers  Co. 

DISMANTLING 

MOVING 

ERECTING 

We  offer  a  complete  "Turn  Key”  job 
Anywhere 

P.O.  Box  277  New  Orleans  9.  Louisiana 
Phone  Bywater  7534 


E.  P.  WALLMAN  &  CO. 
Machinists,  Movers.  Erectors,  Repairs, 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast 
Tel.  3-4164  975  N.  Church  Street 

Rockford  Illinois 

LORENZ 

Printing  Machine  Co.,  Inc._ 
Printing  Press  Engineers,  Machinists: 
dismantle,  move  and  erect  anywhere. 
Se-ZSi — 31  St.,  Long  Island  City  6,  N.Y. 
_ STillwell  6-0098-0099 _ 

MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  presses 
ANYWHERE 
28  E.  4th  Street,  New  York  3,  N.  Y. 
_ Phone  spring  7-1740 _ 

SKIDMORE  &  MASON,  INC. 

ERECTING 

MOVING 

DISMANTLING 

551  W.  22nd  St..  New  York  11,  N.  Y. 
Phone  ORegon  5-7760 

MACHINERY  and  SUPPLIES 

_ Composing  Room _ 

UNO.,  INTERTYPE  and  LUDLOW 
mats  bought  and  sold.  Over  1,000  fonts 
for  immediate  delivery.  Proofs  on  re¬ 
quest.  Send  for  latest  list.  Also  maga¬ 
zines,  new  and  used  parts  on  hand. 
M.  Carbone,  617  Cherry  St.,  Phila.,  Pa. 
LINOTYPE  “mats  “sold.  Large  as¬ 
sortment  constantly  in  stock.  Request 
list.  Roth  200V.  W.  24,  N.  Y.  C.,  11. 
LINOTYPES  AND  INTTERTYPES : 

2 — #8  single  mag..  #42641  and 
#46479 

1— #8  3  mag.,  #47963 
1 — #31  4-mag..  #55407 
1 — Model  C  Intertyi«,  gas  pot, 

3  mag.,  #7018 

1 — Model  G2  Intertype  #16322, 
with  aux. 

8-page  Model  E  Duplex 
NORTHERN  MACHINE  WORKS 
.323  N.  4th  Street 

_ Philadelphia  6.  Pa. _ 

INTERTYPES 

B-2.  2  MAG.  #2034 
B-2,  2  MAG.  #1567 
B-2,  2  MAG.  #984 
B-3,  3  MAG.  #1241 
C-3.  3  MAG.  #1339 
C-3,  3  MAG.  #2242 

PRICED  LOW  FOR  QUICK  SALE 
Subject  to  Prior  Sale 

niESE  MACHINF,S  CAN  BE  SEEN 
IN  OPERA'nON 

H.  D.  Rindsberg,  Cincinnati  Enqruirer 
Cincinnati,  Ohio 

LUDLOW  AND  LINO  MATS,  UKE 
new.  Save  25  to  60%.  Late  faces. 
Write  for  price  list.  Lino  and  Inter- 
type  magazines,  new  or  used.  Midwest 
Matrix  Mart.  633  S.  Plymouth  Court, 
Chicago  5,  Illinois. 

INTERTYPE  ideal  News  8  pt.  mats. 

1  font  1659  for  manual.  $75  ;  font  2260 
for  TTS  $150.  Bryan,  Ohio.  Times. 
MULTIF^E  PERFORATOR— practi- 
cally  new  with  8  pt.  Opticon  and  5  pt. 
Regal  magazines.  $1,600.  Box  3722, 
Editor  &  Publisher. 

Newsprint 

CANADIAN  and  AMERICAN  News¬ 
print.  All  size  rolls.  For  Immediate 
delivery  and  Deferred  Shipments  direct 
from  mills  at  attractive  prices. 
BURUNGTON 
PULP  &  PAPER  CORP. 

1.50  E.  35  St..  NYC  MU  5-6446 
STANDARD  Newsprint.  Also  superior 
quality  Splicing  tape.  Bunge  Pulp  &  Pa¬ 
per,  45  W.  45  St.,  N.  Y.  36,  JU  2-4830. 

_ Press  Room _ 

MOTOR  DRIVES  of  40,  60,  60,  75, 
and  100  H.P.  A.C.  Also  extra  control 
,  I  boards  AC.  George  C.  Oxford,  Box 
1  903,  Boise.  Idaho. 


PRICED  LOW 
FOR  QUICK 
REM  OVAL 

(W'e  need  the  room 
for  more  Headliner 
units.) 

1-  GOSS  UNITS 

DOUBLE  FOLDER 
(Goss  Press  #1573) 


4-plate  wide — 64  page 
capacity.  2  M/2"  Cut-off 


Complete  G-E  AC  Drive 
and  controls.  100  HP 
Chain  Drive;  6  HP  Inch 
motor.  Geared  for  24,000 
hour  straight  run.  Maxi¬ 
mum  30,000. 

Complete  push-button  stations, 
break  detectors,  power  brake. 


Now  on  steel  sub-structure 
with  Goss  roll  stands  and 
mechanical  automatic  ten¬ 
sion.  Can  be  adapted  for 
end  roll  feed. 


Angle  bars  and  slitter  on 
each  unit  give  complete 
product  flexibility. 


Extra  rollers,  gears,  ink 
tank  and  piping  go  with 
press. 


Press  now  in  use  and  can  be 
seen  In  operation  by  ap¬ 
pointment. 

POST  PUBLISHING 
COMPANY 

410  State  St., 
Bridgeport,  Conn. 
EDIson  3-0161 


EDITOR  ac  PUBLISHER  for  September  3,  1955 
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machinery  and  SUPPLIES  | 

MACHINERY  and  SUPPLIES 

HELP  WANTED 

HELP  WANTED 

Press  Room  1 

Stereotype 

Circulation  j 

Display  Advertising 

16  PAGE  SCOTT 

22^'  cutoff.  Complete  with  curved 


stereo  AC  Orive. 

24  Page  GOSS  S+ralghtline 

3  Deck  Sirurle  width--AC  Drive  23A 
Quarter  Folder— Complete  Stereo. 

ben  shulman  associates 

270  Park  Ave.,  NY  17  EL  &-S507 


RPM.  440  Volt,  60  Cycle  3  phase  with 
Cutler  Hammer  variable  spe^  control. 
U)ove  outfit  never  been  used. 
THOMAS  W.  HALL  COMPANY 
Stamford.  Conn. 


Hoe  Balloon  Former 
Mail  Folder,  %  Page 
4  Ink  Rails  &  Pumps 
Monorail  Saw  Trimmer 

JOHN  GRIFFITHS  CO.,  INC. 
415  Lexington  Ave. 

New  York  1 7,  N.  Y. 


MIEHLE  No.  1  newspaper  press  and 
folder,  8-col.  4-pa(?i'  sheet  up  to  36 
jc  48  in  A-1  condition,  just  replaced 
with  Goss  Comet.  Make  offer.  Oxford, 
Mississippi.  Eagle. _ 


GOSS  H.  S.  L  C. 
UNIT  TYPE  OCTUPLE 


Undemoath-fed — 21^"  cutoff 
Steel  substructure  with  roll  stands 
AC  drives — bars  over  each  unit 


_ Photo  Engraving 

USED  ENGRAVINC.  EQUIPMENT 


PRICED  for  Quirk  Sale 


PONY  AUTOPLATE  casting  machine 
for  ilVi"  cut-off  press.  Georgre  C. 
Oxford.  Box  903,  Boise,  Idaho. 


Goss  full  pafce  flat  ca.stinfr  box 
single  clamp  lockup  Catalogue  #69E 
1375.00  Scott  curved  router  26X4 
cutoff  as  is  $800.00  converted  to 
your  cutoff  $1,250.00 


CTRCULATION  MANAGER.  Have 
opening  for  experienced  circulation 
manager  with  proven  ability.  Must 
know  ABC  and  how  to  work  with  Dis¬ 
trict  Managers  and  boys  to  build  cir¬ 
culation.  Resume  and  salary  expected 
first  letter.  Paul  Morgan,  Texarkana 
Gazette,  Texarkana,  Texas. 


DISTRICT  SUPERVISOR 


FOR  SALE: 

125  H.P.  Crocker-Wheeler  Motor  1600 


COMMERCIAL  PRINTING 
MACHINERY  COMPANY 


1146  N.  Vermont  Ave. 


Wanted  to  Bur 


NEWSPAPER  PRESSES 
COMPIJCTE  PLANTS 
MAT  ROLLERS 


LARGE  Southwestern  newspaper  needs 
an  experienced  State  Agency  District 
Supervisor.  Must  have  at  least  2  years 
training  with  independent  merchant 
plan  as  a  district  supervisor  or  dis¬ 
tributor.  The  man  selected  for  this 
position  is  not  over  35  and  has  excel¬ 
lent  record  for  at  least  2  years  on 
present  job.  He  will  be  offered  an  ex¬ 
ceptionally  good  starting  salary,  ex¬ 
pense  account,  and  many  other  com¬ 
pany  benefits.  Write  giving  personal 
and  employment  history  to  Box  3512. 
Editor  &  Publisher. 


BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  NY  17  EL  5-354)7 


Classified  Advertising 


EXPERIENCED  YOUNG  man  to  man¬ 
age  advertising  end  of  business ;  must 
be  ambitious;  must  have  promotional 
ideas,  must  be  a  salesman.  Starting 
salary  depends  on  ability  and  experi¬ 
ence  as  shown  by  references  and  inter¬ 
view  ;  very  substantial  earnings  possi¬ 
ble,  Insurance  benefits,  top  opportun¬ 
ity  and  security  on  award-winning 
daily  of  5,000  circulation.  Write  Je¬ 
rome  Pearre,  Daily  Leader,  Pontiac, 

Illinois. _ 

FLORIDA  DAILY  needs  man  to  han¬ 
dle  local  retail  accounts.  Good  advance¬ 
ment  opportunities.  $75  week,  plus  in¬ 
surance  benefits,  paid  vacation,  and 
car  allowance.  Write  giving  age,  ma¬ 
rital  status,  experience,  etc.,  to  Sun, 

Gainesville,  Florida. _ 

IP  YOU  REALLY  know  copy  and  lay¬ 
out,  here’s  an  opportunity  to  head  the 
advertising  promotion  department  of 
one  of  the  deep  South’s  oldest  and  best 
evening  and  Sunday  papers.  Good  sal¬ 
ary.  Chance  for  advancement.  Write 
in  complete  detail  to:  E.  A.  Schafer, 
Advertising  Director.  The  Meridian 
Star.  Meridian,  Mississippi. 


Available  immediately  in  the  plant 
of  the 

BRIDGEPORT  (CONN.)  POST 
to  make  room  for  the  installation  of 
NEW  GOSS  HEADLINER 


WANT  Duplex,  Goss.  Flatbed.  Ludlow. 
Lino  with  nu.adder  and  Offset  Press. 
Tompkins,  712  S.  Clark,  Chicago.  III. 
WANTED  Duplex  or  Goss  Flat  Bed 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co..  422  West  8th, 

Kansas  City  5,  Mo. _ 

WAN’TED :  8-page  Duplex  or  Goss 
flat-bed.  Advise  serial  no.  and  when 
available. — Northern  Machine  Works, 
32.’5  N.  4th  St..  Phila.  6.  Pa. 

NEIWSPAPER  PLANTS 
Also  individual  machinery  &  equip¬ 
ment  -  anywhere  in  U.  S.  A. 

PRINTCRAFT  REPRESENT A’OVES 
277  Broadway  New  York  17,  N.  Y. 
ONE,  HOE.  curved  plate,  hand  casting 
box;  23'ft''  page  cut-off  (or  15"  diame¬ 
ter  plate)  :  ,V”  thick  plate.  F.  R. 

Myers.  Piqua,  Ohio,  Daily  Call. 


CLASSIFIED  MANAGER  —  Opportun¬ 
ity  for  young  man  experienced  in  clas¬ 
sified.  Must  manage  department  and 
build  linage.  12,000  circulation.  Salary 
and  commission.  Courier-’Times,  New 
Castle.  Indiana. 


“ALERT,  personable  young  lady  to 
take  complete  charge  of  Classified 
Advertising  Department.  in  10.000 
daily.  Job  entails  selling  and  servicing 
of  classified  accounts,  and  directing 
classified  promotions.  Neat  appearance, 
pleasing  personality,  sales  ability,  and 
previous  experience  essential.  Excel¬ 
lent  salary,  transportation  furnish<>d 
from  Seattle.  Air  mail  giving  com¬ 
plete  resume  of  experience.  Adver¬ 
tising  Director.  Daily  News-Miner, 
Fairbanks,  Alaska. 


THE  SEARfTH  is  on  for  two  aggressive 
I  display  advertising  salesmen  who  know 
I  what  hard  work  is  and  are  willing  to 
I  roll  up  their  sleeves  and  go  to  work. 

I  Starting  salary  $550  a  month  plus 
monthly  bonus.  Salary  increases  when 
I  you  proeluce  results.  If  you  think  you 
can  fill  the  bill  let  us  have  a  look  at 
your  layout  ability  and  background 
you  have  to  back  up  your  qualifica¬ 
tions.  W.  J.  Hunt.  Advertising  Direc¬ 
tor.  Daily  News,  Box  1660,  Anchorage, 

I  Alaska. 


Other  good  used  presses  also  available. 

THE  GOSS  PRINTING  PRESS  CO. 

5601  West  31st  St..  Chicago  50,  III. 
_ Bishop  2-3300 


HELP  WANTED 

Administrative 


CLASSIFIED 

ADVERTISING  MANAGER 


WE  HAVE  excellent  position  oi>en  ai 
second  man  in  display  department. 
8.000  population.  Central  Illinois. 
Chance  for  advancement  within  organ¬ 
ization  which  owns  newspai>ers 
throughout  two  states  area.  Good  sal¬ 
ary  and  bonus  for  go-getter.  Write 
box  3607.  Editor  &  Publisher.  _ 


(For  a  large  metropolitan  newspaper) 


28-PAGE  GOSS 

decker-typ<»  straight  line  press 
Complete  with  elortrical  and  stereo 
equipment — Cutoff  211^" 

PRINTS  a  clean  newspaper  and  is 
weal  for  small  daily  or  multiple  week¬ 
ly  operation.  Now  in  operation  daily. 
Write  General  Manairer 
PHAROS-TRIBUNE  A  PRESS 

_ _ Lngansport.  Indiana 

SrOTT  PRESS — Capacity  24  pages 
foMcct  run  on  12  pages  2  casts.  ’This 
press  must  be  moved  quickly  to  make 
mom  for  larger  press.  Can  be  seen 
m  operation  at  the  Weirton  Times. 
Weirton,  West  Virginia. 


AGGRESSIVE  newspaperman  desiring 
permanent  position  wanted  by  small 
daily.  Chart  Area  9  :  one  capable,  will¬ 
ing  to  assume  responsibilities  of  writ¬ 
ing  and  editing  with  knowledge  of 
other  departments.  Starting  salary  for 
well  qualified  and  experienced  man. 
$5,000.00.  Give  full  background  and  per¬ 
sonal  and  business  references  in  first 
letter :  otherwise,  do  not  write.  Alco¬ 
holics  and  clock  watchers  need  not 
apply.  Box  3600,  Editor  ft  Publisher. 


OPPORTUNITY  in  Mid-South  State 
Capitol  for  young  aggressive  salesman- 
ager  for  newspaper  and  printing  busi¬ 
ness  operating  three  weeklies,  with  all 
new  modern  equipment.  Extra  plant 
capacity  for  circulars,  etc.  Man  we 
want  will  have  opportunity  to  become 
general  manager  and  to  buy  interest 
after  proving  himself.  Bend  full  details 
first  letter.  Box  3618,  Editor  ft  Pub¬ 
lisher. 


I  We  seek  a  GOOD  job  administrator 
with  a  record  of  PROGRESS  in  the 
I  Evening  and  Sunday  Field.  A  man 
I  with  sales  promotion  IDEAS  who  has 
[  the  courage  to  see  them  through  to 
successful  conclusion.  He  must  be 
!  capable  of  inspiring  and  directing  a 
j  large  sales  staff,  copy  service  and 
I  phone  room  to  their  maximum  cffici- 
1  ency.  The  right  man  for  this  job  will 
obtain  $ecurity  PLUS  plenty  of  Op¬ 
portunity!  Replies  held  in  strictest 
confidence.  Send  resume  of  your 
career  to  Box  No.  3707,  Editor  &  Pub¬ 
lisher. 


I  CLASSIFIED  MANAGER— large  Mid- 
I  west  daily.  Write  fully,  giving  experi- 
I  ence  and  salary  requirements.  Box 
3737,  Editor  ft  Publisher. 


Display  Advertising 


DISPLAY  ADVERTISING  MANAGER 
wanted  for  growing  paper  with  26.000 
circulation  in  West.  Must  be  working 
display  man.  qualified  to  sell,  make 
layouts,  and  promote  and  supervise 
staff.  Will  work  under  advertising 
director.  Send  details  of  experience. 
AH  replies  confidential.  Salary  and 
bonus.  Write  Box  3704,  Editor  ft 

PubI  isher. _ 

HAVE  opening  for  experienced  adver¬ 
tising  manager.  Must  be  capable  of 
selling  and  servicing  accounts,  de¬ 
veloping  new  business.  Good  salary, 
pleasant  working  conditions.  Reply 
is  confidential.  Jim  Miner,  Banner- 
News,  Magnolia.  Arkansas. 
LlkE~SUNSHINE“Abrb“WARM  DRY 
WINTER??  The  fastest  growing 
daily  in  the  state  of  Arizona  needs  an 
energetic  young  man  with  experience 
to  service  and  sell  established  and 
i  new  accounts.  Good  salary  and  pleas- 
I  ant  working  conditions.  Write;  D.  N. 
I  Soldwi-del,  ’The  Sun  Newspapers,  Yuma, 
Arizona. 


AXEL  Hnlstrom  Etching  Machine 
Complete  with  1  3  hp  Motor 


CHEMCO  Combination  Burning  in 
Stove  (Gas)  and  Wet  Cooler 


nti  ^  hummel  I 

CALL-CHRONICLE  NEWSPAPERS  i 
ALLENTOWN,  PA. 


THOROUGHLY  EXPERIENCED  all- 
around  small  daily  Business  Manager 
under  40,  knowing  production,  adver¬ 
tising,  circulation,  news  to  take  full 
charge  fully  equipped  weekly  In  40.006 
population  county  with  6,000  indus¬ 
trial  payroll  and  convert  it  into  daily. 
Chart  Area  9.  AH  details  first  letter; 
one  third  ownership  available  right 
man.  Box  3613,  Editor  ft  Publisher. 


;  AD_  SALESMAN  2  or  more  years  ex- 
I  perience  some  layout.  Small  daily  pro- 
1  gressive  city  12.000  located  on  Strait 
Juan  de  Fuca  gateway  scenic  Olympic 
I  National  Park.  Fishing,  hunting,  fine 
schools,  churches,  good  working  con- 
I  ditions,  future  for  right  man.  Give  all 
I  first  letter.  John  Schweitzer.  Evening 
'  News.  Port  Angeles,  Washington. 


SPACE  SALESMAN 
PROMINENT  farm  paper  has  opening 
for  experienced  salesman  to  cover 
Detroit-Michigan  territory.  Experience 
in  farm  field  desirable  but  not  essen¬ 
tial.  Must  have  good  sales  record.  State 
age.  experience,  reference  and  salary 
required.  Box  3731.  Editor  ft  Pub¬ 
lisher. 


Stereotype 


USEFUL  ARTICLES 
FOR  SALE 

ol'.™''-  Spwd  curved  Electric  I 
Standard  conveyor  parts, 
duty  saw  and  trimmer.  I 
roller.  i 

RNACES  all  sizes. 

THOMAS  W.  HALL  CO. 
Stamford,  Conn. 

editor  &  PUBLISHER 


NEED  printer-salesman  to  take  charge 
of  small  modern  letter  press  job  de¬ 
partment  now  operating  in  conjunc¬ 
tion  with  daily  newspaper.  A  lucra¬ 
tive  market  and  right  man  can  make 
$6,000  per  year  plus.  Write  McCook 
Daily  Gazette,  McCook,  Nebraska. 


ASSISTANT  ’TO  ADVERTISING 
MANAGER 

Permanent  position  in  department  for 
I  thoroughly  experienced  young  man  to 
I  work  with  advertising  manager  in  all 
phases  of  newspaper  advertising  and 
promotion.  Evening  daily  in  growing 
community  of  32,000.  Ideally  located  in 
an  unusually  attractive  environment  in 
chart  area  six.  Mail  resume  and  salary 
requirements  to  Box  3636,  Editor  ft 
Publisher. 


Circulation 


CIRCULATION  MANAGER  For  one 
of  nation’s  largest  suburban  weeklies. 
Excellent  Salary.  Write  fully,  with  ac¬ 
complishments,  and  financial  desires. 
Birch  Personnel,  69  E.  Madison,  Chi¬ 
cago,  Illinois. 


DISPLAY  ADVERTISING  SALES¬ 
MAN — Growing  Illinois  town  of  54).000. 
College  graduate  or  experience.  One  of 
the  outstanding  dailies  of  its  size  in 
the  United  States.  Many  employee 
benefits.  Salary  and  Bonus.  Our  em¬ 
ployes  know  of  this  vacancy.  You’ll 
enjoy  working  for  this  newspaiier.  Give 
full  particulars  in  reply.  Box  3602, 
Editor  ft  Publisher. 


SUPERVISOR  publications  department, 
make-up  »‘xperienre.  Large  New  Jer¬ 
sey  daily  commuting  distance  New 
York  City.  Newark.  S<>nd  complete 
I  resume  Box  3727.  Editor  ft  Publisher. 
I  AH  replies  confidential. 

TWO  experienced,  permanent  display 
,  admen.  (Official  Inter-Mountain  police, 
fire,  county  official  magazines.  Must 
travel,  pay  expenses  from  liberal  com¬ 
mission.  Fingerprinting  required.  Not 
^  racket  publications.  Send  references, 
I  physical  data.  experience.  Marcus 
I  Griffin  ft  Associates.  Box  1030,  Carls- 
'  bad.  New  Mexico. 


Editorial 


A.  R.  SNYDER 

'  CADILLAC  EMPLOYMENT  AGENCY 
220  S.  STATE.  CHICAGO,  WA  2-4800 
'  for  imsitions  in  the  editorial  field. 


for  September  3,  1955 


\ 


HELP  WANTED 


HELP  WANTED 


Editorial 


HELP  WANTED 


Photography 


METROPOUTAN  DAILY  AND  SUN-  REPORTER— mature,  thorough,  accur-  PHOTOGRAPHER  -  REPORTER--man 
DAY  in  Chart  Area  Two  want*  best  ate— daily  in  pleasant  28,000  university  willing  to  work  whenever  needed,  take 
picture  editor  in  business.  Box  342€,  city.  Chart  Area  9.  Box  3706,  Editor  charge  one-man  photo  department,  $75 

Editor  &  Publisher.  &  Publisher. _ weekly.  Give  full  information  in  leUer* 

WANTED  Experienced  telegraph  desk-  SARASOTA  Herald-Tribune  has  an  im-  ^  The  Daily  Union,  Junction  City, 
man  for  progressive  morning  daily  in  mediate  opening  for  aggressive,  proven  Kansas. 

South  Mississippi.  Box  3524,  Editor  &  Sunday  and  feature  editor.  WriU  all 
Publisher.  details  to  Geo.  W.  Bauer,  Sarasota, 

- :  Florida. 


Kl  M  $  M  M  ail 


Adminutrative 

GOT  PROBLEMS: 


weekly.  Give  full  information  in  ieiter*  _coST.  Labor.  Production.  Circolui- 
to  The  Daily  Union,  Junction  City,  _xDVERTISING,  Profits;  EditoiW 
Kansas. _ _  —PROMOTION  or  Public  Relatioiii 

Promotion  Public  Relations  —CONSULTANT  trouble  shooter  eHf 

experience  from  Mechanic^  De 
partments  to  Publisher  and  (k* 
eral  Manager. 

— SEEKING  spot  with  challenge  is 
sisting  key  official  or  nuniii 
whole  show, 

— GOOD  mixer.  B.Sc.  in  Jounulia 
and  Business  Administration. 

— OUTSTANDING  record  and  rtfe. 
ences. 

— Box  S6.T7,  Editor  A  Publisher. 


dailies.  Good  ---1^ "^es^r^Sr  Re^S^at  a^^  s^ciaTTssigZeTt;  . 

Write  Ifex  3606  BMUor  &i>ubl^^7?  camera.  Salary.  Write  in  full.  Hsher.  ACCOUNTANT  Office  Manager  niu 

y  Walter  Wick,  Niles  Daily  Times.  Niles,  _ _ _ ^ _ ^ -  years  in  present  position  with  cli*i,3 

REPOR'TeK  -  PHOTOGRAPHER  for  Ohio.  YOUNG  MAN  to  join  live  wire  Cham-  newspapers,  job  shop,  and  plant— It; 

city  hall,  court  house  and  generm  |  gpQjjjg  hep’oRTER  ;  Young,  accu-  Commerce  organization.  College  employees.  All  phases  of  office  pr> 

news :  some  darkroom  work.  writer  for  local’  sports.  ’  Write  graduate  with  at  least  minor  in  jour-  cedure  and  taxes.  Modern  accountiu. 

starts  at  $60  week  with  guaranty  column.  Some  general  assignments,  nalism  preferred.  Should  have  public  Married,  age  45-  Extra  good  referenai 

raise  after  six  months.  Must  be  J-grad  camera.  Salary.  Write  in  full,  speaking  ability.  Duties  include  writing  R.  p.  Laux,  P.O.  Box  70,  Dsiaa 

or  experienced.  This  is  chance  to  work  wick  Niles  Daily  Times  Niles,  monthly  newsletter,  special  publica-  Massachusetts, 

on  midwest  award-winning  daily  of  ^“uer  »»ica.  iv.ies  L.aiiy  z.mes,  iv.ies,  to  assist  with  various  Cham-  mb  pitrt  TSHFR •  What'dr. 

5,000  circulaUon.  Require  interview  -  ber  of  Commerce  group  activities  Ex-  MR.  PUBLISHER  .  What  do  contreW 

and  references.  Box  3636,  Editor  A  TELIXJRAPH  DESK  -  Florida  daily  op^rt™nity  Br“  hr  future.  improved  advertising  reyaia 

Publisher  needs  a  competent,  experienced  man.  >uvn  Writo  cintincr  circulation  growth,  efficient  produetioi 

TWO  GRADE  ‘A’  MEN— Reporter  and  'i®  imaginative  and  have  know  education  miliUry  status  experience  if  “m"**  v®**^"*'*®*  operat'O"*  ms*®  k 

^“terSeSLn  for  e^pa^d^^VoSS  how  to  put  toother  good  front  jmge  fnyt  ^fe’reTreHtc^^^^^^  fnf  know  h^i^'  a7g"Se«V'?S 

D.m.  daily.  Must  have  at  least  3  years  desk  o^ration.  SHERMAN,  MANAGER 


‘p77. ‘d^ify.lviust  have' at  ie«t"3  y4ars  ®®Py  jf®®*^  1 

Lperiencl  Good  salary ;  liberal  bene- 

fits;  young  congenial  staff.  The  Free  man.  Box  3738, 

Lance  Star,  Fredericksburg,  Virginia.  Editor  &  Publisher. _ 

SOCIETY  EDITOR.  Head  Two-Person  '^P  Reporters  needed. 

IS  TO,.  dTOTO  I... 


Of’commfRCF  leadership,  rewarding  peisonit: 

niMPHAi^oM  Sbw  management,  an  analytical  approtehli 

BINGHAMTON.  NEW  YORK  |  problems  combined  with  courage  k 
solve  them  I  I  don’t  offer  miracles,  b« 
I  will  get  results.  At  43,  with  23  rein 
of  well-rounded  newspaper  work,  ia 
eluding  labor  relations  and  newipape 
management,  I  am  ready  to  aeci|« 
I  your  problems’  challenge.  Box  374'. 
T»  —  Editor  &  Publisher. 


INSTRUCTION 


Clatsified  Advertising 


Classified  Advertising 


tures,  layouts.  Write  James  A.  Best,  Mid-Ocean  News,  Hamilton,  Bermuda.  .  problems-  cnaiienge.  nox  jji;, 

Managing  Editor,  The  News  and  WOMAN  to  assist  with  society  pages  wauMTMr'a  Editor  A  Publisher. 

Courier,  Charleston.  S.  C.  and  handle  general  and  feature  assign-  ' 

ALERT  Ambitious  editor  for  outsUnd-  ments  for  publishers  of  five  priz^win-  INCREASE  YOUR  CONFIDENCE  .  .  . 

ing  all-paid  circulation  weekly  in  "m*  weeklies  in  Chicago  suburbs.  BETTER  YOUR  FUTURE  with  the - 

Chart  Area  six.  Unusual  opportunity  salary,  pleasant  worlnng  condi-  Howard  Parish  Classified  Advertising  CLASSIFIED  MANAGER  —  Been- 

right  man  capable  directing  full  time  t'ons,  air-conditoned  office.  F*'®f«t  ma-  Course.  20-week  classified  correspond-  nixed  top  producer.  Past  records  iho< 

editorial  staff  of  four  and  produc-  .  J®’  ®*P«HencM  person  but  will_  con-  gpgg  program  gives  expert  steii-by-step  consistent  gains.  Seeks  better  opporto- 

ing  bright  cleanly  edited  editions,  no  fi?®.^  one  yoar  s  experience,  want-ad  funiimentals,  selling  and  Ity.  Available  now.  Best  of  niemm 

advertising  involved.  Air  mail  all  in-  Write  T.  t.  Krohne,  Managing  Mitor,  copywriting  methods  which  are  put  Box  8M8,  EMitor  A  Publisher. 

quiries  to  Box  3740,  Editor  &  Pub-  *^'^®®,  Pub^tions,  Elinhurst,  Illinois,  jpto  practice  immediately  for  fast  and  - - - 

lisher.  _ _  or  Phone  TErrace  4-0900. _ _  big  pay-off.  Circulation 

EDITOR-AD  MANAGER  for  1,000  cir-  ^  reporter  for  K^eral  progress  rated  through  written - 

culation  weekly  in  (California  college  ^ty  M^tor  "Mor“nin7*  s7i!“  Btngha^to^  examination  on  each  lesson.  Free  per-  CIRCULATION  MANAGER  - 
town.  Man  capable  of  running  bigger  Gity  Mitor.  Morning  Sun,  Binghamton,  gonal  guidance  by  classified  specialists,  qualified  by  training  expenenMui 

paper  because  this  will  grow  1  $86  ivew  lorK. _  education  seeks  connection  with  ekl- 

start.  Stock  purchase  plan  in  works.  YOUNG  REPORTER  for  midwest  daily  JOIN  staffers  of  141  distinguished  lenging  opportunity.  Presently  • 
Goleta  (California)  Times.  circulation  13,000.  News  beat,  features,  newspapers  who  have  found  a  better  nloved.  never  unemployed.  Lont  i 

EDITORIAL  (Chart  Area  3) _ We  '’“ried  assignments.  Immediate  opening,  future  in  classified  advertising  with  constant  producer.  Married,  best  nfe- 

want  to  build  up  our  prospective  em-  Contact  Bruce  Campbell,  Daily  Plains-  this  program,  ences.  Write  in  complete  confidemsk 

ployee  file  and  are  accepting  applica-  man.  Huron,  South  Dakota.  ENROLL  "TODAY  1  Fhill  20-week  course  3419.  Editor  &  Publisher. 

tions  for  reportorial  (News  and  Free  Lance  (including  personal  guidance)  $60.  - TTr — T~Z  ” 

Sports)  jobs  on  expanding  morning  -  _  Registration  $12  per  enrollee— balance  EIGHT  YEARS  of  Successful  oijMJ 

and  evening  newspapers.  Send  for  ap-  g^^LXi  YOUR  feature  material  to  the  ^3  per  enrollee  per  week  for  16  weeks,  ing  and  operation  of  The 

bl’  “check^“  We  ot7"co'S;plnv  pa15  o4an  leld!  8  oSo  ^ousl  Enroll  today  or  request  full  daU  by  ant  Plan.  ,S®®k»  Positmn  “ 

?'ospSion'^('$,2”?fdayr‘’a:7‘’lH"e  return  mail. 

condRio7^ '^idLt’®"|nd"  welh^^uipp'id  ‘"'■®''-  information.  Gebbie  Press  HOWARD  PARISH  CIRCTULATTON  MANAGER.  Connikk 

News  Room.  Write  Box  3703.  Edi^  Services.  19  East  48.  N.  Y.  C.,  N,  Y.  School  of  Classified  Advertising  knowledge  of  all  phaws.  Well  1^ 

-  ^  ^ —  .  .  .  -  .  .  ^  newspaper  circulation  field,  iw 

unemployed  and  can  furnish  the  be* 


Mechanical 


A  division  of  Howard  Parish  Tested 
Want  Ad  Selling  Plans. 


C?tholif''^fr*ind^™I  mechanical  SUPERINTENDENT  Florid*-  Box'mU.'S 


Catholic  periodical  seeking  versatile 

writer — man  or  woman — who  can  edit.  ”5  Mi^AGER  with  top 

Varied  assignments  to  meet  needs  of  m  handling  all  phases  of  metro- 

different  age  levels  in  children’s  field.  .  daily  ^d  Sunday  newspaper 

Teaching  experience  desirable.  Mid-  Production.  MuM  be  able  to  get  along 


for  personal 
A  Publisher. 


west  city.  Salary  open. 


with  people  and  still  produce  top  re- 


EDITOR  &  PUBLISHER'S  CHART  AREA 


IN  REPLYING  write’  brief  sketch  Printing  and  economy.  ’This  is 

giving  personal  liistory,  educational  “  opportunity  on  first-class  newt- 
background,  writing  experience  in-  Paper  in  Chart  Area  "Two.  Box  8427, 
tereste,  etc..  Box  3702,  Editor  &’Pub-  Editor  ft  Publisher. _ 

WANTED  —  UNION  operators  and 

GPKFBAT  - 1 - Doormen  for  expanding  dally  in  mid- 

-  REPORTER  for  daily  west,  $120.00  per  week,  82%  hours.  All 

twr;  commensurate  benefits.  All  letters  confidential.  Box 

^  experience.  Sports  !5g,2.  Editor  &  Publisher. 

knowledge  and  photography  helpful  - ^ - 3T': — 7 - 

but  not  essential.  Box  3733,  Editor  WANTED,  Experienced  Linotype  oper- 
&  Publisher.  ’  ator  with  some  maintenance  experience 

nPFMiM?-  — 7 — 777 - K — 3 -  to  handle  machines  equipped  with  tele- 

oiler  ^  typesetters.  Top  wa^s.  new  machines, 

K  ParlWe  ^  p  I'  working‘s  Conditions.  Employee 

Daily  Gazette.  McCook.  Nebraska.  benefits.  Box  3732,  Editor  A  Publisher. 


Daily  Gazette.  McCook.  Nebraska. 
REPORTER,  experienced  in  general 
news  coverage.  Texas  city  of  125,000. 
Publish  morning,  afternoon  and  Sun- 


Research  Analysis 

NEWSPAPER  RESEARCH 


day.  State  salary  expected,  experience,  „  .  „  ^  « 

education  and  when  available.  Box  i  active  rerearch 

3761,  Editor  &  Publisher  I  absorbed  with  problems  in  market, 

- I  consumer  and  public  opinion  areas  for 

SOCIETY  EDITOR  to  remake  society  ;  large  metropolitan  newspaper,  Chart 
page  of  midwest  daily,  Sunday,  stress-  .  Area  7.  College  grad ;  must  know  sta- 
ing  makeup  features  of  general  in-  i  tistics  and  sampling;  knowledge  of 
terest  as  well  as  local  reporting.  Some  marketing  research  desired  but  not  re¬ 
knowledge  of  makeup  desired.  College  quisite.  Opportunity  galore,  salary 
grad  preferred.  Address  Box  3752,  BMi-  :  open.  Write  fully  to  Box  36.24,  Editor 
tor  &  Publisher.  &  Publisher. 


Use  CHART  AREA  Number  in  Ad  copy  for  showinf 

LOCATION  without  IDENTIFICATION _ 

EDITOR  &  PUBLISHER  for  September  3,  195! 
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V 


^  SITUATIO!^  WANTED 

Circulation 

fiBCULATION  MANAGER  seeks  25 
^  40  000  news|*i)er.  Can  make  over 
ore*nt  operation  to  save  money,  give 
L^r  distribution.  Secure  increase  at 
liw  cost.  Sharp  on  controls.  Can  uii-  | 
rride  present  personnel  thru  training  , 
little  Merchant  Plan.  Good  leader.  . 
Gets  along  well  with  people.  Box  3723.  | 

Editor  t  Publisher. _ i 

etpERIENCED  Circulation  Manager 
with  30.000-40.000 
\BC  newspaper  in  Chart  Area  2.  Com¬ 
plete  deUils  furnished  on  request.  Box 
I  jr;i5.  Editor  &  Publisher. 

!  Display  Adrerlhing _ 

■  YOU’LL  LIKE 

this  msn’s  property  building  record. 
Ad  manager  10  years,  papers  12-80.000. 
Prior  background  metropolitan  staffer 
to  weekly  publisher.  Eknployed.  looking 
up.  Box  S50«.  Editor  &  Publisher. 

thoroughly  experienced  local  Dis- 
plty  Advertising  and  Managing  Sales¬ 
man.  many  years  with  two  top  New 
York  Newspapers,  now  available.  Will 
consider  out  of  town.  Box  3520.  Editor 
t  Publisher. _ 

.NTSD  a  Self  Surting  NATIONAL 
advertising  MANAGiJl  who  can 
kUT  Age  29.  BBA  Degree.  7  years 
experience.  Write  for  resume.  Box 

S604.  Editor  t  Publisher. _ 

TOP  ADVERTISING  Salesman,  man¬ 
ager.  26  years  experience.  3  years 
present  position.  Southwest  publica¬ 
tion  wanted.  Steady,  sober,  highest 
references.  Box  3616.  Editor  &  Pub¬ 
lisher. _ _ 

AJlBinOUS  Veteran,  married.  24.  col¬ 
lege.  Experienced  sales,  copy,  layout. 
Three  years  New  York  daily.  One  year 
wmi-weekly.  Seeks  sales  imsition  on 
daily  or  semi-weekly  in  Chart  Areas 
I,  2  or  6.  Box  3724.  Editor  &  Pub- 

liaher.  _ _ _ _ 

5YEAR  EXPERIENCED  ADVEKTIS- 
l.NG  MAN  for  small  or  medium-size 
daily  in  Chart  Area  8.  11  or  Colorado. 
College  degree  and  married.  Layout 
work,  display,  national,  servicing,  and 
selling  accounts.  Also  consider  sports 
writing,  department  store  advertising. 
Available  immidiatr-ly.  Write  Post  Of- 
fice  Bo.x  23f.  Neligh,  Nebraska. 

MUST  locate  Chart  Area  9.  12  years’ 
experience,  age  36.  Top  layout.  Phone 
.  or  wire  W.  W.,  Display,  Yuma,  Ari- 
'  tons  Sun. 

PUBLISHERS:  Specialist  in  Special 
Editions,  siiecial  pages  at  increased 
rates.  Box  374.7,  Editor  &  Publisher. 
YOUNG,  ambitious  display  ad  sales- 
Mn  looking  for  job  with  future  in 
Florida.  3*4  years  experience,  retail, 
national,  for  top  N.Y.C.  paiier.  Vet, 
married.  Box  3709.  Editor  &  Publisher. 

I___^ _ Editorial 

WRITE  FOR  thumbnail  sketches  of 
dozens^  of  available  weekly,  daily  and 
^IWine  personnel.  Birch  Personnel, 
National  Newspaiier  Service,  59  E. 

‘  Chicago  2,  Illinois.  CEntral 

;  6-5970. _ 

newsman,  knowhow  ;  college :  sin* 
Kw;  left  eye  bad;  wants  back  to  press; 
P®y  own  fare ;  ready  now ;  city  hall, 
^rts,  features :  no  car  or  camera. 
Box  S416.  Editor  &  Publisher. 
REPORTEH,  24,  vet,  B.  A.  wants  job 
for  experience.  Starting  salary  not 
loportant.  All  beats-featureswsports- 
ente^inment.  Good  writer,  ambitious. 
so  2  preferred.  Box  S514,  Edi- 
tor  A  Publisher. 

ATmtlON.  NEW  YORK  —  News- 
I*wr  girl  4  years  Eastern  daily,  com- 
1*1.  i"  September, 

nid  like  part,  full  time  job,  paper. 

KKr!  * 

M^AZI^  lyRjTjjjQ  wanted  by 
«perienc*d  reporter-feature  writer.  29, 
graduate.  Back- 
inn  s  -1  feature  writing  with 

knnir?  •  '  service,  speaka  Spanish, 
sIhI  ialecnationally  trav- 

Editor  &  Publisher. 

wan'tl*'f  i^’ew  York  paper, 

Ynrv!-i>'5^''  Reviews  with  "New 
Hxnrfu  Theatre.  Nightclubs. 

$414  Camera.  Box 

M14.  Editor  A  Publisher. 


SITUATIONS  WANTED 


CITY  EDITOR,  small  medium  daily. 
Experienced,  accurate  newsman.  Good 
writer.  29,  family,  journalism  degree. 
Box  3629,  Editor  A  Publisher. 


SITUATION  WANTED 

_ Editorial 

EDITOR-NEWSMAN,  33.  B.S.,  mar¬ 
ried.  vet.  Seeks  responsible  slot  on 
small  daily  or  in  related  field.  Deal 
more  important,  but  prefer  West 
Coast.  Daily,  wire  service,  weekly  mag¬ 
azine.  production,  information  back¬ 
ground.  Now  available.  Box  3729,  Edi¬ 
tor  A  Publisher. 


REPORTER.  Newspaper  and  trade 
magazine  exiierience.  Journalism  grad¬ 
uate.  Draft  exempt.  Ibve  Reflex  cam¬ 
era.  Chart  Area  1,  2,  or  ^  Jay  Brown, 
130  Fenimore  Street,  Brooklyn,  N.  Y. 
BU  4-1804 _ 

RliPORTER  —  REWRITC 
WOMAN,  6  years  reporter  major  New 
York  daily  writing  news,  features  all 
fields  from  politics  to  fashion.  6  years 
rewrite  London  office  major  news 
agency.  Seeks  similar  newspaper,  mag¬ 
azine  job  New  York  Area.  By-lines, 
references.  Single.  Box  3619,  Editor  A 

Publisher. _ _ 

REPORTER,  7  years  metropolitan  pa¬ 
pers  in  Chart  Area  6.  wants  news¬ 
paper  job  in  that  area.  Now  doing 
publicity  in  West.  Family  man,  30. 
Good  newsiMiperman.  Address  Box  3621, 
Editor  A  Publisher. 

REPORTER,  six  years  experience,  go¬ 
ing  to  Europe.  Seeks  fre^ance,  full¬ 
time  assignments,  what  have  you.  Box 
3616,  fiditor  A  Publisher. 

MANAGING  EDI’fOR“lO  years  on~AP 
paper,  solidly  experienced  in  promo¬ 
tion  and  publicity ;  J-grad,  contacts, 
married :  seeks  public  relations,  news- 
I>aper  or  TV  job  where  can  advance  on 
merits.  Prefer  Chart  Areas  1.  2,  4,  12. 
Box  3610,  Editor  A  Publisher. 

REPORTER  —  27,  single,  ambitious, 
experienced,  veteran,  BS  degree — de¬ 
sires  sports,  general  assignment  or 
medium  sports  editorship.  'Iliree  years 
exiierience  sports,  general  assignment, 
desk,  features  (59,000).  Employed,  mid¬ 
west — west  background,  car,  prefer 
Chart  Areas  6,  7,  8.  10.  11.  12.  available 
^pt.  15.  Box  8632,  Editor  A  Publisher. 
SUNDAY,  or  magazine  section  editor. 
SO,  with  a  proven  record  in  these 
fields  and  in  newsiiaper  administration. 
Employed  in  top  level  job  at  good 
salary  in  Chart  Area  two.  Excellent 
on  makeup,  pictures,  features,  local 
news.  Extensive  tabloid,  standard  ex¬ 
perience.  Box  3628,  Editor  A  Publisher. 

THE  SPORTS  EDITOR 

of  a  national  wire  service — where  I 
am  now  employed — will  vouch  for  my 
ability.  J-Grad^  24,  2  years  desk-re¬ 
porting  experience.  Fast,  accurate, 
thorough.  "Live”  copy,  editing,  make¬ 
up.  Object:  Job  with  some  present, 
lots  of  future  on  a  sports  STAFF.  Box 
3634,  Editor  A  Publisher. 

WANT  CHART  AREA  4  SPOT 
EXPERIENCED  DBSKMAN,  political 
I  writer,  columnist  now  on  70,000  daily 
in  Chart  Area  Six  wants  to  move 
South  to  reportorial  or  newsroom  ad¬ 
ministrative  position  by  September  1. 
Top  references.  Box  3147,  Editor  A 
Publisher. _ 

YOUNG  Woman,  thoroughly  experi¬ 
enced  editing.  Public  relations,  pub¬ 
licity,  seeks  position  preferably  maga- 

zine.  Box  8617,  Edito^  A  Publisher. _ 

ALL  -  AROUND  deskman,  now  em¬ 
ployed,  seeks  change.  Box  3730,  Editor 

A  Publisher. _ _ 

ALL-AROUND  Editorial  man,  can 
handle  camera,  six  years  heavy  experi¬ 
ence  weeklies,  dailies,  seeking  posi- 
I  tion  with  future  in  Chart  Area  1  or  2. 
Box  3308,  Editor  A  Publisher. 

A  REVERSE  GREELEY 

NEWSMAN,  28,  with  more  than  five 
years  daily  experience  in  Southern 
California  wants  to  move  east  to  Chart 
Area  2.  Currently  sports  editor  of 
15,000  circulation  daily.  Have  back¬ 
ground  in  police,  city  hall,  political. 

I  feature  general  reporting  and  all  types 
of  de.«k  work.  Can  handle  c.amera.  Col¬ 
lege  grad.  Airmail  replies  to  P.O.  Box 
224,  South  Pasadena,  California. 

DESKMAN.  experienced.  10  years  as 
legman,  reporter,  rewrite.  Excellent 
knowledge  of  wire  desk,  sports.  Age 
I  29.  Will  relocate.  Box  3728,  Editor  A 
I  Publisher. 


editor  Sc  publisher  for  September  3,  1955 


EDITOR  pays  own  salary,  returns 
profit  to  publisher  besides.  Circulation 
up  3900  (over  12%)  in  years — 
that’s  $1170  a  week.  No  costly  pro¬ 
motion  :  just  a  very  good  newspaper. 
If  you  need  help  like  this,  write  Box 
3708,  Editor  A  Publisher. 

EDI’TOR  —  Public  Relations:  34,  18 
years  experience.  Seek  position  in  or 
near  Kansas  City.  Married,  ambitious, 
likes  work  and  people.  Would  take 
sports  job  on  go<^  paper.  Box  3720, 

^itor  A  Publisher. _ 

EDITOR  —  Reporter,  28,  6  years’  ex¬ 
perience,  desires  job  outside  country. 
Veteran.  Box  3739,  Editor  A  Pub¬ 
lisher. 

EXPERIENCED  REPOR'fhiR:  Up  to 
40.000  circulation  dailies.  General  As¬ 
signment  and  Features.  Steady,  am¬ 
bitious  worker  who  wants  to  get  ahead. 
Vet.,  27,  married.  J-grad.  Can  handle 
press  camera.  Clippings  and  refer¬ 
ences.  Write  Box  3734,  Eiditor  A  Pub- 
lisher. _ _ _ 

HUSBAND-WIFE  TEAM 

Bargain  at  Double  the  Price.  Seek 
Booming  West.  Handle:  Sports  (col¬ 
umn),  Entertainment,  All  women’s 
page.  Car  cameras,  darkroom.  Both 
know  layout,  heads,  copy.  N.  Y.  Ex- 
perience.  Box  3735,  Editor  A  Publisher. 

NEWSMAN,  city  hall,  court  house, 
labor,  politics,  courts,  general  assign¬ 
ment.  rewrite,  camera.  Want  good  spot 
medium,  mid-continent  daily.  AB,  38. 
family.  Box  3719,  Editor  A  Publisher. 

NEWSMAN.  29.  seeks  business,  polit¬ 
ical  beat,  metropolitan  daily.  Chart 
Areas  1,  2  and  12.  8  years  top  experi¬ 
ence  consumer,  trade  press.  Worked 
city  dailies  ;  now  editing  business  mag¬ 
azine.  Box  3750.  Editor  A  Publisher. 
OCTOBER  1  IS  D-^AYT' 28l^r-old 
vet  with  3  year’s  experience  as  re¬ 
porter  on  nation’s  largest  businesS-trade 
dailies,  available  then  in  Chart  Area  2. 
Married.  SDX.  Also  have  weekly  and 
somo  copy  desk  background.  Like 
siKirts.  politics.  Box  3718,  Eiditor  A 

Publisher. _ 

POLICE  and  federal  reporter  17 
months  top  medium,  seeks  change  to 
real  challenge.  Vet,  single,  28,  J- 
grad.  Box  3717,  Eiditor  A  Publisher. 

REPORTER 

25.  with  Year’s  general  news  and  fea¬ 
ture  exiierience.  will  go  anywhere  for 
good  job  on  good  paper.  Sample 
stories  on  request.  Box  3749.  Eiditor  A 
Publisher. 

REPOR’TER 

i  Working,  Smiling,  Advertising. 

Box  3712.  Eiditor  A  Publisher. 

'  SCIENCE  EDITOR-WIUtER“;  35;  '7 

j  years  solid  metropolitan  experience, 

I  wants  to  interpret  expanding  field  for 
;  forward-thinking  paper.  Industrious, 
versatile  writer.  Box  3714,  Editor  A 
Publisher. 

SPORTS  EDI’TOR  —  8  years  large 
daily,  writer,  desk,  slot.  After  pub¬ 
licity  stint,  desire  return  to  callin’  ’em 
as  I  see  ’em.  Box  3742,  Eiditor  A  Pub¬ 
lisher. 

'  SPOirrS  —  Newsman,  not  just  a  fan. 
j  Year  top  metro  desk.  10  years  40.000. 

including  news.  Want:  1.  Editor;  2. 

I  Write:  3.  Slot.  Vet.  family,  anywhere, 
j  Box  3743.  Editor  A  Publisher. 

1  SPORTS  —  10  years,  all  phases.  Pho- 
‘  tography,  news  side  experience.  Box 
I  ^744.  Editor  A  Publisher. 

weli^quaufIedT  allTround^ 

porter,  feature  writer,  critic-reviewer 
and  church,  school,  fraternal,  enter¬ 
tainment  editor  with  score  of  years 
experience.  Write  Box  3711,  Editor  A 
I  Publisher. _ 

WOMAN  REPOR’TER,  7  years  daily 
experience,  all  beats,  wants  work  West 
Coast.  Box  3748,  Eiditor  A  I^blisher. 


SITUATION  WANTED 

_ Editor  iol _ 

PICTURE 

EDITOR  . .  that  knows 
pictures  aned  will  take 
complete  responsibil¬ 
ity  for  assignments, 
editing  and  caption¬ 
ing  of  all  daily  staff 
and  wire  picture  cov¬ 
erage. 

....  six  day  week. 
....  salary:  $  150.00 

....  will  arrange  in¬ 
terview  at  own  ex¬ 
pense. 

....  box  37  13,  editor 
&  publisher. 


YOUNG,  aggressive  reporter  wants  job 
in  Elorida.  2  years  experience,  all 
beats,  for  N.Y.  daily.  Also  wire-serv¬ 
ice  experience.  Vet,  marrieil,  car.  Box 
3710,  Editor  A  Publisher. 

_ Photography _ 

PHOIDGRAPHER,  early  30’s,  single, 
veteran.  15  years  experience  in  news 
and  public  relations,  photography  with¬ 
in  metropolitan  New  York  area.  Know 
E'airchild.  Own  car  and  equipment. 
Would  appreciate  contacting  lively 
newspaper  in  the  southwest.  Box  3527, 
Editor  A  Publisher. 

YOUNG  NETWS  Photographer,  gained 
experience  in  wide  open  spaces,  would 
welcome  move  to  stall  of  eastern  daily 
where  photo-journalism  is  recognized. 
Box  3510,  Editor  A  Publisher. 

Promotion  Public  Relations 

MATURE  WOMAN— Outstanding  con¬ 
tacts  throughout  United  States — thor¬ 
oughly  experienced  in  public  relations, 
newspaper  reixtrting — social  work  seeks 
position.  Box  3519,  Editor  A  Publisher, 

PUBLICI’TY  MAN,  27,  now  employed 
wishes  to  relocate  New  York  City. 
Newspaper,  radio,  photography  experi¬ 
ence.  Vet.  married,  family.  Available 
October  1.  Box  3625,  Eklitor  A  Pub¬ 
lisher. 

PUBUCITY  WOMAN  —  Top  experi¬ 
ence,  planning,  writing,  placing.  In¬ 
stitutional.  Ebicellent  contacts  Manhat¬ 
tan  newspapers,  wire  services,  maga¬ 
zines.  Wants  position  New  York  City 
area,  minimum  $10,000.  Also  medical 
writing  and  fund  raising,  ^x  3608, 
EMitor  A  Publisher. 


PUBLIC  RELATIONS 
DIRECTOR 

Large  National 
Organization 
Seeks  Similar  Position 
Larger 

Organization. 

Youth  and  Creativity 
to  meet 

Your  Challenge. 
BOX  3725, 

EDITOR  &  PUBLISHER 


WRITER  —  Promotional  "Idea-Man”, 
8  years  experience,  ex-staffer,  top  ’TV 
magazine.  Chart  area  6.  Biox  3741, 
Editor  A  Publisher. 


SHOP  TALK  AT  THIRTY  (Robert  u.  Brown  is  on  vacation.) 


Editor  Tells  Why  He 
Killed  Sports  Page 

By  Harold  E.  Whittington 


Managing  Editor  Jacksonville 

Killing  the  daily  sports  page 
has  given  us  a  better,  more  in¬ 
teresting  newspaper  which  is 
more  pleasing  to  both  the  read¬ 
ers  and  advertisers. 

It  died  in  brief  agony,  but 
its  passing  is  unmourned. 

The  idea  isn’t  recommended 
for  morning  dailies  or  the 
larger  afternoon  publications, 
but  for  afternoon  newspapers 
in  the  lower  circulation  ranges 
it’s  an  idea  worth  investigating. 

Local  Sports  Carried 

Don’t  get  the  idea  we’ve  kill¬ 
ed  all  sports.  We  give  the  full 
treatment  to  local  stories  and 
play  them  according  to  their 
news  value  from  Page  One  on 
back.  Wire  sports  must  have 
real  news  value  to  get  into  the 
paper  at  all,  however. 

Here’s  why: 

Sports  page  readers  do  not 
represent  the  buying  power 
most  of  our  advertisers  are  try¬ 
ing  to  attract. 

Readership  surveys  usually 
show  that  90  to  95%  of  the  male 
readers  pause  at  the  .sports 
page — but  the  same  surveys 
show  that  an  absurdly  small 
percent  of  the  men,  and  prac¬ 
tically  no  women,  read  the 
sports  page  ads. 

Women,  the  experts  tell  us, 
spend  about  80  cents  of  each 
retail  dollar.  An  ad  on  the 
sports  page,  therefore,  is  bid¬ 
ding  for  a  pitifully  small  cut 
of  the  community’s  total  buy¬ 
ing  power. 

Ads  Don’t  Sell 

“Don’t  put  our  ad  on  the 
sports  page,”  the  national  ad¬ 
vertisers  tell  us  in  increasing 
numbers.  We  don’t  put  any¬ 
body’s  ad  there. 

A  second  good  reason  for 
aboli.«hing  the  sports  page  as 
an  entity  involves  men  and  ma¬ 
chines,  cost  items  for  the  paper. 

Smaller  afternoon  dailies  usu¬ 
ally  have  a  “sports  man”  who 
also  does  the  city  hall  beat, 
writes  a  few  obits,  rewrites 
handouts  and  generally  does  a 
lot  of  other  front  office  tasks. 
To  tuiTi  out  a  sports  page 
worthy  of  the  name  he  must 
report  to  work  early,  dummy  a 
page,  handle  the  wire  sports 
and  write  as  much  local  stuff 
as  he  can  before  a  certain  dead¬ 
line. 


(Tex.)  Daily  Progress 

If  he  also  must  take  an  acci¬ 
dent  story  over  the  phone,  in¬ 
terview  the  carnival  agent  who 
drops  in  and  check  with  the  fire 
department  about  the  siren  he 
just  heard,  then  the  sports  dead¬ 
line  is  missed.  The  back  shop 
howls  and  all  hands  are  gen¬ 
erally  burdened.  Costs  go  up 
when  pages  are  late. 

Played  On  Merit 

In  the  no-sports-page  setup 
the  same  man  can  write  all  of 
his  local  stories  and  turn  them 
in  to  the  desk  just  as  he  does 
any  other  local  copy.  The  stor¬ 
ies  are  played  according  to  their 
merit  just  as  any  other  local 
material.  This  leaves  him  free 
to  handle  other  duties  without 
the  problems  of  writing  heads 
and  making  stories  fit  a  dummy. 

Wire  sports  are  handled  by 
the  news  desk.  If  the  story 
is  of  general  news  interest,  it 
goes  in  the  paper.  If  it  is  mere¬ 
ly  “sports”  it  goes  in  the  waste¬ 
basket.  That’s  what  happens  to 
most  wire  sports  copy. 

Morning  papers  and  radio 
have  said  just  about  all  there  is 
to  say  about  yesterday’s  na¬ 
tional  sports.  Why  should  we 
carry  a  roundup  of  yesterday’s 
games  w'hen  Joe  Fan  already 
has  heard  today’s  Big  Game  on 
the  radio? 

Why  should  we  rnm  a  two- 
paragraph  story  about  one  ob¬ 
scure  boxer  from  the  Bronx  de- 
cisioning  another  obscure  boxer 
from  Jersey?  Even  a  little 
time-copy  squib  about  an  an¬ 
tique  cuspidor  in  Yell  County, 
Ark.,  will  catch  the  fancy  of 
more  folks  here  in  Jacksonville, 
Texas.  So  what  if  the  Yales 
scull  faster  than  the  Harvards? 

Football  Days 

On  football  days  we  have  a 
break  with  the  morning  papers, 
so  we  as.semble  stories  on  a 
single  page — of  local-area  stor¬ 
ies.  We  top  the  area  college 
games  and  list  enough  other 
scores  for  people  to  see  how 
close  they  came  to  winning  the 
umpteen-dollar  pool.  Come  Mon¬ 
day,  the  “sports  page”  has  dis¬ 
appeared  again. 

Some  advertising  men  and 
many  circulation  men  will 
scream  that  too  much  sports 
still  isn’t  enough.  Perhaps  it 
isn’t  where  the  paper  is  shoot- 
{Continued  on  page  59) 


EDITOR  &  PUBLISHER  CALENDAR 

Sept.  7-9 — New  England  Association  of  Circulation  Managers, 
Fall  meeting,  Marshall  House,  York  Harbor,  Me. 

Sept.  8-10 — Washington  Newspaper  Publishers  Association,  meet¬ 
ing,  Hotel  Chinook,  Yakime,  Wash. 

Sept.  8-11 — New  York  Press  Association,  meeting,  Otesaga  Hotel, 
Cooperstown,  N.  Y. 

Sept.  9-10 — Allied  Daily  Newspapers  of  Washington,  annual  Fell 
meeting,  Alderbrook  Inn,  Hood  Canal. 

Sept.  9-1 1 — Pacific  Newspaper  Mechanical  Conference,  annual 
meeting,  Sheraton-Palace  Hotel,  San  Francisco. 

Sept.  10-11 — Kansas-MIssourl  Newspaper  mechanical  conference. 
Town  House  Hotel,  Kansas  City,  Kas. 

Sept.  11-13 — PNPA  Classified  Clinic,  Lycoming  Hotel,  Willlami 
port.  Pa. 

Sept.  12-14 — Canadian  Weekly  Newspapers  Association,  national 
convention.  Hotel  Vancouver,  Vancouver,  B.  C. 

Sept.  16-18 — Advertising  Managers  Association  of  Wisconsin 
Daily  Newspapers,  Fall  conference.  Hotel  Mead,  Wisconsin  Rapids 

Sept.  16-18 — New  England  Weekly  Press  Association,  annual  Fell 
conference,  the  Equinox,  Manchester,  Vermont. 

Sept.  17 — Oregon  Newspaper  Publishers  Association  Newsmen's 
6th  annual  meeting,  Allen  Hall,  University  of  Oregon,  Eugene. 

Sept.  17-18 — Michigan  Press  Association,  small  daily  editorial 
conference.  Haven  Hill,  near  Pontiac,  Mich. 

Sept.  17-18 — Minnesota  Associated  Press,  Fall  meeting,  Mankato. 
Minn. 

Sept.  18-19 — Midwest  Newspaper  Advertising  Executives'  Associa¬ 
tion,  74th  annual  meeting.  President  Hotel,  Kansas  City,  Mo. 

Sept.  18-20 — Central  States  Circulation  Managers  Association, 
Fall  meeting,  LaSalle  Hotel,  Chicago. 

Sept.  19-21 — Southern  Circulation  Managers  Association,  annual 
meeting,  Dinkler-Plaza,  Atlanta,  Ga. 

Sept.  23-25— Maryland  and  Del-Mar-Va  Press  Associations,  meeting 
Commander  Hotel,  Ocean  City,  Md. 

Sept.  24-29 — International  Printing  Pressmen  and  Assistants'  Union 
of  North  America,  quadrennial  convention,  Philadelphia,  Pa. 

Sept.  25-28 — Institute  of  Newspaper  Controllers  and  Finance 
Officers,  annual  meeting.  Hotel  Statler,  New  York  City. 

Sept.  30-Oct.  I — Interstate  Advertising  Managers  Association 
meeting.  Mansion  House,  West  Chester,  Pa. 

Sept.  30-Oct.  I — Indiana  Associated  Press,  Fall  meeting.  South 
Bend,  Ind. 

Oct.  2-4 — New  York  State  Publishers  Association,  annual  conven¬ 
tion,  Whiteface  Inn,  Whitefaco,  N.  Y. 

Oct.  2-7 — Newspaper  Food  Editors'  Conference,  Drake  Hotal, 
Chicago. 

Oct.  3-7— Southern  Newspaper  Publishers  Association,  52nd  annual 
convention,  Arlington  Hotel,  Hot  Springs,  Ark. 


nm  KiiiiDfR 

A/c^otiaiot 

FOR  THE  PURCHASE  AND 
SALE  OF  DAILY  NEWSPAPERS 

• 

1701  K  Street,  N.  W.,  Washington,  D.C. 
Lincoln  Building  , . .  New  York,  N.  Y> 
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Does  money  really  grow  on  trees? 


electric  bills.  So  your  share  of  taxes  has  to  be  increased 
to  pay  their  share. 

Not  exactly  fair,  is  it? 

Yet  .some  people  are  trying  to  push  the  federal  gov¬ 
ernment  into  building  and  running  more  unnecessary 
power  plants  and  power  dams— to  extend  this  “special 
privilege”  still  farther. 

This  kind  of  favoritism  is  unfair  to  everybody  — 
especially  to  you  who  have  to  pay  for  it.  That’s  why 
these  little-known  facts  are  brought  to  you  by  America’s 
Electric  Light  and  Power  Companies*. 


Certainly  not  for  most  folks  —  but  for  a  couple  of 
million  people  it  seems  to. 

They  are  people  who  get  their  electricity  from 
power  plants  owned  by  the  federal  government.  They 
pay  less  for  electric  service  than  other  people  do, 
simply  because  you  and  everybody  else  pay  part  of 
their  electric  bills. 


Here  s  how  that  happens.  First,  part  of  your  taxes 
goes  to  pay  for  the  government  power  plants  that  serve 
these  people.  Second,  the  electric  bills  these  people 
pay  do  not  include  many  of  the  taxes  you  pay  in  your 


YOU  ARE  THERE"— CBS  television— witness  history's  erest  events 


^Namms  on  rnquosf  from  fhh  moooi/nt 


Wfrted  in  U,  S.  A 


Eigia 


ALBUQUERQUE  TRIBUNE  ALBUQUERQUE  JOURNAL 


(EVENING) 


(MORNING  AND  SUNDAY) 


Buy  separately. . .  or  buy  both  for  one  low  rate  —  only  27< 


A  LBUQUERQiTE  IS  hoomitiff  with  new  opportunities  for  your 
product  or  serv'ice.  And  growing  right  along  with  this 
fabulous  city  are  the  Tribune  and  the  Journal— two  great 
Albuquerque  newspapers! 

THIS  NEW  modern,  extra-large  SAFEWAY  supermarket  symbolizes 
Albuquerque’s  growth  in  food  sales.  And  the  safe  and  sure 
way  to  advertise  is  to  use  both  the  Albuquerque  Tribune  and 
the  Journal.  This  is  the  newest  of  Safeway ’s  seven  locations. 


Mushrooming  with  the  Atomic  Empirel 


ALBUQUERQUE ! 


LOOK  AT  THIS  GROWTH  IN  FOOD  SALESI 


\AFEWA 


1948  —  $23,881,000 


1951  —$33,912,000 


1954  — $39,931,000* 


*FIGURES  FROM 
SALES  MANAGEMENT 


SCRIPPSHOWARD  NEWSPAPERS! 
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